215a1S3NYINISHVANIS UHIINEAgswARasugiun
UR 10 avun 1unsIAU - DauNgU 2566

NSNS TN ANNUSLUTUAGINAFUNIWLAZANIN
AANISARAULAAAN LTUENITURIFTNAFUNINUASAMINI N
Advertising and Public Relations of Health and Beauty Business Brands

towards the Purchasing Decision of Clients

Tuthing @m0’

Received: 02.03.2023, Revised: 10.03.2023, Accepted: 30.03.2023
UNARED

nisutedunguusresgsnagunInuazaNnaldanunisaiestaniinisasuulasuinuig
wgtuuunisaniiudiiamuiegtuuunisinnuaesiysd auldlaganinazanuauiunnniu nsmuTaesunisus

Tugaiiassasinagninisaaiauwaznstaanlsyanduiug sandanisadauususminnzas uaziaonudnlauwan

v ¥

4 o - 2 oo o o = = 3 = = Y =1 =
ENEINLLLITUA uﬂﬂ@ﬁﬂuuﬂ\‘iﬁl@\‘iLﬂﬁi@ﬂ@@ﬂiuﬂﬁ’ilﬂﬁ]@iﬂﬁLf\l'ﬂﬂl‘ﬁﬂi‘ﬂ"lﬁ‘ﬁqﬁ‘ﬂ"&fﬂﬂ’lwLL@ZFIQ’]N\?WNW)EI MNUUNAITHU

= 1

HaA3auNIEiNe 1) LUBLUIAR O] kazaudAENaIiuNs eI AR LS UL TUA ST A4 TN NUAZ AN

q Q

2) leuaUIIAR N1 waziWddneatunsAnAulaaenl913N199INAGUNIMUATAINNIIN 3) NITYTIINT UWIAA

o) wazeidenslawnndssanduiusuususgiaguninuazanansenisindulanenlduinisgsnagunin

1 ¥

WAZAYTNIIN NUINGNTIINE2898I AU TWRAZ AT HNNINTIGART2981E 18-44 T s89A9N"ABNGNEQIB"E)
4

wwanWasunngudiuuielduinfigafe Facebook waziauld Facebook Messenger &1ufunisdielasninuy

- o A ! a = o a |
LLW@WW@?N@@HT@H L@@ﬂﬂquL‘fh‘wmalmqumm‘mmm@u% slumugﬂLLUUﬂWﬂWﬁQiL@@ﬂiﬂﬂﬁHﬁwdWﬂmmm

¥ a

W lasesusaznguitunng uaziiunigain Inaldiianinanisanuanuudessuladiiufiiaueans ludousoudls

aa 1 o a A Y a % 1Y a o [ a v v ] o ° 1 %
nidaudaaluntssn@ulamenldiinig laun AunARAuaTLATLENIS ATUIIAT AIUTEININNITARAIUUNE AIUNNT
AUATUNNNITAAA AIULYANINIWTONUNIL AIUNITLIUNTIHLENNT LAZATUANHAUENNIENIN

o & a

AdAty: Nslamanlszanduiug, §INAgININUATANINIIN, N19FRALA

Kl

' 919798 4121ATINNIRRIARANA AMTLEUNIEINA WMNANENARATUNN AnenianTas

Bwas: drpinpinut@gmail.com

SSRU JOURNAL OF MANAGEMENT SCIENCE

52 anusSngnnissanis




SSRU JOURNAL OF MANAGEMENT SCIENCE
VOL.10 NO.1JANUARY - JUNE 2023

Advertising and Public Relations of Health and Beauty
Business Brands towards the Purchasing Decision of Clients

Pinpinut Jada'
Received: 02.03.2023, Revised: 10.03.2023, Accepted: 30.03.2023

Abstract

Intense competition in the health and beauty businesses today has a significant impact

on the implementing of market strategies and advertising & public relations. Also, it is crucial to
understand the factors influencing health and beauty services purchase decision of clients. This
article aims to achieve the following objectives: 1) to present concepts, theories, and research
related to brand advertising and public relations in the health and beauty industry, 2) to present
concepts, theories, and research on purchase decision making process of health and beauty
services, 3) to integrate concepts, theories, and research on brand advertising and public relations
of health and beauty brands influencing the purchase decision making process of health and beauty
services. Research has shown that the primary target group for health and beauty business is
individuals between the ages of 18 and 44, followed by the elderly. The most popular platform for
reaching target audiences is Facebook, particularly through Facebook Messenger. When
advertising on online platforms, it is important to target audiences based on their behavioral
interests. Regarding the language used in advertising, it should be easily understandable for each
target group, emphasizing reviews by online influencers. Various variables influence the
purchasing decision making process of clients, such as product and service, price, distribution
channels, promotions, personnel or employees, service processes, and physical evidence of the
business respectively.

Keywords: Advertising and public relations, Health and Beauty Business, Decision
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