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Innovation Development Guidelines Towards Creating Social Value

of Social Entrepreneurs
Pinpatsanee Phromsiri*

Abstract

The research objectives are (1) to study the problems of creating value for social
entrepreneurs, (2) to study the factors in creating value for social entrepreneurs, and
(3) to find innovative approaches to create value for social entrepreneurs. Key information
providers are social entrepreneurs in Thailand, an organization with good guideline, leads
the organization to achieve excellence goals. This research has 11 purposive samplings,
1 person from each location, ranging from the business owner, executive, or manager of
a social enterprise in Thailand. The tools used for collecting data are In-depth interviews.
The results of the content reliability check (or validity) equal to 0.96

The major problems in creating value for social entrepreneurs to achieve their
objectives and goals are sources of funding from both the public and private sectors,
creating business networks, business matching or agreement to cooperate to help each
other with innovative technology and knowledge. As for the factors in creating value for
social entrepreneurs consist of 3 issues: (1) Passions and inspiration to help the
community, society, and environment. (2) Setting the vision, mission, goals, objectives,
and policies for social enterprise. (3) The communication of new knowledge and
understanding in innovative approaches in social enterprises for creating value to the
social entrepreneurs includes inspiration, knowledge, abilities and the cooperation with
all sectors, new knowledge, innovation, product quality improvement, and customer

satisfaction.

Keywords : Innovation , Creating Social Value , Social Entrepreneurs
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Wasuulasiudanueenedsdu (Morris et al, 2011; Crisan and Borza, 2012)
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waramils TnefinsAnduuaziuinnssudruldifefasudletdymdsnunasdawindeulva
gau

NIANTINGINTIANTT UM INNFETVAY5UYT UM 6 atui 1 unsaw - dquiew 2567 79



( N N D R [V}
\\ - NsA1SINEINSAONS
URINENdas1uinsuus

uIANTY

uinnssuvestusznauniamiaLiiadeny a]zéfaq@?qaguuﬁugmmaﬁmmmam%uag
wmalulad wsrzuinnssuidunieadiondrdyvogusznounislunisa¥redneninuay
Awanssalunsudsiudnsliuinnssuasdesdnsusuiliaeandesivanmundeniiing
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ANWMLYDIUIANTTU

1. Winnssunansaus (Product innovation)

\Hudsitinnudfsiodusznounmaidusgnann mszuinnssundadausidunsimun
waziauandndasilnl q ielindnfasifaunmnnlusaraunsailigsiaiulnlussezen
WAZAUDIANABINITYRINA T ARAINNaEla (Smith, 2006)

2. WINNIIUNTZUIUNTT (Process innovation)
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3. WINNTIUNTMaIA (Market innovation)
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4. uinnssuwalulad (technology innovation)

winnssuwmaluladtelaindunswandudAyvesnnuirndilusiumie q i azsdu
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v3aKUsLaA wazasemulmUSeunanisuYedy (Schilling, 2008; Utterback & Suarez, 1993)

5. WIANTIUNTUIMITINNIS (administrative/management innovation)
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veiieUseloniludaasugAaiiiunniu (Ceme et al, 2016; Lin, 2006; Panayides, 2006;
Tidd, 2001)

ludauvesnisAnwuianssuiamiaiediaudmiunuided vnsAnuludiuves
WINNTIUMIUTMTINNNT WINNTIUNTLUIUNT WAz WIRNTTUNERNSUIN

faateiduduinunilddnuifeutnnssa (innovation) Ine Sarri, Bakouros, and
Petridou (2010) Wu1 §Us2naun1s/Ai19e3§3na M5e{dnn13gsne TuInnaazuuInin du
Tngaznsenindinudnadieassiuazuinnssy mssidodn dunariidauduiusdiusay
Auludeuan wasdujduiuslunmsimungsiasniie Tuaures Gawell (2013) wuin Auduiug
sgwieanuvmeldauinnssunazanueyindlsuvesanduiiunumuesnsizunisidu
fuszneumsiamiaiiedinuiiuinnssuenaiinauinuiedesiidiuraglunsuitiom uagi
auiladsffuszneumsiamiaiilednsuaz mnuvihmeidauinnssuvediamiaiiedsau du
Mulloth, Kickul, and Gundry (2016) Wu31 ﬁ'«aﬂiimaaéﬂigﬂaumﬁamﬁaLﬁaé’aﬂmaﬂmami
19 9 anansavhmihiduunasuinnssuagasairsuinnssudmiumaluladgnavnssuegng
derflosuaruftymifinansenudsuinsindnisinausndnsusndnludinudnde dmsu
White and Zook (2018) nui1 auadeadsvedaviafiedny Jadeduandulusedu
wnadusmanisaiuinnssdaviadfiedinulasinngesdatadesuantudud e dena
SvsnaseuIanssuAanisiiedensluussianeing q Winnssundadne uinnssunseuIuns uwae
uinnssunsmann) uenantuuinnssussduusamassgnimualnsdadonansugiadndie
oglsinudademansugiafliilfosusfauinnsadamiaiednuannillundgumadsay
maqui’mﬂiiuLﬁaé’muﬁmﬁugﬂLLUUG{J@W*&'@ﬂﬁmmaﬂuﬂizmmLLazsumaﬁmmmui’mmiu
JEAUYR ez Ungerman, Dedkova, and Gurinova (2018) W1 ﬁqiﬁaﬁaaﬁmsmﬁqwamwuﬁ
Bdlvajfigeuesinnssumsmsnansluiiunvesnavngsy 4.0 Mdumsifisdarsaunsolunis
wisiuresgsiatadunansenugsanuesniside Weliianudlafsutnnssuiduiiedoves
ALANNNTALUNTHUITUVDIUTELN A

n15aseAuAIEIN

N15a519ANA13IU (Creative Shared Value : CSV) Juuuafnd Porter uae Kramer
(2011) Iéinausuurfniilit iunisdaguiuuveanisussneugshafinaunaiunisdiiuay
WeassliAnnadnsludamndudmuvglufunausslonifiazlisu fanmnsaneliiAnanudisa
MegsiakavaUiInsdnulunsauiu

Tumsa$snardmazdosiilaaninaeiddn 3 Uszns Uszmsiusn fe avasime
viselenanisgine fazneliAnnadwsmsgsAviuguuuusng 9 wu 5eld samls nsaianana
Tnadl nsaneldaneludiusng 9 Judu Usenisitaes Ae stﬁvﬁaﬂazLﬁuﬁ@wwmwaﬁaﬂuﬁasﬂu
anwuaulevesesdng fzilugnisadrenadndniadnnlusuuvuveanisimun nsufly
naBea8n Msenseduamn TR anaumieud addlemavesdeauludusig 4 Usznisi
aw Ao msliuselovianaudsinguazdunindvesesdnsitog Wunannmiilrnnsds
saUHARNEVIgIAAuATINIFIANTiTUsE AnB anuasUssAnBaarlinsaden ATy

NFANTINGINTIANTT WNINTETVAY5UYT TN 6 atuil 1 unsew - lquiew 2567 81



( D R u
\\ - 'J1sa1sans.nmsqnn'|s
URBNENdos1ANsuLS

naneifunagméfiazvioulsifiufsnnuduiondnualveeadns LLazL?;Juna&mﬁ‘ﬁaaﬁﬂﬂ%iumﬁ
aiawariliniegsia mudlldunsuilatymmiediag Msasiauinnssuwagnisaianalulag
WeringauAliungddnlddudonnnguiiioades @antulneia, 2561)

uanINtu Guntitat Horthong, 2020 Tél#Aununevas AA1391791 WunsUsy
Usudsuves ‘mssiiugiie’ Tasinisvesnsasianszuaunislg ieaisaariaindudi
vidomsuinisvesgsialiiudsaldliinasdumdemanis nedidilsfnaUszneunsidang
30 nszvaumsvinuvesesAnsaziidiutisluFowesdinuogiae liirzdunissused,
ANSHARAUAMIINGTINYR, MTemsuimsuniesafiresenludimsvhussloviiiedsns

Tudiuvesgaiiureansaitsnuaim Wumsiiuaudusussailunsairsmanseny
ysdsnuiianansaialdanuanisiiiiunungsianelfifanafifnnusnlunaeyseiiu il
Usziuusn yhlviesdnsssnandoudrgaaulaifiionisairsnansenumsdeny Usznsitaes i
Iifoadnsgaia Seuazasenujasyasd (Purpose) vesianistulymiannifudisndnduduay
USmsiiteaiiionaulandnisgsia angmsuiuanensuandudiilonovausdandmaedanudnsie
Usgmsfianu vilesdnsgania Setuuazairsnuduiuslmifuosdnslivamamdlvieduile
ingmsUudsuyunedvsifduiloannsaduiuduviegysmdniuau Usensnd vl
wmsnaemuauiiusn A uaulaasmuiuiansildnagnsaansm

ad o

A HUNISIVY

UsEnsuasnguflgia
U5291n7 (population) Ingn1sdunrwal flvideayaafsgy (Key Informants) Ae

: Y
fusznoumIamiaiedantluuszinelne ezjﬁ:uLmewgum*ﬁﬁﬁﬂﬁmﬁmﬂﬂ’g’mmu“LJuLﬁﬁ
madivang 9109 11 Uve 9 ag 1 918 AUniadIvedian1s fusms viseddnnisvesdanig
iiedsrailuuszinelne

NAUAIDYS (sample) LUUﬂ’]iLﬁaﬂﬂaﬂJG}’JEJEJNLLUULQ’]J\N (Purposive Sampling) 311U
11w 9 a¢ 1 599 ilesnifuiamfaiiedsnuduiuy faniaiguasniaenyu Tnedun vl
Tushundadnwesianis guinis wiegdnnisvediamAaiiedinulutsemalne Uszneudae
1. yadiSlsmenuiadinszeadeguues 2. §uguvuiiueadu naununsdunsd 2.UsuYs
3. $1 Urban Tree 4. U3 lalavesa 91 5. S1uduiu (yadSyiimid) 6. uTem aunds
Javiauitedsay 170 7. U aeedmAnSusiems $1im 8. 31U Thuunian 9. Uitmanuiy

i1 91fia 10. yatisdnviy 11. nduinunsdunidaunuduin
= IS a v
LA3943IBN1599Y
d' A al av A Y] ¢ a = . ] o ¢
weslenldlunside fe wuudun1walluuiBean (In-depth Interview) Tduuuduniual

wuunaiilaseaie (Semi-Structured Interview) lngdun1uailudssiduvesiniuierfuuys
eanlu 3 diu 7l dauil 1 Aauderiulgmnisadnguaivesiuszneunisiamiaiie

NIANTINGINTIANTT WNINTETVAY5UYT UM 6 atuil 1 unsew - dquiew 2567 82



( D R u
\\ - 'J1sa1sans.nmsqnn'|s
URBNENdos1ANsuLS

dapn dwd 2 AronuneddudatelunisainuAvesusenaumaniaiediny wagdiun
3 LI IANssusien1sainuA1veIUTENeUMTIa A NedAY

N15A2IFOUANNINYBILATEATID

fAdelRasuudunualfivantun hlvfinseandfiansandudomn anumg
wazmsldnnw $1uu 5 v insesvasutemauifiomAimnuaesnndessninsteany
futngusrasdiidasnisviinisia udsnduasiinisiinanisasnaouauaenndesain
nssnandunihnmsduiumisiauaenadesseninddomanuiuinguszasaiviinising

(Item Objective Congruence—10C) Tnaldinausiduuszansuoanfiseusulafian o u1nnd
W30LIAY 0.7 (35561 WNwLAK, 2555) %amamimaﬁ]aaumwmﬁmmu%uﬁ%am (validity) lap
Wiy 0.96 wamadn quaaummmmmmaaaumaamaamLuamLLaw’manuam dmsu
msTAeua 1 (Triangulation) femsiadeumNgnianzauvesdoya Mntuasiideya
1135 IgAiilon (Content Analysis) mmmmuﬂwmmiﬂmmewaa&amﬂugmwwm
lnansvsedeidou udnhausdeyaiildsuannisiiusivnudeyaniaauy wetilugnns
BATe wareduslumsliaszideyasiely

nsAszidaya

Undayaannnisdun1uelledn (In-depth Interview) inaenmnuluseasidendoniy
yinsdnssfeuteya vinsinsgiiident asunadeya ofutsanuvuny waziiaue
HANTITBBeRNMTUFULUUNS TN TneABnsaiasesiiilenn (Content Analysis)

NAN15IY

puinquszasidedl 1 iednudaminisaiunuivesuszneumsiamiaiiodsay
WU m{lanm'v]aqmamamiai’mﬁmmﬁummﬂimaumsaammLwaaamﬂmiiammmﬂiwam
wazdhving ffe 1. wndsfiunvesiunuitanneisuasmatentu Tnsanzniaigaisasinig
Foassavuszanandintemdenazlinisaduayuludiuvesnmsidowasiauwg nsduasuuas
FuseanasguludduAuazuinig 2. 1ATeYegINanTen159UANI9EIAA (Business Matching)
violumsanashausmilodu (MOU) Premdefulusewesmaluladuinnssuuazesinnui
fng 9 fagrlifuszneumsiamiaiiodiauanusoasunualifnduogeisyansamuas
Useandwa

painguszasdded 2 ilednwtiadelunsairsnudvesiusznoumsiaviaiiiedsay
wui1 Yafelunisadnuavesfusenauniiamiadiiodiay I 3 Useidiu dadl 18a00
Ussouwaziusstuanalaidesnstiemie wuvu dau wagdunndey memsduiuiansy
#1499 $amfugavy Inssmnguuandsurudaiiusng 4 191 azdunisudn nsiududn
wazn1ssmheliiuguilae iefiaziumstismdesuausgrauiiasduiiiselshunlddne
meluasouasildediseiiles uazdeslivharsduneden dwsuilsalduanmsdminedudi

Y

Tufanusadinduluaniufanssusie  Wdvgusudnme 2. n1simuaidediel Wusia

NIANTINGINTIANTT WNINTETVAY5UYT UM 6 atuil 1 unsew - lquiew 2567 83



( N N D R [V}
\\ - NsA1SINEINSAONS
URINENdas1uinsuus

Wmane Saquszasd uavulouisnsaiduanudng 9 vediamiaiiedsanlunsdioguvuiidy
sUss9u fimsuanidsunariuilsanudniuiundnauynsssunelussdng eflazmiisnis
Ypannsiiazaiiuginae Aesdremdsatiuayundnduguyuliaiuwile nufnisvenin
Suffefunirsnudu 9 lunsaniulasinisniofanssuniedenusaudiu way 3. n15ded1s
awdlv wagmsainandlalurunvedaviaitodinn Tnsulouiefifmunnguims
seRugdUu) iR Inelinunanaeelszanuuaslinnudiswieduninaunieluliidilafins
Pgmde yuvu dau uazdsandon ufsannsazdomsiuyananisusniuiin esdnisids
fudunsiieauianisiedianey uagdauduaunardunsdfeuey ilidladymuay
wmslunsudlufefuianmsilodsnulfogausiase

muinguszasitod 3 levuuameuinnssusensaisguivesszneunTiania
dledann WU uumeuianssusensaisnaAesUsEneUMTIavALiedeny Na9INNST
funealdeinldinnusvanauazassld nehdeyaildrnmsdunvainSailulfdunuamig
uinnssudensaiunmemadauvesiUssnaumsiamiaiiedenu Tnsusazasdusenou foil
1. punssdunialy svdeslinisadiausedumalalunsaniiugsianaenaunisasieassaiuifn
Tunsarauagiamninnssuegwioilles 2. sruiinwrenudanuanansn axdesiiinueanug
amansoiiifuiaunin Fauafuazmadaiieg Wisdszgnddunisialidit
anunsaitegtuilazdamalinisdduvssanandmanedilaimunly 3. fuenusiuiledunn
aed nesaudedunnairdiuliinzluniasgnieniaenyu svtigliuszneunsiamng
iWedsauiianuduudsuazuszauanudise 4. dussdanuiln sxdesdinisairesdainud
Tvailunsimunuianssuifionsuaussaudosnisuazdasunuaifliiugnéiuazaiunsa
finugsialdegiseiiios 5. fumalulad wwdesdinmiwmeluladln q Wandaglunisuims
Fansuarlunssuaunimandudiuazuinisiiaunsadiunandalduindy 6. fuuinns
sfeainswdsumnumiousnuninnssuitannsaviligsiaduladoanudaln 9 uazthlug
Usrlonilumaasughafemafiuyacanmatauilusuiidustusaslddudtu 7.4
N198NTLAUAUNINNEANT UGN ABIAIUITAENTEAUANAMNEAS NINAI8N1TVITERAEHRIUN
wanfusietnwioilles uas 8. suauianelavesgndn Fosansaairemufianelavesgnin
fhensdseuanmlinanmsideuasiaundnfasinaenaunniuianssudhunld

djUuazafiuTenansIvY

#3UNan15Y

MATBIEes KIMIsITAIILIANSIURINNTaT IR sENoUMTIa ALl
Sew th uinnssudeadunsfnogisseunaudsdioldindumilandnuesusznaunisiamia
wWodsan uazdadugadifey (Key Point) flagsilvifuszneunsiamiaiiiodinuanunsaiaz
tanadegualusesdndusiig 4 Whantu uagdusznaumslamiadiedsauitilandau
Tngjazdinsundanssuduld dawalvindnfudaunsoonsedunazinnssuduiisonsu
uenantufUszneumsiamiafiodinuasdesdinafauiuinnssuedudeidoniianauauas

NIANTINGINTIANTT WNINTETVAY5UYT TN 6 atuil 1 unsew - lquiew 2567 84



( ‘h N N D R u
\\' - 21Sa1SINYINISIONIS
UH3NENGaswAnsuus
a IS

USuwdsuuleuiglunisaiiiugsia 015319 Business Model lunisaniliuauitanunsaussens
wazdunalulagsiufnsidowasiauilunmsnandunuazuinmsiisliuunanunsoadenniy
wanFaLianaUauIRNReINITnUgNAT Navtilugnausslevinmamsugianmiensiiuyan

WAZEINBUAMANANNNTIALNAWNN MeuinnsTy

aAUs18NaANTINY

1. sudgminisaienuavesuszneunisiamiaiiodian nan1s3idenudn aasli
anudRyiugseneunsiamiaodsanlufuuvdsiuuuazairansotiegsennaindiu
fanasguarniaenvuiiazdieliiinauduuis nasnawdunisadisninunfeulvisy
fuszneumslumsdidugsiafiannsavlemalunsndndudslyel 4 USu 1Wasuundnymuues
Tumshauuazaiemamiondmivssilunsfnduninnssufiaunsoasnualududuas
v3inslifugshedufufanssuiiugiuiiasssauanududenufisannsoadieneld Suasi
Tinavsznounsinnisdulauasduudsannsnaisguelffntutugnduasiusznouns
Jannafiodimulaeg19uviase (Caseiro & Coelho, 2018; Defourny & Nyssen, 2008; Maune
,2014; Sultan, 2014) LazkUIAANITAIINAMAIVOY Guntitat Horthong,2020 N&1391 N5
Usuasumsaifiugsielunsaiianszuiumslml q Weunisaienuaiandufuaguing
naenIumIasuianssuarnisaanaluladilodiuauelvungiianlfide Snvedaddes
nansevufisandldiunasnszuiumsvinuvesesdnsisiidutieluFemwesdenuegiane 999y
annsaviliAnanudnsannsgsianazanuinnivesdiauluniourdiu

2. fuadtlunsaiinuAvesiuszneumiamiaiiediny nanTidenuin Jaded
daralunsasinuavesiusznaunisaesauussawaziussiumala msdnlivaulagd
mMsfvueidediad fiusia Wimnglunsduiunuiidanu naeaauaiinisdoasanuilnl
waginisadnenudlaluiunvedamiaiiodsen Wid ladanshemadoyury dau ua
Aawndon uaﬂmﬂﬁ?uﬁa%’alumia%ﬁmmmmaqq’g’ﬂizﬂaumﬁamﬁaLﬁaé’mm’nﬂﬁmmﬁﬁm
fuvine ANEAsaINsavesynaInsiannsalivinueiuauaaludeinnssudldunan
nsviifounsimuniviliAnesdanudln Susraisyaridinluiandndus venaindumsl
anuswilelugsiadnldindudntedevdeiianifusduindouiiddnonmdunisnsedugsia
ﬁm%’umsﬁwmﬁLLamﬁaﬁfﬂsmwwmmmmmmaaui’mmimLLazﬂ'ixéjw,ﬂwgﬁagmmlé’mﬂsﬁu
Faapfutafoidauanivsadiulain mslianusufiossdunguadidglunsarsnmuiuay
d91a5uuUTnnIsU (Gomezrlj, 2016; Hervas — Oliver et al., 2015; Srivastava et al., 2017;
UNIDO, 2013) waziuifinn1sasianumsiy @adulvennin,2561) fazdoerdedandninms;
fuanumenielenianisgiia Ussiutlyvimsdseunagnislivssleviananudesngd
szAeliAanadnsluguuudig q fezdugadulunisairestadelunisadrequaives
HUsENaUNITMNeEIAY

3. funuamsuinnssusenisairsnuavesiuseneunsiamiaiiediny nan1side
WU uauinssudensainme fesdusznoudiunifsades 8 ssduszneu leun fu

NFANTINGINTIANTT WNINTETVAY5UYT UM 6 atuil 1 unsew - lquiew 2567 85



( N N D R [V}
\\ - NsA1SINEINSAONS
URINENdas1uinsuus

w3eduAala 2. AurinveANsAINEINNTe 3. ANUANTINERAUNNAIAEIY 4. A1UBIAAINT
gl 5. druwmalulad 6. AuuinnTsd 7.0MUN15ENTEAUAMAMKEAS MY uae 8. AuAIINRY
wolavesgnén Fsuimnssuiieldin Wudeiiddgroiamiaiiedinuuaziuszneunsiavia
Wledsn nszuinnssuazsiliiAnnsaienuduazanuuandrdlunds fusivilignaiin
prwfiawela wenvintu nsfismuasiufieduvesedodiegsia deldindundsddnluns
fimuuazdweuauliiugnd Suazdwmalifuszneumiamiafiedsnuuszaunimdisa
LLazLﬁmﬂ’g’lmé’dﬁuiuiz&wm’s (Camison and Villar-Lopez, 2014; Damanpour, 2014; Doherty
et al,, 2014; Walker et al., 2015) WATWLUIAANITASIIUIANTTY VDI Schumpeter, 1950;
Schilling, 2008; Ungerman, Dedkova, and Gurinova, 2018 ms1zutanssindumiesdion
ddnesifusznaunislunsainefnenimuazamasnsalunisudsdudanisliuinnssuazsed]
nsusuiliaenadestuanimwindeuiifinsdsuudadumstauadmilfistueenunlugy
vowmAnSuat Msuimauaznszuaunslunsaisuasiaunasidegudmiodeiiintulvs
ogausiase fazdwaliuinnssuduiadovesanuannsalunisudsfuvesdseme

URIGHGITE

1. Y8LAUaLUEINNITIAY

1.1 fugusznounmsiaviaiiiodeny fuszneunisiamiaiedinuazdesiaiig
Usrsnun sasfudivlalunisduiiugsia Sanudanuannsolumadenloasysannis saenau
msassenudituslunissiuiiefuynniadau Wielvgsiauszaunudisa

1.2. fussdanu} fuszneunmsiamiaiiedany deslinuzamg arwaunsaems
fusrdanadanieg Arzduldlunsufifaulidufamudimune naenauiivauaii
annsaihunuszgndldfuanunisalluagtiu sudwwaligsiaamnsaduweuamaniiieda
soifloaayiliAnmudiunasald

1.3 shuninnssu guszneumiavinaiiiedsay dedvinmddnyfunsiamuuinnss
Lid1azuuinnssunisusnsdnnis winnssunszuIunis AaonIuuinnIsunandueiedis
soidles ileriuTamnuannsalunisudsfulazaienuifialstuiamiadiodeny

1.4 frunisadisguan msadisquailfiAatusuiamiadiedenutdy §usenauns
JamRailedinuazdosiinssnileviedugniegsia muvinveauinuamsaliiinesd
mnuilvailunsitaudesensuuianssuiiensuaussanufesnisvesgnAuazdmaligsna
Aulnogadadu

2. forauauuzlumsidenduioly

mhmsATeReItuMsTRuuiansuveiamAaiiodiaudieguiuy BCG (Bio -
Circular — Green) %39 JULUU ESG ( Environment, Social, Governance) Lﬁal,?]umia%ﬁmm
AfazvilvigUszneumsiamiaiiodnusidugshefitimaiulneded by

NIANTINGINTIANTT WM INEFETVAY5UYT UM 6 atui 1 unsaw - dquieu 2567 86



( N N D R [V}
\\ - NsA1SINEINSAONS
URINENdas1uinsuus

LONE5D19D4

e LAYEIUNS. (2552). @’/’Uisﬁaumﬂﬁaﬁ’m&/ (Social entreprenuer). #UAua1N http:/
www.volunteerspirit.org/?p=25147

1s¥ns Funeruun. (2560). fUsznavnisiledvauuazuinassuiodsay. uduain
http://www.bangkokbiznews.com/blog/detail/641032

2936 wnang. (2555). 383neIn1539emenginssumans Ruiadsil 3). ngaummuniuns:
159U AN Tl INese.

113504 519MSYLR. (2560). FUsTNaUNITAIAL. EUAUAIN http://www.bangkokbiznews.Com/
blog/detail/641544

antulnewand.(2561). uanawrsnIwesdu (The sphere of sustainability). AFAVWLVNUAT

Boons, F., Montalvo, C., Quist, J., & Wagner, M. (2013). Sustainable innovation, business
models and economic performance: An overview. Journal of Cleaner Production,
45, 1-8.

Bornstein, D. (1998). Changing the world on a shoestring: An ambitious foundation
promotes social change by finding social enterpreneurs. Atlantic Monthly, 281(1),
34-39.

Camison, C., & Villar-Lopez, A. (2014). Organizational innovation as an enabler of techonological
innovation capabilities and firm performance. Journal of Business Research, 67(1),
2891-2902.

Caseiro, N., & Coelho, A. (2018). Business intelligence and competitiveness: The mediating
role of enterprenurial oreintation. Competitiveness Review: An International Business
Journal, 28(2), 213-216.

Cerne, M., Kase, R, & Skerlavaj, M. (2016). Non-technological innovation research: Evaluating
the intellectual structure and prospects of an emerging field. Scandinavian
Journal of Management, 32(2), 69-85.

Crisan, C. M., & Borza, A. (2012). Social enterpreneurship and corporate social responsibilities.
International Business Research, 5(2), 106-108.

Damanpour, F. (2014). Footnotes to research on management innovation. Organizational
Studies, 35(9), 1265-1285.

Damanpour, F., Szabat, K. A, & Evan, W. M. (1989). The relationship between types of
innovation and organizational performance. Journal of Management Studlies, 26(6),
587-601.

Dees, G. J. (2003). New definitions of social enterpreneurship: Free eye exams and wheelchair
drivers. Knowledge @ Wharton Newsletter, 12(10), 3-16.

Defourny, J., & Nyssens, M. (2008). Social enterprise in Europe: Recents trends and
developments. Social Enterprise Journal, 4(3), 202-228.

NFANTINGINTIANTT WNINTETVAY5UYT TN 6 atuil 1 unsew - lquiew 2567 87


http://www.bangkokbiznews.com/%20blog/detail/641544
http://www.bangkokbiznews.com/%20blog/detail/641544

( I ‘ _ N D R [V}
\\ - NsA1SINEINSAONS
URINENdas1uinsuus

Dereli, D. D. (2015). Innovation management in global competition and competitive advantage.
Procedia-Social and Behavior Science, 195, 1365-1370.

Doherty, B., Haugh, H., & Lyon, F. (2014). Social enterprises as hybrid organizations: A review
and research agenda. International Journal of Management Reviews, 16(4), 417-436.

Edquist, C. (1997). Systems of innovation: Technologies, institutions and organizations.
New York: Routledge.

Gawell, M. (2013). Social enterpreneurship-innovative challenges or adjustable followers?.
Social Enterprise Journal, 3(1), 203-220.

Gibbons, A. (1997). Innovation and the developing system of knowledge production.
Brighton, UK: University of Sessex.

Gomezelj, D. O. (2016). A systematic review of research on innovation in hospitality and
tourism. International Journal of Contemporary

Guntitat Horthong. (2020). Five Forces Model #dnmsitasnest 5 soanauainiladonteuend
ﬁ]zﬁﬂﬁﬁqiﬁfmaq@mu%dLmi'ﬂsﬁu. Retrieved from https//adadictth.com/knowledge/
Five-forces-Model-Marketing

Han, J. K, Kim, N., & Srivastana, R. (1998). Market orientation and organizational
performance: Is innovation a missing link?. Journal of Marketing, 62(4), 30-45.

Hervas-Oliver, J. L., Gonzalez, G., Coja, P., & Sempere-Ripoll, F. (2015). Identifying emerging
sub-field of research. European Planning Studies, 23(9), 1827-1872.

Kamp, B., & Parry, G. (2017). Servitization and advanced business service as levers for
competitiveness. Industrial Marketing Management, 60, 11-16.

Khan, A. M., & Manopichetwattana, V. (1989). Innovation and non-innovative small firms:
Types and characteristics. Management Science, 35(5), 597-606.

Leadbeater, C. (1997). The rise of the social enterpreneur. London: Demos.

Lin, C. (2006). A study on the organizational innovations in Taiwan’s logistics indsutry. The
Business Review, 5(1), 270-279.

Martin, R. L., & Osberg, S. R. (2015). Two keys to sustainable social enterprise. Harveard
Business Review, 93(5), 213-226.

Maune, A. (2014). Competitive intelligence and firm competitiveness: An overview. Corporate
Ownership and Control, 11(1), 533-542.

Morris, M. H., Webb, J. W., & Franklin, R. J. (2011). Understanding the manifestation of
enterpreneurial orientation in the non-profit context. Enterpreneurship Theory
Pract, 35(5), 947-971.

Mort, G. S., Weerawardena, J., & Carnegie, K. (2003). Social enterpreneurship: Towards
conceptualization. International Journal of Non-profit and Voluntary Sector Marketing,
8(1), 76-89.

NFANTINGINTIANTT WNINTETVAY5UYT UN 6 atuil 1 unsew - quiew 2567 88



@ msasnemsoms

Mulloth, B., Kickul, J. R., & Gundry, L. K. (2016). Driving technology innovation through
social enterpreneurship at Prezi. Journal of Small Business and Enterprise
Development, 23(3), 753-767.

Panayides, P. (2006). Enhancing innovation capability through relationship management
and implications for performance. European Journal of Innovation Management,
9(4), 466-483.

Porter, M. E., & Kramer, M. R. (2011). Creating shared value. Harvard Business Review.

Roberts, D., & Woods, C. (2005). Changing the world on a shoestring: The concept of
social enterpreneurship. London: Palgrave.

Sarri, K. K., Bakouros, I. L., & Petridou, E. (2010). Enterpreneur training for creativity and
innovation. Journal of European Industrial Training, 34(3), 270-288.

Schilling, M. A. (2008). Strategic management of technological innovation (2nd ed.). New
York: McGraw-Hill.

Schumepeter, J. (1950). Capitalism, socialism and democracy (3rd ed.). New York: Harper
and Row.

Smith, D. (2006). Exploring innovation. Berkshire: McGraw-Hill.

Srivastava, S., Sultan, A., & Chasthi, N. (2017). Influence of innovation competence on firm
level competitveness: An exploratory study. Asia Pacific Journal of Innovation and
enterpreneurship, 11(1), 63-75.

Sultan, S. S. (2014). Enhancing the competitiveness of palestinan SMEs through clustering.
Euro Med Journal of Business, 9(2), 164-174.

Tidd, J. (2001). Innovation management in context: Environment, organization and performance.
International Journal of Management Reviews, 3(3), 169-183.

Ungerman, O., Dedkova, J., & Gurinova, K. (2018). The impact of marketing innovation on
the competitiveness of enterprise in the context of industry 4.0. Journal of
Competitiveness, 10(2), 132-148.

UNIDO. (2013). The UNIDO approach to cluster development: Key principles and project
experiences for inclusive growth. New York: United Nation Industrial Development
Organization.

Utterback, J. M. (1971). The process of technological innovation within the firm. Academy
of Management Journal, 14(1), 75-88.

NIANTINGINTIANTT UM INFETVAY5UYT U 6 alui 1 unsaw - dquiew 2567 89



y - - D R u
.t 21Sa1SINYINISIONIS
UH13NENae! ;-E“i]].-!‘,..,‘-s

Utterback, J. M., & Suarez, F. F. (1993). Innovation, competition, and industry structure.
Research Policy, 22(1), 1-21.

Walker, R. M., Chen, J., & Aravind, D. (2015). Management innovation and firm performance:
An integration of research findings. European Management Journal, 33(5), 407-422.

White, T. M., & Zook, S. (2018). Social enterprise innovation: A quantitative analysis of
global patterns. International Society for Third-Sector Research, 29, 496-510.

NIEANTINGINTIANT W INeGeTIAYsUYT TN 6 a0ui 1 unsiau - dquieu 2567 90



