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Developing Effective Communication Models and Processes: A Case Study of
the Ban Pha Nam Handicraft Community Enterprise Group

Pa Phai Subdistrict, Li District, Lamphun Province

Kanokporn Akekasinsakul'
Pornnapa Boonnamma?®
Sayumphu Unyaphan’
Benchawan Ditchaona*

Pathama Apichai’
Abstract

This research aims to develop an effective communication process model and components
for the Ban Pha Nam Handicraft Community Enterprise Group and to evaluate the effectiveness
of this communication model and components in the group's work. This is a qualitative
research study, collecting data from all 25 members of the community enterprise group using in-
depth interviews. The research instrument was a semi-structured interview questionnaire.
Data analysis was performed using typology and taxonomy and content analysis.

The research findings revealed that: 1) There are five communication models in the work
of the Ban Pha Nam Handicraft Community Enterprise Group: top-down communication,
bottom-up communication, diagonal communication, horizontal communication, and
circular communication. 2) In developing the communication model and components, it was
found that operational-level members had a good understanding of the communication
components and applied all five communication models in their group work. 3) Evaluating
the effectiveness of the communication model and components in the work of the Ban Pha
Nam Handicraft Community Enterprise Group, it was found that the most suitable and
effective communication model was top-down communication because it is fast, accurate,
and completed on time, effectively reducing communication obstacles. The least suitable
communication model was circular communication structure, because all members have
equal opportunities to disseminate information, the likelihood of content distortion is high,

aligning with an organizational structure that has only one president.

Keywords: Communication, Work efficiency, Community Enterprise
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Needs Assessment and Development Guidelines for 21st Century Life and
Career Skills of Dhonburi Rajabhat University Students

Kamolsak Wongsrikaew'

Abstract

This study aimed to assess the needs and propose guidelines for developing
learning management to enhance life and career skills in the 21st century for students,
with Dhonburi Rajabhat University as a case study. The sample comprised 154 lecturers
currently teaching at the university. A mixed-method research design was employed. The
research instruments included a questionnaire to collect data on needs assessment and
an in-depth interview with three key informants: a program head, a dean, and a relevant
administrator. These instruments had passed a content validity check and had a reliability
value of 0.95. Quantitative data were analyzed using frequency, percentage, mean, t-test,
and PNI, while qualitative data were analyzed using content analysis.

The results revealed that the majority of participants were female (57.14%), aged
41-50 years (44.81%), with 11-15 years of teaching experience (29.22%), and holding a
master’s degree (69.48%). The actual practice scores were significantly lower than the
expected scores in all sub-dimensions of teaching for developing students’ skills for work
and life in the 21st century, at the .05 significance level. The highest PNI value was found
in the sub-dimension of developing social skills (PNI=0.758), which indicated a need for
improvement in all sub-dimensions.

The proposed guidelines derived from the interviews included implementing
group-based learning activities, encouraging students to express opinions and set both
short-term and long-term goals, providing teacher training on diverse teaching methods,

and integrating essential skills into the university’s general education courses.

Keywords: Need Assessment, Life and Professional Skills
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Sustainable Development of One Tambon One Product in Samut Prakan
Province Through Marketing Risk Management Based on The Philosophy of

Sufficiency Economy Under New Normal
Gronravit Taykatuk’

Abstract

This research aims 1) To study and assess marketing risks for OTOP in Samut
Prakan Province based on the philosophy of sufficiency economy under the new normal,
2) To propose marketing risk management for OTOP in Samut Prakan Province based on
the philosophy of sufficiency economy under the new normal, and 3) To develop
sustainable OTOP in Samut Prakan Province by managing marketing risks based on the
philosophy of sufficiency economy under the new normal. This study employs a mixed-
methods research design. The quantitative sample consists of 382 One Tambon One
Product (OTOP) entrepreneurs from Samut Prakan Province, encompassing six districts:
Mueang Samut Prakan, Bang Phli, Bang Bo, Phra Pradaeng, Phra Samut Chedi, and Bang
Sao Thong. The qualitative component involves 16 key informants, comprising four
groups: (1) OTOP producers or entrepreneurs in Samut Prakan Province, (2) marketing
experts, (3) government officials, and (4) OTOP consumers within the province. The
research instruments include questionnaires and interview protocols. The questionnaire
demonstrated a reliability coefficient of 0.85 and a content validity index of 1.00 for all
items. Quantitative data were analyzed using descriptive statistics, including frequency,
percentage, mean, and standard deviation, while qualitative data were analyzed using
content analysis.

The quantitative research results found that the overall risk value from the
analysis of risk assessment data based on the philosophy of sufficiency economy in
marketing was 4.18 which indicating a low level of risk. When considering each aspect,
the average values from highest to lowest were immunity, knowledge, rationality,
moderation, and morality, respectively. The qualitative research results present
assessment of risk management model by interviewing a group of experts which turned
out that the experts recommended that the number of items in each aspect should be
reduced to only 3 items, totaling 15 items, because some questions may not be answered
by the respondents, and some items can be combined into one item and to enhance
appropriateness and ease of response. As for the guidelines for sustainable development
of OTOP Samut Prakan Province by managing marketing risks according to the philosophy
of the sufficiency economy under the new normal, the results of the interviews and
focus group discussions found that there was a consensus in summary that there was a

guideline for creating marketing to some extent which has not been further developed.
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The components of the marketing mix include product design that emphasizes brand
recognition, packaging, and brand development aimed at establishing brand-related

assets such as patents, trademarks, and other forms of intellectual property.

Keywords: OTOP, Risks Marketing Management, Sustainable Philosophy of Sufficiency
Economy, New Normal
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OTOP aesraLilasuesniafy WloWwwAud OTOP Tillnunmuazinasgiu wagiauliiy
AN Premium a3190155U3 warUseuduiusiuindie naendundniunsueednan
rausznalinndu aghliaud oTop Wuedesfloddyluniswaniasugiagiusinves
Uszmelng (ﬁwﬁfﬂa'aLﬁ%@:ﬁﬂﬁgzyﬂﬁaq5uLLaﬁamﬁasqmm NTUNTHAUNYUYY, 2565) uannd
Mendsanun1sainsunssruinedhsalain-19 Sueundyiudynmatefuiidmaneniny
Fossinunimatalunsdiiugsisiavinazanudsduvesyusu esainagnsudedud
astuanunasesuooulad uiitwanegsianeiewlfudlunseeulal wifdeudsturi
Andnseluafiflauyszanaiulavan Yssneufugussnounsndndas OTOP fnnsinugiu
nsnaneeulal yilvdslendlunsveienan (eyy) guinuy, 2565)

Bnite wdnAnei OTOP vaslnadafignsoudiAny 3 Usenns Ao 1. ussydasiuvolal
grgay liviuady wavwinauvainuaty nanfeliiiesduaisosas 40 31nduA1 OTOP Ly
11 20,000 S1eMsnlesuaden Avaenanadudueilitendnuallaasu denuvarlndidssiu
inn lifnsadiepnuuansng wie Story fivians 2. vaenudlelunsvinainuasnisasn
M31AUA (Branding) szmuJuwmmﬂmwwﬂmmamaum OTOP iAW INNITVIAAIILF
auidlanazinumanisnatn n13kenn wasdiiuyaaduiianliuienuiedos uas
3. Ypanen1sImMedUA1 OTOP liiAnudniau mu’[,mﬂmumst,mmwmuwummmmmuﬂa
Tsnlwd uazaudiusifiimissnuniaszlinisatvayu Isildnsihniseaindudn oTOP
fansBaRnynvinegiunstismdeveaniasy Fanandudlifinisnaaiaies vivliliannsa
a¥1sdomanisnszaedudvioaiieseldoduesiuguuuuduld wazduslaafiaay
foamstetniliaunsomield lvuszneumafinnudssmnsnsmanauazanalomalunis
Imnenansiue OTOP (5U1A13NFNN, 2020)
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1 e a o ¢ Y @ A 1Y) = =~ Y a
pg4L3A7 WAnsa OTOP deslinmnin Wungeusunazuansfienuiiunsgiu guan
% I o a v ! oA o 9 o ¢ v |
AasAflafian simuIdual OTOP agematladkaznisute uinnssuniiusslogiinungisly
n1saliugsia swlvdanisldiasastioninseaindiunduasulinisdearsninisnainasu
2993uinNnBaly linendusesnislavan Usssduius nisvelagldninauuie waznis
1 a [ £% = v a 1% Aoy = ¥ g Y
duasunisvie 1usu Feusenaunisdun OTOP Masesdinnudilaluanudesnisvesgnain
foen13erlsnnmAud wazasnedual OTOP lugduuuiignAsfednis suandunisasneninudi
walalviiugnen vinlignAninnistetuaranAninauinademduiluign lnsanizet1gs
NINHIUNITTUTRIINNUITIIUNINIATTUALLONYUILYILANAINULALIAIUNITARIAKN
Ausznaunswarlildwaliiasugiagusuinnisasan veavedn vinselinyuisunisluyusy
(5UIANINTINN, 2020)
dy o 14 [ a o a a s AV e «
woN1Nt §eaanAdiuNUITeVRIUNITIU TAudUS (2561) NlAANYITINTT
EstaseAnenmnsHanduA s vanilawdndammeiiuunisuseiliuauds s uy s,
YDAUATEFAINBLIEY SNNDUINUB JInTnaynIUsINIGg wudl Nsearnndanuduiusivusyan
a =~ A v I~ DY) Aa & a M
wswgNaneies A AuauneUszunas Wunsldnsnensileg dunuiuniglunuemie
aelwiesduliiinussleviasannounarsniainumainisuen sruanuiiveana szfeaduly
pg1allmANaNTEYINRY1ITaUADY BE1AN e AR IwaEyIIMNLTEBE1LALY ATUNTTAT
Ay o v = v v v Y] a q' i a X | = A
QiiAuiy AgdeunssuilvneuiunsasuiUasiinadnsindulueuian diu 2 Weuly As
AuANS Wudlanudsasenud laun anuiiunisndn nsRawIREniue nsLiy
YAAUBINANA NI N15RONKUUUTIINY TIudansidn1wdanguluussadug duausssy
wud Geldaenndesiunuvandieundeluisewnsgiunsudnlasanizinanndalilasu
UINTFIUITAUAT DellAuidesinaanisndniiliasnndesiuaufoinIsvenaln Al N5
USvyaswgianaigaunldlunisuimsanudsssnunisnaindmsunaniue OTOP 3
aynsUsINIINUSIIveATegianeiiies luusunvesdinitlnl asvilvgusznaunisaiunse
HWINN13INNIIAIEES Tnganiznisnaiafiseyiniguslnadunidn anisdedn wazuense
udsmsinaueiausssuwargidygriudiundesenduuinnssy saudanisieuniuivan
\AT¥gNIneiaNITamUNGavToveIen1Tnaln duasyiiinselalussuuiasugiavesyuyy
naudduluauimg

[

ngUsraIAvaINITITY

1. iWednwinarusziduniuidssdiunisnaindinfundnfus OTOP danin
aunsusIMsnuUSvyvesasegianeiiies luusunvesdinining

2. Wlalaueansdansmnudeasnunismaindmiunaniae OTOP daminaynsusing
MuUSvvenATYgRanaiies luusunvesininln

3. Wefmunagnnsuimaanudssiunisnaindmiunan s OTOP favia
aunsUsINs Wimudsdu muwnfnyiugvesasugianeifios luuiunvesdisidiml
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NUNIUITTUNTIH LBNFITIIUIYTNYIVBILAZNTAULUIAANITIAY

awv o d

1. uwwfa Nae wazeuddenineatas

[y

FAulATNIUNIUITIINTIY Wfn ngu] wasauAteiiAeades dail
wAREIUUTEANNI9N1TAAIN (Marketing Mix)

Kotler et al. (2016) na@1191 d@rutszaunianisnainlussdisznauvesdiuysnig
mMsman I wdndas 5101 deamamsdndimine uaznisdaaunsnan Audsvldlunisi
lsifonevaussnguiimnevesuilng et 1. wansfast (Product) farsanldidsridudals
(uf) uardsidudalalld (U3n19) FeruBendndneiffinuniwnsliuinisdediueanuagaan
U3NNINTAFINTIAUA UTTAIAILINTEIL WaznsIAaIRy 2. 9191 (Price) Aemsdindulad
dsransznuresAIe Uit waznadlsdiumardifnagfiansansanddauady
$19m5 lussuuiasughaiiuaiofuilanoiaazdninnsuaniudsuesiu Guidumnadmiy
UN9EUN0EN9 3. Foenantsdadmiing (Place) iuanuiifiazlvnseafumnuanansalunisdem
Anudpsn1sveImaamanesLauIn uaziedeuireduiiladldmudiduslaadesnisaniui
e dadertanualiingdung aowd uasaseuaquanssyUlnafisududienauaues
naugnAutimine uay 4. nsduaiunInaIn (Promotion) Lunisdeanssevinauny uaside
Femmdsnnslawan nsuediuyana Msduadunisvieiaiesdisluniameuns Ussuduius
LargUnUUdL 9 veanisduaiunisnain dsnsdaaiunisnaiadaiiudidny uiduifio
duUsENIUYBINALNENNITAAN

2. LU2AALNEINUANULFLIAIUNITAANA

9 Anduailna (2565) na11d1 ALABNIUNNIAAA (marketing risk) Manefi
mNudBIINNsiadeulmyssAAIesilonanIstiusis o wsosieniansiuiisnesiay
wAoulmagmasaiian léun Sasmends uazsaiu Sesnsndeulmuesiademantandy
AYUALARAIANSUDI8IANT aNUTARUIMENANUTEANTIAINAN 9 L 4 Usenis fail 1. Ao
Feenduslan esdnsiiududnuazdluimsdeadasunieusunagndvesesnsliaonades
fumdiosnsvesiuslae viegnaniiiugin esannlutligtiulassaiasuseld lassad
Uszrns wagdinmsdndudininisdsuulas 2 mwm?%mmn@jl,tfziq%’u Tuvssiduanudesd
LATOUARUAUAIMALIY 3. AABsINSaTInenide (Interest Rate Risk) fArumaneseiu
TUmassiangsia Wy anidunisiu asnuamudssandnsnends oradmansenusioseld
nonbedy wardwmansenuseaniiunisiulufian ssdnsfunisndn awiinaudesdudnm
ponide Fuinaaliuususoduny uvdwmu venani lasanismaseglusgninmisneasng
wuidanudesweansamuuaznisidelenalunisasmu wu msasmugsiaduiilinaneuuny
findn way 4. AnaAEI9INTIA (Price Risk) Ao AmidssiTnadenisdniunususeld dls
wIedunINgsIw dniinnmslasunansenulunisaunieniauinananuliviusuvessian
PaR U YarnsaIrianasusreznanfinde msanawierfiuluremsansuiandms
nonidelunainuionanouunuaianinudsuuas viliAaanudssdeyarivesnasmumie
NOINNITAINY
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3. U MNYITDY

YT YA (2560) 1309 NTHmUINAgNSNITRaImANMaN Uy LasugRaneLies
dMSUTAMAIYUTY JMTAMUNINTYS nan1TITenudn 1) anliunuresnguiavisgusulai
naniasueganaiesnlglunisaiduau 2) arufeansuazadenansaaiaiifnadenisde
HANSUY Wud @1unsnesuteesAUseneuldiesay 67.31 A nsduaSuNIIRaIn NEAS
1A YBINNITANTINUNY ﬁmgﬁ{jagﬁmﬁmﬁu LAZNITIALAAINAN A UILAZNITUNAUD
HANANY kA 3) NAENSNITRAIAAIUNENUTYYWATYFAINDNEIAD NALNSHAILINUILY
N159AA NAENSNUGLAT WALNAYNENAIWAIUUTEAUNINITNATA

Fszifurt Milaydl uasdyrun nduieu (2562) FesmsiimunguuuudeUssnduiuduas
n1snatnesuladdmiudua OTOP ludssinalng: nsdlAnwirduan OTOP Faninuasuien
NansIsenuin fuszneunsiinnudesnisguuuudeussnduiusuaznisnaineeulatimdy
duleduuudreundfeiiannsalvidoyaifeiundndust OTOP Aiflnugnies wazaudalay
vostoyandnfut Andnanuvamdavdogusuiiuandetu nsiiauesiienfiasfiouaay
Jusndnuwalvesiminuasuion mefmusssu 388 AnasaunsswALaziuindon
uazuvamesiisrnestvin uananifuszneunismsianudifsrtunissssduiusuas
nsnaneeulatuazaisiaueinunmvesduduazaiianudesiuliiuiuslandie
11955 IUN5TUTRIAUAMIINMIBNUTAEITes 91nn1sUsEfiuauRmelavesiuludi
fauntulasamsnmui dulsififaudarumngaseglussduanniign aadewiiy 4.53

2197501 Wealn3 (2560) 1309 MsWandmuunsUsEduAIAB U1V
iswghaneifios lnon1sysainisanuiemisgsiouasuiunvesiamiaguauludmin
aunsUsINs wansAnwmud 1) ansnsaaiisianuulssdiurudssiuuuuld wagnsussdiy
ﬁhéfuwumiﬂizLﬁummL?iméfuLLuumﬂQL%wwa&ﬂuLﬂmsﬁﬁmmmﬁﬂﬂ%’mﬂéf WARDI
Ufuussuduiielianusaldaldd 2) amnseiaundusuuudssduaudsndeuld
uarnsUssifiuAduuulssfiuanudsadestu Tasilunassddausudamiagumu 3 wis
ogluszAuUunansfesefuann uasailduidesuuse 3) anunsaimmundusiuvuysediy
arundestuanineld wasnmsUssiduAduuulsediuarudesiuaniine Tneisnseenuuus
NARDINNFLALUALLAYNANNARDINGNAE 48 FamRagury Usinginayvaassdiaiadeves
AzuuunsUsziulunmTINgnitnguauay Tnelinnuunnnsegreiiteddnyseau 0.05

unnTIaL AAuang (2561) 1309 AnudsanaziausuuImaasuaiednawlunisuan
Fudmilaiuanilendn g (OTOP) fefuuunsussiduanudewmiul g veaasusia
wolles 8neUNUe TminaymsuIn1g nan1sidenudn msusziiuauidswenisuan
OTOP & 4 #io o 1.1 MuvunsUsediuanudssmuuiugvonasugianeiiies s1.neuate
Fminaynsusnisdussduseneureinisuszidiunnandeanisudn OTOP 1.2 fiauidesey 27
Usaifiu mnussiunnudesionn 42 Ussiiu dudn 15 Ysnduliffnannelaiaudsdy
Uszifiudana 1.3 Aranuidesiidiniian Ae 1 wazgedign Ao 7.5 dseduvesmnuidsseylu 3
sy Aeseiusann sefum wagseduliunas 1.4 fuuamedanisannandes 2 uuamisie (1)
lidfesruuaruidssuazsidosiansifindy 22 Ussiiu waz (2) Feainsmuautesiulaly
mnudsandoudneluszuiisensulal 5 Ussiiu duwuimaaduaiisfnenmnnsnda OTOP
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fidndy 10 uwaa fie 1) thudanssuanldlunsndndudi 2) faunauilunsuanliiugudn
3) ffesniuvnvenasugianeifissnyssgndlilunsudndudi 4) inuvasdunulddl
Snsrmenidosuifuan 5) wdandnsusindilendnfaifuidgmiufuumsdauasin
weaufngiu 6) trnszurunismisineemaniuildidudiedngfuamaningfeans
(Geographical Geographic Indication: GI) 7) dmaluladunltdlunisninuwazludiuussyiue
8) a¥1eAndouiioliiinisdunenionis 9) masgarsinisysannisiufuduenamlunis
UIMITNULAE 10) LEsuadasssniualunisdnassiumu wasnsnens

A5AIUN5IY
M5IYetidun1sIdewuunauNaIu (Mixed Methods Research) Iaalda35n15398134
USnauuaslienann §338n15asiun1side fall

N153981F9UUN
Uszunsuaziaegng
fAdeAnuwainUszansta 6 oune dududusznounianguudndue OTOP fania
aynsusIng ST IR 648 578 Tneldgnsnilseru Yamane, Taro (1973) ladaegns
11U 382 918 GUiBE1UUDE19Y
insasilonldlun1sady
\nsesleflidmiunmsideronuvasua ulseenidu 4 diu fe
dudl 1 deyainluvesifusznounisnansiase OTOP
dufl 2 wuuUsziliuanudsamilsiuandendndasiaul vy uasegianeiiie
Usznause 5 fu Ae Anuidssiuanuweyseana amnudssiuauiivena anuidesiu
msasagiiduiu amidssiiuniug wazsuanandssinugusssy Inemmuainasingsey
syduadss Ansananaanundesiiesedls fedwdtesiian lauds wnilan Taed
NAINITAAITAN (UMssal ewdug, 2561) fail
fhAAnandes a1 1.00-2.99 Fodn Tmnmuideeszdusmin
fhAAnandes T 3.00-4.99 fiodn danuiAesseium
AL SlAn 5.00-8.99 fiedn AiAmIALsTERUUILNAN
ffAuidss fiAn 9.00-19.99 fied fenuidssseiugs
fhfaidss fiAn 20.00-25.00 fiedn dmnmidssziugenn
dudl 3 delausuuzanuidsalasnmsiunisiiunisnainvesdudmilsiuanis
nAnAY (Open Form)

N13AIFOUANNINYBILATD I

tuvvasuawlUEBeamysiuau 3 viw vihnnsaseaeuanudisanssnuiden
(Content Validity) Lﬁaiﬁﬁm’mgﬂﬁaﬂamyiﬂﬂﬂﬂw IOC (Item Objective Congruence Index)
T tarmanuifiaduinnuasnndesmud 0.80 4ulU (519uns Aadang, 2560) Nan1sNaaeY
anutdeievanaiosiie Usingimndeldavindu 1.00 mnduiuvuasuanuiiufuuse
auysaludrlunaasdlitunguiedsililinguiaogis $1udn 30 ya wdhdeyauniaszs
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@ Nses3neImsioms T
mAATetiuveuuasuny lagldansmduyseansueanivesnseuuin (Cronbach, 1990)
MuUUAAIANNG AU 0.75 Tuld TaelaA1AuT el UYLk UUABUANWINAY .85 F9a1U15D
lldlumsiiusiusiudeyald

nsAszidaya
;UnwmﬂfmLﬁmuﬁ%’a;gaimi%’aﬁa@qwsmm laun A3l (Frequency) ArSevas
(Percentage) ALade (X)) wagdrudsauuiinggiu (S.D.)

N133LLTIAUAMN

K lidayadiAny

naugflidayansite Usznoudae 4 nqu fall 1.nduindn viedusznauntsnniasl
oTOP Tudswinanmsusing 2.nguimsenand loud fidervglusunsaain wu Avsnw
yesnnsgusenaenTy sunsmain Wugfiiuszaunisalunisuddywiluniseainsing o
919150 fasuivfiiisateanisuimsninatn gilneinideluideiiAsatesiu anudes
Usvgnveaasugianeifissiaziuuunsussidiuanandes 3. nguyaansninsy leun guims
LLazLﬁ’fwﬁwﬁﬁﬂg‘jﬂ’amﬂuﬁwﬁ'mmﬁwuwmu Jminaynsusnis uazyaansnAviesdiu
(9Un) waw 4. ﬂamuﬂmwLﬂuuﬂmmmmmmmuﬂmmamnmem OTOP FaninaynIusinig
TuPINIEY 16 518 eideidendiagenuniazas (Purposive Sampling) §1131 5-10
naunansaet Tnodenaniianantsed 1) Hudiuniwesuszrins 2) fimnudilauazifla
Tunslideyaiiielvlddoyaiauysal waz 3) Wufiunumdrdysenguie Uszsiungy
soaUszs wasdugiivremdonguiielvinguiiauduuds elilddeyanasuiuuarauysal

insealiafldlunnsise

T¥n15dun1welinizdn (in depth interview) wuuAeiilaseadie (Semi-Structured
Interview) fungugnanvEegUsEneunsHaniael OTOP Tudminaynsusinis Feiinsimun
mawlumsdunvalliarmin Tagldnanseulssifiundazidolulseiiubeanisiamun
wan et OTOP dmminaymsusims BidsBusensuimsanuidssnunismainnaussanves
wisughaneifies Melddimialn samfemsussyuseauaies $1umu 3 ngu fie nguil 1. fnsanand
Fidormaluiiunisnain ngui 2. yaansniasg Wua fuimsuasidmthfiuioaavly
difneuiauiguey Smiaaymssinis wazyaaininiaviosiu (eUn.) way ngudl 3. nau
fuslnadiviondieaidnunuslaandnsios OTOP Saninaymsusinis

nsAATIEdeya

mAeTgiteyannuuudunvalifieasuuseiiu dndumsdansssiamvestoyan
fnquarasd wazvhmslieseitoyadaiom (Content Analysis) lngvhnsnsraaey wasdudu
fodunusianan Tnefidernalideiausuuruazsiufuausuuimanisluusuldlunmsuszegnd
T¥nsammansdine OTOP faninamsusnisliddusensuimsarndessunmsaainms
UFweyvedasughanaies neladdsnitiv
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dsduazanusiena

fAdpagUnan I fomaringussasdina 3 4o il

Toguszasadon 1 efnwinagyssiduanudeswiunisnaindmiunanfust OTOP
Fandnaynsunnsaud v venasygianeiies luusunteinialng #an1sinsendeya
BeUTunm wuin anudssdunmannauu ey iasvghaneifieddunmsuiidnaiswiifu
4.18 (S.D. = 2.81) FaegfluszAuanudsse Wefiarsandusiedu wuienudssiunsaiig
piifuAuiiAnadegegn (X = 4.53, SD. = 3.61) 50%am1Ae Fumnus (X = 4.17, SD. = 2.95)
AuAMuIvaNg (X = 4.16, S.D. = 2.46) suaunaUseunns (X = 4.09, S.D. = 2.69) Lagau
Aus3IN (X = 3.93, SD. = 2.30) mudsu Tneyndnueglusziunande (el 1)
M99 1 PmmANdswUirgiasygRanelfissiunisnain

AWTMANMFIIAUS Y LATHgRA AARALEE siuAAEe
WaLHEIAIUNITAAA _
X S.D.
AUANNNEUTEI 4.09 2.69 fanuidsssz iU
AUANUTANS 4.16 2.46 firnnandeaseius
AunNnsasiauiy 4.53 3.61 fanuidsssz iU
AUAINS 4.17 2.95 fanuidssszium
ANUANETIY 3.93 2.34 fanuidsssziusm
59 4.18 2.81 fianuideasziuni

[

sy o P Y a I o o a v 6
TNNUTTAIAVON 2 LNBLEAUDNITINNITANULELINIUNTAAIAF IS UNERN U OTOP
WinaynIUsINIIAINUSTYIvRATYERINaMIEY TuuSunuesdiniaivg ainnsdunival

3 o

€

€

a o

NIANRATINIY 3 Yy wudwuudsziiuAERIuNITRa1A OTOP MifmunTudszneume

9
1% 1

A1 Lok AU IuANNEY TN AULEEIRIUANTMANG AINEEIAIUNITAT
fANAU ANUAIRIUAINS LaEANULEINUAMETTY Tdalausl Uy TEEWANTUR

oD LU e

a

manusnifuluuazudeiinuerguieie AsUsuandviudemanudesiuas 3 4o saudu
15 98 wardFutemnulidaiaunasidnladng ndeanuiulimsiaaeuis gnsenanalduduii
wuuUssuliannyanysauasniosiluldlunsidesely

duinguszasaded 3 iilolausuuImansiamun OTOP fminaynsusinislidadu
fhensuimsmdssiiunisnan aulugvedasegianeiiios nelddinddlu anns
dunualuaraunuIngy (Focus Group) Wu3n §iWideyaiiiuneaiuitnnisiauindndue OTOP
AstumsasayadiisshunsiaLasI AR (Branding) wazussyansinviualis Tasduuima
ddy fall Fundndet Fesdinnseenuuunsdudlniuiisin dsnuslne-Singy wagdavin
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ussinuaitudnvazivainvane wu unaesnssany wanafin viewesda sudansimuINg
aualiAndudunindiinerdesiunsdud avsins weseanunenisd WWusu

aAUs8NANTINY

MNHaNTITeFosmswammEnfus OTOP fwinaynsusinis Widsdusonisuims
ANudssiuMTIaIR LYY veAsYgRaneliiss a1elddinddln {3TveAuTenaniy
foquszasdina 3 4o deil

frquizasated 1) ieAnwinazUszifiuanudewnunsaaindmiundndas OTOP
JadnaynsusnsanuusygveaaTegianeiiies luusunves®initlnl :nmsiaseideya
FaUmadunmeani 5 d1u Ysgnaudae druarameUszin fuanudivaua funisads
afiduAy sumiaziuansssy mAnudsslaendowiity 4.18 uann fanuidssseu
i 1lesangusznounisiinmsUseifiuamndssmsnsnanogluszduniemnu Sy uasugia
wollles Fsazliamnsndostuamidesiunisnainldluszozen Geaenndesfuuuifanis
JanisenuidsssnisaanueagmNy Avdradiuna (2565) find1391 AEBIsNTRAR
Usznausiy Anujuenianiailes, fusssueid, nizasugianne, mgnisallaudann
Anan1siey waznsdsuulasesdnsnonide Wudu Feladesna 9 AAINANTENURDAAALY
2nde ety ynnieduresgramnssudldsunansenundoniu uaraenndowuuIAnvasnn
Anfigedn (2555) inanadn Laswgawelfies vaneds ArwmeUsznalsvihdsiiiug nisuilaa
waznnsendudinedrameiios liieadounuiesidu uazdainden arunsaflsnutedld
fpidufunueailemdyiuingaiasugia Tnendnusvguasugianeifissannsaanldldiy
\NAINT Ussrnrunnseiunne dn namde aunsoflnauedld welweiu wednuwedld L
niiau dmdnussguassghameiiisaduitnsiinszaisanuidss sisaenndestunuide
Fos mawaduaadnenmlunsuandudmisivandandndoe (OTOP) sMefuuunsUseii
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Innovative Development of Kale Rice Topping Powder to Enhance Healthy
Food Products of the Phatthana Sakornburi Community Enterprise,
Khlong Subdistrict, Mueang District, Samut Sakhon Province

Jeeraporn Kitcharoen®
Nittaya Maneewongse?
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Panpichaya Anjanbhati®
Supannikar Charkhamrun®

Manachanok Jullasikkee’
Abstract

Participatory action research (PAR); both qualitative and quantitative tools aimed to
1) develop a Kale Rice Topping Powder to enhance the health products of the Phatthana
Sakornburi Community Enterprise, 2) study consumer acceptance, and 3) analyze the
product's nutritional value. The research process began with the collaborative development
of two formulas with the community: Formula 1 (mixing with grains) and Formula 2 (mixing
with grains and fish). Following this, an acceptance assessment was carried out with a
purposive sample of 100 consumers by using a 5-point rating scale satisfaction questionnaire
and analyzing through descriptive statistics.

The results revealed that Formula 2 received a high level of overall consumer acceptance
(X=3.96, S.D.=0.75), which was higher than Formula 1 (X=3.60, S.D.=0.79), particularly in terms
of taste (X=4.13, S.D.=0.72). The nutritional analysis of the selected Formula 2 showed that a
single serving (one 6-gram sachet) provides 30 kilocalories and only 130 milligrams of sodium,
accounting for approximately 6% of the recommended daily intake. The findings indicate that
Kale Rice Topping Powder provides appropriate nutritional value for healthy consumers.
Therefore, the innovative alternative food, Kale Rice Topping Powder, can meet the needs of
today’s consumers and create sustainable income for the community enterprise.

Keywords: Product development, kale, furikake, fleur de sel, healthy food
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The Influence of Perceived Value on Generation Y Consumers
Repurchase Intention of Plant-Based Protein Products

in Phitsanulok Province

Nathawat Prangam’

Thanat Daowiang®

Abstract

The research aimed to 1) examine the perceived value and repurchase intention
of plant-based protein among Generation Y consumers in Phitsanulok Province and 2)
investigate the influence of perceived value on the repurchase intention of plant-based
protein among Generation Y consumers in Phitsanulok Province. The sample consisted of
385 Generation Y consumers in Phitsanulok Province who had previously purchased
plant-based protein products, using a convenience sampling method. Data collection was
conducted using a questionnaire. The data were analyzed using descriptive statistics,
including frequency, percentage, mean, and standard deviation, as well as multiple
regression analysis.

The research results revealed that: Overall, the perceived value of Generation Y
consumers in Phitsanulok was high (X = 3.77), as was their repurchase intention for plant-
based protein (X = 3.73). The multiple regression analysis resulted in a significance level
of .05, indicating that repurchase intention has been influenced by perceived value, with
perceived risk being the strongest predictor (B = .525, Sig = .000), followed by perceived
quality (B = .368, Sig = .017), and perceived benefits ([3 =.112, Sig = .000). Collectively,
these three variables explain 66.2% of the variance in repurchase intention of plant-
based protein consumers (R? = 66.2). The findings of this study can be utilized to develop
marketing strategies for plant-based protein products that align with the perceived value

of the target consumer group.

Keywords: Perceived Value, Repurchase Intention, Plant-Based Protein, Generation Y
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Statistics) Ing38n1suanuasaud fndesas Anade Ardrudetuuannsgiu uas 2) adnb
913U (Inferential Statistics) Tmsineduussdvsanduius (Correlation coefficient) N3
Aaszvanneenyian (Multiple Regression Analysis)

dsduazanusiena
#3UNaN15AY
1. foyamluvesnguiesng
NaNTITenudn nqudtegsdlugdunemds (Gevay 51.2) 018581313 33-36 U

>
a 14

3 (Seway 73.8) 21 ¥nninauLenvy (5auay 45.7) wagdl
sheleade 20,001-30,000 U/Aiau (5auay 41.6) ANURUMTUSIAA 3-4 Asasadun v (Sauay
43.1) iAnldaeeglugie 101-500 vmsieass (Seway 39.5) Sustnasnerivlusiuaniivla

ndeesulal (Savaz 62.3) wasnaelusauainividurisasswaus (Sasaz 53.5) wazidonao

(Foway 42.9) nsAnwszaulTyyIn

LUsAuanfivmszaensauamelasuing (fegar 65.5)

2. ToyaseRunsiunnalusaunfivvewuslnAamueaty Y ludwiniivalan

o ] = | =~ Y ! = a Y a
A9 1 ALRAY ﬁ’JutUENLUu@J’]@iEWU ﬂ’]531]EQMQqIU§WUQWﬂW%7J@QE‘}|U§Iﬂﬂ

n135u3AnA Aade S.D. nsuUana
AN TIUS (PQ) 3.74 0.92 1N
anuselowiisug (PB) 3.87 0.86 1N
AuLEssdisus (PR) 3.78 0.85 1N
Aadesy 3.77 0.88 11N

'
1A

1M15199 1 Wudn AuAISUIIUTRUIINAYeuslan Usenaunie Aun T3

v Y [

AauUszlenIzus wazanudeiisug nmsweglusedu wn (X = 3.77) Welesanidusieau

Y Y
[

wud yamuesglusezauinn lasFesdduaninldes Ae muaudsslevdniui danadugaan
(X = 3.87) 709A9U1710 AUAAEEINTUS (X = 3.78) wagmuAmnisus (X = 3.74) anudniy

3. Yeyaseaiunuatlageglusiuanivresuilnariuesdy Y Tudwinfivalan
= ] A ] = o9 & = - DR
A137197 2 Aade dudeavuinsg anuaslagedilusiuanityvesguilag

Aunsladad Anade S.D. nsuUana
finnuddlatelusiuaniiednluouan 3.71 0.91 170
NunuiasdelUsAuanfindulsye 3.78 0.98 170
szuuslUsAua il iuaudy 3.75 0.90 170
sziBendolusauaniivethssaiilas 3.63 0.98 170
fosnsiazneasslusauaniivsdelng 3.76 0.97 170

ALaaesI 3.73 0.95 Un
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AT 2 nudt anwssladedlushurniisesiuilag wuin amemegluszd
10 (X = 3.73) lefinrsanidunede wui yndeegluseiumn TasFesdrduanadsannuinly
fow fie Munuivzgelsiuaniindudsyd (X = 3.78) sesawuniie fean1sitaznnasdiusiu
nfigwialng q iresming (X = 3.76) azwugilsiuanivliiuaudy (X = 3.75) fanu
Filadelusfiuaniivdnluounn (X = 3.71) uavazdondelsiiuanivewaiiios (X = 3.63)
AINEIU

4. wamsAnwIANLFITLSTENINNsTuiAuAiuANATagag
A15199 3 NANTIATIEVANEUNUSEANSavEUNUSURIwUIRaASY (Correlation Coefficients)

378013 Aunwifud  Ustlewdiisug  avmdediisug  anudsladfedn
(PQ) (PB) (PR) (RD
@mmwﬁ%’ui (PQ) 1 676* 629** 701**
anuselowiiiisug (PB) 676 1 626%* 628%*
ANELTiFUS (PR) 629% 626** 1 757
At (R) 701% 628" 757 1

** syautydAMsanANIzAy 01

NANTNT 3 WU ANduUszandanduiusvoaiesdu () s2rinedinysdaszuaIns
[ % - & & T oA | P a1 < = YR
SudnauAniuanusdlatonn dAnsending .626 - 757 Fansmuedianduuin wanstisnnuduiugly
Aemnafeaiu lnsdanudunusegddsdfynaiansedu .01 Mellidona1sanansziu
ANNENTUSIINYINNUI Ao aglutae 0.61-0.80 (Sekaran & Bougie, 2013) UARAIINIUUINTT
Suiauiuinusanunslagedn danuduiusiulusedugs

5. NaMTIATIERANanneeNYiAn (Multiple Regression)
A13197 4 HANITIATIEVAIUAANBENNAMYBINITTUIAMANIBNTNAsDAURATATaT lUTHY
NveuIiaa Wiuasdu Y ludminivalan

muUsday dwmaronnuidlatesnlusiunniivvesiuslnamueisdu Y ludwiafivylan
(Ms¥uinme) Unstandardized Standardized Collinearity Statistic
Coefficients Coefficients t P
B SEp B value Tolerance  VIF
ArmaT] 073 144 503 615
(Constant)
AMNNASUF 368 049 324 7472 .000* 473 2.113
(PQ)
AnUsElovii 112 047 103 2389  .017* 476 2.099
$u§ (PB)
mdsisuy 525 044 489 11.959  .000* 530 1.886
(PR)

R =0.814, R’ = 0.662, Adj.R2 = 0.659, SEest = £0.49202, F = 248.671, Dubin-Watson = 1.609
*sgaullpdnAgeadanszau .05
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1NN 4 wamsiiasizsiruanaesidmmaas wui Beulvegnmisdunsiaeg
nsnnnesnna fe diuUsdassurazdadendudaseiu nmvasudouledlagldaads
Tolerance wagA Variance Inflation Factor (VIF) 81911n@1 Tolerance 903@3uUs W1lnd 1
wansiduwlsiludaszainiu ddnlndeud uwansiniatymn Multicollinearity uazen Variance
Inflation Factor mndenlng 10 110 uansinseAumNduiusvesiuUsdaseluaun1svenis
nTvinuanaesn @ aduiuin Asindynr Multicollinearity wagaInn1snsIva0y
P MdLTUS sSEMIiLUTBasY wudn A Tolerance YasiiuUsBasEnned Aegsening 0.473-0.530
Fafeunnnit .1 waneiduusdasglifiayminuanuduiusanelufues (Hair et al., 2010)
wazA1 Variance Inflation Factor (VIFs) iA1age1319 1.000-2.113 Faflentioandn 10 (Belsley
et al., 1980) ety %ﬂlﬂwuﬂﬁgmL%@qmaaﬂawuﬁuﬁuﬁ’suaqﬁaLLUsﬁais (Multicollinearity)

NAN15LATIZI BN NAvead LU NUd1 n1sUTAmAn Usznousie Auami SuS
AnuUseloifisud arundsediiud Savnadeamudiladenlusiuaniivvesduslnaiueisty
v ludminfivaglan Aszdudoddynisada 05 Tnsaanduiusnygnuosiainaei (V) uazin
wennsal (X) fiAinfu 0.814 wagAanumaAABUiARIINATNENTEIYINAY 0.492 waznuin
fuusiifienunamensaigegasonuddlaton fo funnudsiisug (B = 525, Sig = .000)
sesRunAe FunuAmAsU (B = 368, Sig = .017) uavsunaistlewifisus (B = 112, Sig = .000)
Tneiia 3 Fauusiuiunensalianuidladodlusiunniivuesjuilnaldfosas 66.20 (R = 66.2)
ansnsaideuaunisonnogld il

Y eusdladetn = 0.073 + 0.368 (PQ) + 0.112 (PB) + 0.525 (PR)

2AUTIIHANTTIAY

1. Hamsidenuin mssudpualusiunniiwvesuilnamiueistu Y ludminivalan
Tunwsaweglussivann (X = 3.77) Taeshuiilidiadegeande suaussloviiiug (X = 3.87)
azviouliviuinduilaalianudidydudselevivowdnduaiidududuusn uagiiubanig
Wasuwlamginssunisuilae Alvanuddyfugunmuageuddunnniu lneamelsiu
Nnfivdagnuesinduumasesiivsglovidequan anenandesdenisinlsama 9 uavtie
annansynusiedunadeudefisuiulusiuandn aenadestu snideves Sim et al. (2021)
wuin guilaaiuesdy Y ianuddgyfundndasifiduasugunmuasiduiingfudanndey
Taeiflefinnsanusesu wui fugaselovifisuiiaiedegegn sesaunie fumandes
503 wordununmiisug Fiduliduilaanguameisdu v sutiludesaudbu aruld
Tastoguam uagnsaduayundnsusiifinansenudodunadoudesas fuslnanguidaa
nszmiinfadluFesauanuazdunaden sl wiadusilusiuanfivannsanevaussly
Aflouvenuiadld donndestunuideves Hu (2023) finudn wwesdu ¥ Wanuddaiu
pmnsfineulanddiugunmuasndanu lnsawiglunduiideamsannisuilnaulodn wavusa

a

glsitus, d¥anssas amsenes uaydvsd adad. (2567) wudn Yadesunisiuilaesiueyly
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szaunn tnefinaamaiunisiiay Iszauanufeiuainiian sesaunlawn auamnisdeny

v YV

wazAMAIMIITHN Auary taeladeaunisiuidwasrenudnalunisldseuy loT n1g

o w
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onadafimnuinaieifudulsznevvesnan dueifliduing vionansznuiienaddosnanie
fuslnmdsiinreiuasninidssaundssousndulate mudsandiioanaddideduilaa
fu¥iiinmsiusesnunmanmheanuiidedield aenndeiu Mintel (2022) fina1ain gL
wAnSeiildunssusesnuauanuaraIUaenssTsandafnatldesnmn dusudiu
AunmAsuiTauedeman eradunsziuslnaniweistu v Sdlmnuduasiulusiuainumas
&nd wogfanuaaviigedesavifuaseduiavedlusiuaniiv Samnudadustlianunsn
povaUeIANNAIANTTlFALT ﬁmaﬁﬂﬁﬁmi%’ﬁ@iaﬂzumwmamﬁmﬁm%ﬁa&Jaqlﬁ GRILRNM
s1uideves Appiani et al. (2023) inudn gunmiiufveslusiuainiiedinsiuegfua
ApnTadusaT Rk ALANY Tiitete s Beuadtanaiiniunasgiuresuilae

2. HANIFITENUI mmmﬂ,waﬁzjﬂﬂimumﬂwwammimLaLuaLs%u Y ludanin
fwaylan Tunmsmegluseduinn (X = 3.73) lneduitidiadegeaaio Munuiiasdolusiu
Mnfindulses (X = 3.78) avvoulidiuinguslaalildifiousvaansde wiluldufiasie
TsAunniiveddeiiledluszorenn denguiegafinnuaulalundnsueiiioauaniagaiiy
Febuvosdanindeon waziuualiunisusinalusiuanidluouan fuslaelunquiiiniu
pszmiinfalszlevivedusiuanity uavdesmsuilnandniasifiannansznusedsnaden uaz
nsuslnafiddequain e n1siguslaafiinienunudelusiuanindulszsuagdoenis
npaeadndnailva o 1193w wandiiuianisdsuulameinssunisuilan uagnis
Lenamadeniifdogunin aeandeeiuiuideves Onwezen et al. (2021) Aind1ai1 A
filadodndnsusianisiuduiustuaudilalunuarfindnsusiuouls wu Uselovins
Tnwu1n1s arudasadevesanns wagaudadu uenani msfiguilaauaninnudsladiay
wuzilusAvanalidugdu Wunisdeansuuuyindeuin (word-of-mouth marketing)
FsapnndesfunuIdeuns Graca et al. (2019) Ainuin fuilaafuudliiuiiosieunsnuAndiu
Geunnifefurdndasiimnusesidinaunwilazaevaussmudosnsaiusviodsals
warludruvasnsasladelusivanfivdnluowian uansliifiuinguslaadanufiemelalusiu
1nfty oradumsznsstuanudonis dsanufmelafiindulunisuilnalusfuande
laiiigausinsefumsdodviniu widuaduademnuduiusszorsnasvifuslnafunindus
filuudvessand iodudanazamamslasuinis aenndesiu Kaczorowska et al. (2021)
finanain AuSnAsewusud (brand loyalty) nannUszaunisalideuan A TtanalalugunIn
oAU waraudeiulunusud fuslnafifiuinidouusudasdentondndasianuusud
fnudoiuegeraies uiezddudondulunanfindreadsiu wazdsdiuu TWufazuuzi
waR el DNasng ) Bnsne

3. nanInadevaNLAgIu nui anusisladedlusiuaniivuesiusinaiuoisdu v
ludaniafivalan inaindninavesnissuiauaiuaud s U3 auawiisuy uay
anseloviiisuy fovas 66.2 sgdulivddgmaaianszdu 05 uandliiiiuin nsfuinme

I v o W c{'ul a ! & & 9 Y a v Y ' I v o o A
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>

a

nsgdunsindulaves]uilaalunisded lnganvlundadueinifeidesiuguainuay
Aandau WY 9 mMSIUITAUIINAY @9ARR0INUNUITEVRIalTIdl Shug (2565) ANUI
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UszdnSnnuazAnnindinseenumuseini1snsell uwidesauninuasuaonis AN
a o f & U aa | PR Y a a o ¢ a ° Yy A =
HanduaIutudadeninaseauweiuvesusinalundndud lnsaunmigainliguslaad
wldufagnduinedn wenanil MWITevesduna Yaun (2560) anudn NMsFuIAMAINI
5907 UaENITITYIAMAMIIUANAIMEBNSHAN19UINFaAUlINle Anuanele saudng
vandawazNduNZedIvasuilng MisiliUSsuiisunan1sIteivauuAgIunasly wuin nan1side
aruayuanuRguil lnen1sfuinmunin n1ssuiusEleniuaznisiuinnudes d8vsnwaseaiy
gj dy g 1 a v o d' I~ 1 :5 1 YA 1 dy v a (v o‘d' I~
AslagednegrailiydAy wananduuiunsginguslaanguillvanuaulalundndasindu
finsfvgunIniazdawinaey wazsuiinandanduinsgiuiazanulasniogs vinlvidwade
Anuatladed uwiiduslnpenauesitenudssnsuidudidesinsanegaddiuneudndul
Fou1 lngarA oI ITayaliii lenTendnd einianud 1l eiogs ¥3enTI9daUAMAN
a [ I3 d' a o'J a [ '3 % @A v a" dglj g a o a’ljdy Y &
NANAUN 1B NAAMUN U I UNANA LAY NHWUILLNEY Tl USTELe1? HANITIFYTNY ALY
1115503 AMAT AMUANULEINTUT AMNMTTUS wazAuUTelevunius danudiAyseainy
Aslagegnlulusaunniyvesiusiaaiueisdu Y ludwiafivalan guszneunislunainians
TinudAtyiunsianEni I nianAMEe Lagn13ai1aluTUATINBUANBIAIINRDINITUDS
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a v 6 ¥ U . Q" 1 v Y
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filatetn fuszneunsTusiuaniis msimundadusilaenisfisauanmaasunsuagain
dufinsredanindonvedlusiuainiiy ieadrsamidesiuluanuvasadsvesnisuilm ms
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Development of Tourism Routes for the Elderly and People With Mobility
Disabilities in Laem Fa Pha area, Phra Samut Chedi District,

Samut Prakan Province

Nuchara Sawangsuk!
Abstract

The objectives of this research are 1) to develop tourism routes for the elderly and
people with mobility disabilities in the Laem Fa Pha Subdistrict area Phra Samut Chedi District
Samut Prakan Province 2) to develop recreational activities for tourism for the elderly and people
with physical disabilities along the tourism routes in the Laem Fa Pha Subdistrict area Phra Samut
Chedi District Samut Prakan Province and 3) to evaluate tourism routes for the elderly and people
with mobility disabilities in the Laem Fa Pha area Phra Samut Chedi District Samut Prakan
Province. Data were collected from a sample group of 8 elderly and disabled tourists who had
experience traveling in this area. The research instruments were group discussions and content
analysis 400 elderly and disabled tourists were interviewed using questionnaires. The data were
analyzed using mean, percentage, and standard deviation 13 tourism experts and stakeholders in
the development of tourism routes were interviewed using a tourism route assessment form. The
data were analyzed using mean, percentage and standard deviation. The researcher conducted a
self-administered tourist attraction survey using a tourist attraction information survey. The data
was analyzed by frequency. The results of the research found that the tourism route was an
overnight trip for 2 days and 1 night, consisting of 7 points: 1) Wat Aiem Prachanimit (Wat Laem Fa
Pha), 2) Chao Pho Pak Ao Shrine, 3) Wat Traimit Wararam, 4) Phra Chulachomklao Fort, and then
stayed overight at a homestay at 5) Ban Khun Samut Chin Community. On the second day,

traveled to 6) Wat Khun Samut Rawat, and 7) Chao Pho Komin Shrine.

Recreational activities in each tourist attraction include: 1) Taking photos, worshiping
Buddha and admiring the beauty of various architectures 2) Paying homage, making wishes,
and admiring the beautiful scenery along the river 3) Paying homage, admiring the scenery
along the river 4) Enjoying the beautiful scenery on the bridge extending out to the river
with a ramp leading up to the bridge, paying homage to the royal monument of King
Chulalongkorn, visiting the museum, fortress, and admiring the exterior of HTMS Mae Klong
5) Enjoying the atmosphere of the coastal community in the Gulf of Thailand from the
balcony of the homestay room, the way of life of the fishing community, making key chains
from marine waste, paying homage to the shrine of the young man floating on the shore,
visiting the Ban Khun Samut Chin Museum, and eating seafood and local food 6) Paying
homage, admiring the scenery along the sea, and 7) Paying homage, making wishes, and

admiring the scenery along the river
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The results of the evaluation of the tourist routes found that the appropriateness of the
tourist routes for the elderly and the physically disabled in Laem Fa Pha area, Phra Samut Chedi
District, Samut Prakan Province had an average evaluation of the appropriateness level of
more than 3.51 for all items, which was consistent with the criteria for using the evaluation
results for improvement, which is to use items with an average evaluation lower than 3.51
for improvement and development. and accept the items whose evaluation results have an

average score greater than 3.51.

Keywords: Tourism Routes, Elderly People, People with Mobility Disabilities, Laem Fa Pha area,

Phra Samut Chedi District, Samut Prakan Province
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Content Creation of Local Cuisine on TikTok:

A Case Study of “Bella Withi Thai
Phanthakan Thanon'
Arnon Buapha®

Parin Jeasuwan’

Abstract

The TikTok application has transformed the digital media landscape in Thailand,
reshaping paradigms and empowering users to become content creators with ease and
diversity. Bella Withi Thai serves as a compelling case study in the popularization of local
cuisine content on this platform. This article aims to examine the presentational strategies
in both form and content by analyzing the twelve most-viewed videos— one from each
month—in 2024.

The findings reveal that the content creator effectively employs various techniques
in both stylistic and thematic dimensions. In terms of form, the videos utilize cinematic
techniques, editing styles, sound design, and the use of local dialects, all of which align
with platform characteristics and contemporary audience preferences. These techniques
successfully create immersive atmospheres and emotional engagement. Regarding
content, the creator emphasizes topics that highlight local ingredients, maintains coherent
storytelling structures, and presents Thai cultural values in a manner that is simple and
accessible to viewers. The integration of entertainment and cultural communication
enhances the channel’ s distinctive identity and fosters wide audience engagement. This
approach strengthens emotional resonance and facilitates long-term content recall among

viewers.

Keywords: Content Creation, Local Cuisine, TikTok, Bella Withi Thai
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1. uurAnBasnsidmina (Influencer)

Sumlgioulwes (Influencer) vi3efnssdnsna fio yanaudenguyana Mduunasdnads
Toyaveaduilna Tunisimuaeiiley (Value) vimuad (Attitude) wagnwgnssy (Behavior) 138
anlnagnents (Shiffman & Kanuk, 2004) gnssdvEwanmsanudatulalldmneaurindondy
151 Aalu iJuyaraasisuzusiiosetufie) udaansaduyanasssua q Agaulfainu
aulauneiiRnnuruunaniosudedsausing q wu edn Suaniunsy Anfion gyu Minmes
sy denmanmnsalunislifuinlangugfenuvosmnnld fensdvinananudnag
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91192 (Two-step Flow Communication) ﬁ;ﬁjﬁﬂmqmmﬁm (lugueedeans) danuddgsdonis
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Juburgieuwessrdusesauniiigfinniusaus 10,000-50,000 au (3) fnufteiBurigiousos
ﬁaam@ﬁmmuﬁgum 50,000-500,000 AU (4) LuAlATAUNLOUYDST Lﬁuﬂdmuﬁﬁ%mﬁmﬁﬁ
ARAMINLINNTT 500,000 AU lUEsd NI waz (5) wn1duvgieuses (Mega Influencer) tJu
vigrouwessyiuiiiuausdursnstuiis wieduidinludsenyily TnefdRnnannniy 1
ALPUlY uennifannsouisssneaumummsidvinalumsaiademesniduiun
6 Uszanm (afgvin] 2edinsoames, 2564) Tdun 1. giidunszusnidegauvsjann (Broadcaster)
AudnurrsnIBninananuAnngull Ao n1sfinietedfnnuuinlug wounsaoy
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syiuaenine 3. fitlsiennaiiu (Opinion Generator) ndutiasdidnwurdgugAamuogtius
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The Strategy for Building Personal Brand Identity for Digital Marketing

Communication: A Case Study of “Judy Jarukit”

Worapong Plodmusik’

Punn Natthapong Sangsuwan?

Abstract

This research aims to examine the process of personal brand identity construction
of “Judy Jarukit” and to synthesize strategies for personal branding that can be applied to
digital marketing communication. It is a qualitative study employing in-depth interviews
with four key informants, together with document research based on digital media across
four platforms, following the analytical framework of Scott (1990; 2006). The findings reveal
that Judy’s personal brand identity construction process integrates authenticity,
consistency, and distinct personality traits. These are communicated through image, tone
of voice, and behavior, combined with cross-platform identity communication. From the
total of over 1,545,800 followers across the four platforms, Instagram has the highest
proportion at 41.15%, followed by TikTok at 26.38%, Facebook at 23.29%, and YouTube
at 9.18%. The multiplatform communication strategy aims to establish coherence and
continuity in the personal brand identity. Judy adopts three key strategies in personal
branding: self-expression communication, creative content development, and differentiation.
Her primary positioning focuses on presenting joy, humor, and warmth creating a friendly,
approachable, and sincere image. She designs platform-specific content that blends the
ordinariness of daily life with special personal elements, positioning herself as a “friend”
or “family member” to her audience. This approach fosters credibility and emotional
closeness, resulting in a significant increase in follower engagement. Furthermore, the
effective construction and communication of her personal identity have enabled Judy to
expand her role as both a co-creator of digital content and a brand presenter for various
companies. Ultimately, she has also succeeded in developing her own personal product
brand.

Keywords: Personal Brand Identity, Personal Branding, Digital Marketing, Marketing Communication
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Hagtuduingsiadivesanutuistefd wnemasuazaiialadgiudouusudlalalofe
(Moso Yodia) 37 nanerduniaflaguuannmsunngsluasumusivesiosyu “Cullen HateBery”
vesfaLauLarfiaeinslowmesdefsindnnoumuimerieaiisluvuasiinasgnluysuesved
ynisideanuiivesiisasie lulve 9aldnasdufeusniiefidulufeyaand
fuleauariidiniseuitedinare fuiousiioafiaiadduldlunansnou 1wy wiluifsathy
Aefidaniaivallan mnqedminanssayiindesen wagmsviidrmanuesidiminuasusy
(sanook.com, 2567) uifigragifuileusiufisrvesiuaunariinefiedlifnoumudluros u
yiannsaaienisiinuar msandnldidueiivnraddyfesadnuaiinuiidenilanisy
nsusame Maudatvhag Ydes Aewivng Suiduisiivssneudniusdayidlidauandily
9o mszmsaesnanualuudeludvaiifeidumsuanafinaunauseninemnuaiaaznsuge
usiaiteasanugniufugRnny (Marwick & Boyd, 2011)

“q3uan” naendundiiu (meme phrase) funsnssansuudelmdsaiii saduszney
fvilfAansuNsua1eeg 19T INTIZANLBA o sIRT Az amsaUS Ul T luvaneuTum
AnAnutdy mnuadsassd danssfuTausssunsiidmsunnidemuudoludeaiifeves
nguaulugatigty Uszneududninaangnandoet1.9198998a Cullen HateBerry fifignu
Aamusiuaumndsiliatamnsauninszaelduuula miafnddedumsaoumus
fanunsaadrsendnvalfauiiuandne foiduiianensadruusudyana anunsoalddoans
LONANYAKUTUAYARBHIUNNTAS1NETIARDUMUARINA T AUzt oaIAUsENB U ATy VB
dmunsruiunsaisuuTuiyana (05ned Uaseyan msyss Jeuyna uazangud Aisyiny,
2566) NHYDINITATNABUNUAAINITOAT AT N VBIUTUAYAAALA DY 19TALAY AT
HannaeTHAITULaYANES AT A S UNSatuayuInguERanu T wIuNN

Usingmaal “9 915ReR” axvieuliiiudmdsesdeladsaiifeftausoatedndnual
wususyanaldetrslaneulugatiagiu msusngiuiesldindsluaduuestos Cullen
HateBerry anunsnasnenisandiuasyiiliAngfanuding usiuiun wandifudonainves
nsasuuTUiyARARNuAeATTATINg BN MsaauuTuAyAnaTiUszauAud s dudes
Guanarudpiauresnwdnualiifesnisdoasdeasisae Fanmdnualfesaviounmanilelv
Aan1ssusuwaziinnisuansuluiening (Fawzy, Xie, & Wright, 2023) wiinsldesouladordy
Jadvdrdniivaslinisdearsuusudyanaivilfodsazain 1dsdne wastindszdnsam
(Jackson, Li, & Zhang, 2020)

nMsdoansuusudyanadeidunagnddnlunisairsnwdnual mnindedio uaznns
gousuludyana laoflgnymneiiieaviieusndnual AuAl wazgaiulanzivasyanaly
aenAa RN UAIINABIN1TYBINa UL MUY (Morgado, Silva, & Alves, 2020; g‘duuﬁ Wunaay
waviuviusa @shg, 2567) Iuﬂizmumﬁa"aa'ml,muﬁqﬂﬂaéfaaLﬁ@ﬂiﬁifﬁiaqmqﬁmmzasﬂ,umi
Whdengudinune sz aztsliyanaaiuisanievennuALaziInulaeg19iiusednsan
(usiuda 3R nsny TUsYEY kaznIud YaAs, 2568; Borg, Lee, & Nguyen, 2022) AnsaeansTs]
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QUsaIANITITY
1. iednwinszuiumsainedndnualiususyanaues “gi aginR” luguedaianeu
wussihudeRdvaluainvansunanwosy
2. Weduaszsinagniainnsaiauususyanates “gf 3inh” fannsouily
Uszgnaltlususnunisdeansnsnainadia

NUNIUIFTIUNTIIU LﬂﬂﬂqiaﬁﬂﬁL?]IEJ'J%ENLLﬂ%ﬂﬁ@ULLu?aﬂﬂqﬁa{fﬂ

1. LLu’Jﬁmﬁ'mﬁ'ULwiuﬁqﬂﬂa (Personal Branding)

deveulavuaztasminisdearsadardaiunumdedsaunniy Aeoulatfady
YRIMENIIUIIve953na dnnislles dnAunldlunisasisuusudyeralviiuauies wagnis
afanvsudyaaaldnaneidunisisdidgnemsnaiaisndudewildauinnisand a$is
Fordesliruynnalugatagiu (Shepherd, 2005)

Montoya and Vandehey (2009) N81731 N385 194 UTUAUAAAADNITATINATIFUA
\nzyAna vIei MIdnnaaziansmuesazandnwallifiendnuallanidu WileliiAnnns
nduazdanumnedenguiiivang msuansiinuvesyanaasIsaziTNasensnsduliAn
o1suaimInevausIlazdauvIneldsensuaiviontaziFuninsTUIUNITNIBFLesT 90190t
aonndosiuingUsrasAvanyeansieans

w@sueA 533U5NY (2554) 85U1871 N1TATINRUTUAUAAAYIBNITAS AT AN IZUAAR
yanefle nmdnuaitesiayara ndnualfiyeeatuidosainsndermumnefyainaneuen
nsafranusudyaea e nsadeanuduendnualliifuyanatuiieliyanatiunaieitu
funuvesdud wieesdns nansainusudyanafitauudinsaudasdulselonilunia
5373 wariludn1sveiiiedass o o

dusen Tavgusiia (2548) nd1171 ANUdIRY TR UTUAUARAlULAYeIg ALY
yanalsuszdndiemnuaansondnvesusiazau Junfagaiuriodnvasfiaiidnauvesyana
thlugmswaunuuusiinuesinivaiouazideuaaudunindauinsanuan

Malhotra (1991) 85U809ANUADAATBIVBIYATNAINTENIATIAUATUR U LNATY

o

ansadlugnisandulavensuuusud dndumsidnlaluunumuasanudidguesypinam

YOIUIUAYARaTIEENENaneviruARuazngfnssuvesuilan JaludsdAyndaddiunieadu
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2. yuIRANITESNERANBAlLUITUAYAAR (Personal Brand Identity)

Aaker (1996) 85U1871 mia%f'mé'mé’ﬂwaisuaqLLUiuﬁﬁy'uLi‘Jumiﬁﬁmeﬁﬂizﬂaunﬂdau
YosuusUAINTI ey eaisanuunnesilimileuguissaniduiidesnisvomann ns
afrsuusuddasiuuad e i uing Uszasdndnid od eansuazadisaudusiug fu
nauhmngrumsdeanssndnuaivoauusud Sedndnuaivesuusuduadu 3 Vssam dedl

1. $ndnwaifuniw (Visual Identity) Aedsiiusaiufugudnual gUse Susdesld
yaaenuaznoliifinauidndeuusud o1 Tald aan (Hudu Sadnwaidiunmiasdos
aansndoaumneiiEndnuniveauusuduarannsadenenviedeastoyals

2. Swdnwaldnudes (Verbal Identity) Aodsiidudaldannnnsianuisavennanniiu
Hudemnuviededesliliiuld o1fi idos was viaeviues usfy

3. SndnunliungAnssu (Behavioral Identity) Aedsiiduialdainnisnulsniods
faguanssanmninssuvesaulusadng 019 yadnam A3o1viine msuansesn s

Pettis (1995) I¢o5 11871 Msafauususyanatudunisdumdnuiiuaiuaua e
Seiiielidamilauiuasdandeynnaiiu aunsafiagianunlugaumdunusudlulaveseuly
G

952350 Jdusiilenm (2542) seyin lassadrsyadnnmAeninuidenazvinuadd
Usziiynnaveusiazynnadeinginssuuansisiunuaniunisal yadnamussusazauazgn
vaevaoNIINUszaunsailaglansimisiunndnaniu

3. wurfAangIfuNMInaIaIuduNgeuwas (Influencer Marketing)
Afe1 33550 (2559) NA19I1 BuNgLeues AouAAaTlAIIT 8IYIYRNIZAIUT
anu1saassassmlomnianuwlantuunurauladisldutnuaziaustanianizaiuily
¢ & aAve A & P yaa a a &< O vaad o
guvuesuladaudunidnuasiurveuluining lngidnsnansanudnilidunaniivedes
A3 Aau dnuans WWunidnluaandne msvinseaineudungeugesidudngluuuveanis
JuilananunInaInveUsEneunsiuBulgieulasiedLasuNTVIEHENIMIYIBUINS
(Newberry, 2023)
nsnaInRIuBuNgLewes (Influencer Marketing) Wunagnsnisnainguwuunieves
= | A & a ¢ v o a a a ¢
nsdeanskuulindalIndiinnselind (e-WoM) laglddeidusuardnsnavesdungiouwasuu
lgweaiidglunisadunmdnualiagiiunissuiiusua (De Veirman, Cauberghe, & Hudders,
2017; Scott, 2015) FalemfidungieuresdearsinadeduslnaliAumdeyaiiuiuuaziin
nsgeusuluienie ihlvdnsdnauladedudvieuinisla laenisaainsuduvlgieuigesviili
AuSlnavevitdanuindenegeniinmslavanildaudlusuunuiy (Schouten, Janssen, &
Verspaget, 2019)

4. sAseiiigates

ding yaeATeuun (2560) AnwiiFes msdeasiudeifioatrauususiyanavosiuiy
579M159717 HAMIANIMUIN MsaLUTURYARavRIiIuTIBNNSTIENIINGINY ALLTE
waznsdmanuies Mauanguitmvaneuazduididaiaunouaziienendii oosulatioged
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fingy aaudiving (2566) Anwdes n1sadsnuAweILUTURvRsgIAsUURaIneulall
NANSANYINUIN NMsadisauAvesuUTuddedldnagnsnsnanrudeAdviauuuanng
wumsdeasysannis hiaudifnie wagaeumudvainvaneiiiofsganguidmuneianis
NALNAUANARAIsaTA aaendnual Wenlesiuiuslaa wazadannudedndeuusud

aflog wanmuilung wazuinyih eSuseius (2564) AnwiFes maadauusudyaravesiin
wndinuuumsdninuiis wud dhmndinuaiiuasianusudyarauuiiugiuresamdy
fomasmautumadlanguifuansmaneduinlinistoasivssansnmanndu uanaini
Fawinginuuosguadludeuan AelalddudsiuiumduusmdnduiivigliiAnnsiuuuas
nanAsugudfineu dwasemsiiulauazanudonvemusudyanaluszozen

fuBing ves uazamey (2567) Anwides madndeuiennasvgiafieassdndnual
wuTusyARakIuANdon nanmsAnudliduinisanviedeniinfeniidnsoonuuy
SndnualuusudyarastuialautaziirlangAnssugiuas aunsoifiunsisgn asniala
wazmsamuld Suduuumsddglunisiaunnsdearsimaslugaadia

NIBULUIAANITIY
¥ o o L4 I3 4 v '3
N19eINAANBULUIUAUAAR NAYNINITEINLLUIUAYAAS
- RaNwalAUAMN (Visual Identity) - NFPDNUUUNITABATWUTUAUAAR
- enanualanudes (Verbal Identity - A59N15IAT A TRIFBIVBILUTUAYAAR
- BndnwaliuNgAnss (Behavioral Identity) - N3KAAIPDNYBIRUTURYARaNTIsaNauL T mILNg
- myasnusuiyaraasadilugnisue
nsAaInKuBuUNgLEULIYRS
- mMsasuaztavailomludedinuoaulal
- MIasamEnalkardeasn1siui
- mMsasnenuweiioludedinueaulal
- mMsadenuduiusiungudinung
AW 1 NFOULWIANILNITITY
u1: AZEIRY (2568)
Anliun133dY

nauglidayadiAy

LHONNFUAI0819UUULA1EAT (Purposive Sampling) sien1sdun1waligedn (In-depth
Interview) ffuyaraifidsuieadostusngnisainsadesndnuniuususiyanaues “gA a13inR”
Usenoudne 1) dansdifine “9f agiini” 2) fdanisdaua $1uau 1 eu 3) Aueudomds
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fuande S1uau 2 eu Tunquilidoyadidyvivau 4 au uasiBenfnudeamenisdearsidva
$1uru 4 uwanwedy Usenaudie gyu (YouTube) letn (Facebook) Andan (TIKTok) uas
Suanunsy (Instagram) Fafuunasmesuvaniiglideyaddayldlunisdoas

inseaiiafllunnsise

N1533819AMNIN (Qualitative Research) lngldn1sdudieg1awuuianzas (Purposive
Sampling) T¥n15dun1uaii@e8n (In-depth Interview) #1835dun1waluuuiclaseadie (Semi-
structured Interview) kagns¥UIUNNTITLLBNANTIEAUNFAUNI (Documentary Research) a1l
WNANYBA Scott (1990; 2006) Beivdninasilunisdnidenienansiisddesiuingussasdves
934 fail 1) Armgnies (Authenticity) Aotfuonansiinanunaadefeldfinnudosgnies
auysal 2) mdeile (Credibility) luenansiiusimindeiianaiauaznisinideudoya
3) mnuidudunu (Representativeness) uenansfianuisauanisisazidoaununguuszsns
Frog9le way 4) anuninedaey (Meaning) Aewluenarsiianunsadilalainefinnudmay
(Mogalakwe, 2006)

nsiusIusItaya

mMsdunwalifedngidelaAudeyasonsldiag estiuiinidesdunvaisiuiunison
Tuiinseazieaddunivallagnsevesaing ndunivel Tludiuveanssuiun1sideenalsain
wnanWesunsdeansadviadiselinsAudoyassreiissuusenstuiinseasiBunogransuy
puvdninusilunsdaidenianats neidnidenteyarnarunisitesaenndasiundninmus
nssmuingUsrasdresnsifouarnseunundn lnsifusaunndoyanudiud 1 wwiou-31
davnen 2568 Litelilddeyainsudunazasioulngnisalinndig

nsAATIEidaya

mauawlmmﬂmiaumwmaﬂumwm VUlABNITUANLAT 1RSIV wagfAdui e
Auduiusveadlom f\muumLm’wwLLavamﬂaumamaiwLUumamwu lgysaIn1sUoAI11IN
Q‘Lmumwmnﬂﬂﬂmamaaaﬂmwaiﬂumiﬂmumﬂ%amﬂ 7 suvdnmisuasnguiidunsou
LARYBINITITE drunisideenarstuldtiuniiesizfidaiion (Content Analysis) tag
wepanuvdnnsvemguilunisiniudeya thiauenanisidesenssnyidmyuiiaenndes
waztfululdmuingUszasdnifnue

NAN1533Y
Yy o W ¢ ¢ 1 a £, Y s
1. N52UIUNTETEAANYAILUTUAYAAAYDY “37 3150AR” TugrusHasrenaumud
HudeRdvia lunainrateuwanasy
HANTHUATIENNTEUIUNTTATIBRAN BAIMUTUAUAAAYDY “97 215ARA”HULNaR DT
doRIVa 91U 4 unanvlasu Fausenaumenia gnu (YouTube) wiadn (Facebook) Andan
(TikTok) hagduan1unsa (Instagram) UsINguanisany ¢ail
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u

unanWasudanaia

- v ° va
Yo lduazdrurudanniu

Wwamiltlunisaiuusunuana

# JUDY CHANNEL i

JUDY CHANNEL

U (YouTube)

299 : JUDY CHANNEL
UIUFAARY

: 142,000+ Followers
(oyatuil 31 Famen 2568)

g
\J
3

Wuaseeuayn 91sualdu wazaueuguiuge
endn wausunmanvalfanlauasaoumnud
wannvany Musmuerdursiomesiaida
W1ddsuasdsndnvalfidaau nsiadesuu
aune 9 uaginnnanludenvilidoidnmiiouy
Wi eunenuluasouasy WINNT 1AL LT
Wgle

< % Q2

judydiaw_2022

93 407.8K 7.5M

Anon (TikTok)

Fev01 : Judydiaw 2022
IUIUAAAR -

: 407,800+ Followers
(Yoyatuil 31 Gamen 2568)

Eonldnnsd eansianudae3aa3nd ud i 1
e Haunauivesualtuwazauasdla vilvig
Wi seuaziinnuuansng peumudlugesinien
wuaudusssumikaziunisinauedndnwal
Wosdu wieadremnudsuuazanuliangdaain
ARnenudsnnuduiueuazidifee

Judy Diaw

3.6 uau BRRELT

T

wwdn (Facebook)

Fo . Judy Diaw
FIUIUFAARY -

: 360,000+ Followers
(Yoya’uil 31 dsvnaw 2568)

iwunsadanoumud AU ANaYNaUIULAY
ANLBUGY 1 AMmvisaied nMwatnsluidien
Fufauau #1999 uaztaauau 3UnmMyineIms
Formiluguuuuresnmsviunany uaziudioss
Finuszaniu uanedisnudu “ausssum” Al
awiaidle shligAnnuidndonlosuarlinda

< judy_diaw Qs
) Judy Diaw
) 2772 esex mas
e Ghnm danmn
% "

erben, iwww_nwp uar

o e Ino the. sup
@™ i

ddahamn v didonrm -

® . & Q !

duan1knu (Instagram)

%o - Judy Diaw
FIUIUFAARY -

1 636,000+ Followers
(foyatuil 31 Awnau 2568)

saa o

avviaunmanwalvesasiomesniondnwal lulu
1/|ﬂmwaqmmauﬂamuua“ﬁmmmuiﬁﬂ,uml,aa
HaunauiunIsineeiudaty P97 umLam auWa
LOUDS NAINNALWINI 'i’JiJVNUE)ﬂLﬁ’]LiENi”I’JVl
Juladaladeing q 019 nsvieadien nsvhems

A9IR5UTEI T 50BN THEIN18NTnNLTlARLAY
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v

anNsdaATiunanlesudefdviaves “9i a13AnA” anunsnthuifuiudndiu
IIUIUEAANUNT 4 unanlosule dadl

M19199 2 HANTAUIUERAIUTIVILERAAILNG 4 unanvlasuves “36 913AnR” (5338, 2568)

Fusiu uwannasy 1UIULANA Saway (%)
1 duanIwNIN (Instagram) 636,000 41.15%
2 %ﬂgfaﬂ TikTok 407,800 26.38%
3 wwn (Facebook) 360,000 23.29%
4 | gyu (YouTube) 142,000 9.18%
savianun 1,545,800 100%

(Yoya a1 Fuil 31 Aavnau 2568)

mm'faagaé’mdn%Lﬁmfﬁ@J(’fﬁﬁi’j’mﬂﬁﬂmiu”]LauaLifamiuwiamwamwg%mﬁﬁm’m
WANF19AU miﬁ'lLauaLﬁ@%’]ﬁ@L%ﬂizUWﬂﬁﬁ%’NLLUiuﬁ‘qﬂﬂaima?iamimuuwamwg%uﬁa
Advialusangutmneegadussuu Tnesjufunuduauayn evsunidunazanuougu ite
Fosnsiavadranmdnvaliiasdauazidnieine traueididaiutusasanudusssueals
Qmmiﬁm%auimmﬁamﬁaw?aﬂﬂﬂé’%m T¥noumusvainvans 917 nsvieadio viems
waglaflalng ioasvousndnualinuitinudaay nieuwensnmdnvakiunssimuiu
aaﬂuLLazauwQLauL%aﬁﬁﬁ%aLﬁsaLﬁaLﬁummmau%LLazmmmL%ﬁdﬁﬁwuLaa

[
= a

2. wan1sdaiasizinagusannsadiauususyanauas “9h 913inR” Aanansatily
Uszgndldlunudiunisiossnismainaasa

n13asegnanyalLusunuAna (Personal Brand Identity) @J%Lﬂuﬁ%auaﬁ’muﬁﬁ%mw
wazsnazuandiiusndnualannasiiuase (authentic identity) lildamdnveifiadrsdwite
nszua wihiiu dnwagiviliAnnmdide n1synay MUINLAY wagnsussF LW LTLUAN
11/131@8LamaamaﬂwmmnmamﬂmﬂumvlmwLLa ansaidonlessnuiuamamsdsasls 8n
Hagaiiauauvuiinrmasinane (Consistency) Nsinwiyadniduvisludiauszdifunazuy
uwwanvlefudesaulat dwmaliAnduiudfenuifindu luifvesndudfanufagldsustm
sidlauazsiaiioesnisaiuasdeassndnuaiuusudyaravaagh dausngiduaual fail

“Sosmsusasriuvuilludaimegudn sy uiauiuiaze lafld
UsedwsuSennusaliusngaaindamuduiiu dudusinuyesies
wsrelaiireg luvermselulusenaiuseg Sazudeauvuinaen 599
dudasmuiisneaduliimieoulas 519195 u0alilanseainyanady”

R1 nsdunued (31 nauniau 2568)
“4AtsznaUYeIImUANIINNITTIEINTas s vevinas lneithua v
usutusrvessueslulduvuirdounioulns asrdmuliausuant
iwsIwesAUsEnaUaIgeE NI RYAaN9AT) tiuudadiasdriogd”

R2 mMsdunwed (24 NsngIAY 2568)
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Sndnwaldnunn (Visual Identity) Aedsiineaiiudusudnual sUs1s Sudeslsmaeansm
wagnoliiAnanuddndonusus dnuuzvesgdasiinnendeuiidunisadiuasdeans
amdnualvesausssuaiansarndddie Wnsussneiiduuiduenzin snenugaeeis
fdlad wagmavainduns nmdnwalfenannaneidusndnualfunmaingudvuduiuuas
Susedmunosgh

“Tun 5 lUsW T8I UTeIVeIFAUAUUAY T 289Y79598015U8N 7715
unssalil Tusavesiuosiniign weeenlaoslsiudsuslaag e
Samusuiupuuvuid lades muuunsy LSIILHUNTIFI] UUUIN Uy
YU NIz RIADM YN winlasesveusveliyeuly
wnuuvudaign”

R1 nsdunued (31 wauniau 2568)

“Aans 199 AIAANT5AAR WY ImURAONITUAIT UG I 18T
pulama i udavesseunsiziIvigdues vgnuduaui
sysurdidueglsiesdunuuiulifoslsideedoatia inaveuvy
Wiugnes”

R4 nsdun1wal (29 NSngIAY 2568)

snanwala1udss (Verbal Identity) Aedsfidudalaannnisileaunsavannaninuiu
Jamnunsedavduslileoule fgﬁLﬂuﬁﬁ:ﬁﬁwLﬁmL‘fJuLaﬂé’ﬂmiﬁﬂ%w”mmlﬁmé’ﬁﬁa%’@LLazﬁmm
fulalunisdeans il lsandnladewazasisusseimanidndmnasenivaademnoeni Tu
a YRS A aa A o A & « Ko s ° e | Y}
Yuzifgnfufzidinunfdnagldlunsdeanshe “9asuau” Usngamadluiedanizves
nsuntudgymaneg lunislusiumenisdesvesfanaulazians Nadanannsslunsauansds
anuasdlanluldvseivgayalinaiensviliianisassdnanvainudeiiianuduiues

“FryaiisineenluisAiiunnneiele yauvudesiaiesn yaludei
Lﬁum"’wammo Unﬁ?m’??m?dﬁ@ sifumuyauuuiogudntudivesiates
maawuamwmwwsm mnmfﬂuiwm:rwZ‘Unwnwmwammmu
UasT9auyUI v e ynass taewaduu13194 suaudesuldyn
Ugymimudavoussy”

R1 nsdunuwal (31 weun1Au 2568)
“msleamadnundnziiuiiendivesau fegraaiduensudymse
ausnelusensitgaiyifagiilonls sogeadniuazeildaaanynves
wwmesendludomiiiausiasvilinuandy FamswaiadIyan
#oaN159A77”

R3 nsdunwal (29 nsngau 2568)

gnanualsuNgAnssy (Behavioral Identity) Aodfidudalaainnisnuleniodfiag
wansannINgAnTsy egunsdivesginaraidupunlisinsenismeemesfawauuiasiaed
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Nz Suunumdinienimainfueae Jvibiasuanutunnggil vadmeduauivhesls

& o = o a a = v Y v A Y A 1% 14 a &
Tmsiuladaduyanandlmniulinan natlanande naudenaige srenganssuuuull
Fevilinnaseilusiusienismetesvesdauauiazisegadnsuun imivvaufiedaus

N13A398RANYAIATUNGANTIUIIAIUTALIUNIN

“wsrzsutuaulneg narluiie e dumieuiiiuauemsizvos
YoIRAUAULAL TD9YIFBIALARDY 71917 arsuTuaulnesiToed
AIWAUTUYEIIN LT YuAuUALAINTIUNG 9 L5 Agna I TUEITR
Wi thiu dhAanssy Sneghaneduised i luimevinsiitnesi
Uiy nsiunow isuagguuuindugily SnoegrvdreyadnisIfogeeguad
FafunelvegFutmrdusiarefiduioususuiuagnaredumiou
Wi’

R1 nsdunuad (31 wauniax 2568)

NM36ieEangsNIANLUTUAYAAS (Personal Branding) n1stluannnityanausnatedy
“Fryanwel” galdnmdvemwesadisnarainanulusssued wuauesdauaznaunay
Ausssuanfliaunt llduesindesdunaasaneumudvingu uindaguilonninaus
mauaulisnudanudaau vneigafaznatsdunusudyanaiianuisadeasiiuunaneosy

! 1% & e & Yo A =~ a a 4 [ o <) [
119 9 I wenandusingmisaliiuladaudenisimavaindunseg ussasaunateidudn
anwaliliionuestiula

“wiavadnaunsvognargilurnsiansaiunas mdulusudauagnved
Faodld Fudhumsagunmanwvallynaredudusisudosls uususyana
vosgadananmaudenleauas sty wsrzia uiauainye lulsuaes au
177’75771/3'77#3&7?7”7@?@%?@41/@'7 Uinunasaens Boidusaanvaiuasiiugegen
nNgINale”

R1 nsdunued (31 wauniau 2568)

“FuAninamautingrunirdeataininldsosls uazaunareiush

Snwaliithuiivesgdies msdeeengsiamandunsizInvIdisdnmiigsis

o nsiagenI NN IS IEaUA AR INFImULaE AT Ss0gyn T
R2 mMsdunwed (24 NsngIAx 2568)

dmsuludiuveimsnaiarudunlgieuwes (Influencer Marketing) NSMVIUATIANS
wazmsdoanslundazunanouasdanuuandatuoonludued funguidimaneuasdRam
annsaldvarsunanesuasudiuniseanld e nstnaveidemlumeidn (Facebook)
wsuiuiloni Suraldiedidinunnngunssidoilued nasdingud fanudiduggete
dm¥utemnentseansiiuduaniuna (nstagram) andunsadiassdilonuardoasiiiodn
awdnuainsvinusueusauaslondlmifiaunsonengmaduinuld Tudiuvesosmagny
(YouTube) Aauwmusgniuazdnsranagrsidemiidunisveaden msvheims uaziaing
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UszanTu et ludiuveanndan (TikTok) avtnauall emdunisaaseiduadududiiainy
auNauIu anunsafvzuesileillaieg

“W31zynegmIINFIaueie g iunulidessuseslsun wumauiy
Famu umisresduauaduasiunng 1l luusazunannesy tnsrzngu
dinmuusazunanesuy1mingveguaselumdousy mineeing
AmgnImiaIveslugiiiedn senngaatunyse musedernasluglugyy
isudeniiasdoasuvunainvargliiamzaguiliaudanuiurey vy
udakFansnidu

R1 nsdunuad (31 wauniaw 2568)

“Tuusiazvoan1anssdgnAIdnsauIuang1N9iu unNYaeneInlaunnImg
EJ’]%?@J‘ZJWEJM)??LMS&/ ﬁﬂﬂ?U’NFJUEJ’]ﬁ?%’EJS/?ﬁZ@P)@Uﬁ?ﬂi??éﬂﬂ@a‘d@\‘iﬁ?
nAoN 7/1\71.!0755’65’75?16\73@%AUUWJMIA‘L/USS?J/"ZI’)W AUTGAR DI 9E
1 lauszvoudon)”

R2 nsdun1wnl (24 NIngIAY 2568)

mamﬂmia%ﬂqL“f':ammuuwamwg%wm6] mmma%ﬂﬂmiﬁé’méw (Engagement) Ty

i mmmimwummummumsqIumw pznan 1-2 ¥ fisiuan agvieuliifiufsnsiaue
fmurhunsaademidenudeulestungudmneidauaidasuulisuiudossuss
Faduuruvesmsnaarudurigieume syalmifitiuruaidainnnitnsueuuunse

“srdunnirluunaznsinisidearsludaudanuiuiuunios 9 insrg

ilomiiuauensanguidmang wiseingisinnasiiaeliiog wieen

QLTI MINTINIYIG LYI08INTULTITUTIUTIAUTTI 19198 IS

luvisuiigusifvieudealin tmibinldy wemitmluldiiumedu

WM whmesnunrIusannsaisseldluauianaguda”

R1 nsdun1uad (31 nauniax 2568)

“Tumsimundomlnganlngiisrvsduauniusssumivesigd a6
1/7@&'7\725/’7’457@31/7@”@45@04ﬁém‘“@m’a?i/’fﬂﬁ'm/m;m?uuUuaﬁ"uwaogﬁég’mﬁ
5?7wﬁ’umﬂﬁ:ﬁm71/1jmu"lmmvya@@mﬁaéwUﬁﬁﬁ@am"’mmmmzﬁmmuagj
luidomsignsinsie Amwuwma 1NA9INYosvevAaUaY

R3 nsdunwal (29 nsngau 2568)

MnuavesNsduNwaiagnyT gRannsnadsdrdnualiususyaraanadudaies
a8 9uTaSe Madunn e waznginssu Tnewuauasdasaranudusssumadedu ns
deansinuagiieunisaiialusudyana (Personal Branding) ag19uvia3e nMwdnwalldudose
N AvaRnduasuazmsusinsuduanzi vliandiieuardeiiautula didseds
EIRIIGER “g?ﬁy'ﬁ"mu” nanefulendnuainisnsdeansiazyioundaazanuduiuies fe
naAnssulaaduluunumi nduanseean wazdadnuadewadd AuasAINIINIUAIY
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\Jurfth Aensdeansdndnualiifaiau (Personal Brand Identity) n158 eanseg1easinauely
waswnanlesutiudegandnisnaindulgiougesiavinundssnvdiusiilaeg1ediuseansan
ferdugiulunisaiiennudenlostudAnnunazveonalugnsnaiaiudusgiouises
(Influencer Marketing) ifndsvisdsrasangnisasrsgsiauaslontadendadlunaiedn

d3duaznnsanusiena

nndeyaildanmsdaaneiunanrlesudondviauazannmsdunuaiidadn aansaagy
Hunagnsnsaiauusudyanaves “gi 13ann” Tiwsd

1. naqws‘é’mmﬁamsﬁmu (Personal Strategy) miLﬂuﬂaumwﬁﬂiama%ﬁmw
Pevdnsiunsiiauenmayn e1sualiu uazanueuguiduiiladidny nievadramanuaii
anla Whisdne uazadla Tnsnwiundsaueddugiug “Weu” wie “aulunsounis” ves
dRnnu innninflasduiissfiedui anduldinsdemsimuindenld3dtiniuthuuay
M3 eUUUSTIINR HANNA LA UYARANLABassUTIIINIAHEUAATY ManEATIIlaNaY
arunfufuesiiasieusinuiomiiinaue

2. naqwﬁ‘ﬁ’qumsa%’waisﬁtfam (Content Strategy) @5 n15e0nuuuLil ennli
wngaufuutazunanrlesa 1w Wanfenndneduduiiuiumudusssunfuazsndnuaiviosiu
iWioafranszualia Mledniied oneniiesseugy mvieaiien viems waznsynge
Ina¥adudAnnu 1oduanunsuainmdnualanta ladaled uaznisusngdisiuiudatu
191 uardunguoued vnrfgyuldidlewidessmiidomen Wy nsvieadien nisveims
Lagdinusedniu weaden1sldiusandedn

3. NAYNIN1T8519AMUUANANS (Differentiation Strategy) r;huqmaﬂmwﬁﬁf%ﬂa anla
uardionsuaidu Suduwendnuwaliawgs Sniadmaunaunusssuaresdinyszsfudai
AufilawaInmsiausiuauss vilnAssndnuvalundedeuazlnddafugfnnu wadns
yemsnatnisaziieuseninlusuvesmmidnidenloaazanulindevesifinay suthlug
mMsadanmdnvaindiemosiuandne Faau wazuiandn wieusesengnisaiisyanmiegina
nupeumusTiauaiiomanlafdladuasmsvheusuiunususay 9 Ifegsdiussansnm

nagndnIsaiuUTUAyARaTaY “9f 13AnR” Usznaudaenisldnagnsdearsianu
nagsAumsadasIfiomuaznagninisaiainnuuanis nedununansesnisieasedd
nsthiauenNayn ensuaity uazaueugu Weaunmdnuaiiianla Whdsie uaziinanu
3410 nseenuuuionyjsusulimnsautuusazunaniody wiouasaend nualiawzdad
NALNATUAYINETIANYBITInUsE S Tufumufitey dumtamauusudgnivualugiugii o
vioauluasouasvosinny mnninsiduguedudi dwaliifndnd nuaifiundetie 1nddn
wazidasonisiidrusmesfnny wadwsidenimaauanddiiiuisnuanunsalunisasng
yaA1m1egsRaruaeunuALTsladalad Jaaonadesdiu Porter (1998) fiszydn nsainaniny
HFeulunsuisiusuludosaisauuandieis 4 asdusznay @ 1) FunEndae (Product
Differentiation) vilsaudn/vinsfianulnniusisnsosnuuy flsidu uazsudnual 2) duns
1315 (Service Differentiation) WisgaAlunsliusnTg Wy AmsIniE: Amazan uazg
auatenlald 3) fuyaains (People Differentiation) THyaansfifiaunm Ivinwzuazansgiu
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gelunsasredszaunisaliunnene wag 4) Aunimanual (Image Differentiation) a35194uUsue
NUnTedouarand HunsIduA dydnval viealauny lagsiuAsedasisgavisanig
wansnsaInguaiteadnanuliieusazaudnsanigsig

a v

uaﬂmﬂﬁmamﬁ%’aé’aazﬁauiﬁl,ﬁuﬁﬂﬁamaqmi?famiLmiuﬁqﬂﬂaiuqﬂﬁwaﬁawmsa
osuerhuasrUsznoufideulssturesnssuiunsaiauususyanald fodl

1. fifvaamsaiedndnualuusuayana (Personal Brand Identity)

iﬂ]?ﬁﬁaﬂﬁ'%a%’wé"mé’nmﬁmu anuduasanazanuasaneninninnissz iy
awdnwallval Sndnwalilansiu 19y nsenuwazavainduns ldifisadunisdeanssn
dnualitelvigRenuandiliie uwidwihmihidugunsalidandesiilifuslnaidnindaesnu
19393A104931 deardasiy afiog wovmfiund wasaTadh MiuseRus (2569) fiseydn msada
waviauUTuyaradesiinunsiilanguiiuan st mnedeinlinsdeansivszansam
i nsaeaUszanufuseninnsissinludinuse fufunsunnguudeseulat vl
LusuAyARaveaiimsniedeuayseyenldetnsiun aeandaaiu Pettis (1995) fiaduiein
nsadrsuvsudyaratudunsdunmauiiduniiasiiaueddsnuvesyanat uoanulv
FanuldYuuazidndoyanatiui il setmuluganumduuusudlulavosauludeny Tu
YuzfITuATaTIeyAdnaIni danunanaayaa i st el afaua nedsranuasslauvy
n3slunsan Fedeiidendoansensuansdindnuaifiainsanuunndandeutiadsddulfitunga
Hysdminy genndesiu 83135 Udusuledm (2542) a5ungdn laseasnayadnain Aengu
YosmuouarTiruARfiUsEIFyAnatsdamaliusazauiingAnssuuanaefumNantunsal
ypAnnMYBILAazALIzgIMdevasNaInysraunsaluazlanvimiunneiy uazvinlviyanagn
Tiudnlalauwansnaiuie

IINUUIRANSNTDS Aaker (1996) d@usaadurensasednanyaluususyaaalainiiu
mMaeneRUsEneUynduTeILTUINT I whefuileaiseuuandeiiimileuguiuas
Juiidesnisvematn maaiauusuddesimundomitiuingussasdvdnifiodoans uazads
Anuduiusfunguitivanesinunsieanssndnuaivesnusud 3 sdndnualvesuususutady 3
Uszlam fo 1) Sndnwalfunin (Visual Identity) Aodefiusadiudugudnual sushs Sudasld
nMEnesuaznaMiAnANUIANdaRUTUA 2) Snanualnudes (Verbal Identity) way 3) Sndnual
AUNEANTIN (Behavioral Identity) danaaasiy AU wad 11d3 Naeuln LasswIng LusIng
(2567) Miszyin MIvenuUUSAdnYalLUTUAYARABEITALIL aansaiidiutiefagala iue
ihaula wazdswarenisiuturessuudfamy foduuumddylunsimuuusudyaas
FatninAadnaniansouaniuannsruumsainssndnuaivosusudyaravogald fil

NIANTINGINTIANT ININNFTVANsUYT TN 7 20Ul 2 nsngieu - Suneu 2568 131



1 ‘h ~ N D R 1}
\\ - 21sa1SINYINSAONS
UR1INENAES1annsuys

dnanuaiduniw (Visual Identity)
* pawanual
* MSUAVNIY
« msmavaanauny
* YWY

.. dndnudidwndau (Verbal Identity)
« lnFavanu Galou
« 2dIfin “pAsuou”

l « AwananauiivAuiuoy

"0,

dndauvainuwgAnssy ..
(Behavioral Identity)

+ ThowSuugninii

* nalA aduavy

« finoAamluiin l

AEEE]

AN 2 LAAINTEUIUNMIATIBRAN YAV UTUAYARRTIULEUDERAN WAL [HoLasNgANTTY
a [N
an: AuzEIae (2568)

2. fiRvaamsnaarudungwwas (Influencer Marketing)

nsfeansuuunankaulua nvasunanilesuegiusEAniam nadenidevuay
Fdoanslimnefunginssuvesdldaulunsazunansiosy 1wy deanstudAamuiodlg s
pouMUFaUgULAETInUsEin Tukumedn mendrnwdnuaiausiule msvhausiufuAalu-
AudsruBuanuney devneniidFesieaiien viewmns Avtnsuszdiu deadrenisiiday
unddnrugyu warldrduduiiuinnuaynauuuardndnuaifiesiu ileatdlfauasnisuss
lufinfion nagnsvaniuwandiifuisnmudlanguimneidniou aeandosiuimnfamsnan
gAY Y09 (De Veirman, Cauberghe, & Hudders, 2017) and Scott (2015) 52U11 ASAAIANIU
Sunqueuees unagnsmInangUuunilsves msdeansuuundelndidnvseling (e WoM)
Tngl¥doidvanazdnsnavosdungouweivuludsaiifeiioaianmdnvaiwazifiunisivy
wsuddaiomibugiouwesdoasinadeduilnalidumdoyafiufuuasinmssoniuly
i dilugnisdaduladeduduiouinisld (Casals, Flavian, & Ibarez-Sanchez, 2020)
Tnsmsaanmsitudungreumesviliguslnauesinfimnuiniefogininnmslavanildausly
LL‘U‘UG‘?&L@&I (Schouten, Janssen, & Verspaget, 2019)

3. HRvaIN1IHaLanguUTUALAZgINa (Personal Branding & Business Extension)

\odnanwalyananaredudsiiAnnmsensuuazandile Aamanfansaudasdn
dnwalliduyarndagsia wu msldavanduasiinansifunimd udweronalugmsassdud
wususvesules agvieuliifiuinnisaiauusudyanalilyifissnisieans udfenisaiiemuds
Faydnwalfl arunsouaniud sudunumaassgialueuianld aonadeady Montoya and
Vandehey (2009) N81791 MIAI1LUTUAYAAAABNITAT NATIFUALRNZUAAS YIU8Ta 11530
Nuazuanmutesuaznmdnualliiiondnvallaasiy eliAnnisnduaziinnumnese
nauihmne Msuanssuvesyanaas sz itnatenInsefuliiAnesusinsmevausuaz
fanumneidiorsuainionnazFoniin sruaniuny UINNIIERILeITIe199zaDnAd B
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Taqusrasdndnuasnisdeas egnslsinidlonwiunuvesdndnualyanaamisonaroidu
Faunuvesmsaiisduduususls nisieleniafiaztnausdudnudinuiilaaiugouin
Uselomflumagsiald aonadostiu weluen sssusny (2554) filseSuiedn msaauususiyana
yionsaimsnanizyana e nmdnualvesiayana nmdnualiiyaeatuthdesannn

dopuvunedayadnaieuen n1sadauusuiyaaa wuneds nsaseanuduendnvalliv
yarauuiialiyanatunataidudiunuresduin ¥5009Ans NNN1sas1aLusUAYARanidaIy
wannssudrziluusglovilunnegsia wazthludnisnedienss o la

1
& a £

i 3 lawannvieduadvarn JUDY’S SIGNATURE “9# 91370R” Tugugidnvediusug

q

4. HAUaINTHEIUTINLALAMAIVILUTUA (Engagement & Value Creation)

nsfisuRnnuiint ueswaidesagvioulidiuinausidanasamdusssuni
naneidunaantAniinurmdnvesdungeuwessulid wnnssangadeuiiunisuensy
violawanuuuldauds aonadesiy Afen 333 (2559) filsedunedn Sungouiwes vaneds
yanafiflenuidsmgameiuiiansoadassdideniiiauudanivalfivhauladioldny
wazthiauationanzduiulugmussulatauduiifnuasdurouduinie laef Tavswa
yanrwAaiiduiedAddodss HuamsmAalutnuans Juiisdnluisnine uioduyana
s35umAle uazdiauaonadesiu Newberry (2023) fiszyitnsvinnsaannrudumgLou
wosludngunuuresmssmilentansnainvesiuszneunstudurigiouesifiedaaiunns

PBUNFITID1 T UNAR Ao USNNSA LA

onanutumumvh\f (V’lsuul Identity) nagn e
+ Awanual ST
* MSIAUATY ﬂaqnfmuuiam .
+ psmadaAndinay ﬂaanﬂ'ISEIS'I\Jn:)'IUImnFI'IU
* UUHN
dnanuaimuidev (Verbal Identity)
* tidgvniu Satou
+ JaIfin “pASUIL”
. O GIPTRIETLL LG uwanwosudondna
oNANUUATUWEANSSY
(Behavioral Identity) * Ynu (YouTube)
o ThowSuufmaid * wsun (Facebook)
* nAlA nanFLY o Aniion (TikTak)
e Moz budua o Juamuasu (Instagram)

i 4 asdrnuslniilannnsdifing “9a ginR”
u: ATy (2568)
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Organizational Learning Culture and Transformational Leadership in the

Digital Age: An Integrative Framework and Theoretical Proposals
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Abstract

This article is significant in addressing the research gap that exists, as although there
has been extensive study on transformational leadership and organizational learning culture,
there is still a lack of connection with digital disruption and the use of digital technologies in
organizations. The objective of this article is to synthesize and integrate knowledge from
multiple perspectives to provide a clearer understanding of how organizational learning
culture and transformational leadership can be applied in the digital age, focusing on the role
of leaders in promoting learning processes and technological change to enhance the organization's
adaptability. The article proposes an integrated framework that links organizational learning
culture with transformational leadership in the digital era, emphasizing the development of
leaders with skills in knowledge management and innovation stimulation, as well as developing
employees' potential in alignment with technological changes and business environment
shifts, through continuous learning and adaptation processes. Academically, this article offers
a new perspective on the relationship between organizational leaming culture and transformational
leadership, expanding existing knowledge in organizational management and leadership
behavior. Practically, applying the proposed framework will help organizations manage
knowledge and foster innovation in a rapidly changing business environment, enabling better

adaptation in the digital era and achieving sustainable success.
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