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Abstract

This research aimed to investigate the impact factors that influence the
Information Literacy (IL) of Thailand’s pre-service teachers; and the roles of
learning outcomes, including the causal relationship between Information
Technology (IT) management, Teaching Skills (TS), and IT usage that affect
the manipulation of the IL. The research employed a stratified random
sampling approach, recruiting a total of 618 verified participants from five
universities located in five regions of Thailand, and using a questionnaire
survey method. The reliability of the research instrument accuracy was 0.8,
based on structure equation modeling, while the GFI, CFl, AGFI, RMSEA, and
SRMR values were 0.95, 1.00, 0.92, 0.045, and 0.02, respectively. Testing for
the influence of the mediator variable indicated that the direct influence of
IT management and TS on IL was 0.05 and 0.25, respectively, while the
indirect influence of IT management and TS on IL through the mediator
variable of the IT usage was 0.147 and 0.39, respectively. Thus, this study

revealed that the mediator variable of the IT usage affected IL.

Keywords: IT Management, Teaching Skills, Use of Information Technology,

Information Literacy, SEM
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1. Introduction

With the rapid advancement in the global economy and Information Technology (IT) contexts,
the development of people’s literacy has rapidly evolved. More and more countries have
formulated policies to enhance their citizens’ competencies, including information literacy (IL)
(Burbules, 2018; Inglehart, 2018; Shannon, 2018). In Thailand, the “Thailand 4.0 National Agenda”

was recently implemented to achieve the same goal (Jones & Pimdee, 2017; Skeldon, 2018).

In 2025, there were up to 65.4 million internet users in Thailand, accounting for 91.2% of the
country (Kemp, 2025). This reaffirmed that Thailand is well prepared for IT infrastructure upgrades
as the accessibility to IT becomes more prevalent. In addition, in the era of combined information
data and learning, classrooms in the 21% century require students to possess learning, teamwork,
and communication skills, while being able to use media and information and communication
technologies (ICT), and hence to obtain a good level of IT literacy (Fedorov & Mikhaleva, 2020;
Hatlevik et al., 2018; Pheeraphan, 2013; Sorgo et al,, 2017; Thomas et al., 2020). Moreover, IL is
essential as a lifelong-learning approach (Jameson & Walsh, 2017; Kozikoglu & Onur, 2019; World

Economic Forum & Boston Consulting Group, 2018).

Indeed, IL is a crucial factor for promoting lifelong learning and they are positively related to
each other (Demirel & Akkoyunlu, 2017; Hee et al., 2019; Kozikoglu & Onur, 2019; Solmaz, 2017),
where IL skills are fundamental for the lifelong learning, equipping learers with the capabilities to
further apply their skills to physical or online classes that will expose them to a large amount of
data. Thus, IL is vital for leaming in this digital era (Falloon, 2020; Law et al.,, 2018; Reddy et al,,
2020; UNICEF, 2019; Vuorikari et al,, 2016; Yu et al.,, 2017) and it positively affects the learners’

achievements and so is required for teaching (McKeever et al., 2017).

Particularly during the COVID-19 pandemic, when information is often distorted, IL approaches
are an effective way to overcome or limit these problems (Association of College and Research
Libraries [ACRL], 2020; American Library Association [ALA], 2020; CILIP, 2020; Guo & Huang, 2021,
IFLA, 2020; Information Literacy Group [ILG], 2020; UNESCO, 2020a). According to an assessment of
knowledge involving reading strategies, and in terms of the credibility of information sources in all
OECD countries, Azerbaijan, Indonesia, Kazakhstan, the Philippines, and Thailand were found to
have the lowest information credibility (Suarez-Alvarez, 2021). The Global Framework of Reference
on Digital Literacy Skills for Indicator 4.4.2 indicated that Thailand was only ranked fifth out of the
10 ASEAN countries in terms of self-perceived digital competence levels (UNICEF, 2021).

Therefore, it is very important to improve the IL of Thai people, especially pre-service teachers,
as they need to educate students regarding the same (Flierl et al., 2017; Gilman et al., 2017; Godbey,
2018; Information Literacy Spaces [ILS], 2020; McKeever et al., 2017). At the higher education level,
IL normally employs ACRL IL standards, which are considered to be the standard approach to educate
IL Jackman & Weiner, 2017; Khailova, 2021; Sample, 2020). Moreover, the study found that IT or digital



MNsasuinnssudenarnsdeans, uninendemalulagvusnasyys

1 5 aUuil 1 1FauunsInu - dgureu 2569, ISSN: 2822-0501 (Print), 2822-0498 (Online)

applications affected the IL, and that the IL standards should be incorporated in the study process
(Sorgo et al., 2017), while the level of ICT acceptance also affected the IL (Chen & Chengalur-Smith,
2015). Additionally, factors contributing to IL have several facets: online classes, teaching approaches,
IT usage, and communications (Hammons, 2020; Humrickhouse, 2021; Moreno-Morilla et al., 2021).
The level of IL was found to directly affect the intention of learning technology usage in Korea and
Finland (Jang et al., 2021), resulting in greater personal ICT competencies, or interest related to an
improved IL.

Students in the educational fields had a lower level of IL compared to those in information
science and pedagogy courses (Pinto et al,, 2019). A study on the IL of CHASS students at Nanyang
Technological University, Singapore revealed that students in the communication and information
field were more information literate compared to those from the fields of humanities and social
sciences, arts, design, and media (Foo et al.,, 2013). In Thailand, students at Rajabhat Universities had
varying IL levels based on their field of study. On average, students in the educational field tended
to have a higher IL level than those in industrial technology, agriculture, and public health (Hiangrat
et al,, 2018). In addition, students in the Faculties of Education, Humanities and Social Sciences,
Science, and Technology had the highest IL level, while those at the Faculty of Nursing were at the
intermediate level (Amornsiriphong, 2018). Based on those findings, the factors promoting IL consist

of the institution or faculty, courses, teachers, and pre-service students (Sirawong, 2018).

Several countries, including Thailand, are aware that IL will uplift their citizens, and so consider it
as part of learning courses (UNESCO, 2020b). Due to these reasons, it still needs to clarify whether
and which causal factors promote IL in students in order to be able to achieve educational

improvement.
2. Research Objective

This study sought to evaluate which causal factors from IT management, IT usage, and TS

affected the IL, with the flow chart of interactions and five hypotheses shown in Figure 1.

IT Management

IT Usage —_— Information
Literacy

HS

Teaching Skills

Figure 1 The interaction flow chart between IT management, IT usage, and TS affecting IL and
showing the five hypotheses

Source: The researcher team (Thamsuwan et al.)
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Hypotheses 1 To what extent does the incorporation of IT management and IT usage affect IL?

It is necessary for school administrators to consider that IT development is in part essentially
related to education by defining a scope that also includes the infrastructure management,
personnel development, research, funding, and control unit, in order to formulate policies and
manage works related to educational technology (Bailey, 1998) and technology management and
application, which will contribute to a better IL (Durodolu, 2016). Moreover, adequate provision of

IT devices is an integral factor that promotes the IL of learners (Lorenz et al., 2019).
Hypotheses 2 To what extent does teaching skills (TS) and IT usage affect the IL?

A combination of teaching skills (TS) and IT usage can result in an improved leamer’s IL compared
to that with TS alone (Drossel et al., 2017; Jinchi & Jie, 2021). Incorporation of IT usage and a proper
teaching approach also influences individual perspectives and awareness, thereby promoting IL (Sorgo
et al,, 2017). Moreover, a class that integrates IT usage will benefit the students’ IL (Xu and Chen, 2016).

Hypotheses 3 To what extent does IT usage affect the IL?

Overall, IT takes an integral role in education, especially computers and telecommunications,
such as providing (i) learning to promote technologies, computer-assisted learning (CAl), and
information systems; (i) education management promoting technologies; and (jii) IT and interpersonal
communications in the education field for better work performance

Moreover, IT usage can trigger thoughts and increase the interest of students in online learning,
while WIFI usage also leads to educational growth in a digitalized way since students can study and

comprehend relevant information anywhere at any time (Sarkar, 2012).
Hypotheses 4 To what extents does IT management affect the IL?

As a working hypothesis it is necessary for school administrators to consider that IT
development is in part essentially related to education by defining a scope that also includes the
infrastructure management, personnel development, research, funding, and control unit, in order
to formulate policies and manage works related to educational technology (Bailey, 1998) and the
Eleventh National Economic and Social Development Plan of Thailand (2012-2016). A summary of
the service providers revealed that the rapid technological changes and [T advancement,
biotechnology, and nanotechnology have led to economic and social shifts, in terms of
opportunities and threats, and so it is necessary to maintain a prepared state for the potential rapid
changes in the future. This requires systemic knowledge management and suitable technological

application that are integrated with the competency of Thai society (Mukherjee, 2011).
Hypotheses 5 At which level does TS affect the IL and how?

Interdisciplinary teaching of IL contributes to a better development of learning scope and IL.

This requires lessons to be aligned with the contexts of different guidelines in each subject,
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reflecting the IL and the competency to further apply the knowledge to other fields (Kuglitsch,
2015). Developing a thesis can be improved if students are information literate, are able to critically
analyze and criticize information to examine its credibility and the value of the findings, to identify

an expert in the studied topic, and apply interdisciplinary knowledge (Dubicki, 2019).
3. Literature Review
3.1 Technology management (IT management)

Technological changes drive new offerings. Leading companies have committed to their
technology development to ensure their competitiveness (Lai, 2017). Organizations strive for
competitive advantages, particularly in personnel development in terms of their technological
competency, since this can contribute to the company’s value (Hughes, 2010). Technology
management affects competitiveness, development, and adaptation, as well as the utilization of
science and technology to create or improve products or services for several achievements (Argote,
2017). Moreover, knowledge management promotes better decision-making, which can lead to
success (Belay et al, 2021). A study on the technology usage in human resource development
found that 42% of personnel working in different locations use computers and the internet for
work, and this percentage is tending to continuously increase. Therefore, each organization should
define communication and collaboration tools and procedures to use technology as the

fundamental approach for personnel development (Benson, 2002).

The use of an internal IT system may be difficult due to several reasons. For example,
administrators do not value the integration of an IT system (Kongchawan, 2013). If it lacks support
from the administrative level, it will potentially fail from the beginning (Whittaker, 1999, p. 23).
Administrators need to possess leadership skills with broad visions, knowledge, expertise in
technological integration, and prompt implementation. In terms of addressing this problem, many
countries have implemented ICT courses in schools or carried out ICT-related educational reforms
(Bereiter & Scardamalia, 2006; Fox & Henri, 2005; Greenhow et al., 2009; Jonassen et al., 2008; National
School Boards Association, 2007). Schools, therefore, need IT development for the purpose of
education, which covers infrastructure management, and personnel development to formulate
policies and work management (Bailey, 1998). Therefore, administrators need to be well prepared for
the shift, creative, and based on reformation and innovation. Also, they must be able to motivate or
establish a mutual understanding and good teamwork to effectively achieve specific goals (Phiwohang,
2021). This corresponds to the research outcome of the American Institute for Research (AIR) (AIR,
2004, p. 23), which indicated that promotion, support, management, and execution were all crucial
characteristics of administrators. If the management system and resource promotion are adequately
supported by stakeholders, the outcome will turn positive. Moreover, IT strategic plans and potential
communications, along with human resources and budgets, facilities, equipment, modern technology

management, and effective planning, will lead to the development planning process of a successful
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business (Phiwohang, 2021). Therefore, ICT is an important fundamental for millennial students to
learn (Picatoste et al., 2018).

3.2 Teaching skills (TS)

The teaching skills of pre-service teachers that promote IL among university students include
several parts. First, teachers should prepare lessons beforehand. Second, learning objectives should
be informed to the learners. Third, class evaluation is provided for further improvement. Finally, IL
assessment should be related to the work of learners (Lokse et al., 2017). The teaching approach
is one factor that promotes IL among students (Kingsawat et al., 2015). Incorporation of TS and IT
usage results in people being more information literate, compared to leveraging only TS (Drossel
et al., 2017; Jinchi & Jie, 2021). Incorporation of IT and proper teaching approaches influences the
perspectives and awareness of IL (Sorgo et al., 2017) and gives a better integration between IT, TS,
and IL (Xu & Chen, 2016), as well as the perspectives related to technology to serve the standards
and needs of the digital world (Kirschner, 2015).

When applying online media, the instructors need to ensure that there is a guideline and that
the learners can form their individual learning environment (Cordell, 2013). Good teaching helps
encourage students with a learner-centric approach (Bidabadi et al., 2016). Teachers’ expertise in
online teaching comes along with the students’ readiness to move online, technology infrastructure,
provision of content and learning resources, and the instructional design to provide a pedagogical
foundation as a prerequisite for online learning (Govindasamy, 2002). Moreover, an active learning
strategy encourages the students’ participation and easily develops their understanding about
information sources (Johnson & Barrett, 2017), while a flip classroom strategy together with online
classes that promotes self-monitoring helps enhance their IL (Humrickhouse, 2021) and ensures a

balance between physical and online classrooms (Vanslambrouck et al., 2018).

Teachers are suggested to integrate IL with their subjects (Hammons, 2020). The “Framework
for IL for Higher Education”, published by the ACRL (2016), emphasizes that IL education should be
integrated into a “context”. Teachers should improve the curriculum to align with current contexts,

ensuring that the promotion of IL is based on the students’ needs (Guo & Huang, 2021).
3.3 Use of IT (IT Usage)

Advances in emerging ICTs have created new opportunities in terms of globalization,
acculturation, knowledge creation, and widespread diffusion of new practices (UNESCO, 2005). The
use of [T is one factor contributing to Thailand’s educational development and regional distribution
of prosperity (Phuworawan & Namprasert, 2003), where [T facilitates learning, instructional teaching,
independent  study, problem solving, information searching, analyzing, critical thinking,
communicational ability, and working and leaming (Ratheeswari, 2018). Technological factors cover
infrastructure planning, hardware, and software; while pedasogical factors include the analysis of

contents, audience, goals, media, and design approach (Khan, 2005). Technological application in
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teaching enhances the student’s literacy, skills, and analytical ability (Suryani, 2010), which then allows
them to achieve their goals. Educational technology is related to the design, development, use,
management, and evaluation of the learning process to ensure an optimum and efficient learing
(Earle, 2002).

Understanding the relationship with technology is increasingly important and there are several
positive impacts to be obtained from using technology (Shaw, 2018). Using technology in younger
children familiarizes them with the trial-and-error approach, while adults prioritize reasons and a
step-by-step process (Chotijirawattana, 2019). The effective use of ICT can also improve the life

quality, reduce educational gaps, and improve industrial performance (Tan, 2016).

Therefore, technology management is important and affects the advancement of IT, especially
the internet, and facilitates global communication, trade, and participation in both business and
consumer sectors (Sashi, 2012). For example, internet trade (Nilsuk, 2018) provides non-complicated

information about quality (Gounaris & Dimitriadis, 2003).
3.4 Learning outcomes of IL: ACRL

A good IL provides the person with the ability to realize their information needs, and to search,
identify, evaluate, and use it effectively (ACRL, 2000). For ICT literacy, it is interpreted as that if the
person is able to use a computer and communication tools appropriately, they can then define,
access, manage, evaluate, integrate, create, and communicate effectively and responsibly
(Thammasaeng et al., 2016). The ACRL’s IL Competency Standards for Higher Education consists of
the five dimensions of (I) determine the extent of information needed (Misirli & Akbulut, 2013),
(i) access the needed information effectively and efficiently, (i) evaluate the information and its
source critically, and (iv) incorporate the selected information into one’s knowledge base to achieve
a specific purpose (Berphan, 2012; Moto et al., 2018; Pinto et al., 2019). The vital components for
learning are the skills focused on the realization of what they are searching for, which contributes

to educational achievements (Lau, 2006; Moto et al., 2018; Pinto et al., 2019).

At present, information takes a crucial role in daily life, and IT advancement results in a higher
level and more rapid production and use of information. Therefore, people always need to be
enthusiastic towards learning and be able to use technology for problem solving and decision making,
which requires IL (Mamak, 2010). Mastery of ICT also has a significant impact on a nation’s economic
growth (Kraisuth & Panjakajornsak, 2017). Integrating IL into teaching different subjects helps develop

the students to become more information literate (Adams et al., 2016; Harris, 2013; Wang, 2013).
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4. Methodology
A quantitative method was used, as explained below.
4.1. Instruments

A questionnaire survey was used to collect data in Thailand, during February-April 2021. The
questionnaire, which consisted of a total of 21 questions, comprised of six for technology
management, and five each for TS, technology use, and IL factors. All the questions were based on
a seven-point (1-7) Likert scale, which was used to assess the least to the most appropriate

responses.
4.1.1 Information Technology Management (IT Management)

IT management refers to the systematic administration and oversight of computerized
technological systems and associated IT databases within educational institutions. Operationally,
this variable encompasses four core dimensions: (i) administrative processes governing technology
implementation; (ii) computer infrastructure development and maintenance; (iii) the deployment
of appropriate software for information technology and communication activities; and (iv) personnel
development initiatives focused on enhancing IT competency and promoting its usage. Collectively,
these dimensions facilitate organizational access to high-quality digital knowledge and information
resources (Bailey, 1998; Goyal et al., 2010; Misirli & Akbulut, 2013; Moto et al., 2018).

4.1.2 Teaching Skills (TS)

Teaching skills represent the professional pedagogical competencies that educators
demonstrate in their instructional practice. Operationally, this variable is characterized by teachers’
possession of comprehensive subject matter knowledge and their capacity to employ diverse
teaching methodologies effectively. Specifically, it involves the strategic selection and application
of varied instructional approaches, the integration of educational media, and the purposeful
incorporation of technology into the teaching-learning process to enhance educational outcomes
(Goyal et al., 2010; Khammanee, 2012; Misirli & Akbulut, 2013).

4.1.3. Technology Usage

Technology usage denotes the practical application of technological tools and digital
resources within the instructional context. Operationally, this variable reflects educators’
competencies in leveraging technology to facilitate knowledge construction, enhance pedagogical
effectiveness, and develop students' technological proficiency. It encompasses the integration of
digital tools to support learning objectives, foster student engagement, and enable learners to
acquire essential 21st-century skills necessary for achieving their educational and professional goals
(Misirli & Akbulut, 2013; Moto et al., 2018; Pinto et al., 2019).
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4.1.4 Information Literacy (IL)

Information literacy refers to the comprehensive set of competencies required for effective
engagement with information in academic and professional contexts. Operationally, this variable
covers both individual information literacy capabilities and institutional practices related to
information handling. It is characterized by proficiency across five sequential stages: (i) identifying
information needs and scoping information requirements; (i) planning search strategies and
gathering relevant information; (iii) evaluating information quality and credibility; (iv) managing and
organizing information resources; and (v) presenting information ethically and effectively. This
operational definition emphasizes both the cognitive processes and ethical considerations inherent
in information work (Misirli & Akbulut, 2013; Moto et al., 2018; Pinto et al., 2019).

4.2 Sampling methods

The online questionnaire, comprised of the 21 questions outlined above (section 4.1) and
shown below, was sent to 1,000 pre-service teachers from five regions in Thailand randomized by
a Stratified Random Sampling technique, with stratification based on academic year (Years 1-4),
followed by simple random sampling within each stratum to obtain the final sample from which
618 verified questionnaires were returned and these then formed the sample size. The information
obtained was processed via the descriptive statistics of frequency distribution, percentage, standard

deviation, and statistical analysis to find causal factors that affect IL.
4.3 Sample characteristics

The demography of the 618 pre-service teachers are summarized as follows. They were
comprised of 72.7% females, 27.3% males; 53.7% fifth-year curriculum students, 45.6% fourth-year
curriculum students, and 0.7% others. The identity of each participant was not revealed to comply

with ethical concerns.

In terms of education, 46.9%, 35.8%, 14.2%, and 3.1% of the students had obtained a GPA of
3.01-3.50, over 3.50, 2.51-3.00, and less than 2.00, respectively. With respect to their age, 50.2%,
32.7%, 14.6%, 2.6% of the students were aged 21-22, 19-20, over 22, and 17-18, respectively.

For the frequency of IT usage, 68.9%, 12.3%, 9.5%, 8.7% of the students used IT that affected

their IL daily, 3-4 times/week, 5-6 times/week, and 1-2 times/week, respectively.
4.4 Data analysis methods

Data were analyzed using various descriptive methods, bivariate inferential test, and
confirmatory factor analysis and Structural Equation Modeling (SEM), a statistical technique
employed to justify whether and to what extent the reviewed model is correct, compared to actual

information or empirical data.
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Table 1 shows the validation of the questionnaire data obtained from the 618 respondents.
The internal consistency was evaluated in terms of the Cronbach Alpha score, with obtained values
of 0.973, 0.983, 0.975, and 0.983 for the sections on technological management, TS, IT usage, and
IL, respectively, with an overall score of 0.983. All alpha and composite reliability values exceeded

0.7 (Hair, et al., 2006), which indicated that the reliability of each construct was reasonably satisfied.

The convergent and discriminant validity were analyzed with factor loadings and average
variance extracted (AVE). The construct reliability based on the factor loading of each question from
the Exploratory Factor Analysis revealed that all the questions were subject to a construct reliability
factor loading of between 0.620-0.870.

The AVE of each latent variable needs to be at least 0.5 (except TS at 0.418). However, TS
values greater than 0.40 (Anderson & Gerbing, 1988) indicate that each latent variable adequately
explains the variance of its observed variables. In addition, the CR of each latent variable should
be at least 0.70 (Anderson & Gerbing, 1988; Hair et al., 2006). The analysis of causal factors revealed
composite reliability (CR) and AVE values of 0.942 and 0.731, respectively, for IT management; 0.782
and 0.418 for TS; 0.920 and 0.696 for IT usage; and 0.928 and 0.720 for IL.

Table 1 Measurement scales

Constructs Factor loading  Alpha® CR° AVE®
IT management 0.973 0.942 0.731
1 Sufficient financial support for information research and 0.834
development by administrators (TMA1)
2 Sufficient software and hardware allocation with all-time 0.870
information access (TMA2)
3 Development for students’ effective information usage (TMA3) 0.869
High-speed intermnet in class connected to effective external 0.869
information sources (TMA4)
5 Teachers’ IT knowledge and competencies (TMA5) 0.828
Information sources promoting academic learning interested by 0.860
students (TMA6) _
Teaching skills (TS) 0.983 0.782 0.418
7 Student-oriented classroom (TS1) 0.620
8 Lesson planning (TS2) 0.648
9 Several teaching approaches (TS3) 0.667
10 Instructional media and technology employed (TS4) 0.648
11 Learning evaluation and measurement (TS5) 0.648
Use of IT 0.975 0.920 0.696
12 Students’ effective learning time management (U1) 0.793
13 Students’ webpage-based information comparison ability (U2) 0.817
14 Capability to use e-mails and ability to use effectively (U3) 0.842
15  Students’ effective search engine usage (U4) 0.856
16 Ability to use Microsoft Office programs, or gather knowledge 0.861

and disseminate information through the Internet (U5)
Information literacy (IL) 0.983 0.928 0.720
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Constructs Factor loading  Alpha® CR° AVE®
17 Ability to define characteristics and scope of needed 0.856
information (IL1)
18  Ability to analyze information needs and effective access 0.856
necessary data (IL2)
19 Being aware of related information resources (IL3) 0.864
20 Ability to accept data at will (IL4) 0.858
21 Being aware of laws related to information usage/intellectual 0.807
property and to ethically use information (IL5)
2 Cronbach's alpha ® Composite reliability © Average variance extracted
1 2 3 4 5 6 7 8 9 10 1M 12 13 14 15 16 17 18 19 20 2
1 1
2 o8 1
3 Beet 892 1
4 845 B7O9" | 928" 1
5 851 72T 813 920" 1
6 788 811" 7o+ BO7T< 822 1
7 784 798" 798" 811" 824" 948" 1
8 7B9™ 780" 795' 802 815 926% 845% 1
9 7B 784" 800" B8 823" 919 940" 940" 1
10 745 754 758' 77" 773" 84 905 911 889 1
1 626 630 B23 B00™ 611 633 631" 609 628" 63T 1
12 B4E™ 41" B1B' 806" BI5T 639 641 618" 619" 633" 874" 1
13 858** .BB0** 638" 625" 634" 654" .BBA"™ 648 659" 661" .BTO* 908" 1
14 B21** .810' .5B5™ 573 . G82"™ .GOT* .10 . So7™ .G@8* .e17* .BO2* @78 B7Eé™ 1
15 B34** B48' 841 B33  E23 643" 635" 626" 655" 633" .B02* G18* _BEE™  BO1™ 1
16 857 673 636' 842 631 662 .658' 649" 653 668 626 .B6G™ 804 86T 882" 1
17 699 BT 682 683" 689" 719" 723" 710 TI1T 694 678" 67T 682 665" 699 704 1
18 723" 73 723" 713" 733" 761" 750% 746" 743" 716" 688" 683" 801" E7T2T 709" 716" 911" 1
19 FATT 725 Mgt 899" 718" | 781 750" .746* 7a6™ T34 TI7 718 FI0* (719" 749" 755" 803" .93 1
20 733 (750t | 739" 723 742 (785 7697 _7B1™ .751*" | 735" 704" _F0&"* 723" | 899" 739" 740" | .8B0™ 930%™ 847 1
21 731 73T 73t 721 732t J6TT 766 J60T 749% 726" O™ 696 608 GTI 73T 721 876" 920" 931 942" 1
Mean 496 502 514 520 523 498 503 5.03 5.09 498 47 4863 4.78 484 4.85 4.80 517 517 518 517 518
5.D. 1576 1595 1624 1630 1645 1609 1602 1603 1596 1843 1802 1832 1.832 1970 1777 1819 1858 1639 1673 1.655 18627

Table 2 Mean, standard deviation, and correlation

Note: Off-diagonal elements are the correlational variables. ** represents p < 0.05

5. Result

* %k

* represents p < 0.001

Management
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s

Figure 2. SEM analysis of the impact factors influencing the effective use of IL of pre-service teachers

in Thailand: the mediating role of the IT usage

Source: The researcher team (Thamsuwan et al.)
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This research developed a framework based upon the literature and a hypothesis to explain
its topic (Figure 2). The variables in the research framework consisted of IT management and TS,

while the independent variable was IL and the transmitter was IT usage.
Goodness of Fit between the model components and empirical data

Table 3 indicated that all the GFls between the model components and empirical data passed
the criteria, where the X*test value was 2.27 (X°/df = 375.26/165; p = 0.000), GFl was 0.95, CFl was
1.00, and AGFI was 0.92. Moreover, the RMSEA and SRMR were 0.045 and 0.020, respectively. It can

be concluded that the diagram is positively consistent with the empirical data.

With respect to the SEM analysis, IT management (SEM 1) had a chi-square value of 0.355 (X*/df
= 1.42/4; p = 0.84082), GFI of 1.00, CFl of 1.00, and AGFI of 1.00 with a RMSEA and SRMR of 0.00
and 0.017, respectively. The TS (SEM 2) had a chi-square value of 0.260 (X*/df = 0.52/2; p = 0.84082),
GFI of 1.00, CFl of 1.00, and AGFI of 1.00 with a RMSEA and SRMR of 0.00 and 0.0007, respectively.
The IT usage (SEM 3) had a chi-square value of 2.13 (X*/df = 6.41/3; p = 0.093), GFI of 1.00, CFI of
1.00, and AGFI of 1.00 with a RMSEA and SRMR of 0.043 and 0.0029, respectively. Finally, the IL
(SEM 4) had a chi-square value of 2.13 (X%/df = 6.41/3; p = 0.093), GFl of 1.00, CFl of 1.00, and AGF!I
of 0.98 with a RMSEA and SRMR of 0.043 and 0.0026, respectively.

Table 3 The GFI between model components and the empirical data

GFI Criteria Measurement
X%-test (Hair et al., 2010; Hu & Bentler, 1999) < 0.05 0.00
X?/df (Hu & Bentler, 1999; Marsh & Hocevar, 1985) < 1.00-5.00 2.27
GFI (Chau & Hu, 2001; Hair et al., 2010) > 0.95 0.95
AGFI (Kline, 1994) > 0.90 0.92
NFI (Hair et al., 2010) > 0.80 0.99
CFI (Bagozzi & Yi, 1988; Hair et al., 2010) > 0.90 1.00
RMSEA (Brown & Cudeck, 1993; Hair et al., 2010) < 0.08 0.045
SRMR (Hair et al., 2006) < 0.08 0.020
RMR (Hair et al., 2006) < 0.05 0.021

GFI = goodness of fit; AGFI = adjusted goodness of fit; NFI = Bentler-Bonnett normed fit index; CFl = comparative fit index; RMSEA = root
mean square error of approximation; SRMR = standard root mean squared residual; and RMR = root mean residual.

The SEM analysis revealed the direct influence of IT management and TS on IL was 0.05 and 0.25,
respectively, whilst the indirect influence of IT management and TS through the mediator variable of
IT usage on IL was 0.147 and 0.39, respectively. Thus, the mediator use of IT has an influence on the

IL and so the mediator variables were analyzed based on Hypothesis 3 and elaborated as follows:
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Table 4 Regression analysis result for mediator

Variable Model 1 Model 2 Model 3 Model 4
U1 Learning time management 0.147%*
(0.051)
U2 Data comparison 0.335%**  0.270***  0.170** |

(0.042) (0.045) (0.056)

U3 E-mail usage and communications

U4 Search engines 0.227%%%*  0.219*
(0.058) (0.058)

U5 Internet-based data usage and presentation ~ 0.838***  0.546***  0.392***  (0.361**
(0.021) (0.041) (0.056) (0.057)

R 0.838 0.854 0.858 0.860
Adjusted R® 0.702 0.729 0.734 0.737
F-value 1456.37 829970  569.699  434.343

Note: N = 618; Standard errors are in parentheses. ** and *** represent p < 0.05 and p < 0.01, respectively.

For the stepwise multiple regression of IT usage that affects the impact factors (Table 4), the

following four models were derived:
Model 1 with one factor (U5): U5 Beta of 0.838, R? of 0.838; Adjusted R? of 0.702; p = 0.01.

Model 2 with two factors (U5 and U2): U5 Beta of 0.546 and U2 Beta of 0.335, with the
forecast of impact factor against the use of information accounting for R” of 0.854, Adjusted R’ of
0.729, and p = 0.01.

Model 3 with three factors (U5, U2, and U4): U5 Beta of 0.392, U2 Beta of 0.270, and U4
Beta of 0.227, with the forecast of impact factor against the use of information accounting for R* of
0.858, Adjusted R” of 0.734, and p = 001.

Model 4 with four factors (U5, U4, U2, and U1): U5 Beta of 0.361, U4 Beta of 0.219, U2 Beta
of 0.170, and U1 Beta of 0.147 with the forecast of impact factors against the use of information
accounting for R” of 0.860, Adjusted R” of 0.737, and p = 0.05.

Factor U5 is the ability to use and present information through the Internet. It is the first integral
factor of all the models. The Internet is an important information resource through which we can
search for extensive information from anywhere. Many countries, including Thailand, have tried to
provide effective internet-based learning. The Internet is the starting port for conveying information,
as data exchange via the Internet affects the user’s IL (Suwanroj et al., 2019). The ability of IT and

Internet users to share newly obtained knowledge with peers and to use social media and present
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projects through PowerPoint are increasingly important factors that promote IL (Misirli & Akbulut,
2013). For example, more online classes and lessons (Altbach, 2007), where sharing of user-
generated contents through social media forms personal behaviors (Pinheiro, 2017) and the use of
social media provides more than interpersonal interactions as it also provides an awareness of
digital skills (Ata & Yildirim, 2019). Understanding the relations of people with technology is
increasingly important, with positive impacts being contributed by IT usage (Shaw, 2018).

The Internet modernizes our life and helps keep us updated (Tondeur et al., 2011; Weber &
Kauffman, 2011). It helps people explore relations and gain new knowledge anywhere at any time.
Schools apply the Internet to facilitate access to needed information for students (George et al.,,
2006). Incorporation of a computer and the Internet facilitate communications and offers an
information source that is increasingly vital for education. However, good information must come
from a reliable source (Maybee, 2005). It was found that most of the undergraduates at Carnegie
Mellon University, USA, preferred libraries and the Internet, as the Internet is an information source
that is important to education and a large multimedia source that promotes teaching and learning
(George et al., 2006).

Rapid development of digital technology also leads to IL, because the information is regularly
received and updated (Ata & Yildirim, 2019). People are often attracted to use ICT to satisfy their
curiosity by using an ICT platform through the Internet (Venkatesh et al., 2014). Frequency of
information device use is an important variable that urges information processing (Van Deursen &
Van Dijk, 2011), resulting in IL.

6. Discussion

This research found that the model corresponded to the empirical data. The causal factor having
the highest factor load for IL was IT usage (0.64), followed by TS (0.62) and IT management (0.23).

Incorporating the causal factors of IT usage and TS will result in learners having a greater IL
than when using only the causal factor of TS, as teaching by employing several different approaches
including the appropriate media and technology; and measurement and evaluation skills can lead

to a more effective IT usage.

Also, incorporating the causal factors of IT usage and IT management will also result in learners
becoming more information literate than when relying on only IT management, as policy-based IT
management helps enhance the teachers’ and students’ preparedness for effective teaching and

learners can always access general and academic information.

By and large, the higher the frequency of IT usage the more affect upon the IL, with the most
effect on the level of IL was from daily IT usage, followed by 3-4 times/week, and 1-2 days/week,
respectively. The IT usage is a positive factor for IL, while technology literacy and IL are positively
correlated. Incorporating IT in classes and IT management are crucial factors that promote the IL
of learners (Lorenz et al., 2019).
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Incorporating technology with TS was reported to result in learners being more information
literate than when relying only on TS (Jinchi & Jie, 2021; Drossel et al., 2017), which corresponds to
this study and also to another study where incorporating IT with suitable teaching approaches
influenced the perspectives and awareness to promote IL (Sorgo et al, 2017). In addition,
incorporating online classes with a flip classroom strategy was found to provide a better IL, while
incorporating the use of technology with IT management resulted in a better IL than when relying
on only the factor of IT management (Humrickhouse, 2021). Previous research studies have
supported that IT management using technolosgical resources will promote a greater learning
efficiency, more communication, and greater information exchange (Malik et al., 2018). The
provision of ICT resources can lead to a greater IL, while IT management that allows learners to

access IT devices or their own IT device positively affects the IL (Sorgo et al., 2017).

The factor of IL is related to the IT competency (Lorenz et al., 2019), corresponding to the
factors that promote IL that are in part related to the learners and IT usage. That is, learners are
required to be able to effectively manage their learning time (Kingsawat et al., 2015). Pinto et al.
(2019) found that the factors promoting IL involve searching-retrieving Intermet information, using
informal electronic sources, using electronic secondary sources, and disseminating information on
the Internet, in accord with Baggia et al. (2016), who specified the factor of IT usage included
searching for information, working with office tools, communicating, and the ability to compare
information. Likewise, Misirli & Akbulut (2013) specified the ability to compare information
discovered from different websites as a factor for IL, while Pinto et al. (2019) included assessing the
quality of information, knowing the typology of information sources, and determining whether the
information has been updated. Moreover, it was found that the factor of ICT usage is also vital in

achieving a higher IL for learners in the 21 century (Moto et al., 2018).

Organized plans covering teaching skills and IT management can result in a better IL among
students, allowing them to accept information at will, scope information, analyze needs, and
efficiently and effectively access the necessary data. In addition, they will be more aware of the
relevant laws, and lawfully and ethically use information (ACRL, 2000). The ACRL Information
Literacy Standard consists of five dimensions, including the effective information usage and an
understanding of the contexts (Berphan, 2012). At present, information is increasingly growing and
so people need to always seek new knowledge and use technology as a tool to solve problems,

because IL is increasingly vital in everyday life (Mamak, 2010).

15



Journal of Innovative Media and Communication, Rajamangala University of Technology Thanyaburi

Vol. 5 No. 1 January - June 2026, ISSN: 2822-0501 (Print), 2822-0498 (Online)

7. Conclusion & Recommendation

The result indicates that the influence of IT use is a factor that supports the causal factors in

terms of IT management and TS for IL support.

1) The TS involves taking several teaching approaches, use of suitable media and IT, and

evaluation skills, which can promote IL if they are incorporated with IT.

2) Well planned IT management, resources allocation, and skill promotion among teachers

lead to the promotion of IL among learners.

These concepts should be used to address a shared vision of teaching and learning with
ICT and so underpin the importance of ICT-related collaboration as well as pedagogical reasoning
with regards to ICT equipment (Lorenz et al., 2019), as learners can always access information.
Therefore, IT usage enhances the opportunities for learners to access more information and use
more effective and efficient IL skills. In this regard, the integration of IL based on frameworks, such
as ACRL (ACRL, 2000), or other standards, with IT usage to promote IL among students should be
considered. The IT management should correspond to the digital environment to enhance IL (ACRL,
2017) and align with the definition of IL in a proper way. Cyber literacy includes the ability to use
the internet, communications, and websites (Karpati, 2011; Leahy & Dolan, 2010). Therefore, IL

requires all the above factors.

These findings will serve as guidelines for enhancing curricula and improving information
technology management in teacher education institutions, thereby fostering the development of

information literacy—a critical competency for the twenty-first century.
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UNANED
The objectives of this research were: (1) to analyze the components
and processes involved in designing a board game to enhance motivation in
learning basic English vocabularies, (2) to design a board game to enhance
motivation in learing basic English vocabularies, and (3) to study students’
satisfaction with the developed board game. The population of this study
consisted of primary school students at Chumchon 14 (Wat Don Thong)
School. The sample group included 30 students aged between 5-12 years,
selected by purposive sampling. Three experts evaluated the
appropriateness of the board game’s design components and processes. The
research instruments consisted of (1) a design evaluation form for the board
game components and process, (2) the developed board game, and
(3) student satisfaction questionnaire. Data were analyzed using descriptive

statistics, including the mean and standard deviation.

The results found that a board game has four main components:
1) same mechanics, 2) vocabularies, 3) components, and 4) rules. The design
process has four steps: 1) input, 2) game design process and mechanics, 3)
output, and 4) feedback. The appropriateness of the board game design
components and processes was rated at the highest level (M = 4.67-5.00).
The developed board game enhanced students’ intrinsic motivation,
fostering interest, challenge, and learner satisfaction. Additionally, students’
overall satisfaction with the board game was at the highest level (M = 4.51,
SD = 0.71), indicating that the designed board game effectively stimulated

motivation and promoted the learning of basic English vocabulary.

Keywords: Board Game, Board Game Design, Learning Motivation, Basic

English Vocabulary, Game Mechanism
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n1sunalnuedng U AzKUY SEUUANA Wars19Ta ildluAanssunisieus awnsanseiuusegela
aelunay qumsumm'smaqmLsaulmaawuﬂs £An3nn aiﬂlmmwaLLiwﬂamwmmmﬂmma
nseenkuVUeimnILiion1sEus insgteliiifanunsoateianssufidaaiuiusgdlanislunas
AEUDN miﬂammauiwmwLLavummmmamnw

nunisiteuiAdninedenge
v

ﬂ°'1ﬁwﬁﬁuﬁugmﬁﬁmaamsﬁauimméhﬂqw desndumiedesiflilumsdeansenisils
WA 81U wagtdeu Wilkins (1972) nandn “winlaifiddm §iSeuliannsaderumngls” Nation (1990)
osumMassuimdmifiRmsinsldtuaredluniuniis sufinadoudidedn wu madilasindw
anuving waznsihluldluaniunisaling 9 luvssmalne vaed Yoy ifunazaiin TadadoTud
(2565) wuin msldvesanudieligizousianuayn wasfiuussgslalunsGouidwianusanguldedng
fidoddy uonani 0801 unanauazesyn A3ale (2567) Anwinaslduasany “Going to the
Movies” dmiutiniieututszondnui 4 wudnnufivszdnsamnisdoudaminast 80/80 uas
NadugVENINFundsnsiaugenineususssiifuddymaianiszdu 01 uandliifiuiinislding
aunsadisligiseuandiArdniilafininisnisaeunuuiiy asuladnisiseuiadnriaiuidanguinu
vesanudunuimeivasiaiuussgsla uazairssraunisaliFoudiilusssued fifeuausaanduas
idnvillglaase
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41338989 Mohd Yusof et al. (2016) wuin mslduasanudieiaunvinyensfniiaeilas
usagelalunisiFouinwidengy vned olsvn edfyadnual uazams (2566) Anwinnslduesainy
“Name It” wui1 fi3eufinadugriuazanufianelagstundadou uanaini Hinebaugh (2009) 347
vesanuiduedestionsouiiaieanimuindounsiFeudiiaynauiunasfdusmannsinuaide
fiiertosislunazsinsUssma nui nsldvesanmbuniesiionisFousannsafiunsegdle duasy
nadugyEn1aNaIFey waraisUsraunsninisSeuiiaunuasditu uuAnmaildanuduiust
meldelundeilfisoonuuuuosanuiioiuussgddalunmsGoudidminmsinguitugu

NSAULUIAN
[ Principles of Board Game Design ] [ Motivation Theory in Learning ] [ Vocabulary Acquisition ]
r ) 4 ) s ~

Educational Board Game Design Games help stimulate both intrinsic Key Skills in Vocabulary Learning

1. Learning Design motivation and extrinsic motivation. 1. Vocabulary Memory Skills : The

2. Game Design 1. Intrinsic motivation : Players enjoy ability to retain and recall new words.

3. Artwork Design the gameplay itself and feel driven 2. Contextual Guessing Skills : The

4, Test & Development to overcome challenges on their ability to infer word meanings from

5. Learning & Evaluation own. surrounding context.

L J 2. Extrinsic motivation : Players are 3. Practical Usage Skills : The ability to
encouraged by receiving points or apply vocabulary in real-life situations.
gaining recognition from their 4. Listening and Reading
teammates. Comprehension Skills : Using listening

. / and reading processes to acquire new
vocabulary.
A 4 5. Use of Learning Tools : The ability to

utilize mnemonic aids or other tools to

support vocabulary learning.
The creation of a board game that can stimulate learners” motivation and make
the process of vocabulary learning more engaging and effective.

[ Designing a Board Game to Enhance Learning Motivation]

Designing a Board Game to Enhance Motivation in Learning Basic English Vocabulary

AT 1 AIMKAAINTBULUIANTUNITINY
w1 : A milagede IEa LiINTAN, F01A IngmAey, uazaigsan Aetu

nspuLANNITslgaiunisysannsesdanud fe 1) vdnniseenuuuueianuiiientsiFeus
(Principles of board game design) 2) wqwﬁuiﬁ@ﬂﬂuﬂﬁﬁﬂui (Motivation theory) 3) ﬁﬂwxm‘iﬁﬂui
Fdwsi (Vocabulary acquisition skill) iiteas1auinnssumenisAnunfifdussansam Tnesuduainnini
ndnnsoonuuuUeiaINuiionI T suiasuAqutassULINILaN1TUsHliuna snaudTuUdIuYeq
usegalanglufiduninuayn auvinie wazussgddanisuendiuszuussda Wedunalndrdnly
nstuindeudFeunuglufumasinuniom VinszmaFoudddwifiduiinisanst mslduiun wee
naUszgndldasslnenssuiunmsduanegviosdanudivadaninlugnis senuuunazasisuasainuiile
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wazdsBudetu (ol 1)
s2108uds8
nsideidesnseeniuvueianuifiowduarusegelalunisdouimdnianmdanguitugu
Wuanuidesduuunisideuasimun (Research and Development) taguuseanilu 3 szevay
Tonuszasdniside loun szoeil 1 M93lATesieedUsENaULAYNTZUIUNTEBNLULUDTANY T88eTl 2
MseeNUUULAZIAIIUBSAINY wazszeeil 3 MsAnwiaufienelavesySuusouaiany

U3891N35 NENAT9E1 LATIUINVIINFUADDEN

Usgnsnlglunside e dnSeusviutulsvandnwvedlsaSeugusun 14 (Ianounes)

o

nauiog1eildluniidoasedl Ao dniSsussiuiulssaufnudi 2 - 6 Adengseuing 5-12 T
Yoal3UTUYNYUN 14 (Tanaum) 31U 30 AU

1A309laNYlun1sIe

1. wuuUsziluasAusenaukaznIzUIUNITORNIULLESALNMLaIETHas e seelalunsieus
AfnwSInguugulaedide ey

2. vasanuiaiasuaiausdlslumsissuiafAminudsng witugu

3. wuudsziduanuienelaniidevesanuiieiaiuaiiausegdlalumsiSeuimdnintwisangy
WugIU Mullenuan1sseus AuEaRNLasisdla NMIveNkULLarasAUTENoUTaLNY kagn1slgeu
wagnNHNANI

JUABUNISANLTUNITIFY

srezil 1 N133LAT121R9AUTENAULAZNTEUIUNITIRNIULURIANNBLETNAT1u599TRTY
nsEBuiAANA SN BNugIY

1.1 Anw199AUszNoUKATNITUIUNITOBNLUUNEINVUBSANL HANNIT WWIAA LAz
noudnegriunisesniuuveianiivelasuaiasedlalunisieudmdninndsnguitugu

1.2 ihdeyaiildanmsinuund Lﬂiwﬁmﬂ‘ﬂizﬂauLLazﬂizmumiLﬁai‘i’ﬂumsaamwu
Uaimmmwal,aimsnLma]ﬂﬂuﬂmiwimﬁwmmmmﬂquumu Ao ﬂiu‘U’Jumi@aﬂLLUUU@iﬂLﬂNLW@
LaiuaiwLLiwﬂaﬂumiLsausmﬁwmmmaaﬂquumu fufiun1sig 4 Suseundn Fuduaindui
vindieya (input) ﬁmuJummmevuamﬂ?ﬂawamau oy uazdladuddvsnaiitinasennuidnues
fi3ou 2anduidigdudiiiunig (Process) Taifuialadrdglunisimumdvuisninioud
mseanwuunalnuazssuuMsEeuiuunszau lnedin1suszandlduuifa Gamification uazsiiazasunafion
(Mascot) tagela wiosianunmamesouuazU3ulss auindudunandn Output) fio futanssuvese
nufiauysaindeudfoninauiidaau uazdavinesdedutoyadeundu (Feedback) itnadseifiuuay
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Y

=

vasanuneaniuuNnielsuaiausdalunsssuimdnnanwdnguitugiu

+

Board Game Design to Enhance Motivation
in Learning Basic English Vocabulary

+

'/ Influential Components of
di11111 I, Board Games Affecting Players

« Personality s Influence from Communication
« Influence from Game Content «+ Influence from Instructional Media i
* Relationship Building + Visual Appeal - .“

+ Learning Content

Information
+ Player Personality + Game contenll
+ Communication Skills + Game Mechanics
+ Relationships Among + Game Board
= Character
Learning System

! Components in
Components in

Games BESIEN Board Games
. e Strusture CEMPENENTS + Using Al/Mascots

to Stimulate
Learning
* Applying
Gamification to
Increase
Enjoyment

= Board Structure
and Game Elements

l_g_l

L ORI

« Player-related Components « Board Game
=L ing System C in Games

DESIEN PROCESS + B

Motivation among
Basic English Learners

= Identify learning objectives

+ Create game 220G

» Learning System Components  Board Game
* Prototype and improve

Board Game Results
that Enhance
Motivation

= Board Game Design to

o [k clearly sxplajned game manval Results and suggestions from players

MWN 2 NLEARIAUTENBULAEN ST UIUNNTERNLUUUBSANUTaduaT UL ealalunsiTauimdnm
MYITINUIUFIU
11 : 2nlageIde A8 LieIN19A, I01A Ingvien, uazalgann Aoy
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5) mussadsznaumazasluvesang laun sudazasluinuliunuimiieasuasinisseous
frnumingailusgiuinnilan fe Mazastisainnuiidmsulung W = 4.67, SD = 0.58) srunsld
wwfa Gamification vlnuaynuastdouduiniu auamluszduinniign fo fssuuazuuu s19¥a
viiomsdndusiunsudstuseninteiazas/fiauiinusegdle danadewintu (M = 5.00, SD = 0.00)

lngasy mﬂﬂsvﬂa“uimﬁiauummmmvauaaiuﬁvmumrmam (M = 4.63, SD = 0.59) wanaliniiu
mmﬂﬂsvﬂawmwumhummmﬂmmvmLﬂumamiwmmmmwaﬂmiam Famsei 1

A9eR 1 msauananansUszifiuesAUszneunseeniuvueianuitolaiua susegelalunisizous
AAnTinwsanguiugIuledide gy

$18n15UsEIEuY Ham 3yt
M | so | avwnzay

1. a3AUsENRUsTUUNISREUS Uy
1.1 lnssadrveanuelvgiaudnlade

1.1.1 drudunerlunudanu dhlahe 4.67 0.58 1niign

1.1.2 Mmsesuieninnulidudeu 4.67 0.58 1nitgn
1.2 saAUsEnaUTReNIEAUNNLATQUN Sl U Id S uNISus

1.2.1 nswanunuienudenlesiuiiomdn 4.67 0.58 1niian

1.2.2 mia/fvann/gunsalinnnudniauiasivangay 4.33 1.15 1N
2. 99AUTZNBUVDILEU
2.1 dlomnaFeudiinfumdwiniunssnguiianumnya

2.1.1 MdwidanumaInvaeLazATaUAQY 4.33 0.58 1N

2.1.2 syfuanugInderasmAnivangauiudiay 5.00 0.00 niige
2.2 yadnnmuediauiinasonisiseuiiuuaiang

2.2.1 fauannsaddusaulunuliegrsaunauuy 5.00 0.00 1niign

2.2.2 vesmmnelvigiaudamuiulalumsldnundange 4.67 0.58 1nian
2.3 vosanusiannTinuzasioasvesiiay

2.3.1 fanunsaifinszdulididunnnssngu 4.33 0.58 1N

2.3.2 jluuumsoansluinugioimunnisilaasya 4.33 1.15 1N
2.4 vasanugiduasuanuduRussEnIdiay

2.4.1 nguatnugislifiaudiosinmuduiy 4.33 1.15 1N

2.4.2 imslanouseniniay 5.00 0.00 1nian
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- wan1sUsEiu
318113U TSI
M | sp | avumngaw
3. psAUsznaUBMEWAvRUBSAINNTITiHAdadiEY
3.1 yadnnmueiauildvisnasdensiduuesany
3.1.1 giaudvimupdidauindenanssumsiieusiuuing 4.33 0.58 1N
3.1.2 ANULANANAIUYAGNNTENURDAINEUN 4.67 0.58 wnilan
3.2 ilominudnasonuaulavesiau
3.2.1 nsepnuUUL M INLTinaula 4.33 1.15 110
3.2.2 lowinuanunsodliifiduansimdwilsn 4.67 0.58 1niige
3.3 vasaunutsai s ARSI Ly
3.3.1 fRanssilunuiiduaiuausiudieviorhouduiiy 4.67 0.58 1niige
332 vesanuilnsiavisumidosis wiudioussqlvene | 4.67 0.58 1niigp
333 fissuuazuuuviossiaiituogiunmstsmieriu 4.67 0.58 1niige
3.4 Msfeanssyviefidutisiiuauaynauulunisiay
3.4.1 nunseaulviglauldnauiusenituau 5.00 0.00 1niiap
3.4.2 ninweanunsaflunududuseddmanans/deans | 4.33 1.15 1N
3.4.3 sUnuunudalemaliianiudsuanuAndiiuviouans 4
s oz 5.00 0.00 UINNER
AVIUARLTY
3.5 Aonsaeuildlunuilrumnzay
3.5.1 Aeflnaunn datau wazidladne 4.33 1.15 1N
3.5.2 Aefiuaenndestuiiovuazedmsilun 4.67 0.58 1niige
3.6 ANEIBNvRIURTAINUIIHAdBU s lavediay
3.6.1 M3oenuuunm @ danuaula 5.00 0.00 1niige
3.6.2 p3AUsENRU AMmnT1iinvisedlulinufganiuaula 4.33 1.15 1N
3.6.3 Uwvunuviuaisuazminziunguimneg 4.67 0.58 1niige
4. 93AUsENDUVRIVBIALNY
4.1 ilominuiimnuhaulauasdioaiuaansGeus
4.1.1 fimsdnnaudmimumnevyrserdeiidaiou 4.67 0.58 1niige
1.1.2 fdwivieamunsallunufedesiuiuinussdri | 4.33 1.15 1N
4.2 nalnveanuduaiunsiteuiAmdnin1eaingy
4.2.1 szuumsiaunugsnseiuliianisseuilaelism 4.67 0.58 1niiap
4.2.2 finalnnslisnsda (wiu/Avsiiem) deldmdwigndes | 5.00 0.00 1niiap
4.2.3 finalndualunsvumu wWu mianuniu Aaudeundu | 4.67 0.58 1niiae
4.3 93AUTENBUVBIVDTALNI WU gnisin N13A dAnuvsizay
4.3.1 gunsalinuiigunuuiifagauasldande 4.33 1.15 1N
4.3.2 mMsa A gniein ¥3ensEAu dvwnn & uagiidnys -
a.e67 0.58 uNNgn
Wingay *
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- Nan1sUsEIiY
181U
M SD | AnumAIzEy
4.3.3 Jagildnumumngiunisidanuadureuiounie 4
o 5.00 0.00 unNgn
NAUKLEY
5. 99AUIENAURIBLATIUUBSANY
5.1 fagashunudunumiieEuasnmsseus
5.1.1 favasionanvalianize 4.33 1.15 1N
5.1.2 fagastisaianuddnsulung 4.67 0.58 NGR
5.2 N3kduIAn Gamification vilvilnuaynuwazyseusiny
5.2.1 T5xUUALLUY 54T 3ON15INTUGY 5.00 0.00 INGR
5.2.2 nMsudetusenireinavas/dlauinuisegdla 5.00 0.00 INGR
5.2.3 fagasaiuisoilseuiisuauaiunsaiulaedng
v P 4.33 1.15 an
GEANGEEL
59U 4.63 | 0.59 wniga

o '

2.2 wan15usziliunIEUIUAITORNLUVUBSANAaLETaE 19Tl lun15 T8 s A AN
mMedengenugulaedivedyiny

o

Han13UsEIlUNSEUILNTTERNLULUBIANITBIE S HaT s elalumsTeudmdnintusangy
wugulaedisetngdedanaislussAuinniigausaza dail

N

1) duteyatindn (nput) diilesrnuesAusenavvesiiau Ianumangadluszduuinian e
Teseningudmneuagiiasgvidnueaenisiseus (M = 4.67, SD = 0.58)

o

2) funszuIuMsesnkuuvesainuiiaEsuaieusagelalumsfeudmdniniwdeng vitugu

3
(Process) lfuA sufmuatmanemsiioud Sanumnzanlusedvanniian fio szyseduauein/ddi
Ausadvuneg (M = 5.00, SD = 0.00) LLasﬁwumﬁﬂww%Lﬁamﬂ"’]ﬁwﬁﬁﬁaqmﬂﬁﬁmuﬁwi
(M = 4.67, SD = 0.58) shusenuuunaln danumsnzasilusziuinniian fe as1sszuuidu 19fa Houly
YUL-UN waznalnnisn A1anu gnus ‘vﬁaadﬁﬂsmauﬁdma&iamiﬁwi fidnaaswiniy (M = 5.00,
SD = 0.00) 5048431 fip Usstaninu (M = 4.67, SD = 0.58) AuasAUsenauseuun1siseusluny niu
mmzaﬂuizé’umﬂﬁqm Ao wauewudrfuaaunsalinuegradusssuw@ (M = 5.00, SD = 0.00) uaz
AAUAGIAUVDIUNLS SUNS BANFNINIUAISLEY (M = 4.67, SD = 0.58) AUBIAUIENDURALATILUBSALNY
ﬁmmmmmﬂmzﬁumnﬁqm 79 THuulfn Gamification Wi N1seUaa Uandandazas (M = 5.00,
SD = 0.00) FumaaeuwazUsuUT Sanumangalussduinniian fe viuidemuaznalnaudeiaueuus

M =4.67,5D = 0.58)

3) funafildfovemnuiieiaiuaiiausgdalunisBouimdninidnguitugiu Output)
1un suvesanufiesnuuuaiiteiaduairsusagddalunsifousidmminudngy fanumnzanly
sedfusniige Ao inuanunsadagelsifiFeussniaud (M = 5.00, SO = 0.00) sesasn e vilifiFoy
GousliaTauaziamnuaugaseuineenuaynuaznsiious Sauedwindu (M = 4.67, D = 0.58) fugile
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P =

nsiauesuengnaneg1sdaiau danuvsnzadlusyivinniian Ae Ismegrnmvseanunisallugile

ieelsidnla (M = 5.00, SD = 0.00) 5098831 Ao gilonszdu 1inladne muizAunguitanue
M =4.67, 5D = 0.58)

a) sunausziiunazdelaueuuzaingiau (Feedback) finnmmunzasluszdvunniign Ao
nsdanemginssy wu msldmeu ausanile awanla uazusuidlem nfinn wieesdusznouiiality
Useansnn ﬁmmmmsaﬂmzﬁumnﬁqm ANRABWNTL (M = 5.00, SD = 0.00) fun1sindelausius
Tudsudgany Semumnzaulussduanniian fe Usuiidon nfin1 wioasduseneuiiieifiayssansam
(M = 5.00, SD = 0.00) wardnsentaiausuwuslaedavuinvy (M = 4.67, SD = 0.58)

lagasu nszuiunisesniuuuesanulagsuiinnumnzauegluszduuinian (M = 4.67,
SD = 0.51) wansliiudisuszdnsnmussniseenuuuiidenadeeiuuuifnnsieuiinung fan151ed 2

o v ¢

A13197 2 MTNERSHANTTUSEEIuNSEUINNITBaNLULUBsSAINILiBIasNas1ausegslalunsSsuiAdn
A8anguiugulaeidedIvmy

nan1sUsziiiy
s1emsUsziiu
M SD | AnuWINzE

1. Yagaudn (Input)
1.1 99AUIENDUVDIHLEU

1.1.1 Aivwninguidviang 4.67 0.58 1niign

1.1.2 Apseiinuaiznsiseus 4.67 0.58 1niign
1.2 0adUsznaudvinavesusiainuiiinaseriay

1.2.1 Ansigvionsual awduiusiiAntussvinasu 4.33 1.15 1N

1.2.2 Anszvirasousegdlanielu/neuen 4.33 0.58 1N
1.3 9IAUTENOUTDIUBITALNY

1.3.1 Anwdetauasany 4.00 1.00 1N

1.3.2 Anziteivaidevesudazasdusenauy 4.33 0.58 1N

1.3.3 fuuaiuifniiugiukasBuueany 4.67 0.58 1N
2. AszUIUAIINITEBNLULUBS AR aLEsRad s sgslalunaSsudfdnriaiwidenguiiugiu
(Process)
2.1 Mmvuadwisngnsiseus

2.1.1 fnuasinuesteitlomedwidomslididuious 4.67 0.58 niign

2.1.2 szysviuaun/aduanuimadivang 5.00 0.00 1niign
2.2 eanuuuUNalniny

2.2.1 Ysslaniny 4.67 0.58 mm‘?‘iqm

2.2.2 a$1esvuuidiu s19%a Houlvsug-ui 5.00 0.00 wniian

223 nalnmin fon gnisih vieesUszneuiidmesiensieny | 5.00 0.00 1niige

2.3 paAUsznausTuUNSREuiluny
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wan1sUsEu
19n15UTBEIU
M SD ANULAUNZEY

2.3.1 MUUAAIAUYBIUNLSIUNSBATANANIUNISIEY 4.67 0.58 mﬂﬁqﬂ

2.3.2 nailovndniuaaunisalinuegnadusssuend 5.00 0.00 mmﬁqﬂ
2.4 papUsEnaUMarAsluuaIALNY

241 aaﬂLLUUﬁaazmﬁﬁwmw&aaﬁaaﬁ/uusﬁw/ﬁmw@éu 4.33 1.15 110

2.4.2 luwifin Gamification 1w n3dUiaria Yanfendiazas |  5.00 0.00 Wniian
2.5 naEpuuarUTuUe

2.5.1 nempaauiungudvang 4.33 1.15 1N

2.5.2 #nnAnudla Anuaun ANUwIzaNveInaln 4.33 1.15 1N

253 ﬂ%"ULﬁlﬁlﬁﬁ’lLLa%ﬂalﬂG\’]ﬂJstjE]LﬁuE]LLuz 4.67 0.58 mﬂﬁejﬂ

oy v ¢ <4' a P = Yo v ¢ o &
3. Na'ﬂ‘lﬂﬂa‘uaﬁﬂlﬂulwaLaiuﬁi']quﬁ\‘]ﬂ\ﬂ:'ﬂiuﬂqiﬁﬂugﬂ']ﬂwwn']wqa\‘]ﬂqﬂwuﬁqu (Output)

3.1 vaianuioenuuuliawELasusdlalunslsuimAniniwdingy

3.1.1 inuannsafsgalidFoussinaudn 5.00 0.00 wniian

3.1.2 ylvigiSeuieuslaes 4.67 0.58 wniian

3.1.3 IANUANAATENINANNAYNLAENITREU] 4.67 0.58 Wnitgn
3.2 gilemsiauiiosuiengniniogedniay

3.2.1 gilensedu W1ladre mwgiunguidmaneg 4.67 0.58 wniian

3.2.2 fshoganmwiseanunisallugiioleaelyidnta 5.00 0.00 wnilan

4. nausziiuuasdalauauuzangiay (Feedback)

4.1 naiiufeyanndiaundmaaadldau

4.1.1 wUUgERUNNN/dunwaliiainanuieansla AUk

. 4.33 1.15 an
waznIsISeus
4.1.2 Mydunangngsy 1w mslaneu Anusie anuaula | 5.00 0.00 Wniign
4.2 maihdaraueunugluusuusuny
4.2.1 Awnsentaiaueuiuzlagdaviinvy 4.67 0.58 Wniign
4.2.2 U¥uiilovn niim vieasduszneuifieriiudszavsam 5.00 0.00 Wnitgn
59 467 | 051 wniiga

3. waussiliuadnuauianalanfdevadainunaiaiuaiiuisegedanisieuidrdniniwdenge

¥

Wugu UNEeUaNYIENdNg 5-12 U vadlsaFsuyusui 14 (Ianaumas) 31w 30 AU

HaUsziuauaNiianalanfidevesanuiewatuasiuisegdanisSouimdnnniwmdingy
fug1u dnifeulsuSeuguyui 14 (Tanounes) wudn rituuvasuaiuiavun 30 au wuaudy
wiAYy 31u3u 18 Au (Fewar 60.00) LazinAngs 11w 12 Au (Fogag 40.00) flongluyie 5-8 Y d1uau
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11 au (Fewaz 36.70) 01gluyae 9-12 U 913w 19 au (Sogay 63.30) sedumsfnwUszaufnyinousu
U 11 AU (Seay 36.70) seaumsAnwUsEaNAnwInaulale 31U 19 au (Seuay 63.30) AIANSI9N 3

M13197 3 suansdeyanilivesinBeuiviuuulssdiuanuauianala (n = 30)

doya 31w (Souas)
1. 1WA
1.1) ¥ 18 (60.00)
1.2) s 12 (40.00)
2. 91
2.1)58 1 11 (36.70)
2.2)9-12 1 19 (63.30)
3. STAUNISANEN
3.1) UszauAnwinousu 11 (36.70)
3.2) Uszaudnwinaulane 19 (63.30)
394 30 (100.00)

HaUszuaMuANiianalaniideveainuiawatuasisisegdanisiteuimdnnaiwmdingy

¥ '

Wugu NilAaieaniign Al

o«

auilemuaznisiseui laun Wemuazianssuluinuirawla W = 4.67, SD = 0.48) 5838311
Ae inuYgliiSeuimdnin1vdingulaadu (M = 4.63, SD = 0.81) LaginUYIBANTIUIUAIANNS
M =453, SD =0.73)

AuANNayNuazksadla laun seuuazuuw/seiatiensequanuauls (M = 4.60, SD = 0.62)
waznuiinuvmeuaslalndn (M = 4.53, SD = 0.73)

FIUNITOBNLUUBALBIAUSENIUTIDLNY bAlA NSALazaIRUSENaULINNalIg9uUlauTa
(M = 4.57, SD = 0.73) uagddunaznmusenevisgaanuauly (M = 4.53, SD = 0.73)

aunsldauiasngnini loun nanwnudilade lidudeu (M = 4.70, SD = 0.76)

Towaguanuanuiisnelafifidevesanuiioaduaiiaisagslonisouimdniniudangu
flugrumuitnanisuszifiuanufeanelalaesandia 4 d1u oglussduuniian M = 4.51, SD = 0.71)
Tag ﬁml,ﬁaml,l,azmﬂ%'aui ﬁﬁwmﬁﬂuszﬁumnﬁqm (M = 4.58, SD = 0.66) S8%aunAesufiiALaasly
seAunn tana Auauaunuaziseela (M = 4.50, SD = 0.71) sunisldauuazngniing (M = 4.50,
SD = 0.75) Wagfun1seenuuuuazesdUsEnauratnm (M = 4.45, SD = 0.69) A1y fin1sed 4
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a s

A135197 4 MsLansakuUUsTluauauianelanddevasaniatasuasiusegalanisiseus
AANNWIINGENUFIU

snen1susziuauinela HamaYai
M SD szauauianela
1. frudlovmuazniaGous
1.1 nutgliGeudddminmdingulditu | 4.63 0.81 1niige
1.2 drdwildimnzauiugiau 4.50 0.63 1N
1.3 inuoiiiuduiumdming 4.53 0.73 1niige
1.4 evuazianssulunaiauls 4.67 0.48 1niige
59 4.58 0.66 wniign
2. fuanuaynuaisegela
2.1 \NUTANNAUNUALDYINLE UGB 4.50 0.82 1N
2.2 matawhlinsFeuslide 4.37 0.67 1N
2.3 inuiAnuymenaglannan 4.53 0.73 1nilan
2.4 spuuAzkuw/siatienseuauaula 4.60 0.62 1niige
39 4.50 0.71 ann
3. fUN13PBNUUULAZDIAUTZNBUTBLNY
3.1 MiawazasdUszneuinualsnuaula 4.57 0.63 1niige
3.2 faasdnivaeifiuauayn 4.50 0.68 1N
3.3 Aduuaznmusznaufsaaiuaula 4.53 0.73 1niige
3.4 YwawargUluuYegUnsalvizay 4.27 0.74 110
39 4.45 0.69 ann
4. grunsidauuazngning
4.1 nanwnutinladne lddudeu 4.70 0.60 1niige
4.2 FeuiTsaulalunailium 4.37 0.85 1N
4.3 iguldsudu laidindn 4.47 0.82 1N
4.4 gunsalluinuldaude 4.47 0.73 1N
39 4.50 0.75 ann
294 4 K1y 4.51 0.71 wniign
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awdl 5 nuansianssunsldvesanuiioaiuaiiaussgedanisousidminwdainguiugiy
1 : milaggde Ann WesN13A, I01R Iagimden, uazaigsan fetu

anUsneNa

MNuan1sAn wuh ﬂi“’U’mﬂﬁE}aﬂLL‘U‘U‘UE]%G]LﬂllLﬁaLﬁ%ﬂﬁ%”mLLid‘\]ﬂﬁll‘uﬂ'ﬁL%‘Em%’ﬁ'IﬁWﬁ
mwidanguitugiu Ussnaudae 4 Sumeundn e 1) deyatndn (nput) 2) nszurunisnsesnuuy
UaimmmwamsmswLmaﬂaﬂumiLiausmﬂwwmmmﬂqwumu (Process) 3) wailldAeuasainailo
iduaiausagelalumsidoudidminiundsnguitugiu Outpu) was 4) nadssifiuuasdelauauuzann
Hidu (Feedback) Hansussdiuanniidesnadiuiy 3 viiu nuin anumnzauvesesAUsznauLay
nszurunnseenuuulagnmsweglussdiuuniign (M = 4.67-5.00) agvieuiinszuiuniseanuuud]
AMUATUEILLATABAAFDIAULUINIIN1TEDNLUULNNLTBN15138US (Game-based learning design
process) FaifumsiFousriunsiaunaznsiidusiuvesiizou aenndesiunisAnuues Nursetyo et al
(2024) wuin vedanufiiaunTutesdussneundn 1aun 99AUTZNOUVRIHLAU (Player) BIAUTENOUYDY
vaiany (Board) aeAUsENaUTEUUNISSEUSIUNY (Learning system) aaFUsEnaUdSNavesuasanuid
HaraKiay (Game influence) wazesAusenaudiazasiuvesainy (Character) lnausazoiAUsenaudiy
duasuwsgelaneluvesdiSeulifnainuaula anuvime wazanuniagilalunuies aenndesiy
vauiusagdlaves Ryan (1985) fleduneitusegslanielu (ntrinsic motivation) nanAsAESsuiEnT1
autedasylunisiens danuannse wagldsuniseeusu

wansnmaaslivesanuiioweduaiiaussgdlalumafoudddwiamdinguitugiutuingou
seduUszaunusiuau 30 au nuth mnsfielavesiBsusiovasainusiuis 4 fu eglussduinniian
M = a.51) Tnsamgluduidonuaznisdoud instaeliFousmininiusangulddtu inudediy
Sruruddndidd wasidomuasiansaulunuiauls Saanddifiuivesanuanuisnadiausegele
lun1sleuiniwsengulied1afivsed@nsnim nadinaiaenndesivauifovesndni unanauay
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] a

afyeyn A399la (2567) Inudn msldueiainudisduasunsegelanasnadugnanianisiseudadnm

o w

AMdINguIBdtnisauszauUsTaudnw lgeg1eiidoddgneada nan1sdnwdiaenadesiuwuifnyes
Vygotsky (1978) a5ungriniaiiudiiniuesnsdivssavsnmidedidsuiujduiusmedsnuiugdu maldy
vesanudadufenssuiidalendligSoulduanasunnudniu fnldaw wagiamuvinuensdeny
mugifunisiFouinudingy Jeaenndesiuauues Gee (2007) findninnuduiedesionanisidousi
PIPAAUINTLUIUNIAALTITEUU (System thinking) Uazn15i38u3aNN13AwIeI (Learning by doing) Tu
dueadomdminmdinguituguililuvesany Iifunisesnuuuliaenadesiusefunnuannsn
GUENﬁﬁauuavLﬂuﬁwﬁwﬁm%aﬂu%%ﬂi”ﬁﬁu FaaonadoeiuLuIAnYes Nation (1990) szyiinasg
Liﬂuiﬂmwmmmmmmwmmmmm (High-frequency words) L‘WEﬂ,umLi&mmmsamlﬂ%aamﬂumm
dAdldetnediUssvanm venand @eRersaniuiumidedseds Ling & Abdul Aziz. (2022) ua
Panmei & Waluyo (2023) Wu11 Lmedmmﬂm%LiﬂugLLUU Game-based learning lLag Gamification
amwmﬁuﬁu’um@ﬂﬂ nsfidiusan uagnadugrsnanisiseududdninwsinguldeaiiveddry
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Abstract

This article aims to study on Thaksin Shinawatra’s communication
process in relation to the 2025 Thai — Cambodia border conflict, a geopolitical
event with national security impact and civilians on the border. It applies
the framework of Critical Discourse Analysis (CDA) based on Norman
Fairclough’s three — dimensional model of text, discursive practice, and
sociocultural practice. The data was conducted through interviews, public
discussions, and online media platforms, the discourse was analyzed in two
phases: before and after the armies’ confrontation on 24 July 2025 to

compare the shifting of discourse and different societies’ context.

The findings reveal that Thaksin’s discourse shifted in respond to
the changes relating to political power and social contexts with different
roles between “former prime minister” and “father of the current prime
minister”. Before the armies’ confrontation, Thaksin’s discourse emphasized
political legitimacy. After the incident of confrontation, his communication
shifted to support the military, affirming national security using them to

reinforce the political legitimacy

Keywords: Critical Discourse Analysis, Political Commmunication, Thai —

Cambodian Border Conflict, Thaksin Shinawatra
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PENTOULLIAA 3 3R (Critical Discourse Analysis: CDA) 98¢ Norman Fairclough
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2. NSOULUIAANITAATIZUATURANNTZUIUNITAS19INNTTUTININYE 3 ARvas Norman Fairclough
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wevinSadindimnssudaenndesiuuuianves Fairclough (1995) finanliin “vhefigaudrnmnssu
Lilfduiissnisdoas unduidlunsufiinsdenudelanuduiusiunisnainuessiuna” uenan
Usziaunisflesnelulszive

g & \ \

AvelanadedunmiiuisdninavemsspaguitliidvegaunnnennuidnvesuneinSavi i

U
[ £Z o

feanelenyniuiuauveuiunvesauidndiuditunisuimsusemagnujiasituenasnaindulala
91nn1sfieenuilanfaniiogu wuegdeiles waznisidugiinaniunisalnisusnsdenainduaisey

2 prsldadianunluau 55 U wdu dvneiuussmelve Exclusive Talk Tunmsedunganiunisaiwaslaufiauiagu wu
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usrA (National agenda) lafltifisatiymdiusaseninsefnginvosisansussna Ssiladoimarishls
weiindSudesdinisdesendssiunauagldnmnssuersdanguiiielinuiosiigadunazunuinuiiii
thuilesazivasundadluegnals udueinSufagnisnisairsanuvoussaulinuieaseiiioidudi
SvEnanmsinunruAnadesmuliuiuszvvuiioaigadularnisiunisessiunsvemusioly

anineiinslesgidiidiui amnssildldistuudfonduamsmnadunisieasdanie ud
Fudunalnlunisdrsdanisairsdrnanaginwsiuiamsnsiioslagendunisuiuasuliimnssud
AT amaieuariinuYeUsTTN FaaonndeetuLLIRANIIFIUIIMATTNYE Foucault Wag Fairclough
TngBsnsinsgirmnsalunsinuaedl gieulamusatluieseidnuaemamnssudemanisal
msidlesdu o 1

Jaauanuznalu

1. 37NANSANYY NUIN NSTUIUNTES19 19558 TUNSFREISN5 L D99DIUN8T N B TUTRS
fnswasundastunuusunvesdanunisiiad Inedanung1e1ulun1sUsenauas 1 aunuInNYaInuLeg

Tanunsadisnavisedvsnasgaueudaslilugiisnnely asvieuliiuiadnvarvesnisdeasiigensuiu
mswdsuulameniiviminindedve uazuandiiiuguuuulasnsyuIumaImnIsumuanIun 1ol

2. anmsfiny) wud wievinSa Juinsdudiidvenanisinuaudauasfudazlidsuns
yosfgidinaiunumuariiauduiusidesiunadodauviousiudronisdnaulavosfiisnuna ey
msvhadlafieuiunesnisdessmsidosonnerinda Juins dwavilifudsauduiusiiudseg
I¢iognedmiaudaiy

Jatduadinsunisideluauinn

1. A5lin1sAnwieITo ULl UAN B N15F0A1TLATN1TA5192IMNTTUVBIUBVIN B TFUTH3
luanuniselgiiviminisidiesdu o ieAnwidnuugANUmMToUnIaUANANTUYBIRNYULIMNTTY Lay
AT NOUNNTIT Y

2. A33In15AnwIAUTAAINUARANTENGUUAAANINEIUIDU 9 LITBTLATIENMIAN BTN
A15USENBUASI9IINNTIUIINNTIATIENTINATTUTINING WaztioLNuANULU1 Ll ua NwaIELaNILVD Y
MNNTTUNITHID

o w

3. AISUSEULY “BIUNTNNNTIN” TENINENTS Az ETNITAE1UID vToKNd
9ANNITAUNAIUYNNDINI T INUANA I UNOMIANURANANIVTEYATINTImT B U U W MNTsH T
nssfnwLReIiu

4. psinsAnwdTuansvsenadnsiodinnannsilinfuimnssurudenlavusienissusiiien

ANUABAAADINS BBANFAIIIINNITHATIEIINNTTUT NN YR DD AIANTRIUEITY

5. AvsinsAnwniludegengnisiiesgiluseaugiiniavieluviundiudseinaiieaiig
AU AN URRINN TSNS B9l UTEAUNNINITY
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Unin

nsfulneg1ainnselanveAsygnansiawnas (Creator economy) Tul w.A. 2567 danaly
wUsUARN 9 Fuanlianudidyiunisasisenuduiussseseniudusinariiudungieuees (Influencer)
Tastamznislénagnd “nistaizeadaUszaunisal” (Experiential storytelling) toasnananauansngly
yaiifuilnniiaun3andaduas (Short attention span) wansinwn wud msdeasifensuaimuianiou
wavn1sinauefidusssua® (Human-centric storytelling lalifte susdreifiudnsinisiidiugou
(Engagement rate) undadutaduddnineliminainuasindnfsensidudn (Brand loyalty) ¥inunans
miLLﬁJasiTuﬁga%uiuLLwamm%mEJ'N TikTok way Instagram Tutael w.A. 2568

nagnénisianios (Storytelling) gmi'mﬂ%lﬂuLﬂ'%'aaﬁaﬁﬂﬁzyiumia%wammLLmﬂm'N“lﬁﬁ“u
n31aud Tnsmadsudoyadandeslidudonitiuersuniuagainuddn (Emotionalled content)
Favasannizdesiunisininerveafuilan uazai1snszuiunis Namative Transportation' 1138
msagaguslnalidnlfidmsmiuiFessniithiaue (Miller & Roberts, 2024)

adAnisldwasetiedinuseulatvesUszmelve U wa. 2561 wudn dgldaudumesida
(Internet users) $143U 57 a1uaw wazdlddwmesidanuiiofs 41w 46 dunu Tudruveaoanis
ooulavilldsuanudouunniigaidududy 1 fio wadn (Facebook) 75% sesasun liuA gyu (YouTube)
72% latl (Line) 68% wiwdniuaisuiaes (Facebook messenger) 55% Wazduannsy (Instagram) 50%
AUAIAU (TWF Agency, 2019) Tuvaue U w.A. 2568 518914 Digital 2025 s8y31 Use Lmﬂiwaumﬂj
Buwefidnnin 65.4 duay uazivyFludeailiis (Sodal media account) inds 51 i iniy
1nTreusn 3.8% lasaulneldinaadsuuunanefulndeaiifioyszaa 2 $alus 32 udideTu gendn
Anadelanvoslani 2 $alua 23 uriiseu Insunamie fusendoudsnadumsdnuarlauifdldnuiu
90% vesfldauBumesidavesuszmelne uaidulalaniiu fo TikTok Janseslagldis 85.7% uagléiu
Fonduunanleulusn 1nngugnouLUUABUNILNTN 32.7% il YouTube Ssnaduunanwiosuifle
v&n @ Instagram uaz X Tdndrugldnuvdadnios Taegdl 27% wag 200 muddu uurlduiid
m1 Ao nsiAvlames Social Commerce fiveneioiiiosuaznsliiflodududeammanlunisdonns
waz¥iina1a wonaINt NAnsIn Mobile-first Sadipiaudstu onisidrddumesidndnlvgiinain
aundalnunnnIrewiames Fsenadsuisnsimaindidvia (Digital marketing) vesasdnsluszaze
(MRG online, 2568)

nndeyauandliiuianginssunslidoosulavesiuslnafivdsunadludsualiniagsiouas
fusznaunsing q dudufesufunagninisnatnvesnu ieflazamnsafgaguilan asanisiug
nsuensie TanfaisliiAnanufnddensiduiuazadndas Tnenslddessulatannsadstonalud
fuslnaldvanuaneguuuunuuidnsazrestemistiu 1 litandudeninu sunm vieides sauds
nsusuflunsneduduagnisaiiesndnualiiniagsfaannsotiunldlunisiearsiteadiamndmis
manaafiansafseuaulsvesjuslnalivuniedudldhetuiasannsnaiuneldlituinnsman
n¥smanils
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Aty nsasndndnvaifadulssiuiaulaluganisnainndvavionsnainseulaunguilan
Houlnsuiasiufdunus naonsutpduruazuinisan o iunsetiednuesulal Ineanigaegneds
nagnsn1siasesnaagsialiiuBungieuwefiiedlauefmnuvetusudlufrjuslan

uuRaNelnuananeal (Identity)

Sadnuaiidudsivilvinisdsseguesausiinnumineg ynaudiudesnisianuidnedauoin
ausadulasuarfesnisiuiidmsunantosnmesadnualluaadunedenumdonanssudng 1 Tudin
&3 fna2w0s Hume (1739 $nsiislu 1nddl thd, 2563, 1.1) nanin “luussaanuduiugnaig aeid
dnuwazuamnaiigaresndnual sndnualifudsdnduandiydmiunnTiniidaised” mnudaingn
Jedawalsiindvnisauladinuiienfusndnuaiognanrevndlunatsaivdn wu Ininen Sauine
WATUIYEINET saadimsfnuanuanediin (Meyau wimn uavan, 2550)

A1 “Onanwal” Usenaunignnil “on” J9uNend aunsesee NUANIN “anwal” Janungn

autRanngd frin Sadnual nsafurniudanguin Identity muneda masnvosdnuzianIzvale
dwnils Failidsduduiisdnutesld wu dnfesnduilfisndnvainedudssiiuuin laslégufsily
il (@dnanusydudingani, 2550)

AunEseg1Inisvesdndnual e “n1siisndulasdmdudisuazaudu” (Benwell &
Stokoe, 2006, p. 6) Tuwuz#l Bucholtz & Hall (2005, p. 586) Léfienuliin “Sndnval fio n153m314
funausianumsdsauvesiinuvessuasau” uanaini fafidnInnisanvatsarviisldie
auvnevesdndnuall ivannvane fil

Jenkins (1996) Taliaununevesdmnanwalliin \Wun1steumununeussing wagn15anIng
swnsuianuliuidnu Faferdesiuanudilavenswazauludiend “onldulas” wag “gouiy
Tas” BnviadanelIteatunIsABTBasENINa LS IwasdIAL

Baston & de Oliveira (2006, p. 189) liaa1ununegndnwallundyuveinisyfdunusin
Sndnwal Ao n1snsyviufiedenrunineiisafuiiny nisyauesndnealiiniuldluyeill
nsUfduiusnedenudlefimauandiyindiudulas uenaint sndnwaifaufunssuunmaresesinde
astaveLariinuisatus sy daiannedenn unuam daaunw WAENNIANYNN
faAx

Woodward (2004) na1131 dndnwaliaiuduiusideuneiuseninedu (1) Wiudies (Myself)
wavAuduiuegsls wmsgsndnwaliinnuieusyningtlaian (Individual) fudsas (Society)

9 aa a q' v o o Y o v ¢ & A S o v a

W AR (2546) esuelieatudnanuallid dndnvalilusessnmsnsmaiuuaglndeny
AuLeI “fausifelas” WWuFeawenisdum Budu e wiensiaasuanulumaunsluszduyana
waYIEAURIAY

£ a

Usgdns aUsen (2546) o5unesnanwal (Identity) 11851ANILI19710 AT¥IaEAU ABAII
Indentitas 1AuldA137 Idem Fadauvanginmileuiu (The same) nunede Anududnuasanzved

nauAuTuanseiuusaznguay Sndnwalldlidniogudn vseiatunmdouiuaunsedes uidudad

gnasedu faly Sadnvaldanansadsuudasld
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A3ns Anfinge (2561) wiundnanvalidenlesiunsieuanumunevesiny waznsUjauwus
Audann Tned “n1wn” WuadesdodrAglunisimuaunuin Sa1snuduius uagasnenanumung
A9 9 theanuieuludau

Tneagu nanfe dndnwal Tuwdyuvesdnivinisasuszmanands Tundgy “ndulas” sy
mMsUfdutusuardeasiuauludsay 019gnnsunumenuiBsinaTsLNBIwedY Tnssndnal
laildAsfidndan uiidudsiignadatu uazannsndeunadldiauetuegfuasiidusniluvady 9 7
wdmuadn “isudilas” dnlundpiinivinsvesineuesin Sndnwal fe fnufignauyaaumumves
auludenu Tnsfinwuasyadnfuiaiesiiofidrdyiivevendainuuosusasyana fady yanadad
ananualuAne1aniy
mstani3as (Storytelling)

N13L81L384 139 Storytelling Ao N1staToININISANDIUTEAUNTIIMS DRIARUIAETUYRS
dananeneneenuniieligilesuitninulun gandndu viensdsuwladlnedyndondsiunasiu

wniduisoeslimdlaldietusaziinanuysevivlaiiuiessinsuila laenisiansesnfnasd
psAUszNOUTdALY 3 diu fadl

1. fudn 2zdesiisnislunisidendounnguidimineg (Target) $35lunsiamseasneersunisands
9130 dunmUsENaU Wes n1slda viseduiuuisediundinseduauidnvesdildiiinnisanduay
Usgiiula

2. fWlases azfnanssnunguiimnauifsriudnsdnisiaisewesusuaty ez
M3uanIANTeveLUTUATITdwY L ilsrdoenuiion udnns ngud vedsimeuuRnudniu
M

3. e mrsdinsfnwrinnguiiladulasvienqulnuiiioaiuisairdeyaidedn (Insight) uyn
Saarumsaivasshdesenunlinssiunguiilsetiomuuuiouluiuigessinulifaniy

INTRANUTIAY N1TENTBINAIINYTTAUNTANTIVOIFANTEY UsEnauigglanises alses
wagiita ((§5uans) neianisesnisiinsiga ienillem uaznguidwnglvmsaiunguiile eliiuessasa
ANU1AUlIYRINITE TR

ﬂaqmémitd’]ﬁ'm (Storytelling strategy)

Asuiing daeswgna (2567) lananfenagnsuaanisiaisosindl 7 nagnsiiagtieuusunliunaduan
16 eiadl
1. Tn596519 Before - After - Bridge (d01un15aify — Haans - aswiudan) Wunsiawean

' ¥
SN a =

YJaymiintuludagiu (Before) mumenadnsntendsnisuily (After) uasdliiiudanalnwseisnisi

o
= =

wWisuialouasniu (Bridge) Minlugarudniatu lassasrsuuvuitldsuanuienunludeseulaily

o

Tagdu wswaunsounledymlvinugnAnlansgauasannsaviedumlaneiu

Q
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2. Ta3981519 Problem - Agitate - Solve (Ugy#1 - A13nsEdU - sudle) wWunisseylgni
Austnamdeyed (Problem) 91ntudsveneauliiiufmanssnunionusuusivesdymiu (Agtate)
Wethiausuwumlandusednsniwm (Solve)

3. Tn39a314 Features - Advantages - Benefits (Aauaiutd - gawiu - Uszlevid) WuniseSuie
s1waziBenuosdudn (Features) Insisuandnwazisu n15uinluldaiu (Advantages) wazvineiian o
Uselomififuilnaaglésulnenss (Benefits) titefsgaruanla nande lassaiaguiifunsssydon
vosswanBunvesdudliinsuiunounssdumsinauladedudn

4. 1A5981319 Three-Act Structure (aseadne 3 aen) Wunisidseadayas wiadu 3 dw ldun
(1) uni Ao uuzddiazaTwaTngN1TAlSHAY (2) NsTvn Ao NsHTByiugUassavsoaniunisel
Inge waz (3) unasy fe nsrdranedywuaznisindwevassaaudszauanudnsa

5. 1a598319 Freytag’s Pyramid (Wszdinvaelnsiin) L%"mmnmigﬁyugmﬁaﬁn N1SNOAIVBY
wnnnsal gninganiegasinin nsndnatsaniunisal uazunasuiinandliiiufsnadniaaving diene
Huldsaumiadefians

6. 1A598¥14 Simon Sinek’s Golden Circle (2anaunasdn) unisdeansizuanuaunsinielug
meuen Usznause Why (il fe enandenieqauszasdvan How (ag1dls) fie nsvurunisvidedsns
uaz What (e¥ls) fle Aumvidousmsiiaue

7. Tns9a514 Dale Carnegie’s Magic (gasdn3avauna arsiui) Wunszuiunisiansesiinsedu
wagluniiila lnesuainnisatgneauszaunisalauyana (Incident) NMsseudsnnesjifeg1atniau
(Action) uagnisagunausslevinazlasuainnisasilo (Benefit)

\lefiansaiudeyaves EnsureComm (2026) ldaguinsusinismanalned a.a. 2026 1331 wualiy
nsmanadensliiuanufisuseiiodadumaiiamsneduiveuusudinaznauiunagnsnisianizes
WU Video-First Search wusuAfaslaivin Search Engine Optimization %38 SEO WUULAY 9 InszEUslnA
asfeilidumaatann TikTok wnu Google u&dn wonaniu wususdadldndn Trust & KOCs (Key Opinion
Consumer) ins1zanuaddla Ae msmanaiiazldlagndn uusuddesldinafia Shoppertainment u3eayniy
goiiu nande ileanuaynnsedulifuilnanatodudildiredy madaiiudsuainya Sales Manager

den Stream Manager fio n1stail (Live) MedufAentslunagnsvuanuen1snainfaa a

Y

%

NsNUMIUNUIREIREIdasiunsdeasHunsiaTadlugARNg

Curtis (2017) M@nwrunuImeesiinansesiaawiesdns (Digital Organisational Storyteller:

a1 %

DOS) lnesjsiiAs1einansenuvathuIlfUAnsnsnaineeulaunisenisasisdinuvestnnisnainiy

[

y3ungsiaregsia (Business to Business: B2B) maAnwidliiaudrdayfunssurumanisnisnanauay
nsasemunsEninlunuies (Self-understanding) vosynansiiledosfoRnuluituiiasa eieidy
wumsddylunisihesdnslugmasniiunuuuszuveeulat uenani diinwidedBnisiidnnismain
afuazianudlafefunisasavesesiiauuulanesuladiiuisnssunianisaain nasaay

"3Lﬂiwzﬁﬂizmumia%ﬁammammaama (Sensemaking) 981 DOS Giaﬂfjmﬂmma
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WSty unund (2566) Anwinasldnisandefionisnaindedeay (Storytelling in social
marketing) vosuusudidein¥nslan The Room’s InstFsuiilousuuuunisiiiaus 3 Ussian wuii
maiFedlusuuuy "Bossnyana lFsuauadlaniign lasamedsadu "nsfinsgiugandedii
aild" fiannsafsgalanazadiesnisandiufuilnaléffian wansidetliifiuinisdearsiiiu
mnufuRaveusedinuiagnisatiuayuyuru lifssudtisaianmdnuvalialifuuusud uidanseduls
fuslnainaruidniidnsnlunisasuulasisaunaslan dwalifuualduatuayuias dentodud
GUENLwiu(ﬁmm'ﬁuasmﬁﬁaﬁﬂﬁzy

a0 a3 (2568) Flfiuinusngmisel “vude” Ae arwdufavesnislénagns Digital
Marketing fin@un@1u Meme Marketing wag Real-time Content auad1anszualidaszivlan dalal
Wisausitionsefuasvgiaviesfulnefiudiutnvioniiediis 4 wih waza¥eselenii 12.9 vy
19 fu widsszauaudisalunisaing Brand Loyalty ideslesluganunsemiindiuniseysnydn i
foduduuuunisldderivaiugaruusudmuglufumssuiisve udedsnuuasAundeustnadsdu

1551 Fugludina (2567) Sndnuwnivesdungouwasuuwaundndy wuidn wexandniunisldau
TikTok vesBungLeuwasUsenausig 3 Usenis Ae 1) n1slasuligainnisweundindulimdisiuianssy
n1sa¥aien (Content) 2) msfiauauladiuyaravionualinslalunisaiisomnadieatiaay
wazdndnualienuies uay 3) n1sgndnviuvseldnumuyaaalnddn

Usziiudananiinuaenadosiuuniu Wiasses (2562, u. 64) find1ni yanaludsnudagiu
T¥nanludessulatunduifieadianas L‘UaauLLUmamaﬂwmmammaa uenani feaonndeaiiy
NAN1SANWIVRUNAT TR (2563, 1. 61) finuin msadadem (Content) mmmmﬂmwamwmamiaiw
Sndnvalvosdurigiouwes esnnidevnarduannsnasfieudsimuiidurigioume ftesnisinaueg
assuzrudessulaldedisdaion

annsal neadaguuazdunsiey 2535aning (2567) lddnwsedumnuAaiiunasdadeidmasio
aulindlavesgndniaiesdionsnususinmauuunanesy TikTok nut fednuazmamsunsdoya
(ludruanuduiie Ufduiusniediag wagn13nouaues) wazanwasvasyanaginownsdoya (fusu
mnudeiie Anadoivg wazanufsge) Srullvdnaddyidmaseanulindevesiuslaaly
sduann ogslsfina msafunnalindeifvssavsamenstiunsdeasiifussmumiuazasassidiu
Tnefesseiingy Yinsmevaussiiedeuvomnifuarusniu ilesannginssudnanenarilsiguiioa
SAnfenniliddlavesuusuduazdmaliinulindeanasluiign

=g ] %} oA a
ﬂimﬂﬂizﬂ‘l/lﬂianm?jﬂ'ﬁl,ﬁ']lﬁa\'ilﬂjﬁﬂ'ﬁﬂaqﬂ

ey < o aa v @ ¢ v
nimﬂnmnaqmsmitmLiaﬂuumamanwm%mmﬂ

dungieugeasluunanesy TikTok ¥o a1snaliils [yesiamdart] 19nagnsnisdeaisuaz
NM31a13849 (Storytelling Strategy) Fslidnwauztaulunisadsassaliionn fadl

1. UuvunsdanaLazaunssnm fie duvlgieuesiillinisauesluguuuuinledy (Short-
form video) Nfilnunmuuuann (Vintage/Film aesthetic) Faai1eanuiaulauazfiagaaignives
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AUy NMsadeaTIAtana1ieAunisidgunsaliaiuing o Wy ndesmienmuazuInanged e lvildyuaes
Amnlenanvaliaznunm

2. nagménisiandeaiioriiauayla e 3nnsiasediamtnamuuazidulusgiady
53507 (Authentic) Inefinsuszgndldinaiaiivainnans 1wy nsaunuinuuiiunuv (Dialogue-
based engagement) Ao thiauslasldfuans 2 auadufimihiinuuaznouiienseduananiiaulouas
a¥rayunesfinarnvaislunisuuzil msande wien1sedureisnislidau nmsildusinvesyanady
(Collaborative storytelling) fie ms@miama’iﬁqﬂﬂamauaﬂLsﬁ’wmﬁwumslmmﬁ']ﬁ"aq Feeiuda
wazauthalalisuden uaziuffuiustundosesradusssum@ (Natural camera interaction) e
fienoradeniiazliinewnssludimhasvieusdludsiiansdu eadsmuianiiluiueswazanaudy
a3 Faduwaanmstinduauinanueedusasanudusssudlunsuanioen

3. nsgurunisndndoniifivszdniaim Ae nisudadflegndndunisediadussuuiiie
ANUTISMaTUsEANS AN NsTRvianIUdneunisinse (Pre-editing Scripting) fin1sin3auan3ua
(Script) Waamthneudunsumissindeifle detslvinszuiunshaunuiuaranmiududeunisoedld
n1suuafenninegsasiden (Detailed shot segmentation) Aa n1sunndenninlidsiuiuninuasd
ALY (Semantic) FALu Fee1atrsiadulinisidndesiinnumanaanenmiennuagiinfisannuidn
§untu duneuanine Ae n1simsuniad (Content posting) Ao nsdiunisinadaduniuunud
mvuald

mMenTeituandlifiuidurlgeuesneildnmanaunaussniguysmansuosn iy
ffougn (Retro aesthetic) funagnsnisadesiiiunsildmsmnazanuiusssui ieadanusud
duyara (Personal branding) Mlantunasfgaivaluunanasy TikTok léegraliuszavinm ssiduls
JmadianisidnFeswsudazyanagouiivaiauazisnisianses Imaﬁaﬂ%ﬂﬁlﬂuﬁuﬁumﬂ waa3ald
nsdandunioninaniesiiinunuly uagldinadindu 9 lunisdienm wu yundes fedsenadl
gUnInileuangas Wy mdandesviolnsdwifidudnvilsgunsaifiannsmaadenmionsumudi
waulalaglildndasiliguiu

é’w%%muéﬁawmﬁuﬂqLauwaﬂuuwamm%m TikTok &0 asnianlwils [yesiamdart] 1u
maadodlaslilnudnméeugailitinsnaumaunuussninanmivisnisiaibesdimuaunaayle
wazlfinadn fo mudusssunAuasiauesauenhliiaisauriomanfvesnisianizesegnausyuy
wuuaniudssarsdudusnlumaandes sadsnsineumalinnesmsliundesuargunsoiaiusi q
waglunmaidFevududsiemaianuen 7-15 Junit uenaind sivddldnagnsnaddonde
13awaula (Storytelling strategy for engagement) A LHuAmLTusssHIA (Authentic) litdumienis
wtﬁulﬂLﬁaa%ﬁqmm%’ﬁmﬂuﬁmaqﬁw’iw wazNagNsNIsAUNUILUUTUNUIM (Dialogue-based
engagement) flo nsdeansniuiazas 2 faduiuany- mauL‘waaiwmLLavmmmmmm‘LumﬁaﬁmEJ
Luammaamﬂaaqﬂummg]mil,mLiaﬂ (Narrative paradigm) uanmmuu ganun1sinvinaniua
(Pre-editing scripting) wazn13nalasaides (Plot) Wriflnrundumgduna Weadis “evamgaunaed
3ead1” (Narrative probability) bag “pIuToN3Iv8NI9LEa1” (Narrative Fidelity) #14LUIAAYD Y
Walter Fisher vibiigRanaudusiwiuunn
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nsalAnwIN1sTudndnualvanIdnsnan1en1InaInnsadungaulwas (Influencer) : 11581999
UNDY N195UF MsAANSANBAlYRETUENS

nsdidnwainnisadisassdioniveana Gt Lee' azvoulifiuienagnsnisiandoswinu
Faunm (Visual storytelling) inssuszansnwlugaddsa Tnsfasaassdiiionn (Content creator) 16
Usundguunumangihaudiilugnisidudumigeuses (influencen) fiflanadosmganiznisly
#1u Visual Design wag Videography

drumsnagnénisiiausdoyaves Gift Lee satiuludl “nszusunisaniadsuszaunisal”
(Experiential demonstration) mugmmuiﬁiﬁ]gu (Short-form Video) Tneinsandlassadraiemedng
uspuu BudunntsvenisdefivesnuantAlanizvendn st (Product specifications) L1y Juves
Tnsdwiiedeudl \eslsadniunsuszgndldluanumsalats dnumsaiBayuuesnisaigniw (Composition)
wazmadamedausidudeundaunsadilaleiie

n1su3msdantzaa (Time management) doldutlafognsmansddy lasidomgnesnuuuli
firnaenannndn 70 3undl ulsiiAu 3 il ileadsangasewinansinuanuaulavesdva (Audience
retention) wagn1sdsupudeyaiasuduiBedn (in-depth information) dslasaaianisidnFesludnuasil
Lo susnsedun1siusfans@ud (Brand awareness) usidiaianimindedeuaranuasininalungy
fAnmudifidunumnnnimiuauny

P> oios408

OO s, Bank's Journey uaz sufun Sn lduitiau  srmdauiu 460 mons wad 2.2 viu wde

A 1 Influencer TuAuA" Samsung Galaxy 523 Ultra Widuuzailunisanenimaenisldinsdn
31 - https://www.facebook.com/search/top?q=gift%20lee

asudndnualnsdeansnisiaizesvesaassAlilom

1. Expertise-Based Authority: 115tUasUaNALTIWIUE Influencer Aiflaneidudaiaulusiu
Videography & Photography

Y

2. Instructional Narrative: nshiliilganavuand “@uanddale” wia1in “ldegnalslnlanaansy
Wudlon1@n” (The "How-to" Storytelling)

3. Optimal Duration Strategy: n15idnA1ue17 70 Aufiduld telriulndrinesndvdu

Mludraunasnenmen (Value-added Content) 1693+

Y
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TunuiauAnves Gift Lee lé8ndnvainisiansosiusinunimuaznsardadessaunisal
dieadsmdeduluguedidetngiunuiile duneuduanmsssydesamanaia Weulosgnisld
nutsfemadadas uaziunisiandeadaduuzin (instructional Narrative) titelvigvail fuadns
sydufleandn wieuudmsnanna 70 Jundids 3 unil ieadeauna seninananiaulauasdoyaidedn
duthlugnsairenisiuiuazanuasininfdeuususynnaseadaiu

« Baroctar 0

"\h
@_ v

dEbaroctar
149 573K F.aM

Afarmm A D -

15 : Baroetar
Fenpoge: Baroctar

[T rraeay

il | &

El vailoesmll @ siibivesaes @ adaredas

a A Y ada A o
AN 2 Influencer ’luaum PRRRRPINGRRRN
9111 ; TikTok @Barcro tor

nsdifnwnsiean Ao TikTok 7ifidedn Bacrotar luegmilsiiavlowasiidodesdaddfnmy
¥30 Follower 1nnniuauau Tng Bacrotar azvioulifiufanagnénisianbo sty “nszuunisigatiids
Uszdn¥” (Demonstrative narrative) Ingeduanugiiidvisnanisaudn (Influencen) Afigruginnna
innnimisuaunuduliadeainsnnudesiu

TassaunisianiFesjatiuliinisaine “Ussaunisalsruaiiousse” (Vicarious experience)
RuTumEUNSAEARAN AT (Product demonstration) waznnsnAaaslduass (Trial performance) &4
Dunadsuteyadanadaliiduidemiidladouasfusosld nsdnausludnuusdvhmiddu
wangIumsdanu (Social proof) fifretaiuadrsnnudefiouasauidesiulununimyesndnsioei
(Product credibility) waznagmsianann TimguszasdiFadnineilonszdunissuiuaznisandinadudn
(Brand recall) Tulagfuilna wieuvisvhmihilifufiaujiselunisinaulade (Purchase intent) waz
duasuliiAnnginssunisiiet (Repurchase behavior) HunsianFesfiamisafagaaiuaulonay
novaussruAniesuslaalugaRdvialaetiailussdnsam
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#laddalunisianiesues Bacrotar Ao nslénagns “nrsigauliiiiuaie” Tnsende
arunideiennmadudungouresiiffiamusiuumnnidufainanusiula fuseunisinaueay
wunsaine “Uszaumsalsruaiiouass” sunsandauazvaaedlisnliigediedaau edsutoya
audnidlaenlinaeidudosditewazdudeddd muviruidlifewddunsahméngubuduamnin
fivinlsiauidedte (Social proof) udstaeliguslnnansiuusudlduiugiu suinnudeanistouay
ihlgngfnssunistedludian

MnnsdiAnutie 3 nsdifinyvesdunigeume iy fgnswddylunisliunanefirledy
iewdsuteyaiitudeulidudomidfaieuaraisaudeiiuinugrudfnnusuounn Sndnval
\Benagnsiiunnsnsiusgrstaiau lne a1sn [yesiamdart] Inaidudunisairsgunionmdsdougauas
maﬂﬁé’uﬁuﬁ‘ﬁLﬁuﬁismwamuumawuﬂ@fmauLﬁ@ﬁ%’wLLUiuﬁUﬂﬂaﬁIﬂé’%mﬁUﬁw du Gift Lee gaiiiu
nslémudimganizng (Expertise-based) ilodsroinaiianisaineasiAnausziuiooinsiu
nsaadalsrauntsaifiunueveaiien uas Bacrotar Waruddyfumaididesdefigatussdng
(Demonstrative narrative) AumsnaassliausafioadsenudesiulugunmduiuasnseduuFase
nstevasuslng TwianusUuuuagvioulifufsnsysanmanagnininadesiinouland Tnguszasd
nsfoansfiumnseiu eludnuosual esdaug uasnadndidandudldosnsdusyavsnm

wuINNsUsTENAldN1aSIeNSIETaIuasnagns (Storytelling and Strategy) fia835n15Tun15E"
o a v oA O ¢ ’ v oad A A= o &
$og “lildiiesnisianses” uidudl “asdusznauanz” Yesnsiansosustnudnse

1. The Power of Imperfection/Vulnerability: n15ta1130s71nmed1udl “laiauysal” wie
AmNuITUIYeIBuNgleuweinduasmuaidanazanudedeldednals (Yugariisainlavan
wuuidia) namde Tudssiuduilaalutiagtu Insennzngu Gen Z uag Millennials fanuideniiesio
Tawandiauysainuuuazuzaussnniiuly (Hyper-curated content) MsfidungLouwasnddameniny
unnses AnuRawan vieguassndiud vinlsigniusindu “uywdase” uag “fanuaidlaiisuile”

v
=

(Perceived authenticity) @y

2. The Use of Journey or Transformation Narrative: N15.8158901510U%N19 A1siUasundas
soUszaunsalaudmidoulasiuduaiegnsdnds Tuunaiu Cheng, de Regt, & Young (2024) lenani
& a ¢ o @ & a A2 & &
N1t 0UUNgLouLYINUIzauAII1Ud1L39 (Influencer entrepreneur) LﬂumimumqumuLUumau
(Staged progression) "Lulsummmmmmmu msl,mLﬁaasnmsmumﬂumuumﬂsuﬂaumi (mu,mwam
Luamﬁisumwmmmﬂamstum) Lﬂumimaﬂmmmmmmmm (Expertise) way mmmuu
(Commitment) ¥84winiy1 virlin1suugdrdud1gnuesinunaindszaun1saldinadanagnisiiule
(Transformation) Feilivtinuazanuideiioganinfuugdily

3. The Creation of Audience Engagement and Emotional Bonding miﬁﬂﬁﬁaﬂmmmalﬂu
druniliwesnishenuiurauarsiniunitu adeunileiluaseuatmioitouatn vdldenuaidae
anulindle vilddnvuryadnnats Juaruduiusideuanidedenanisnssduliiinnisdedud,
Tumenvesdungeueeiifunsassarlindaihunmassmionaalifaunaedunadiiosd
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fiynueadarndudinsgdudanuauladieliifinnulumdeyanieduaiiainund g q nieerald
wUsURAUAIaUBE NIz LUl ddlsls wieUsraulymesls uduiauesoInfnsolif

wuIMeN1SUTUUTIANINLEEN1TaS1sETTANIRRN A UL NaAND SR LaE

Sadnwaldrdniiduindounisiivinvedanadnavudediledusdrunanroduiileduly
TikTok fila n1sas1uazinewnsaduiale lnsamuainvesvinuian (Visual quality) gnenseduaie
nszuIuAIIIIBnATiafiiiendn n15nsad (Color grading) wae n15baszud (Color sradient) Fsin
fuiumssiulsunsuUszgndianiznns 1wy Adobe Lightroom vieia3esiledu q Miflsuivinszuauns
fanan daudidglunisuiuusisainiuadng (Brightness) AsusIas (Contrast) uagn133mAa (Color
matching) Wieifiueudnuasiifnesnmlfimumesnuuazigrasmruneuindigiunaunisdade
Jle msusuUssgunmussnmiidudafeiugiuiitasnseduauiadls wazdmalasnssdeniaifia
Snmssurauagnisiamuveld uenanqunnamadiavesn Mgy Anudnsaveaiomaiia
fduogfueadusznaundn 3 Usznaslunisidniiea (Storytelling) 1dur (1) n13219lA53a%0s
\ffown (Content structuring) saudensifeuan3us (Scriptwriting) idarauuaziidhvaneg (2) nsadia
nsildusuiugau (Audience engagement) Ae miﬂizéju‘l,ﬁ@ﬁmmauauawiaLﬁamrzimﬂalﬂﬁm 9 V99
unasesy 1Wu n13nagnla (Like) n1suansndu@aLiy (Comment) #3on3uss (Share) (3) n1stani3os
Arud R ULBansIng (Logical sequence narration) Ae n13¥mSsnidomlfidusruy feurn1sila
1309 (Hook) 1iewwmdn (Body) lWaufisdiuagy wu nsdnausuwimienisuilatym (Solution) w3e
n1358130 (Demonstration) afiamaniiAealandnlunissiunuresnoumudiaiiomss (Content
creator) FuduffadsassdiiomAdfaiianmsnairenelfuasndnduliiinnssuaton (Popular trend)
sunaneifueIniildsuniseensuluiiagiu Imaﬁmsnénﬁﬂumu?%’aLﬁlmﬁ’unméwﬁ'm wazNsknla
domlaeyndudmneiideansliiuriasdendilady (Theme) mmmmaaa uaznafepeaala
emLﬂumu‘mmm“mmﬂuwauimmjaﬂ,m FeuenvnUszaunisainiaidnFesuazensunl uanunIwdid
ANAINES Ao advssnmisdeunanmedelunsinduliinale e

mqwﬁmsa?mﬁmé’ﬂwzﬁuazm'ﬁLa'ﬂL%a (Identity & narrative theory) ﬁ;}’ﬁauﬂénﬁﬂ fio N30
msdeans matdies wasmsudnmatnnaedndnvalluninaFenfioasinululaneeulaasidiu
1671 Long-term Influencer Lﬂui'%m3a&hwﬁﬂ‘1'7imm*mﬁﬂﬁ§w/\|qLaul,szja%ﬁﬁ%aLﬁmmmma%ﬁaiwsﬂﬁ
uazdadunseuatenldly TikTok Teanunsoasrelidsuauduusnunuielaaldludsnadu ¢ 16
uananiu failsyifuiidesddsdslunisnaneeulay Ae nshaudlasdungioueesilinayms
MIesUBIEBINIad 1A (Identity) H1unsia15ea (Storytelling) donndasiiu Goffman (1959) a3uny
31 st navedinuludinuszsiu (The presentation of self) Ao n1siWAsuaIN “n15dnda” (Reach)
g “Pruduiudiusiuuiiu” (Resonance) lneuindungroumesdedisndnuaiiidaaukiiunisianses
fashiauedseinumavinaluszerenld ddu vnarwidfideuuanddung (Model) vasnsdeasiin
nsddes fuellil
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ABENT04

[iGEIR R Trddes || a8 Toudes
iases Fudn »| NTAARIY
" N , . vonru
wila wuzth/mnug
LA S il 318
Anud/nadnds

AN 3 LUUINEDINISHANIBINIUANLLNTUAVBINITAANN

Y7 : ALAELNAT TR

Alswanetoaurein1siuSeuiisuauLan1IreLaTeINIIRaInfRIai1udesaulall

aeluil

1. TikTok: “The Viral Entertainer” (fua21uayn nfisdneg viunssud) 1dunisianisesi
nsedu duly uawihlviauidndt “desqliau”

o gladnisian: T¥n1sianseswuu Point of View (POV) #3anisia1niuuseaun1saiass
(Storytime) \iieliaug3andudiumilivensessn

® nagns Content:

3 Auniiusn: Fomenianugde “Pain point” vie “Hadnsiidn” i
nsussene: IHdusussensfigiiuiuies (Natural voice) wield Al voice 7
maadunseua

N15337: WU Before & After ¥i3annsinznaes (Unboxing) igi3ua (Real)
lidpanauiuly
aun3: fesldinasiini
1#dedu

[

WHAsn (Chart) iiegagliszuudimialumaungalng

2. Instagram: “The Lifestyle Gallery” (iunwanual anuene wazladalagd) 1wunsian
15999 “af Tdlea” Wadas19n nanwalbusua anslouasudaie

'
a

u

Y

e almdnisian: 1¥n1sid1i3eenu Visual Storytelling nnenadiosnulnu dofisonsun
wazlaaladnnguithunessindu

L] ﬂaq‘wé Content:

IG Reels: [fian30alomas (Behind the Scenes) wiapuldlalunszuaunis
NANFUAT

Instagram Story: 19@3519 Engagement 14u Farau (Poll) Irfaulmanddud
Wio QRA Wiiead1snnulnddn

Caption: lfunsidsuiiaianseduniala vievenianmen (Brand Value)
INNIINITVILAT

Highlight: Lﬁu'%%mﬂgﬂﬁﬂﬁﬁmsmLﬂwmwgﬁaa%’nmmﬁﬂa (Credibility)
TﬁﬂuﬁLsfthIWﬂWa"lmiLLazé’fqLﬁum'ﬁLLuzﬁwﬁﬂﬁiﬁﬂLﬁ@iﬁﬁﬁwﬂé’aﬂmm
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3. Facebook: “The Information Hub” (iudaya AsUfIY WATN1TUBNAD) LWL
Sowuu “lianuiuazadrsanuduan” dieliiinnisuysuasnisdndulade Wumadendnmmiadie
Usznaunsandulalunisee

o glaan15Lan: La11509UUU Problem-Solution (aetgyuiesls -> uAnae3sluu ->

nadnsilusdnsls)

o naqwé Content:
" A1 Album/Infographic: Lla1518aL8AFUALUULANEEAN 1.. 2.. 3. 4..
vanyAuarauanTRlidaulunmides
" | ong-form Video: @1u1savinaduasuldeny (Tutorial) uemdunugun
Fnsuitymiteniuni TikTok 16

" Community Power: {uN15n0UABNILIUALAENITWYSLUEINGY (Groups)
e 9 ieliAnnisuense
= Call to Action (CTA): fiestalau 1y “finuvageunuiiia” vie “dsted
Al nsznguilvaveuaruazmnlunisdsde

A13197 1 Wi uigutefuazynauvedLsayde

¥

v v e - TikTok Instagram Facebook
nvaLUIyULNU . . . .
(The Viral Entertainer) (The Lifestyle Gallery) (The Information Hub)
Fofiauiign n5idde (Reach) wmena | dn¥atia (Trust) uay Fayansudau (Detail) uazln
willisigRnsny AANYalLUTUANAA msvelausiug
nwaAnssugld Wupuduiie veu Wulawa ey uaglad Wumdeya euneazdun
Auea liugauss dlmdfignidoy uazynAslunoIuA
nmsdnawedud | wunsldinuase HIUAUAIENTUYBINN Wuvenauaudd 9101 way
(Review/Usage) l#iliiu (Aesthetic) Tiginfisgn ANUANADESAELBYN
nadwsha 9
msldnau aunawIuniy Challenge & | Tnd@ns1u IG Story uagn1sna | WN1SA0UNILNNY Inbox Uay
Duet InanuAuiu N3uYsngy (Community)
I P4 % % o ¢ . P )
NAAWSILA a@519n58ud (Trend) wag adnmaneal Branding) way | adanudula way
YOAVBULUUAUNSU AMUAITNANG (Loyalty) AuduiusTusyezen?

nsysuInIsnagnsnisdeansiiudedaueoulatiisaiuunaniosuedendnnisaiig
nszuumsiuiuasdndulavesfuilaaiunndsiumunudnvaziamenanedauas ninevesldany
Tne TkTok vihmihilduedesiieludenisaiianssuanasu (Mass awareness) Hiudanaiiial (Algorithm)
ffunisnszaneiideviauaimuauls (nterest-based) uarnisidndeadeuszaunisaiads (Authentic
storytelling) Liianszfuainuaulaluszozinardudu lurmedl instagram gaifunisadrsdndnvaiida
an1nenssunm (Visual identity) wazauvisammanisdearsiitelaiuaiianmdnvaingidudi (Brand
image) wagauideiiiluszdvensual Geaonadesiunginssuvesilinuilinnuddyiuardouuas
30830 d9u Facebook ‘LJSWﬂguwmﬂuﬁlﬂwmﬂﬂidﬁ%’ﬂﬁ‘ﬁugmﬁm%m&a (Information infrastructure)
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Abstract

This article presents different concepts of Public Service
Broadcasting (PSB) framing the ideology of PSB as public sphere to empower
the citizens in democracy society and PSB accountabilities, particularly in
the relation to program content and audiences. Comparative media systems
of diverse contexts result in the Thailand’s PSB to perform the designated
roles and responsibilities. For Thailand, the PSB faces a range of challenges

affecting ideology, functions, positionings and accountabilities.

This article additionally aims to review literatures regarding theories
and concepts of PSB as a public sphere and its accountabilities, comparative
media systems, and PSB as state instrument and civic institute through the

consideration the PSB principles relevant to Thailand context.

This article, therefore, focuses on the key issues of ideology of
public service broadcasting such as PSB origin, public sphere, and public
sphere to empower the people in democracy society and accountabilities
of PSB. Also, the comparative media systems include overall structure of
media systems, comparison of media systems, and challenges of PSB in the
media systems. The PSB as the state instrument and PSB as civic institute

are also considered with Thailand context of an in-between space.

Keywords: Public Service Broadcasting (PSB), Media System, State Instrument,
Civic Institute, Thailand Context
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(Calhoun, 2011) UszLiudinanlduansliifuiannuduinveuvesiiuiiaisisuylane sy ssdemnavy
Tnelanizdeansisas (Public Service Broadcasting) Tuldindunilslufiufiarsisasdivvdisuld
anssururhunszuaunsanifiesiniy warliussrdldaeiuilugaueiifionisdisin msefuse
wazNSALEININAILAR
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fuianssauedignuevinduduiiaisisusduinevauesmaysyloviasisasdudfy au
ANa1vee O’Neill (2015) A91 deansisuganunsadulainduduaisisae (Public good) wlesanidu

v '
a

Nuasrsuzidalilanumainnatenisaudaiu Walenalissmvudriedoyatnassaudy
wainsszdiuddglunisinnsandesi 4 LLangaiﬁLﬁmmsﬁaiwimﬁuquuaaﬁummﬁa guinlug
anudnlafivarnuans msnsewiing uasmnuesmusandussvianadios nasasuvhmiiilunsiaue
Autufionefausssuesdan Sanuenansisae (Public values) Tunsazdnueiauandiafuiiuegiy
UunnedsnsuazUsy SRenansuasdanuniu

1%
S A @

Vel deanssaurlugrueiiduiuiansisae (Public sphere) a1unsaainesiuiog1andnavdIng

= a ]

dmsuymmaiivarnvanslidunidusuluiuiioneldnfinfdidunans deussadwansvesaudning)
agluitudidy lunepssiudin mnfaumuituiefigussasdianisuazansfiatudugaas fiuf
as1szfiodoumenieaansluly Fsdendmaldiuiiassaridesitavienolinndam othurld
sossunisuanivBsutssiiudu 4 Anduluaends

1.3 Hearsnsauziiawasuas1anasarualinnuseunvuludenudszansulae

dosndeassasiugluuuniwesnmsiemosiiuiiansisny nmaasundslissrmuion
Tidutaidomssugldufoaniilunmadunalnnsiasuaisiausssuwasduniaaiielunswamun
Uszrdulag vugiderfuulousdeasisaslunivglsdlédudninannnisufudsungsedouedig
soidles mslddemssarandsay detmuanianisilesesszusulszndulng naemaunausslovives
*zmaLLa:é’ﬂwmwwqﬁmam%maqLwiazﬁyu‘ﬁ‘ (Brevini, 2013) 6?5&ﬁamﬁﬁmzﬁummméwﬁmluu%w
Uszmdulngsianisimuauleuty aenadesiunadsylevivesniuaslasunisatduayuainaiasy vinlv
doasnszaninsnairsussleninndsaudssrsulaglunmaifaduvihiinnsiidiusnvesssmvulay
nsaseAnulasiuiu

Tuszarusn Aansdearsisuzdunumdfyedisddlunisatuayuszuoudszudulnouay
nsiausswIRnUszsUlneseas sy (Padovani & Tracey, 2003) Tnavhwiidusanaissewing
navszlominenadlesuaznausslovivesnagsia uasdnwdsuiuiidmsunsiessuesiufiasisas
afeluy (Garnham, 1990 81989l Collins, 1992) Tuviusadeanu Bardoel & Brants (2003 819941
Bardoel d’Haenens, 2008) ladlsifiugsnnusuiinvounienisiloswssdeasisusiidenlosiussuau
Uszynsulae Anuvainvaten1emudn wasniseduseassue siufadvanenedinuwag ausssy
fajinouaussionisysannisuazanuiudnuiuvesdsay naonaunsBaleanisinussay dadu de
amssurdaduedesdiensuliszueuussusulnsuazdonlosauludmnindoiu

Barnett (2009) Lay Susen (2011) A19Lfiunseiun ﬁyu‘ﬁmﬁﬁimzﬁummwﬁwﬁmiumsa%ﬂ
anmuandeuiisesonsiauilszensUlneedeadneassd dudulssmalszesulnedndnginide
assauziileivtfinsaade ulez99an1$191uYee3gUa d2u Livingstone & Lunt (1994) n@1271
Nufiassazdunalnivietemedidealonmalimadiedidusnlunisdeas uavadennuduiussening
S1unesgiuszauuld Tuggiideidunaateyatmansiiduiunsesadudass domssastanse

av o ¢

@Sunadlilszyvudenlosuaziiujduiusiudssinudgene 9 aneluday
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Fofu fuftasisanfunuamisdunisndsunnundoulisssvuinngnisfunaiiead
ns¥AeIe3uU (Active citizens) Tudsauuszasulne ﬁuﬁmﬁﬁmsgﬂuaqdﬂLﬁuméaaﬁaﬁﬁzﬁumidﬂuau
wazidufuesdusznouiidanuuszusulaefiadesnis mugludunsdiisiaselovimsisuzifoaiu
domsmavudsaiuayunsissegvesussnsulagliidunds wudeatu Humphrey (1996) fiuesi1 e
asrsazfuindesiloddguossrdulng lnsdesduasonainimniaivdnesdet1nansiung
\vesde Joyavessy warnsumsnusanisnsiiios

gelundndu Fearsrsugduimihndalenalilssyrvulidruswdudanlunisdanidoya
mashiunuszevu ieidsuadednenmuazsiunalunisdndulavesUssusuieniues vaethediu
< 1 3 v °o & a ! !
AfenenasfnIuikarANdsIVeYwevIAlUgUTEYIYU (Scannell, 1990) Wi Usev¥uaunse
Usgiliudrdearsisuzdnauedayaniinuanuazlindnodiuninsauniold uazaiunsoasvieu
Audaiunduludideasisagrsemhenuiiugualddieliiiauiunvesnisiiduson wdidoyads
iluldlunisdndulalusedusing  Memunisilles wiswgha uasdau mshideyaundssvrruibitlvide

o o A

anssassduesesdiofhuldlunsidrfmswensinudeyaddgiiiedesivittinvesau

Tuusazuduniansieansisasunndnsiuegnauin Padovani & Tracey (2003) nan13i7 ludsny
Uizﬂﬂ%ﬂimﬂﬁﬁ]msﬁammmzLﬁuamﬁuﬁLﬁuﬁyuﬁ'Lﬁamiaﬁfuaquﬁﬁ]mwéﬁmﬂwm%ﬂlmmmwaLﬁaa
Tuguuaamdé’dﬂuﬁ'amﬁﬁmgLﬂwﬁﬂuﬁuﬁmﬁﬁmzﬁﬂﬂﬂaqLLasaﬁuaquﬁw%mmﬂimwu lgnanns
vesdomssuragnielivananuduaina (Universality) nsidnis (Accessibility) wazanumainvane
(Pluralism) woudevnsnisdmiuvanenguay Tadenndestuaunfioysslosiassue

wurRnidesituilassae (Public sphere) Yrunldidunsevluniseduisaiuduiusivie
ar1saurldodnann esndeassunduiiuiiivssasuansodunidiusnluiuiinisdsay
wionfussfuauinaiivarnuans fesumaidies iaswghe Yausssu uarduandon agidlsiany
wwAnFosiiufiansisae (Public sphere) lsoathluuszgndldldfunnuiun uwiludmouiuuAaiiud
assuzavidugaunfivesdeasisuy uwigaunisainenisiflesvesudazyseinaoiadudodifanie
guassaen s uwAnilUle

Tngasy uwnAngaunisaideansisae wnefs Auflassnusidalfianisdeasesnaniiena
Tnsmilstlnanyanafifamuuandisluuiunsuiidadeduding inswsha uaznisdesiiifisates iud
assnriiiunAniiduaiundsemadiosluszueulszasulay esdusznovgaunisaifoaisnsne i
MUNNENIVINTAUEIAYRE1e Habermas Q’ﬁ'lLauaﬁuﬁmmmzﬁuazﬁauaaﬂmLﬁuﬁamﬁﬁmg |
Guitulunislémmua (Rationality) iilerduieiasiielunisnsraaeusiuna (Power) Tasnisldnaus

(Knowledge) lunszuaunisdeansvirlideaudniulusgralusssy lneilowinniiedinsienide
ans1snzvesUseimndlneduniuiinindunsdeans

e )

yauzlfivafu wuiAndeaisisay (Public Service Broadcasting) Safin1auand19a1nLuIfn
Public Interest Media IuLLdgmawaULﬂummaﬂﬁaﬁﬁ%auaiﬂa Public Interest Media ﬂia‘Uﬂqma"a‘ﬁ
VaNMaNEaNNNIn Winagatavsned Public Interest Media wiumstiausdeyaiijatiuuselomilag s
widoansnsaiz (PSB) insuimIsmssazriulasiadiaany uazudyuaududivesii Public Interest
Media o1auduasdnsfiBauslovdamsnsduiine uidoassue (PsB) iuasdnsitluuarmndils
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Aty Foansisarddoluaniuvemadisaissnnanududasslunisuimsdanisainsuas
nann AnuvaInviatelunIskansauAaiiy nsuiundmsunguauyeveu waenisiundianssae
Tunsuaniasurnudsiiuegnuasuasivinfioniu

1.4 AszANNSURAYaUVRIRRANS158UE (Public Service Broadcasting Obligations) ludifivas
Suansuasiilom

domssnzuiarwisiingUsrasduasthmneiunnisfuluiuegiutiadenannansusenig
sudmdnnndujiaiiiefesfuuiunvesudasUssmauazusazesdng siadl ihuuevdnvesde
as1sazmsyatuluinnufionelavesiuasunnnitnisuarsnuailsannsas Auselslundyuues
Lﬁaml,awg%“umi 108 Garnham (1990 81985l Collins, 1992) @uadn MaNN15I09daN515AILAITIASU
nslanudAguInn L udnatn laganigluwinsdnassduniaisisae (Public goods) Tvikn
walosmnauogavinfien wasnaidesdesannsadniannaduiis Yeyatnans uaznsnundisinann
Ioluaang

mmé’ﬂmsmaﬁammmﬂuﬁaﬁamLLazﬁ%’ums domsrsurdndufeninauadonile
auamausaffuans fafl Bardoel & d’Haenens (2008) uaain nihfindnvesdeansisaiy Ao n1sdnlid
foya 919813 3finw waztaussuiidnadldie Sanudidetie uasiduyus wioutsiiauesens
fineuausssadoauasaimavlovesnguaudiution laevhlusingnaziaslasdeBsmndivd Fatundnnis
duardnduuninguszasdvasdomsnansunniaiulunuuiunvesuiazseine Tiun ananduana
(Universality) wazwy oy (Pluralism) agviousenuisinuienisen1siiinaunainuats (Diversity)
vosdomnenislasdearsisazdoniminiisesiunadiomnngu asviounnunainuaisvosdsay
ﬁ%auaﬁamﬁ:ﬁ@mmw Snwrmnududassinuussaninis wesdinnududasznianisdu

YU Steemers (2001 81989l Steemers, 2003) Bufudn UENNITEIUAILRAINRATENS D
wydlen msliu3nsuuuanna wasmssissdndnuaimedmusssn Wuklavesnsiunandeasisaly
1% vauzd Blumler (1994) 52yt Foasisauzusznousoosdusznouddy 1wy Avsmanvaly nyiou
unummMeTausssy unuwiluuimanisdes uazenuliidudonded

1) yuseainudFuas

wildlumnuiuiinveundnuesdeasisue Ao n1siusesinuszuvunnauldiunsufifedis
whiley msfideassasiiugnnuunnisesiauludieuuaslidaudsiuamanania uifudouls
ddnuesdinnlszuddlag esangauiiglivdeiivarnvatsuazuansesnisanufnairsassaluguuuy
#7499 Kuilemsenis Swaveouiisnssensunnuuanssludany

= v '

MANNSINUNSNES (Accessibility) Mvualilssysuluiiuiguunanansadnfadeyatiansia

a o o

Peugiivussrvuluniies lngmddeguuuunsmsd@in seld Weud e wazgiindaniedaay

Y
Y =

nsinfedannnedallemnuiausnesausaiddslalagazainuazidnlaladne daunisinfswuvanna
(Universal access) vungfisnisdnlviisnenisnaseunguadvaulaivainvaiy wasdalinnausuvula
Ingliiduanlgane (Raboy, 2006)
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vy
o

il Aoz daiiunumlunisatiuayudnsiunisdeasuesussrivudie Michalis (2016)
WuLfieafu losifidis (2010) n@1191 Aefdauszuruduguinarsdaunndisandoidamnded awisn
duesudvslumsdhisteya msnszaenineinsuazsunamanisdeansesnaniniiion nasnauiinsyy
arulindasazanudilaludeausauais nadidenenisiunsfnwesiaviniion fedudeuls
ddyronmnmiinvesszrmunnay anuduanawszanumieuluniadnfesdoasisastieaqu
nsviuresdaudsssules duaadnvuziiuanudunans mnugndes waznislidelesiunaln
pan Fansdrdaidemsmnetanundilaldinevesasuazanumnzauveunaluladlunsdagtud
doanssurdndudesidsdssdumaluladvesdivasielinsouagunguitmnetomn femnil
doasnsarsndudesUszaunuiuniteudy q wu Andngunsaifudyasuazglruinisiaseing
ieliulainussrvuaansadndsdomnesdeansisaglfegnauriaie

2) suueIinuilon

ludailemsgnisvesdeansisugiesazvisunisyadiludndudSuasivainvane asaiuty
fudedandirdfidnaziaenquandiutiosnseuszinunane Weosnldduangagsia neluwdsunu
nswanwazI U SUansTllanunsofgalavanla

ﬁaawawmvawuﬁaﬁwLauaLﬁammaﬂ’lsﬁwmﬂwawﬁu’ﬂué’miﬂLLUULLaWi’J’ana EAUSUTER T2k b
anaunnasfiulunuszduauAnaieassd yaains walulad uagnszuiunisudn deyaindansiluy
@qﬂﬂsmauamnmLLammmwwamwmmaqLuammwawwaamLLmﬂmnﬂuLwammqmwawnau
lngiang ﬂamumwaumamﬂamuaa Fequamdnvesdeasisusdusiiiuayssamvessionsi
thiaue fasewnay ﬂamumuuaa uaz ﬂaamNmﬂmﬂ,mimumma‘uauaqmalmmswaaiuﬂmuu
(Scannell, 1990) msmmu wihfivesdeansisue fie msdaviisenisiiaenadesiuurmiedinuuas
Usglowlansnsae wsaﬂwuauﬂawmLUuLmﬂsmwu

NUILIFYATUNTTUNIAINULATNTEANULEYIVDIANT1¥D10U19nT (Broadcasting Research Unit:
BRU) 2y ulsuedeasisnzdesiuiinveusernuiuananisgiimans nsneuausssionwalad
wannviane N15sessurungules n1sasedndnvalnfvazyury pnuludaszaniguasnalsslevivu
N3TEANULUUEIUM wazn1sudsduiiionmninuinninuiunasienis (Humphrey, 1996; Raboy,
2006; Tracey, 1998) Anumainviangvesevnoranaeifiunissdmivesdnsieassnslumssiiuny
Steemers (2003) 11 vanmssundeuazaamanvatsynsiamsssndunnunavisesaantude
a1s1sauglugadagiu vuwdeaiu domsnsnzdifessvinsy Timaunsnusatemssnisang s
g3nanaznIsiiles

Tracey (1998) auandnnisvesdeansisae Wiun amuduainalunisdinds anuduainasu
Auaula N1ssessuTunguliey msvmiiluiiuitansisae nsdaasunisine anaududasyann
wauszloviiaunds waznisudstuiiienuninyessenis LLmﬁmﬁL%auImﬁumwﬁﬁuﬁ"mﬁﬁmwaa
Habermas Fujdliidosulinaussloviiivannaelaglignaseuitannisdanisideaatiu

WIBMIVDIARANTITULAISADUAUDINITLAUN 09D ULAYTEAULH LHamluseauvinsdudnely
UsE1BuLd b auSUNYBIRULeY VETIia T sEAUsRYIestauleaUse v un uLleuNgkaL81uI@IUNAY
Fuderian1silduTiunedinuuaznisiies vl nsussliunsenthivesdeasnsie ot deviagsuans
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Mheumiugua wazngunadenudy 4 wWes1selidennunainvaisuaznnmA1vesdeassne et
WYias
2. szuvdauiavuiiuandiuAunITUNUIMEsas sasluwsazuIun

Tuusunvesdelan (Global media) SudusossousuitssuunisdeweUsymanisdwmanged
uamﬂwmasﬂLLUUmsmmumumamamaﬂm syuvdeusinguusy vumsilesiiunasesUsyinatiy 4
UMy svateau taun McCargo (2012 19islu Masduki, 2017) wag McQuail (2013 919819lu Masduki,
2017) Wiusaufud Fenavuiunisdesdanuduiusidonlostunavddninasetuuasfu Geddgydell
m;maa%ma?iamamuﬁwmawammmmﬁawmiuia&ﬁmasmLﬁm widisuesdesnarulugiuganity
msdsniazmaidiesifufduiusius ety nesanaidios nqunauselowd uaznailes

rougaasasmiu lannisifiesgnueaduaesdandn Ao “d1-v117 aeldpivimifendn
Usenaumeiasiloy (Liberalism) apuililladuazdaauiloy (Communism and Socialism) wazeusneiley
(Conservatism) 37flawa@as (Fascism) usaeUspinadidndruaududuresgnunsaimadsatudeng
Tszuvdeanaruuanmaetuly viassmasgeueudeesnady TaslanzUsemediegluszusunisunases
wuvasuihiad vazfidemiarudndiuiuinnfiennseldnlavan uazdesnavunszuandnuisdanule

Uszlewiannleseasaselataunanadudafanndudnaseudinais

nshauvesaatudelildeglaniaen uimsseglunnuduiussening (1) aadude (Media
institutes) (2) naUselevedsguIa (Government interests) kag (3) nguansisase (Public groups) 34
nandeslilafisyuvdeasduiuiiresesseningd unaunaAnuaanisasisuy fannd 1

anmUudousasuy |¢————» waus:loslvovsgunia

N
RS

naualsiss

AWN 1 AnuduiussEriandudetavuy nauselovivesiguna wavnguansnsa
1 : amilagndlll Yoy
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2.1 mswSsuiisussuude

Tulanpy Jusnie3eaiiolirsziidasSeufisusingniuszuunsileauasuuafangud Tuumay
Fmstszdunadonrlflunsinnsidenlss mnsanuduiusszridemaruiunssmeniades
frnudaaunazannsadunnulunsimuauleuisie Tunstall (2004) wusdt TumsiSsuiisussuy
domsfinnsanlassairsdenazivy anundudives mswwuasugionazvalulad Ussiuulououay
Tasansddey Bsunnsefulunudsan Sansssu giianans uazUseiRmansed vaugfl Vartanova et al.
(2011) §41 givimidemravuglsUldiunansenuainniswuinsaufuvedinalulad (Technological
convergence) Mitfiudiuauteamisde sUkuunmsnszBiiomiudeuly maumnnszaeresen uas
U uazaaalan1fdn

onf1e8ne JULUURAALES (Free market model) iWenlasiudszudulasiadfounuunuien
GRRIREY %aﬁgaagjuul,l,u'sﬁw,a%'mwﬁa (Free press) McQuail (1987 9149819lu Humphreys, 1996) L@uai
dowavulussuuionaduldfisdeuvunsoudt (Dominant media) A dognarunulnssuduunases
$runannsmugudegnsiuquiegluiievesndunalsslovivuinlgduiudes uazdouvunyien
(Pluralistic media) fe 1unseudinuuazaniuiiingunaysslovimensidlos dsau uazTausssuudsdy
fiu i lisunesismaserinsuvasdasevaneunas nandndoludinumyiouiianuaiassAuassaain
n3tafy naduiees (Censor) wagnisnsaudmiailen widpunyiouazdasuninunainvane
wilasaaresrunafdausingliiiu wu dedsiuriogluiievuruinlvg dovesiglasudninaain
nausglovivesssuia seuvdeglsuns uansingnuesindunvion laefingsuifeuuazulounsdidaesy
Aravannuans Sanuidame nseaeuld wandeiainmronuAnasisasse

wen91NE McQuail (1994 d1efisly Hardy, 2008) faupnisuusnuafnszuudessndu 2 N9
eun ngufn1siaiun (Development theory) dmsuUszmamnaaimug uaz mqwgﬂiumﬁﬂlmmwwmu
398 (Democratic-participant theory) dmsulsznelseandulag unarutuilazdiausszuudouiasuy
Lﬂismmaumﬂ‘wmﬂ‘wmaLLmﬂﬂ‘mqwgLwama,maaamﬂumﬁﬂs:qﬂﬁﬂsﬁuwmmu

2.1.1 uarulunavas Hallin & Mancini

Hallin & Mancini (2012) l@usnseunisiUsuifisussuvdeniavusng 4 i@ iieiduinasily
mMssuifisuiienamnzivtianamisfensiiudidulszneu Wy dnenmieluladuasnnsiiviniiu
#o (Media literacy) @ MLASEFND WUYANUU waze i deienisniiies liun

1) szfunazgUuuuAsAIuIna1nde (Media market development) Suskeusdeiivaen
m3fuiwes (Censon) TUaufisdetignarunuegiadudy

2) n1sguuIun1anisiiie (Political parallelism) uszduaIuonlassznitanssanso
naunadiesifude Seasfournumsuistmansifieuardelussuusuna

3) aadudvTndiunsansanans Journalistic professionalism) euasesssuuazunumiy
nshideya Msfinwn nslduiing wagnnshinnuduis

4) 3¥AULAzFULUUNITUNINLTIYB5T (State intervention) luuleutsuazngszideu sauis

nsfdrulunisasialemvselasaasiede
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Taafl 1 wuuiEsieu (Liberal/North Atlantic)

luwaiasdeunululsemaanigowsn wau1an ans1ve1wndng wazlesuaun uiindeuiavy

o

vosansgoinazdudandydannn vagfiansiverandnsiidoarsisazilunszuandn Juwidaing

q

o w P

U917 (Objective journalism) LUULENAIINAITLLDINAAUIDE1UN SnwalzdIAy AD WTITUIN

nanuazdonidud w@Snnde deutaruinundd usanesudandedas Anuduivdndngrduuds
nsguUIUNIeNITEies (Political parallelism) sin UMUIMIFIIR wazn13RTI9EUEIUI95T oeelsiny

downavusraduimunuresangunisidlosuasngudsauilivainuanaisame Tnanzlunguauseveu

Taaal 2 wuunnileudsv (Polarized Pluralist/Mediterranean)

v
o

IllLﬂa‘uLﬂWI‘L!?NﬂiJ‘UuU‘V]‘U’NﬂEJUﬂaNVlﬂﬁiTH 1970 ‘VIEN&Iﬂ’J’]iJﬁ WUSLUUANALA TUFUYUUN

v o =

Ay wazuvassunatongs m'amuﬁ%t,ﬂﬁaugjﬂawuLf]uLa§ﬁSMMWﬂ%u wisgdadunuings dedeuniu
msleauuunssanan anuduindnuarenuiudaszvesininidida msimundendvdaoutrsm
wilsdefiasisuldruiui wardelnsiminaneifudofiaseuinain wululssmanis au Wanina 5013
d3naaluusiiud wagdssmanauiwRinesisidlou soun Hallin & Mancini (2012) %ﬁfﬂmmaﬁgﬂﬁﬂﬂ

= Y v A

afuneivussimaduueniIvglsunmauvisuinuglunaiasion Jalndnisiniedest Sgatuaugs

Y

@ a

downavugnuninuetaudend wazviminiduiniesdevessgnieu uadlesdusznounviiouuas

q q

AUl vTnvesdeuiavuunedIy

Tuwadl 3 wuuussenieuuseu3ulag (Democratic Corporatist/North and Central Europe)

v

Tumailfinsuyuiisugs (Circulation) vesnisdefinst uazanuduindngdediags wuly
Uszinalgesudl ooaiede adnwesiaud aunuiiuile waziuudnd uwiluefndemaruazogguuiuiu
n3ilesge uAidadafuanuvannvans uasmsuansemsiiunslinuAndiusazanudunanads
Andniifindy Wolnsunsnusderaruresisfiduluieduasonainmdeuazduasunsiaun Tl

nslddeduesesdionenisidiosasiasugia
2.1.2 wqwﬁﬁaﬁtwu (Four Theories of the Press) Y84 Siebert et al.

Siebert et al. (1984 §1984lu Hallin & Mancini, 2004) l@uang ¥l 4 WUU lnskAATRUULLY
unumsgredeiluunuman de

1) 81unafioy (Authoritarian) uguwuuiiwnsuansludsseifeanswazgliaans dluglsy
e wan3n1 wazarfuswing WddgyfensiiuresuaznismiupuruluaygInlaesgnTIvEaunau
weuns ilisgrmgudsnnadomavuld LLmﬂLquLiumuﬂmamaﬂjuLaﬂszmlﬁmﬂ%uiumw%w Wil

su‘uuaaauLﬂaaumuaﬂiumﬁﬂlmsﬂm wluUsEnAn S 51A39 Jmagunatlondwiaules
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2) pawifiadlelisn (Soviet Communist) AF1EEUNATENLASTTAIUANNINNTT TnesgrTeansa
ABNIITARKNYIAYDINNFDATUIAVUNIVUA AIUNTIEIAYADTUNTENAIUANNILSTLUTIUTINT WA
Ty 3gnmauiinfdadunsnegluynindinvesnaiiies deudavwininfununssa deyafiauq1nwintui

anansagnineunsludauunulinululsenans Junn widwvhaululssmeegianvimile

3) 1a3llon (Libertarian) Wulainwmaidiosuazfisninaings detdemndludiiaulnaingUasd-
gUmMuuazlavanyTnamnn winmdelonwuaansaduizldssiuil uitlyAennudumarvesmans
(Market failure) Yinlsiansnsgidnfstoyaidaansyenn wazdomnaruoranevaussiilailundn Sni
§1unadenranszynlunquausiendevitningjdanalidoyaiduusslovideuszvdulnganas

PR NEVEI G HRTHERY

4) puduinreusedenn (Social responsibility) sina1nn15395aideronvunaziymiin
dowavuldldsuldnnndu lnstawgnguaurisveu Tumatinersiuudlateunniesvenaiioy
(Libertarian) Tngvilyidomavuiinthiiaueteyaidndusoasisauzuasdumununguiignuosiu 33
favsunsnusaiiovausdoyaasisus uidunisunsnusdunvuiliviatoadaim wu nslicy
gavyuniednsanSlussius Ussmeluivglsung SunnlsviliiAansdaadudeaisisazognsaied

wazavnmglsy (EU) fuleunenseiuusemeaanndnlvaiiunistuguuuudoansisuey

ngufilves Siebert et al. wundsdefiuviiduaudnatsuazaoudedads ldasounquiasugia
wazanuduRusITdudouszninsdeiudiunanmsidiotuasiasugia uwazdnsziuaasnmdeidundn lay
lawenglufifou wu nswensmalulad ssruanuduiiios vietadedinunas iausssy @9 Hardy (2008)

Wiuiinasiesyuuontauin
2.1.3 NURN1TIMUNTZUUFDTEAULANNIDUTLAUATLUULERATNYDY Blum

Blum (2005 9198i9lu Dobek-Ostrowska et al., 2010) L@u®31 m'ﬁmiwﬁiswﬁama%uharﬂ
sruunsiles dnuaizausssy wSnmde amnududives iy Usveyde waswnltunsnedivedde
wiouiadangunugiaevialanuaslvinzuuy (Grading system) fiaeouseduauiaivesde uvady 6
wuu leuA

Y o o

2) glsule/szuugudius-gnAndusiug (Southemn European/Clientelism) 19w Tsana awlu n3e

wean teufa uazurslsvmeaglsungiueen oidenidlydny Fauiiduyuduii Sondn Clientelism

wisgdeaglannlavanuasmssuldyutui seduinsa B

3) glsuwmile/u3n15a15150ug (Northern European/Public Service) 1w teasuil dwnufiuiie
WLUAND HS9LAd wazladlmfleu1adiu LUNARNARLTIUSN1TENGNSUETaNTEALLELILATAINUN STAULNTA
A/B
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v a v

4) glsUnzuean/Jon (Eastern European/Shock) fanwuzsgiannuduniuazunsnuesdogs

£

' o

@i mEegnana uardedueidies Wy Sade guasu wa1sa 81U wazn s sTAUNIA B

5) 9 mMSu-oide/SnwA-waun (Arab-Asian/Patriot) degisaiuauu “n1simu” dnsduees

o = a

= va Ay < s A 1 ! aAa & = < a o 1Y
GAIGORIUP] QVIGI@QLGIJULBUE]iLWE]Lﬂ’MiﬂEJii Wiy 98UR 2L5Y fULYY ludenln wardulaili@y syauinse B/C

6) 1iTe-uasutleu/d3n1s (Asian-Caribbean/Command) sgrauaudaidnasa wildnalnnain

melau1edin wasauiunisiioandianis wu Ju wnvawidle Heauiy Weuun @ensudensal e.e.

2010) wagAul seauLnsa C

eIl ¥iveIsruvdeLUSouLiieu (Comparative media systems) N5 uf 84

v

Blum ffedrefissazidonguazlfldiiulssmanauaziunn uasinsaiivasliifiusefusrunasgnie
downavu udidesiAnAensliinsnenaflend tnsgiuliviiiy waglilddaussiduduiansssuegady
sruu Mudsdinaneuszianiuseazideaviudouiu winguijves Hallin & Mancini (2004) WWun1sdnngu
TusgauninsnagiuUsewmangIumn wag Four Theories 9849 Siebert (1984 81999bu Hallin & Mancini,
2004) WiuiisruunisidesuaglineaziBenliun dluaaiivunetfussuvudemavunuulaeiadesinng

HauNaULAzAnuUaINaneng e dusylevdlunisseysruudesresdaau loun nanade AnuguwIl

'
&

yosdenunsfies anuduindndeasuiary Laznsunsnuevessy dudazUszmeasiiszauluudas

ARdsnatusLUSUNNS Lo uasdny

2.2 STUUHDNIATULAZAINTINIBVRIFRE5150M (Public Service Broadcasting)

fanlanauwaldnesy ssuvdeulavululanarTunnuazlanneiuesnininulanstenuagnadl

v
o o

WodAgy Meludrunisides Tausssy laseaiauszvng uagilmans nMsdlauensoun1TiATIEmias
Wisuieuvesssuvdeulavuladislindlannuunninsuazauaansadsesssuude laegadusyuy
Weanenmliiussiiuddgiifoansisasfoundydurzaunsardnglassauas uimsdanisanudes

P19 AnTuluUSUNIWANANeTY

AUAINLANAIINIINITIBS (Political differences) Uszimealulanaziunndiulngiunasessie
szuauUszwsUlnouuuizan wiiiesdisuuvuvesiguiaiuanseiuly uAnnissuunssuudeves
Hallin & Mancini (2004) sﬁqﬂizﬂauﬁwquwvgﬁam%a%a (Polarized pluralist) Wuuuss¥n ey
Use153Ulne (Democratic corporatist) havwuuLasien (Liberal) é’auéﬁgqaguuﬁugﬂwmﬁwau
Ussrsulmelusziuing q wazideldszuudoaunsasniuauldaenndesiuuiunveusasUssine
yaizflamigeunifiszuunisileauuiaitonmugiuszuunaaiesfatuayudeienvunazunumiidida
vesmhsnuiiugua Uszineluglsuns Fuanndulianuddgyiuiuandeaisisas Sawereminw

FEHENINNITERY LagllsnguunuaRadaUsessUlnguuulidinsiu (McQuail, 1987 819iislu
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Humphreys, 1996) ag13lsfina nauin1sineidsdIsuisussuudedndngfnaaduuszma
pgfumnifisnnamansugianaznisisioadundn

Tumamsafudoy piinaedeiifianurainuaisogiann susussmaiauudluauiassme
Maeiaul naredsemaluedelaunasesnigseueuyszvisulng visseinaunasonieszuay
poufiaiviessunanms dealimsthnseuiinnesissuudeiiiauniuluuiunes unnanussgnaléiu
Ussmaluieieaidululfegnadiin madeduedoddamuduiusesndnadaiussuude Tnglassadrade
gnimuauazduneninangruaninmdeduesauarlagiu vanguszmadiadlasudninaainizuia

wuUdNatley FalATeEs g UITIAUININNIINIINTEIILEIUIT

AUAMULANFA1AIUTAIUSTINLAZUT2Y1nS (Cultural and demographic differences) N1599
Suunszuvdeluginmeidefiuizesn esnanumanvanefugiivssva giionia Usz3amans
waveau Sadunumdfyeditinuazanudorecszrivy Sudiudinaselaseadianiidinuuay
nsdeansinary luusemaifissuusunadonunasene dedsnsgnasevilnenduuinugndn vaued

Uszimanldguuuuiaiiouvsennusuinveudedinulangeaunlanuilinguninugeans q uasnguau

evaulssunsiusiunulude

UszimaluglsunzSunnuanswiiduuaaiieafuiaussaldliunnsmsiituguaderiteuntes
ilovduinusssuesUssmaaindniwansuen warUssimamariifirunguiulussdugiann 1wy
annmglsy Faldededusudeiusemamndndosujuimuiiieuntesdndnuaivesussmany vz
mMsssnguuessemalueeinlifdnvastuuds uasusuasygiavieausiuasnaninisiiy

uadeuns nusIy

YoNINNT ANUBANANVDITTUUED MU TEMARAINmIUIasLsdluLeLde Fe5iudausenealng
dowravudilngjegnglinisaiunuvessy sruvdemnarumaillasudnsnalaenssainlaswadionig

nsileafimedunsedinndumfanisnmis Fivgnszaneideuazinglnsvimidudeuavuniusseivy

'
N

dulugjannsodfld udanududwesdouasdomgnaiuaulnesy uardomavulslaunsothiaue
domitimnsiguiald mndiluenagniinoouluoyyn Tassadsdedisslivaunfudassliannsas
wihfifuiuguvesnisdeansiiieussnauldognauiiads lumamssfudnu seuudemnanilulanay fuand
dnwaiziaddon Wy anigendn suvdeasisadluglsuns unnldilalenalimnauansadnedels
elugruzddiananasiiuans susfissuuommsnsdnlonalissrsulugugdativayuninisdy

Y Y

a1113058n$oINIFIUNIIUTINNZaNNFe b
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3. eansrsarlugruzinlasliovasignudeasnsaslugiuzaatuvanaiilia
3.1 ﬁamﬁﬁmﬂugﬂumﬂ%mﬁamaa%’g (Public Service Broadcasting as State Instrument)

91ANTOULUIAATDY Hallin & Mancini (2004) Lia3tas gsinurUdasunisifuguaunas
nsduiiunuresdemarululssmdlnewuniseuaunasaiadevilussdunans fedmngiduulauneg
wazmsUfiRaseedingnszneidvsuayingnsvimilasriunsitessesludommiiuszummsetiosdosly
Uszfuifomiitauedu 9 dislildiaueiosnaniidemarunerenunsiadey

Usthumnuduiusszuinamssanisidlesdvdeusingegrsdanusazasiaaeulalussdunis

o

lusfnussmasiinssiunansiensivaainduvesssiaziduvasnasinkiudannasduuniy Jsazviou

<3

v v a

sUsvuanu@eulsndalaseadieseninessivianisde wasidunisuszyaniuaiuiiieliliunds

TuaygnlunsldnaunnuddaisiauRuyulas seuuguiun

q 3

frupnudiudv@nmnasansaans Uournalistic professionalism) nsiausaiiesegiaduy
a3 wilumsnduiufiuiiassmsvesdenatuasfinaintuldluuisgUuuuriiunsuaniisuuay
wistudeyalufanssunissamsvenguniauseundnuiidnunsuianndeasisay dunsunsnues
48353 (State intervention) gnimualiluszdunindiuenaisulevie lnsanignsesvdydfesdns
Inassnauaud w.a. 2553 @Uuudludiandud wa. 2564) wagsudaunumdsunsdeniduudwes

drinnu nany. lugtuemhenumiugua

ilefi9nsannaunidanseures Hallin & Mancini (2004) szuvilnadevesUseimalngaunsn
%’ﬂagiuﬂa;uwuﬁam@qsﬁza (Polarized pluralist model) snanuFunnisiledlnedifunuinveanesinuay
annzuUszvdulaeilisung luvasifentu fuszneunisaesnaviludsemalnenereudndusnls
aonndastundnnsioassuniiossiuiiarsisus ledndudosinuusadoanuniesiiuenuly
dnwazdefulagliaensuivszuvdeinavuvesing eliaunsaegsoauazduiufanisdouavuls
og9lsfinnu nseuirfuguatazuuUfoAcrungseideuiidissegnduidedanalinudduvesde

AT EONNDYAS

3.2 feasnsauzlugiuzaniuvasnaiiasiuniauszvrdeay (Public Service Broadcasting

as Civic Institution and Civil Society)

N15d0d15815150g (Public communication) AATUNIUNITAS 1IN UTAITITME N8 UDIALYA
YoeyuTUnis (Hollander & Stappers, 1996 e1sfislu Klaikao, 2004) nanfie deasisazdunszuiuns
asreiuiiliaunnlugusuainnsadedns wanidsuaudaiiu wazswiuiendymnazanudenis

9auLedla LAaNuNa15158dg (Public sphere) wionAuLWIARAINANLAIVDINATIA (Market failure)
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IeviliAniiuniassaznusngludeaisisaey lnsunfnfiufiasisazdgnuesinduninensiiiedns

VYBIE151584g (Resource for rights of the public)

Klaikao (2004) nanamaedn dnsveslaanyanalasunissuuseiuainnisinaiowdiunidiu
Fulunsdoansansnsue wazasiiuiludoiiesfunedssnulgmvesguru lnsiauedeyasginiy

Ya o

na1s wisuasvieunmA1sINveIYuTUNeIvedauazileiudisu1alulsema (White, 2001 §19fislu

Klaikao, 2004) NoUsAUN1TATNAMAININANUNNIEAULINVBIFOA1T150M LU N5Tuldansisasiay

msasfiuiivesuyy winonanunsuiuauandandydiszsiludgnansenudauldguiu

\euuannuAnszusulszvulnefmuinugiuiuianuanideadniuaziaininuasnisil
dusnmemadedlufiufiasisuy dwaliuudndomssuyldunruadlawagienuln fuudad
maadw?iaa'lﬁﬁmzl,f]uamﬁwuaa‘waLﬁaﬂﬁ%mmﬁﬂﬁ’zymﬂ%mﬁmmﬂmnﬁuﬁmqmﬁu%aiziu
N13UIMTIANITAINTFUaZAA1N AUMAINNaIEluNITLAAIANARLIIY ﬁuﬁﬁm%’umjmumwau uay

Asluniiansisagluniswaniuasunnuaniueg1uaswasinisuiu

9eudl Habermas (1992 #19falu Lunt, 2009) huinfiufiansisusdesiiannaiadszndensly
nsndunseduazihliimnuvanvansvesdsnngniausseainiumineg Ssagviouunumussaantunis
&iau 39 Habermas 331 A1AUssdnudIunienafiannfiufivesnisuaniuasududn (Commodity
exchange) Wagl3sMumadans (Social workforces) AifinginassiveniLes uan9INtY NELNATAINETE4
Unngluseiuguuu sefuiaietne uazseduianssungumsdsaansnsaifumadeniiiiulsdnsosuuuy

MAUTETEIANNTEULENAN (Carpentier et al., 2001 ©19819lU Lunt & Livingstone, 2012)

o A

Nissen (2006) Aviudn nnauszanderuiienudAgsodoasisazludiunua Weosnudnnis

o

a191suzuaziasAINNsuanseenvesdalangniliusingruiiuiiiva i naadssudenunazity

= 1% o o

medsauunuudssesulaegyvie fldulddiundesdu q Mneidesivdearsisasiorliidunds was

o o ' P

ANLLANFANIEMI N FBNYUAUFRAs Tz Az iU INgegnilided Aty na1me wnliliniaussdiaud

o

WL Foansisazfsnnazenssanuiduaisisaeliass

TassadramsuimsianisiduilavesmsinlideaisisazBusguuvdnnisaisisas (Public
principles) uagrmesonuliannaideiuig %nﬂﬂﬂﬂimﬂﬁmué’aLﬁugmﬁwﬁ’mmﬁamﬁﬁm N
gusyandsensauns Avilfenuduassuzvesdemnaruseunenuludeg fufu Foassnzasios
fusguundnnisvesdeasisuziteniszanuiuiinveuredeaisisas (Public Service Broadcasting
Obligations) ttevildeasnsazamnsadundamundnnisiiuiiansisae (Public sphere) wazndnnns

Y =

doanssarlulifvenilonuaziiuassutioluarusulinveuiddyvesdoasisue

108



MNsasuinnssudenarnsdeans, uninendemalulagvusnasyys

[«

71 5 aUuil 1 ouunsIAu - Hquigu 2569, ISSN: 2822-0501 (Print), 2822-0498 (Online)

4. vSundsewAlne : Wuiinnevesgaun1sal (Thailand as an Ideological In-Between Case) uas

wanvuaneUade

TutsunvesUssmalneuuifauazgaunisaivesdeasisuzuandiiufnududeuresssuy
?iamaszjuiuamwﬁ'}w?’iﬁmdmﬂ1iiau@uééwmwm%’guazmmwsnmaﬂ,uﬂWiﬁﬁuﬁmiﬁdauéamaﬂ
Uszanwu aandaudsvannvans mnfinnsanddidaUss iimansvesgademavulve Fumanmsiidu
AIUANAINIF (State control) u’n??uwiumﬁﬂ nanfe lassairsdenavulneidunsinunumssninedy
domavy waznadleswesUszimanelinsouussloviasisuy anududasy uazanusuinvousedsny
WANAYDILATIATINITAIAUGUE UNAU kazTausITUNINISIiiesdedadninasrenisassagiay

o

A1F9IN9UVRIEDASITUL 9NN Aearsisas lneTsdaduiunniianudwiseninanisiueiesiloss

o«

HusuUsERnaaInsivandunadissisesivtiieasisaUsylovl

Tuefnsguralvelinudunnegisuinsoilamneunsiiudoniayy videdaiuiuazde

nszaeanLazides sganunsadilalssiunfiviuindadomanesuiguials egdlsiniu lutlagiu
Adevmtsdefiuflneaunsadndulalimenuesitasdiauetoyaungeiueg1alsiiuunussansns

Y
wazgnuodindudiuaniniesnisifieswuuiigadu (Partisan political actors) (McCargo, 2000) 14l
Reporters Without Borders (2021) s¢y31 Jilviaudevesuseinalnelasianigdonseuananilanuuziu

v
v o A a

Pnsidiesededaiau nisdeuivianualulssmdlneaduvesusdnonsunelng Fedaiiiugsia

]

Ussinndumivaluiig

sunstsAuldnguminenglinseunismiuguadslaueudunaliunamugnssunisianisnseany
WFos Aanasingiiad wazRanisinsanuinuuiend (nanw.) Auundjuadeliladuluniuandiuadie

aduayuituias s lulssmalngliiannlugssuudemsinasulussuauyssvsulavegnedanu

yaugiiertu msudludufnulsuefuiansnssnedearinsimiogisdeilesndudaali
unumsnnalunsiiuguaves nane. anas iesannsvihauliannsaussgingussasdluneusiuuay
fndomssaeilddetianioduisiuiiassuslunnaiuadigaunisaivesszuoulszrsulag
wazatfuayuliAnauvainuansludsan uinduiiinssfunismuauuaz s gUisILITesiFUasD
nsfmuauleuisiudeasisurSsfonundyiudgmnsumsnusaninlassaiiesiunavesiguialng
JGEER LLaxSﬁaf-&’wﬁmmaﬂaumwaamiﬁqLﬁumsmawﬂwmuﬁﬁuaLLaléfaamaiﬁtﬁmé’wuwﬁaw,%mwgﬂ

(Intrusive authoritarian power) ¥833gU"alUMNIUHUR

wanwtieannsounguruneuasirnisuleuigiiunisianisnszaedesazinsvimilulszmalve
fansyaupnududaszremmhsnumiuguanasiiuduavessyuiands wuufifdunsiiiuguads
fianududeunaedia linzlunisinassrduanudingnszaedesuasinglnsvied n1seanlueygn

aghadunianis mamuaullemsiens wasniseyiiRuvamudmsvanidvuadn Fdiudmwaludeay
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ReANLANNSaTeTERINATUIMETHIUNSES IS nsAeastsas Tudmdnnsauudiveeay
Anudnisnszaredesnsegluflovesdliuinsdeatsisus vuefinszuiunisnszangsutafunay
m’mﬁLLazmﬂauﬁuﬂ?{ummmaawumaﬁguaznaaﬁwné’uﬁ nany. SslailAnTuass uenand eednns
ASEABLFILATUNIAINAGITeUE WU TINAlNense Thai PBS é’qlﬂﬁ%’umﬁmasﬁﬂﬁuﬂawuﬁiwqLﬁa

U iRnnsAaluguegliusnisdeasnsagetvauysal

donszanenmuazideanssuandnlulsemalnedidunulasusnilildegilsemuiguauas
vaniAsINTInn¥insaiiguna denszarenmuasideadandedinnandssnininaueUssiuiym
asnsaziiiannugoulm waeduluiudonifuautuisiernuegseanisgsia lnednasd
MsunsNUEsnSgRonIssnuInfiliauseulmmnanisilesngniuiu msunsnussiananieganels
TassafunnufudivesnduauiinguasInsvied Inedenszaronmuazdowedlnegnuesinduaves

g1unasguagyimtnsulesy (McCargo, 2000)

anumsaladamdslulsemdlneTunliinnnesasedisdeilowmuteyaves Freedom House
(2023) lumnaiaEamlunisuanseenuazauide Usemelneldiuazuumiios 1 mnazuumiy ¢ azuuy
Fadusziuiainmgedian anmamdnunainnsiduiees nsinganaiy waznsldngmauneniels
nsUnasesesisutaYms Sduneldihaniunisaiianmdeluusandlveaenadostunminguesszuy

domnavuveslszmalneiuszaulgneig o

wenani ?iaé’muaauiaﬂgﬂumdwLﬂuﬁuﬁmaﬁ@uuﬁﬁumsﬁa'aui'm (Participatory culture) &4
fuslnaanusaduldiananuas]iuans Vssmalnefimsldaudodinueaulatinarnvarsunanosu
Tng Facebook 1uunammesudisinisidfenniign uazfidraugldau Facebook fignimeglususui 8
999}an 89891178 YouTube, Line, Facebook Messenger, Instagram, Twitter, Skype, LinkedIn, Pinterest
ay WeChat (We Are Social, 2020)

wnanesudentavundarUszianlulseimalngdsuuuun1suInisianisigeussansng
lnssasnsedns uaglasadanududvesiiunnsnaiy downasuiiedudiaundnluanimuindoumnis
nsfles waznisasrvasunsiinuressgutatuiluaisiadAyvesdeutarulsenisnds (Hewison &

Kitirianglarp, 2010) unumsnaidlisiugiaafisguranmstugdiuanieiinnisigussms sudu

Y &3

ava

winsaliiindudseasslulseiamansnisillealneduisudnisuiiussusulaglud we. 2475

WMIAKNALTIAU YR USTINVRIHRANS1 TN TINGIUNINAMAINIIUTIVINGIU (Normative values)

Mweulesiulszsulasuastoulandiny nedeasnsuzgnuesinduandudeiifiunumlunississ

£

Snwnlassadavesdinnszusulaeiunislideyatignses iusssu uazlignaseuilaenalnnain @

v
a1

Aaurfidoulesiulsydulneunazitoulanedenuduaduliussrvuludauaunsaldsudoyaiidu
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foifiaasdldogagnieaanusssn silFdeassuzamsafuiufiansisaglinauludieuansn
Whdslaegainiien

dnsulsswelnefounargaunisnivedomsss Ssogluiuiifiinfssenihaaiestiovesssiv
antuvemailloninnsinguvedlasairsdemavulnefiluieddasignelinsevvesszuvded
Uszneusneiy nann waznalnifudearsuiary uagiinainanuuandnsvesaumngludmguiniu
AlsEmALaznsAnNR NN uivessemalng fagdiuldannsiingrinevesdseimalneliszy
anvurveInaNIINTEItEdskasn nUssianansisae lown aonilnsviadursUsemalng (@nn.) nie
NBT anniillnsviminesinuntyes 5 LagaaAnsnszaeideauasunsnmaissasuislsenalnegyse Thai
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