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Abstract

The purpose of this research were 1) to study the influence of marketing mix
factors on customer perspectives. that influences the decision to choose the service electronic
wallet of the people in the municipal area Chachoengsao Province 2) to study guidelines for
deciding to use electronic wallet services of the people in the municipal area Chachoengsao
Province from the customer's point of view. This research is quantitative research, the
research design is survey research, sample size by means of purposive sample selection using
a questionnaire to collect data. The confidence was set at 95 percent, the error was not more
than 5 percent, and the population proportion was equal to 0.50. A sample group of users of
the electronic wallet service was obtained in the municipal area Chachoengsao Province
equals 385 cases. data was analyzed using frequency, percentage, arithmetic mean. standard
deviation Pearson correlation analysis and multiple regression analysis. The results of the
study were as follow:

1. Marketing mix factors from the customer's perspective convenience and
success in meeting needs there is a good multiple correlation of the predictive variables with
the decision to use the electronic wallet service of people in the municipal area Chachoengsao
Province. Able to predict Statistically significant at the 0.01 level, both variables together
predict the decision to use electronic wallet services of people in the municipal area
Chachoengsao Province received 51.70 percent.

2. Guidelines for deciding on the use of electronic wallet services for
citizens in municipal areas. Chachoengsao Province is to receive satisfaction in using the
electronic wallet service

Keywords: e-wallet, marketing mix from customer perspective, decision to use e-wallet
service
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1oy AdIUYAAATAINGNAIRL NI MUNANNNA WU nNFAatinsdaulun)unwence AU 268 AU
Anilufanay 69.60 Hangy 31-40 Uanuau 175 au Andufeuar 4550 Hanruninlan a1uau 193 AU AR
WuSaeaz 50.10 aun1sAnEMszAULBYAT WTaWiauwn awaw 197 Au Anduieaas 51.20 Usznavuendn
geanadoudn 129 au Andufersy 33.50 H3elsathan 10,000 20,000 U Awiu 234 Au Anufatas
60.80 Han1inluAsauAIy 4-6 AW AN 200 AU ARLTuFatas 51.95

1) answarastladadiullszannianisnaialuyunaszasgnan (7C's) fndanssnauladanld

a 4 A a& a_ ¢ & A o o
1U5n19 neztinE@ualannsaing ﬁlﬂﬂﬂ?x‘ﬁqﬂudluLmﬂwuVILVlﬁUqﬂ AANIARLLBIUNG

N7 NATIEHANaNANNUE LN F4% (Pearson Product Moment Correlation) Tadadquilszaunng
nsaanaluyuNestesgnAn (7C's) AuntsdndulalduinisnszilFdusiannseling savdszanmulumanum

WAL S9UTRRzIEUNIT AMNANAUTIFIUIN InaNANANNENRUS (Pearson Correlation) 1W1AU 0.30 - 0.50

dsznausan 1) AuanAngnAazladu (X)) 2) Ausunuidesan (X,) 3) A18ANNATAIN (X)) 4) AUAIIN

=)
Lo D

aune (X,) 5) AMuN1IARFedeans (X,) 6) Aunisguaienlald (X)) uar 7) AMupNgFalun1Ineuauednlny

v o 5o o

Fadn1s (X)) FAauduiusiu n1ssindulaldusnisnssillRdusidnnseing vastsrarauluanvunmeauia

7

FINTARUTUNINTZAUAN = 0.376, 0.392** 0.381,* 0.403,** 0.417,** 0.216** Az 0.500** AMNAIAL NILHL

v
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a1 Ay 9adian 0.01 uanadniadadauilssanneniInana lugNNeeIgnAn (7C's) 1 7 Au HAnNANAUE

a o o

a Y a +| a a a dg‘l dl o o a o
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A3 1 NNIIATIEHANANANNUTINEIFAU (Pearson Product Moment Correlation)

{laqe)  Pearson X X X X X X

1 2 3 4 5 6

Correlation

Pearson 1
Correlation

Sig.  ( 2-

tailed)

Pearson 688" 1
Correlation

Sig.  ( 2-  .000

tailed)

Pearson 7000 738" 1
Correlation

Sig. ( 2- .000 .000
tailed)
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' Pearson 778" 880 756 1
Correlation
Sig. ( 2-  .000 .000 .000
tailed)

X, Pearson 7560 7587 808" 784~ 1

Correlation
Sig.  ( 2-  .000 .000 .000 .000
tailed)

’ Pearson 208" 286 144" 487 288" 1
Correlation
Sig.  ( 2-  .000 .000 .005 .000 .000
tailed)

. Pearson 4797 5697 4290 617 537 373 1
Correlation
Sig.  ( 2-  .000 .000 .000 .000 .000 .000
tailed)

Y Pearson 3760 3927 381 403" 4177 2160 500 1

Correlation
Sig.  ( 2-  .000 .000 .000 .000 .000 .000 .000
tailed)
N 385 385 385 385 385 385 385 385

**_ Correlation is significant at the 0.01 level (2-tailed).

HAN1TAATIZUNTAANRENY AL (Multiple regression analysis) Jadtdautszaunianisnainluyuues
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