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The Development of Distribution Channels, Case study: West Side
Klong Ta Ked Elderly Women Group Community enterprise
in Samut Prakan Province
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Abstract

This research aims to (1) study the condition of the distribution channels for lucky stone
jewelry of the group; (2) develop new distribution channels for lucky stone jewelry; and
(3) transfer the process of developing new distribution channels for lucky stone jewelry of the
Elderly Women's Group Community Enterprise of Khlong Taket West Coast, Samut Prakan
Province. A mixed-methods approach was used. The quantitative population was consumers
interested in lucky stone jewelry. A sample of 400 consumers was determined using Cochran's
formula and selected via purposive sampling. Quantitative data were collected using
questionnaires and analyzed using descriptive statistics (frequency, percentage, mean, and
standard deviation). The qualitative target group consisted of 10 community enterprise board
members, selected via purposive sampling based on their operational experience of at least
5years. Qualitative data were collected through in-depth interviews and analyzed using content
analysis and descriptive writing.

The results found that: 1. The existing distribution channels consist of direct distribution
at 2 physical stores and indirect wholesale, highlighting a lack of digital marketing knowledge.
2. The developed distribution channel is the Shopee application. 3. The development process
was transferred through focus group discussions and practical workshops, ensuring all
members could correctly download, register, upload product imasges, and post accurate

descriptions for lucky stone jewelry on the Shopee application.

Keywords: The development of distribution channels, Elderly group community enterprise,

The lucky stones
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