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Abstract

This research aims to study the marketing mix factors that affect the decision to
purchase bamboo basketry a case study of bamboo chicken coops of local wisdom, Wo Kaew
Subdistrict, Hang Chat District, Lampang Province. The sample group used in this study were
customers who decided to purchase a bamboo chicken coop. of the Ban Wo Kaew
community, Wo Kaeo Subdistrict, Hang Chat District, Lampang Province, totaling 100
people. The research tool was questionnaires. The statistics used in the research were mean,
standard deviation, Pearson correlation and multiple regression analysis. The results of the
study showed that most of the consumers were male, aged 31 - 40 years old, married status,
owned a business, and have an average monthly income of not more than 10,000 baht.
Marketing mix factors that affect purchasing decisions bamboo chicken coop as a whole was
at the highest level (x =4.65) When considering in each aspect in descending order, the results
showed as follows: product (x=4.93), price (x =4.89), personal (x=4.87), distribution
channel (x =4.50), and promotion (x =4.05), Marketing mix factors are related to the decision
to purchase a bamboo chicken coop. folk wisdom Ban Wo Kaew Community, Wo Kaeo
Subdistrict, Hang Chat District, Lampang Province at 0.01 and marketing mix factors affect
the decision to purchase a bamboo chicken coop in terms of products, prices, distribution
channels Significantly at the 0.05 level.
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