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Objectives

Journal of Innovative Media & Communication (JIMC) is an academic journal published
by the Faculty of Mass Communication Technology, Rajamangala University of Technology
Thanyaburi. The journal’ s objective is to disseminate academic articles written by researchers

and students studying communication arts, mass communication technology, and related fields.

Scope

JIMC accepts full- paper submissions of original research articles and academic articles
in Thai or English. All manuscripts related to communication arts and mass communication
technology in general will be considered for publication. These include innovative media
development, mass communication, new media, digital media and multimedia, marketing
communication, advertising and public relations, photography and film, printing and packaging,
television and radio broadcasting technology, media technology and various media production,

and other disciplines. The publications are determined by the editorial board member.

Publication

JIMC publishes 2 volumes per year: January-June and July-December

All articles were evaluated by members of the journal’s editorial board and other expert
scholars. With a double blind peer review system, at least three expert scholars or specialists in
related subjects from different universities critically assess the quality of each manuscript.

The content, opinion, illustrations, and tables shown in the article are the authors’ point of

view and responsibility.

Publisher

Faculty of Mass Communication Technology,

Rajamangala University of Technology Thanyaburi

39 Moo 1, Klong 6, Khlong Luang, Pathum Thani, 12110 Thailand. Tel: 02 549 4513
Fax: 02 549 4500 Email: jimc_mct@rmutt.ac.th  Website: http://www.mct.rmutt.ac.th
Cover: Tinnawut Liwanag
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PAIUNAAA WA F1UNTTIAWI ATUATITUTEVIFUNUS ArunSaaLasun1Ise
FIUNITAAIANIIAT ATUNNTIAUSATIALNENNUYIY AIUTIAT FTUTBININITIA
$ne wavdunsduasunisnans danuduiusfunisinaulegenan e
n57lua1 WusUA Diamond Grains

AdnAgy : N13deaINIRATR, N1Uasunsdeasnisnane, ieuad, n1ssinaula
g, woFnssugUslae
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Abstract

This quantitative research aimed to study (1) the exposure of marketing
communications of granola products under the Diamond Grains brand
(2) the attitudes toward granola products of Diamond Grains brand
(3) the decision-making behaviors towards purchasing granola products of
Diamond Grains brand, and (4) the relationship between exposure to
marketing communications, attitudes and decision-making behaviors in
purchasing granola products under the Diamond Grains brand. A questionnaire
was used as the data collection tool from a sample group of 400 people
who live or work in Bangkok, aged 20 years and above, and had consumed
Diamond Grains granola products within the past year. The statistical
techniques employed in the study comprised (1) descriptive statistics:
frequency, percentage, mean, and standard deviation; and (2) inferential
statistics: Pearson correlation coefficient, using a significance level of 0.05.

The research results found that more than half of the sample group
had never seen marketing communications about Diamond Grains in offline
media, but they were first exposed to marketing communications through
online channels: Facebook, Instagram, and YouTube, respectively. Overall
attitudes toward Diamond Grains were positive in all aspects, with the most
positive attitude toward distribution channels, followed by price, promotions,
and the product. In terms of purchasing decision behaviors, the sample
group mostly searched for information. In addition, exposure to marketing
communications through offline media such as television, billboards, and
friends/people in one's surroundings, was related to attitude. Exposure to
marketing communication through online media such as Instagram, YouTube,
and TikTok was related to product attitude. The attitudes of product,
advertising, public relations, sales promotion, direct marketing, salesperson
service, price, distribution channel, and promotion, were related to decisions
to buy granola products under the Diamond Grains brand.

Keywords: Marketing Commmunication, Marketing Communication Exposure,

Attitude, Purchasing Decision, Consumer Behavior
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Uagtuaulnediuuinaseninisanudifgvesguainwazanuilusgia (Wittawin, 2563)

o o a

miuausnavaw warlensulsemuemsrdunsesmsuuigunn dnaziinnaluariuluednedilu

P

TugSyfivuriudnvuzaaeiuaesumlan (Comnflake) usldnanutisliaudusayiia 100% nsluandu

'
& =

nanSso v IAdensuUsEmuluomsdvsevunsuusemuau Tnefidiuusenounan laun Syiwidl

ANAMNLATLINTTEE nTzUIuMINannsludinatldniseunsenisiiuauseuielvlailoduian

q

o

B ),

nsou wagluunensdenddinsdatuguduwiafisiuanuazanlunisuslaauwasnnm wenainid neiluan
feforfuwnaandsnuifuazanulumearsenmsnivselovd wu leammis Ianliu wazussne 9 39
duaSuguanlaeiavesuilan (wuuwng, 1.U.4.)

Tudssudurenszuaomsadulutsemdlng nsluadnlngindrandasemauagiisnnn
g4 us Diamond Grains L“fJuLLmumﬂlmyﬁLﬁ'wmv‘ima’mm’hsswmﬁammauwammdﬂ (Marketeer, 2562)
wiusnuusuiazysraudapmesnuied szguilaadilifunefundndas uwinadufuesousn
vluusudlfiuieulusseren foluudinmsaianisiuiuasnisveedinutman susdertunisudedy
Tunanglaisuuss (The People, 2566) Tnefads fo Amvias 2drUsEanS eriuwliemsgunm
wlilliuAnszuadnngm uiznaneifudiundvedladaladlaluiian mszduilaaBuliamdidyiu
qmmwmn%uasjmﬁuiﬁ?}”ﬂ (SME THAILAND, 2560)

eyt Vssmalnefisuuauiuussnuensaduliin 1 wauay LAYAAIAD IS ARUITLR
ﬁgaﬁﬂmﬁﬂh 50,000 11U W @9lud WA, 2559 USEM Diamond Grains Aeldndn 7 d1udu naidule
984 Diamond Grains Aainiinsiiulnegnsimnsslammsznely 3 ¥ vsoniseldifingunit 1,000 Wi
vaupfidnlsifiundt 447 wih elduaginlsueausem viudlng $17a fudn Diamond Grains U w.a. 2557
f9wle 154,752 v Als 21,457 v U w.e. 2558 di518la 39 duum Als 2 auum U w.e. 2559
f31ele 167 duum inls 9.6 auum @svuuay, 2561) U 2560 H518l 263 duum Als 21 d1uum
T w.e. 2561 dsnele 280 aruum ils 21 awum U w.a. 2562 fs1ela 225 duum mls 30 auum
#laq0u Diamond Grains naeifunsluaiflvesuegadududu 1 vedlne uasdslésusneia AA. Taste
Awards and The Anti Additive Association m3ufilusawanlaniy wazs1eTadnunung (Digimusketeers,
2565)

wusuA Diamond Grains Tutlagdu fnvsdeansnisnainmieiasesiisfinainvaieiienouduss
naudmuneilalaaunanuarduasunnuundeiiovotusud dall

1. n1sleleideaiitis Diamond Grains T44®9m19 Facebook Instagram TikTok kag X Tu
nsdeansivgnAegsadiate lagidunisidnieiasda wu nsuvsdulomdinmsimundudiay
nswasuudaslugsia weasanulindauazanulnadaiungudmung

2. MIYIRAIANIUDADILETY WUTUALTUN15918WIU Shopee Tagld Shopee Mall ay Shopee
Live iWoasd1euszaunisaluuisgalngd wioudnauauuni (Campaign) WiAw 111 “Double Date” W19
nszAusanveligedia 20 wihdlaweuiugiaaaiund
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Y (3 =3 i3 . . o v a v wa (3 IS
3. msliauledinianis viuledves Diamond Grains Yawedeyadum UsyiRuusud uazyndy
n1955A199819%ALAU PrgLiiuanudwTee waraluayunisdnduladevesgnan ulidudenadiliang
FunhefnguLuy

4. nMsadanmdnvaliiuguims fe Aallas 2AfUszans nildugdnedausud vy
sunuluniseanswususiudossulay seyrdnfiudeiowazlinnuldlalundniud dwalisedu
willowBurgieuwesitisaian nanualdauinliuusud

5. LALLWLAITAAIALAZAINTIUNAY WUTUATANINTIUNIINISAaInnaulandlaialndgunin
VOIUILNA LU uALUNUELESIATRaERANTIHULLNaANesuReulat WenseRunslidIuTINwazas
ANaRNRLAUgNATISE R8T

YA o =2

{ide3adenminsfinuiBes “n1silinfunmsdeansnisnain viruad waznsinaulatondn sl
Diamond Grains wasulaelulwangaymumiuas” tetelidlanagnsnisdearsnismainveanusus
VinuaAveuslaa weFnssunssnaulate anmuindeunisuteiu uazkanszuTeINTADANINIINAIN
somnudesiuresiuilng maddedlifeuslideyafiddydmumeianiuaz$unagnsyes Diamond
Grains usatuumasdeyaifinuadmiuwusuddu q Tunaansluan

IngUszasAn1sIde
1. WaAnwINSWASUNISAENISNNSAANANARNN gINSIMUEN kUTUA Diamond Grains
2. WipANwALARABNANA TN U LUSUA Diamond Grains

3. WefnwngAnssunsanauladendnsugingiluan wusus Diamond Grains

4. WeAnwanuduiusszninensileiunisdeansnisnain viruad waznginssunisdnaulade
HaAnsuaINIIluET wuTUe Diamond Grains

AUNAFIUNTIY

1. M5 UASUNNSERE15N5AANATANUFUNUS AU AUARABNARN 9N UET WUSUA Diamond
Grains

o

_ruARdanuduRusiun1sanaulatenaniueing luan kusus Diamond Grains

N

a o <

UYIUANN

1. Diamond Grains 1131889 WUTUAKAASUIINIIIUET 53RNV INUTORIMITATY
Wwsntulsemelve Jusyilidedliudemhueusiuiuaunsey ndaandaldn uazingiuamnings

2. N1588815N15AAIA NUIYDI ASABAINUNUIEVDININTTUNIIAISARIALUTUS Diamond
Grains Litea319n15503 aseanudla wazaseniseeususeninwusuniugusiae lnesmisliiiona
d1Aty fie FenTeAUMIVIBLAzasNANNSNANAveUTInA
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3. n1slasunisdieansnisnann viuneds n1sdustaanuiiu lagu ais Tieu vievuilem
Wigarfukusus Diamond Grains K1uYeIn194 4 lawa Fesmanlydn Buanwnsy gynu Andion viulud
YBUUTUA Diamond Grains Tivisknannlesudeveesulatuaztomslaiuen

4. fimuaR el MIwanseendsruveurielivey anuianvesfuilnaitneuslnanansiug
984 Diamond Grains TneeuAseruiilgvinnsanuanun 9 fu Taun 1. fusdnsast 2. drunislawan
3. MUNTUTEAIEURUS 4. AUAITALETUAITVIY 5. AIUNITAAIANIATT 6. H1UNITIAUSNAISIAENTNIU
Y18 7. AIUTIAN 8. FIUTBINNITIANUNY Wag 9. ATUNNTEUESUNITAAN

5. nsanaulage wueis n13An lnTnTes aszntdnisaudeInisnauazdndulationdn i
WUSUA Diamond Grains Iae91uideTuilyinn1sfnwiviasnus 4 a1u lawn 1. arunisnsendndstgmd
2. MunsAumdeya 3. sun1sandulade way 4. AIUNGANTTUNAINITHE

YDULYANI5INY

n93¥u130s “nadadunisdearsnisnaia fauad uagnisiaduladeonindusinsluan
WUSUA Diamond Grains vo3guslaaluwunngunnuniuas” 1Jun1539e18aU3uaa (Quantitative
research) Iaglduuuasuniueaulati (Online questionnaire) Wuedosiielunisifutoya nausogsiily
Tun1533umSaiildinannnisguuunianzas (Purposive sampling) $aufunisduuuuiadenmudndu (Quota
sampling) Inendendnyianiznguiiiordoviovaulunnsanmumuas o1y 20 T3uly iasulan
WAnFsin1Tud1 LU Diamond Grains Tuvaa 1 Iik1uan $1uau 400 au Tnsifudeyaluraaieu
funaudafowaweu we. 2568 Wuszaziim 2 Weu

Uszlevunandnazldsu
1. ansnsadluussendldlumsnununsdeasnseaalugsiadumuilaeavsegsianine el

2. gnansath Ul duwnmdunsfinvuniiaulafundululssinuiinedesiugsitemmse
ansguamselivlusunanle

ANSNUNIUITTUNTTH
a a [y a v o
1. ufauasngefieliunsiaiude
msasudenuseanidu 3 Uszam lawa

1. Mswanandoya (Information seeking) vanefia waAnssuiyanadausjmanglunisdum
Foyavidennnud Insamzlulssiiuiiiesdosiudgmvideanuaulamnzdn Welinuesdanuinie
anudrlalndiResfuyanaduludsau nofnssunisuarmdoyaiiinasdunisdumedisdiqnsjamne Tng
omidumaniedesiundndast $1ud Bmslénu naensunssuumsiadulslumstodufuasuing

v '

2. M5 Uasutaya (Information receptivity) nunefis weAnssuvesyanamlasudeyatiians

Y

ndereaunila ielildsudeyanassivanuauls aruidn vieanudevewnu lnednifentaiy
wnzdoyaminlizdnauislavseaanndesiuiiruafidiuynna vusiAgliusznanidesdeayannelviin
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anulilauigla wardisutanataiudeyandisduduanuiulaluanvaunsavesmulunsindulade
AUPBAZUSNNS

3. manFudszaunianl (Experience receptivity) mneils wAnssuiiyanaliaiudeniodoya
Wi ¥mguszasAduesuaiuaza Ui Wy ion1sounats annuiaTen videlAuduuszaunisal
eesual wildldfidmueenzaizaddunisuarmdeyailsanseiniu (Becker, 1978 nsfialu analy
SmuLEs9d, 2559)

2. LWIRALASNEYNYINUNTTRAIINITAAIN

n1sdeansnisnann e Aanssuftesdnsinduiiloduaiuuazinounsauduazuinisluss
ngutvanesudosmsiinainvates lidirazdu nislawan (Advertising) nsdstaiunisuie (Sales
promotion) N1SAA1ANIIATY (Direct marketing) N15UsE¥1&UNUS (Public relations) kagn1sanelagy
wiina1u (Personal selling) Fvasdusznoumaridruiidmneifieatranisiuiuazanudlafidaiouly
yEuslnA paenduasuaseuduiusTrereITEnIUTURUgNAT (Kotler, 2003 19islu wInid
25gquMsITunl, 2559) MsdeansnsnatailunAaiiiunisnsunuegiivszansam lagnaiuisnis
domsnannuanszuuuy 1wy mslavan msevausdlngnss Msduaiun1sue waznsUsyanduiug
L%wﬁ’wﬁu Lﬁaa%amm%’mLﬁ]usuau“ﬁamLLa“msawaﬁwﬁ‘mam (Kotler & Keller, 2012 813figlu A1l
\donans, 2562) uenanil msaamimimmmaamaumaumiﬁwamamﬂwmaﬁwmﬂwmyﬂau i HNEn
f¥asmne vlavan viewinauwe dudesadng  vianin e sne wardnydnuel tiothenen

U
v

Toyaludangudmunestnansqn (359550 a3RAINSNW, 2563)
3. LWIRALASN U NEINUTIALAR

A1 “nssaug” mneds AuAndiuteytLeesyanasieiFedlaiseamis Tnefnidueaily
seauiauvialdunsmanziuannnidenenss Jaldanunsaundiedaldegnaniue nesauzansaul
oonldidu 3 Usziam Ao nssrugiiriudeiants nesmuziioafuulouts uasnssauziBanmuan Jausas
Uszinnduuansliiiiuiisaauagyuuesiuandeiululundazyana (haunngsna, 2558) luung
“Jiruad” 1unsuansauidnuionisnevaussitinannsisoudvesynnasiodslndmils Insanunse
wansoonldvisludeeuviolivou faunfazioufnnuduiusssiayanatuises yarafuaniunisel
videyanariuyaaa wazdmadonnAnssuiuansoonludinuszdriu (@ndlve gshauas, 2565, u. 138)

a oA @ Y &
4. wwrRnuazngueafiunsindulade

n1s#dula (Decision making) mnedis nszuaunslumsideniioznseyhadladmisannmadon
sna 9 ey defuilaatnazdesindulalumadendig q vesduduazudnisegiane tneiwnaziden
dufvdeuinismudeyauardediiavesaniunisal msdinduladadunszuiumsiddyuazegniely
Inlavesuslng (dnens auela, 2550, u. 46) LﬁaqmﬂﬁﬁiﬂﬂLwiasiﬂsLmﬂsiﬁaﬁudﬂmaiﬁﬁmméfaaﬂﬁ
uansinaiy uinszuaunsdaduladedindzuuuuiindrendatu uadu 4 tureu defuilanazsiowiuyn
SeUTDINTTUILMSIE L lovnsdadulslunsteAuA e USANS (N3 ARYIUIAN, 2554; FATNS
naumaYnS, 2557) feil
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1. mnszniinteleyniniand1udasnis (Problem or needs recognition) fie N1571Eu3LAA
dudadanseauieannaeluiivesduslnaewmseandinseduaieuen vliguslaaiannunsentdniie

ANUABINISUTEANUT NI UL o

U

2. msuanwndaya (Search for information) iefuilnadesnsdendn i asvhnsdum
#Tauaﬁlﬁmﬂﬁaa i“éﬁ’umsé’um%’auaﬁaWﬁuaEJ'ﬁ’ué“mymwuaqmamﬁ’mmawﬂﬁamﬂ 9 i dnJundnsioe
fifsAung wuﬂﬂﬂ'«awv-ﬁummamamaawLaammmu Unniseandsdeddideyaungusinalaglidemis
doansiuanzautunguitiming

3. mavindulade (Decision making) IngunAudiuslaaudazauazdonIstoyauasszesim
Tunsdnduledodmiundnfausiudasaiinfiunnsistu fe ARSI UIIBERBINTTRY AN FBsld
srgvlIantluMaUSsueuuI meawamm%wimﬂ"lmmmimagamaiuaunaﬂumimaﬂamuuﬂ

4. weAN3IUNAIN15WD (Post-purchase behavior) Waguilaadnduladondnduaiuds o1
HAnfTiasaneUaneIrNABINIsvesUIlaalaf gy liAnauiianels mindidymvdaainnsde
wazusemannsoudlalamle Aaggelifuslaafianelauiu dufe anudidgueinisuinismdenis
1Y

5. NNV

sumsan luiinena (2563) évinsfnwidesiiauniuas nnsinduladodie aﬂamimamm
¥83AU Generation Y Tungammumiuas windu 2 Ussidudidy Ldun Usziiuil 1 fe siaunddisise
nsnduladeduduasiimunfdsofansiiodiey ndaannsiaseideya wud1 Ay Generation Y
fivmunAissofanafiedsauludosnes 1) SngUszasdnisnedefamaiiedsay 2) aruilusdlavesiants
3) arandufihwesnasglunisleusiudle 6) mnusumiossuinssguaziensy uasUssifiundni 2 fo
nssadulatodud Tnsfossusznauianlumadende ldun 1) anudesnsduyana 2) nsildldly
PinuszdrTu 3) guainiazsian 4) JWnsuiaue uag 5) IgUszaerndndue lneauduiussening

firupfLarnsAnaulaTedinadeaiulaziu

Fouy ugde (2562) 19vinnsfny1iioin1sdealsnianIsnaIaLuuy s sNinanenssuIun1g
navladederludnunietivesulatvesuilaaludanindedni Tdnquétegiadiuau 400 au u
5lam 818 20-60 U Ninslddulediasatnedaussulaiidulseiwazidantdaidenianiiudivine

]

afnluiudswinl@eslml N193AT1eRieadfgans s wuldl nagnsnisnann 4P Tunuimdidgyly

mssindulagovesiuslnn laenagnsiusmanduladeiiiinasenisdnduladeuniian anuuidenagns

[%

FUAUAT N1INTLABEAUAT LAZNTELETUNITAAN

3 aEe Se

WysNa 2Easey (2561) Winisdnwviiesiruad anulinda warnmdnuainsdudiidie
sonsinAulatoruidinannUssmadiuresUsssnangamnamiuns ngudegnsildlunmsinuidy
Usggnsnsamnamuasideny 18 J3uld 1438nsduognauuniaizas 400 au utsngudegrady
Usvnslutuasing o Tunsanmuues taun waunudu waaiandid lwadmu waslunaasiny wuil
Fauad auliinede uagnmdnualnsdudrinadenisinaulatevuududnaindgdu fuilnalk
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ANUAAYAUTAVIA ANUNTDT0VBININTTIULALAMAINEUAT wazAMaNTRNTANEnwala189111
Sutsgnuvesvuntdng Uy Fadwasenisiindulatorunuseunnil

52 U8U35398
BN15998

N1573981399 “n151lnsun1sdednsnisnane viauad waznisanauladendndugingiluan
WUsUA Diarmond Grains vasfustnaluwnngsmmauas” Wunsideidal3una (Quantitative research)
FauAudeyalaen1sdisin (Survey research) Inglduuuaauniueaulail (Online questionnaire) 1ua3asile

939y Flvigneunuuasuaiunsendoyaveniies (Self-administered questionnaire) Litalviladayad
gniesuaziiusEavEam

UsEnsuasngunleeig

M33eAsel ITeimuanguiiege fe ngugnenfevsevihaululaniamnuiuns 81y 20 U
JulU Runarsnaznge Junsuslnandndugingiluan wusus Diamond Grains 9819tey 1 A5 Tutag
1 YAWIUN 971971 400 AU

N13guA79E9

va o

A3 lAMMUANEURI081967148491NNTNITAIUIUIUIANGUAIDE19D Yamane (1973) fisediu

U
o

d1AYN19ada 0.05 Favwnveanguiegandesnsdmsultluanideasaifivansausg 399.96 au
FRedsimunnnavenguiiegeiidlunuideasailivianun 400 au Fadediwunaginuteuluiinivun

N
&e

e

ddALazN1TIAIITvoNA

u

nm3ideasliiurivsndeyanuuuaeuniu tneuwuuaeuniunyinsivunsia assia
Uuiindeya warUszunanatoyanisadfmelusunsudniagy spss mntuldaradflunisinszideya
warnadoUALNAgIUNNTIY alifnldlunslinTevideyauasnisaaeuantAgIun1TIY sl

¥
=1

1. ad@Fanssauun (Descriptive statistics) ldluniseSulednumuzvesdeyaiiugiu lagszydeya
Juenud (Frequency) Sovay (Percentage) Anade (Mean) LLasﬁauLﬁmwummgm (Standard Deviation)
Faazldlunsiinssideyadudnwaenaszeins funsdndvde fuiiruadiidediulszauna
Msman sungAngsy wagdunualiimgAnssudifine Diamond Grains vesffuslng

2. afAdseu (Inferential statistics) Tdlunsmageuanuduiussewing 2 Muusluauuigiu
i muald Ineadfnld Ao adfduuszansanduiusiiesdu (Pearson’s Product Moment Correlation
Coefficient) ngldratia t iilenaaauauuRgIu

Nan15I8LazanusIgna
NAN15398

AT “N1SUASUNNSERANISNITAANN TIAUAR LaLN1SHNALIATONANNMUNNTIIUET hUTUR
Diamond Grains vae5uUslnAluwangamnuviuas” dinguszasaiive (1) Anwinsidasunisdeansnisnain
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a o L4

HAnSeINIIWET WUTUA Diamond Grains (2) Anwnviruafnandniueins luan wusud Diamond Grains
(3) AnwmgRnssunisdnduladondndusinsluan wusud Diamond Grains wae (4) AnwiAduduius
seninamaadudearsnianisnain ﬁﬂuﬂaLLazwqaﬂﬁumséfmﬁuﬁlﬁawﬁmﬁm%mﬂum WUTUR
Diarnond Grains §33eeanuuulilunisideidauiuna (Quantitative research) 35n1533433d1539
(Survey research) Ingfiuuuasuniuesulati (Online questionnaire) fiknunnInTIvERUANLITIBINTIA
o (Content validity) LaZNIINAdOUAIANULT BT (Reliability) fifiAnAnudesiuves Cronbach’s
Alpha eglusgsiugs 1ulaiesilelunisiiusiusiudeyasnngudiedne Ae filendenderinaululun
nyawITUAT 91g 20 T3UlY uastreu3lnandndasingiludn wusud Diamond Grainslutiag 1 Uitku
11 $9u7u 400 AU wardadanldlun1side Tun (1) adfdanssaiun (Descriptive statistics) Ao 11
Yoway Anade drudouuuinnsgiu uay (2) aBALG9ouunu (nferential statistics) fo adRduUTzANS
avduusifiesdu (Pearson’s Product Moment Correlation Coefficient) fisgfuiiaddaynisadn 0.05 Tng
wunan$iTy il

daun 1 dayanluvasiuilana

Nan15ANY1 NUi1 Anurunguiiedns S1uau 400 au dulugidumandgainiign S1utu
309 Au (Seway 77.30) 81y 30-39 U 311w 328 au (Sevar 82.00) N15ANWNTERUUTYI9T 311U 395 AU
(3owaz 98.80) o1TNMeinIILUS TN S1uu 326 au (Sovay 81.50) T18ldladssetiou 15,001-30,000 UM
91U 259 AU (FEay 64.80) ANUNNALTA 91U 223 AU (Fway 55.50) Kuslaatienuslaa Diamond
Grains ﬂizmwﬂiﬂudwmnﬁqm 91w 212 Ay (Segaz 53.00)

dauh 2 NAuARNNfAa Diamond Grains ﬂlaeﬁﬁiﬁlﬂﬂ

NaaINViAuARTIRFe Diamond Grains mmﬁﬁimﬁu’a 9 sinu wud fuslaaiiviruafise Diamond
Grains lagn1nsau wudt agluseAuidauin (M = 3.86, SD = 0.17) lneilvinuaison1uleinian1sdn
ai’mﬂwmnﬁqm (M =3.92, SD = 0.28) 5898931 AD ATUTIAT (M = 3.91, SD = 0.26) A1UNITAUEIY
A15018 (M = 3.91, SD = 0.28) AuNannue (M = 3.90, SD = 0.24) arunsaauasunisnain (M = 3.87,
SD = 0.24) gunstrusnsiaentdnauwy (M = 3.87, SD = 0.29) aunisiaiwadt (M = 3.81, SD = 0.27)
FAIUNITABIANIINTS (M = 3.70, SD = 0.37) kaza1un1sUSEI&EURUS (M = 3.09, SD = 0.31) ANUaHU
asUnansAnulnuasBunusazi il

aundafudl Juilaaliviauafisienmun1nyes Diamond Grains ATINANNAIANTY BElusEAU
WauIn (M = 4.19, SD = 0.64) 5898931 Ap UT3AU91U83 Diamond Grains HIe3nwIAmNYasduAlaa
(M = 4.03, SD = 0.67) noulandausnguan (M = 3.87, SD = 0.65) amﬂ?ﬁuﬁﬂﬁﬂﬁa;ﬂdmmmsﬁ%’mLam
wazAsURIU (M = 3.86, SD = 0.62) ANNNTOUNIDLI B aas Diamond Grains n3slanu (M = 3.81,
SD = 0.59) wagsa¥1Aves Diamond Grains TAuduiondnuaikazunnaanuusuddu (M = 3.63,
SD = 0.71) guaau

aunslawan Juilnaivinuafdelawanves Diamond Grains Iilauietio aglusyiuids
U3n (M = 3.90, SD = 0.62) 5990311 fie 18wau1ve9 Diamond Grains wansliiufisnmuninwioiondnval
YoIndnfuIllan (M = 3.89, SD = 0.65) {uslaAnuiiulawanves Diamond Grains Tuteseildsnules
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19U Facebook Instagram TikTok (M = 3.79, SD = 0.68) laiwau1ue9 Diamond Grains ﬁa@mmmaﬂﬂﬁ
(M = 3.76, SD = 0.66) waglaiwanvad Diamond Grains ¥aLauLazid1badng (M = 3.72, SD = 0.65) a1uansu

Frunsuszanduius fuilnaneldfudeyatiasiisatu Diamond Grains 91nudludnie
Nuuansdua agluszaul@suin (M = 4.00, SD = 0.71) 5098311 Ao N15UsEY1dURUSYDS Diamond
Grains fanuriuaonazadianuiudneuusudldd (M = 3.88, SD = 0.67) Diamond Grains in15deans
DILUIAAYS DNUSHIVILUTUALATALIY (M = 3.88, SD = 0.70) kazAanssuUSEudumus W n1swan
fegnaduaasteanuuseiiulananusuals (M = 3.86, SD = 0.65) ANUATSU

frunsdaaiunisue fuilnaiivauafidenisduaiunisunetaslisinaulade Diamond Grains
I@neiu agluszAuBauIn (M = 3.97, SD = 0.67) sosan e waladulnsludures Diamond Grains 1y
ans1A wIede 1 wan 1 (M = 3.92, SD = 0.68) Insluduves Diamond Grains A25EiANMANAMANEY
1Nl (M = 3.91, SD = 0.66) TonnawindsinsTudauwes Diamond Grains Tédne (M = 3.88, SD = 0.66)
LarY19Ia19 NS LT U TENAUANUABINS (M = 3.86, SD = 0.71) AU&I9AU

AIUNITAAINNIIAT éu%Imﬁﬁﬂuﬂaﬁiaﬁt’faaﬂaﬁlﬁ%fumumimmmmqmwaa Diamond Grains &
Aanuiaule eglusgduldeuin (M = 3.99, SD = 0.70) 09831 AB ANTA0EITNIUNITAAIANIINTIVE
Diamond Grains v‘iﬂﬁiﬁﬂiﬂﬁ%mﬁuLLUiuéu'mﬁu (M = 3.96, SD = 0.61) MIAAMNNATINILNTEAUIAM
foAufves Diamond Grains ¢ (M = 3.90, SD = 0.90) wazfisnelafuAuivesnisinseain Diamond
Grains H1UN13AAIANIINTY (M = 3.83, SD = 0.71) drwviAuainunisinelasudeyanielnsluduain
Diamond Grains KuBiiavisedenu agluseauliunats (M = 2.83, SD = 1.39) muadu

funisTiusnislaeniinemee fuslaaiiimuaddonisiguilaameldsumuuzdniotu
Diamond Grains 91ANYNI1UU18 asﬂmwﬁ’m%wm (M = 3.93, SD = 0.72) 5998947 AD WAL
mmiamauﬁwmm%ﬂdwLLﬁlﬁu‘i‘Jmmﬁﬁm%qﬁ’umﬁmﬁ’msﬂé’ﬁ (M = 3.91, SD = 0.66) welafuusnisi
Tasuannninaruu1eves Diamond Grains (M = 3.89, SD = 0.67) Wiina1uv189849 Diamond Grains 3l
mmitﬁ'mﬁuauﬁwaa’wﬂmwa (M = 3.83, SD = 0.64) warntina1uY1eved Diamond Grains dAugnN
waglusnisegnsileandn (M = 3.81, SD = 0.64) AUa19U

dusa Juslnaiiviruafnesia1ves Diamond Grains Wudinsfiusulszana eglusyauidauan
(M = 4.05, SD = 0.67) 593931 Ao BuAdteRduluszausIAIUagiuues Diamond Grains Aaluluauian
(M = 3.92, SD = 0.66) 5911 Diamond Grains #A11ulUsslawazinunzauiuunsgiunain (M = 3.91,
SD = 0.66) 571904 Diamond Grains diwanon1sindulade (M = 3.85, SD = 0.69) LALSIANVEN
Diamond Grains WNgauAuAMAMYBIINGAY (M = 3.83, SD = 0.67) MUaWU

Fruvasmianisdasmiing fuilnadifauafidonisfiannsnmie Diamond Grains l¥azainly
gasuisiiia egluszAu@auan (M = 4.08, SD = 0.73) 5038331 fie welafuaidndsdudiminde
Diamond Grains eaulati (M = 3.95, SD = 0.28) $1ufaevem19eus Diamond Grains AI5319819U"Y
Wi (M = 3.90, SD = 0.71) Yosmnanisvsesulaives Diamond Grains Stunouildauieuazazain
(M = 3.83, SD = 0.69) waz&io Diamond Grains "LéfﬂaaIu%fma:ma%ﬁqml%mu (M=3.82,SD=061)
ANAIRU
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funisdaasunisaan fuslnaiiiauaisdenisnulawanyes Diamond Grains lugesmadild
udee aglusedul@isuin (M = 3.98, SD = 0.67) 5094941 Ao Diamond Grains HAMua319a55ALY
waLwUlawaeaulal (M = 3.97, SD = 0.66) NSAWESUNISVNY U NITANTIAN danasiansfaaulate
(M = 3.92, SD = 0.64) LAgL151AINTIUNITNAMVBY Diamond Grains LU N1SWANEUASI8E1S (M = 3.86,
SD = 0.68) Insluduit Diamond Grains unawaiiauAuAazitauls (M = 3.79, SD = 0.67) WazAIA
989lnslutuann Diamond Grains igewa (M = 3.74, SD = 0.68) AUa1AU

daunl 3 uurldungAnssun1sinduladasia Diamond Grains vasuslng

wagInkualliun1sinduladfe Diamond Grains veaguilnatis 4 f1u Tasainsan wuin eglu
sedudalationnn (M = 391, S = 0.21) Inedunsfumdeyaiimasinalaunitan M = 3.94, 5D = 041)
setaw fio Msnszvindadam (M = 3.93, SD = 0.33) funsinaulade W = 3.89, SD = 0.29) uazsu
wgfnssumdsnsto (M = 3.88, SD = 0.28) nud iy agunansfnulasandeausazd fail

nsasentndsdem duslaaiingiinssusmunsasevdnfcdaymainnisuemnuuuiidusslol
Aagunn agluseaudaladeuiniian (M = 4.30, SD = 0.71) 3dni1desn1sndndanndislinuniuauy

wniln eglusgdunsladonn (M = 3.84, SD = 0.57) uazidonTonandmueia1nAUABINITNIVBIINAT
SuUsgmudlazazaIn (M = 3.66, SD = 0.70) AUa1AU

nsfumdaya fuslnalinginssusmunisaumdayainnisiuieuiieudeyaseving Diamond
Grains uagnAnAeidu 4 foude sglussduddlaionin (WM = 3.95, D = 0.66) sosasun Ao $dn71
Diamond Grains fidayadudlvidnuildifiesne (M = 3.94, SD = 0.66) uazAumdayaferiundninsiile
qsumwdauﬁﬂaulﬁa (M = 3.93, SD = 0.68) mUA1AU

nsindulade fuslnaiinginssudnauladearnmsiiinsludutaenseduliinaulate Diamond
Grains aeﬂﬂuizﬁué?ﬂ‘[,a%aw]ﬂ (M = 3.96, SD = 0.66) 5998311 A9 dndulade Diamond Grains WS1EAA
ndefiovesiusud (M = 3.92, SD = 0.68) idonile Diamond Grains iWs1zAANNTLARLL (M = 392, SD
= 0.68) 130n%0 Diamond Grains ATAALUEINIINALTEUT (M = 3.90, SD = 0.73) uazdAninsiamas
Diamond Grains ANATUANAIN (M = 3.81, SD = 0.65) AaldwiU

waAnssumden1sde fuilnaiinginssumdsnisdelnedqnruiinanssanuususdy oglused
#ilagounn (M = 3.95, SD = 0.64) 599237 A0 ifﬁﬂﬁqwa“lwé’amﬂ%aLLazmam%’Umeu Diamond
Grains (M = 394, SD = 0.67) fuwaliiuilardo Diamond Grains Sluswan (M = 3.86, D = 0.68) sinuugih
Diamond Grains TfuAu3dn (M = 3.85, SD = 0.70) uaz3dn1151A1989 Diamond Grains ANAITUAMAN
(M = 3.84, SD = 0.68) M6y

d9uil 4 NAaNIINATBUFNNAFIY

nsnAgRUANNAFIUAIEn SNAdRUANNFNTUS Tngldaifduussdnsandunusiie sdu
(Pearson’s Product Moment Correlation Coefficient) is1gaziden il

A153LATITIANNFUNUSTENI19n151UASUNTSFRE1SN1SRaneaulatdnun AuARAaNA RN a9
n511ua1 wusus Diamond Grains
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A15199 1 ANUAUTUSTEMIN9NSIUASUNISERE15N159a1M 00U lauN UTALARABNANA NN ITUET WUTUA
Diamond Grains

Correlation milafunsiemsnisnainooulay
NAuAR Facebook Instagram YouTube TikTok viuled unanviodudo land
vwepulad uon
ﬁﬂ'l-lﬂﬁ Pearson 1
Sig.
Facebook Pearson -0.030 1
Sig. 0.545
Instagram Pearson 0.111° -0.124° 1
Sig. 0.027 0.013
YouTube Pearson 0.214" -0.004 0.191" 1
Sie. 0.000 0.929 0.000
TikTok Pearson 0.160" -0.077 0.061 0.159" 1
Sig. 0.001 0.123 0.223 0.001
Gulen Pearson 0.082 0.066 0.007 0.000 0.062 1
Sig. 0.102 0.188 0.894 0.995 0.218
unamviofude  Pearson 0.015 0.056 -0.074 0.007 0.006 0.026 1
viweaulad Sig. 0.772 0.265 0.142 0.883 0.899 0.599 1
latiuen Pearson 0.029 -0.063 -0.086 0.026 -0.025 -0.039 0.006
Sig. 0.558 0.211 0.357 0.602 0.612 0.442 0912

szl wgmandia .01
*HsrAutndAnywialii 0.05

Facebook lyifiauduiusiuinuafsendnsiuginglua1 wusua Diamond Grains ¥e3U3LAA

Instagram HAuFURUSAUTIAUARsOHFA U9INTIIUET WUTUA Diamond Grains ¥BKUILAA
Tngdlanuduiuslufianiuseriuseaus

YouTube dnnuduiiusiuvimuafsendnsingingiluan wusua Diamond Grains ¥edfu3lna lng
fanuduiuslufiemasiediusesausi

TikTok #Auduiusiurinuafneninduging1lual wusua Diamond Grains ¥a45UslaA agdl
AudNTLSluia LR ItusEAU

o a1 a o

Auledlafanuduiusiviruafdendnsdueingilual wusug Diamond Grains ¥0EU3lnA

v 5w CY a 1 [

wnannasudeviseaulavluinnuduiusiuraunfnananduging lua) wusua Diamond
Grains Y045U3LNA

o a a o 4

latwenldfimnuduiusiuiruafidondndngngluan wusus Diamond Grains ¥efuslaa

N159ATITNAMUTUNUSTENINMAUARNUN1SAnaUTaYanAnNaIns 1 lua wusus Diamond

Grains

Tngasu wan1snadeuaunigiu nuin madafunisdeaisnisnaineonladdiulngving
fruthelavan wazifiew/auseudne Sanuduiusiurirunfndnsausinsilud) wusus Diamond Grains
agnafifuddnymneadiszdiu 0.05 msiiasunisdeansnismaineaulal Instagram YouTube wa TikTok
finuduiusfuvimuafndnSaeinsilud wusud Diamond Grains eenadifedAayvsadffisedu 0.05
NAUARAIUNAAA I AIUAITIABMT AUNITUTEEIAUNUS ATUNITERETNAITVIY ATUNITAAIANINATY

12



MNsasuinnssudenarnsdeans, uninendemalulagvusnasyys

7 4 avuil 2 ifaunsngin - §uatAN 2568, ISSN: 2822-0501 (Print), 2522-0498 (Online)

AIUNITIAUIANSIAYNTNIIUIIY AIUTIAT ATUTBINIINITININNUNY BATAIUNITALASUNITAAN

faudunusiunisdndulatondniueingnlua) wusus Diamond Grains ageildudAgynsedianszau

0.05

o

A15199 2 ANUFURUTTEUINVIAUARNUNSFRAUlaTBNAR 9IS IMUE wWUSUR Diamond Grains

VirupRTiIIAe Diamond Grains

Correlation
ms wanAe mslan maUssen ms minam  msliving s doe s
dndula fius Auadu WA Taewiineu mans daalu
dn mITe "y in MIRaIn
Fwmhy
madedulsds  Pearson 1
Sig.
AR Pearson 0.426" 1
Sig. 0.000
malaman Pearson 0.390" 140” 1
Sig. 0.000 0.005
s Pearson 0.214" 0.208" 0.051 1
Uszyduiug Sig. 0.000 0.000 0.309
msdnalums  Pearson 0.475" 0.333" 0.377 -0.005 1
i Sig 0.000 0.000 0.000 0922
MIRAANNASY  Pearson 0.267" 0.243" 0.354" 0.166 0.160" 1
Sig. 0.000 0.000 0.000 0.001 0.001
mabfuinmslae  Pearson 0.478" 0.363" 0.361" 0.247" 0.374" 0.273" 1
e Sig. 0.000 0.000 0.000 0.000 0.000 0.000 1
I Pearson 0.086" 0.368" 218" 0.174" 0.313" 0.208" 0.218"
Sig. 0.000 0.000 0.000 0.000 0.000 0.000 0.000
domamsia  Pearson 0.546" 0.395" 0.251" 0.155" 0.354" 0.258" 0.428" 0.301" 1
e Sig. 0.000 0.000 0.000 0.002 0.000 0.000 0.000 0.000
madnaiu Pearson 0.460" 0.261" 0.316" 0.212" 0.379" 0.332" 0.3417 03327 0347" 1
mInan Sig. 0,000 0.000 0.000 0.000 0.000 0.000 0.000 0000 0.000

fazfuiod il 0.01 Fedutivddymaad 0.0s

AURNARA U TANUFURNUSAUNSAnAUlaTaNARAUIINS TUET kUSUA Diamond Grains U84

Huslan Tnglianuduiusluiianiadeiiuszduliunans

Aunstawandnudunusiun1sandulatendniuans1lua wusua Diamond Grains 984

guslan Tnglianuduiusluiianadeiiuszduldiunans

fuNIsUsEIdURUSTanuduRusfunsanauladenandaeins luan wusus Diamond Grains
vosRuslaa tnedmnuduiusluiiamaseiuseau

funsasasunisuednnuduiusiunsinaulatendniusins lual kusus Diamond Grains
vosruilaa Ineflmnuduiusluiiamasiediuseauuiunas

AUNITAAIANIIATITANUANNUSAUN1SFnAUTaTaNaRn AN 1t ua1 wusUA Diamond Grains
vosruilaa Inedmnuduiuslufiamaseiusedui

Arun1slusnNIstagndnauveiaudunusiun1sinaulatenandmueins1luan wusum
Diamond Grains e uslna lnedanuduiusiuiiamadeiiussivuunans

AusIadiauduiusiunsinduladondnduging1lug1 wusus Diamond Grains ¥a4UslnA

TnedlanuduiusiuiamafeinuseauUiunans
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ANUYDINIINITININNUIETANUAUNUSAUNTARAUlITENANAUINSIIUET LUSUA Diamond
Grains vae5uslaa Ineflauduiuslufiamadigiiussauliunas

ANUNITELESUNITAAIATANUFUNUSAUNSARAULITONANAUINNTILUET WUSUA Diamond
Grains veUslaa Inednnuduiuslufiamadedtuszauuiunans

afUsena

va [

WY mmsaanﬂswmammmﬂivaq g9l

U

1. NM15ANYINISIUASUNISHRAITNITAANANANNGINSIIUEAT LUSUA Diamond Grains

fuilaelungunnumiuasiinisdafunsdoansnisnaiandadueingludn wusus Diamond
Grains siugasmsesulat {idesinnuiiuinguilnalunsammmuasiinisdndunsdeasnisnainain
goswnseaulai Ao Instagram YouTube waz TikTok finnudenadesiunuifnues Kotler (2003) fioSune
131 msdeasmsnaamsiansananieiediofifienuasandesiunginssuguilan 1wy mslavan o
e ienslawainugeamsesuladliiesdudeussavleiny faziiudaauiuilutegiude
ooulavaziduniunummninn uiidsdifuslandumisiidiiuamsandeuvuoosilailneamzogieds
Audniideanisarundosiugs 1wy emsaunm viedniiusng 9 1udu denndosiuduied uduauie
(2548) fieBungliinsdea siutesedng q Tudnguidmnevesifutoyaaunsalivemisesulai
wazeenllatimumginssuvesgnAnimine uarasandesiuuulnues Kotler & Keller (2012) fiosungls
1 MsAeansnisnananansaaiayarivesdudile egslsiniu n1sezidendearsuuunaniesuled
o19aesngrauiiluunanosuduiignénads 4 eguielal wardudmngfunmstiaueuuunaniosuty
vl uenafinnsundoseansudvionssuandnlunniiaueidemiiauiisufeosls 1y iledy
visomaadosnenin 1usy

2. NSANENAUARABNANNNIINSIIUEAT LUSUA Diamond Grains

mMalafunisdeasnisnaianansinsingilud1 wusud Diamond Grains ogluszduivimunafigs
un fidefienaniivindesnnuslaalunsammamuasiviauafidaandesutemanisindimine
aglusEAUNIN 5098907 AB FTUTIAT AIUNITAUATUNTITVIY AUKTAAUI AUNITELETUNITAAN
AuUNITIUINIsIAeNTnuYIe AunIstawm AMUNITAAIANINTE kaga1un1sUTEYIduRLS daiy
aonAdosiuiudng uiaauia (2548) feSureliinnisdeansriugeamasiie 4 Tudangudmanevesiiu
Yoy anunsaviliguslanidangAnssumuiitnnisnaiadesnsld Tnslawizeg1sdaieswesdomig
nsdndminemszmnduandudidelinguiuslanannsatodudinuedldasaanuniilng dufiay
I§suaufeunazsmelfifuniy safionnadeanuussiulalifuslaaluouanlddndas
donndasiuluIARYBY Kotler & Keller (2012) 83unelidn gudnuasdadinureduimiauinisaisly
nagwiieainadeiauenisnisnainliarunsanovaussiennudosnisvesgnnguidivangle gy
nMaWaAuAmeIKEnTue Msfesefivainuaneiiieliidndvldine vienisyslagndngutiving
fhensdaaiumanan deligndwnarduliudsunginssunndenlifudesau fadsaenadesiy
NUITgvessuassal WAInena (2563) nudn guilaa Generation Y lunsaunnumunasiiniudAyse
AN NLazsIAeglusEAvas LazdenndesiunuIdevesteruy wude (2562) wul guslaalufands
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&

WedlniliaudAydun1sieaisnianisnaiaiuuysiinig kagdiuuseaunsnainaunan s
AIUTIAT ANUTDINNNTTMIUNE UagsnunIsauasunsnataveadedntudruniatnsesulaulusyivas

3. MsAnwIngAnssun1sanauladenannueinsiluan uwusua Diamond Grains

fuilnalunsammumunasiiuualiimafinssunisdnauladondndusingTud1 wusus Diamond
Grains ogflusgduiinrudilags fAdedanudiuindesnnguilnadiaudilatonndunsdumdeya
et Ao Mumsaszwindsdym sunsdndulade wazdunginsumdniste aeandesiudaeins
wauela (2550) 83u181391 fuilaaazdndulatedddadaniaannaviouiiievresiaud 2 Adulud
fuslaaifednanunsansuaussienInudesnisueInuLeniign wazaenndesfuuulAnvessigian
wefisiug (2563) o3uneli91 fuilanadndulaaindaideniivainvans Ineneneuilazidendadiaiian
PINMTAUITRYALAENSIUSEULTEY

4. A15ATITHAMUTUNUST2UI19115.UASUN15HREISNI5NANA NAUAR LaswgANTIY
nsanauladonanineinsaluan wusus Diamond Grains

4.1 n1sasunisdednsnisnana

uamsideadsd wuth malinsunisdeansmananmessilay fe Tnsvimi Thelawan wasiitow/au
southe fmnuduiusiuirunfsnusdnfasingludn Lusud Diamond Grains §3desinaniiuiniesan
mslewanslnsimifienuindede Tuvaei thelavanuasileweusouthadutesmsiiaansadiiia
Iginsuazanunsaairsnssuliuanguiuslnadmnels luvueil msdinfunsdeasnisnainesulat
f® Instagram YouTube way TikTok fiaudunusiuriAuafn 1 undndaains1luan Lusus Diamond
Grains fAfefimnuiuiniesantesmanisieasesuladluiiagiuannsadrfefuslnaldiamznguunn
Jumumginsauvesffuilan Uszneufunisdemsnsnainriiudeanisooulatiogn Instagram YouTube
ua TikTok anunsnadnsassdiidon (Content) Ifegrsnaulauazasnadestunginssuguslon aonndes
fusnAdevesuiod daunna (2563) inuin nseansmenisnaInYedgsiaRuLe ATy TikTok dna
soviruARvaIuLAA

4.2 NAUARAIUKNANAIT AIUNITIAWUT AI1UNISUTTVIFUNUS A1un1sdILESUNITY
AIUNITAAIANIIATS ATUNITIAUINISIAENLNIUVIY ATUTIAT AIUYBINIINITIAIINUNY LazAu
AsaESUNISAAA AAdNNFUNUSIUN1SAnauladanannuging luan kusus Diamond Grains

nanside wuih auaRdundesusiiauduiusunsindulatendndusinlua wusud
Diamond Grains §3desianuiiuindesanmamasing o filiguilnasiauafidsuin iy Viradse
AAINYDY Diamond Grains ATININAIUAIANTI UTIYTU9IVE3 Diamond Grains HI85nWIAMNINVDS
Audléfd savAives Diamond Grains finrmidutendnyaluazuansnsainuusuddu aandudilideya
Tnguinisitdauuazasudiu anunsouvieldoduiares Diamond Grains Asslana uaysawIAves
Diamond Grains finrunduendnualiazunnisanuusuddy sonadestunuidovesdana gowidd
(2558) wuin Hadednundndasiuazmdmadenisdindulateiunduvdemantinaveaduslnaly
sunelesdaminFodlumi uazfiaenndesiunuitovesndny adnrmasiuui (2558) imuit A mues
audndsuasionisinduladendndasiussaninesfuninvesUssssulunnganmnuas wudeaty

15



Journal of Innovative Media and Communication, Rajamangala University of Technology Thanyaburi

Vol. 4 No. 2 July - December 2025, ISSN: 2822-0501 (Print), 2522-0498 (Online)

'
aa 1 a

NuITevessHaIsIM luAinena (2563) nuil Aunmiinananisanduladeniivefanisiiednuvesnu

a

3y (2561) wudn guslaali

o

Generation Y TUNJUNNAUMIUAT UALADAARBINUNANITITLVDINYITNG WA
AMUAIAYAUNARS NN lAgIANITTAYIR AUUILTDNBVBININTIU ANAINGUAT LavAuaNTANY
AanwalaenudsulsEmuveundiang Uy Fedamadenisinaulagevundssinnil

v
o

WIANANTUINIUTIAT AIUYBININITIATNNUIY LATATUNITELASUNITAANN HANITIVEASA

D D

a

wui1 Fusiandanuduiussunisdaiulatendnfasins1ludr wusus Diamond Grains Fagfided
AsiLINED$91N YRS Diamond Grains iuinsiusuuszanas vilviguslarBuddneiuluszdusan
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Abstract

The objectives of this research were to (1) study the suitability of light
ratio in clean food advertisement photography, (2) study the production
process of clean food advertisements, and (3) to assess the satisfaction of the
sample group regarding clean food advertisements. The research methodology
involved generating 8 images of clean food, comprising 4 images taken with
hard lighting and 4 images with soft lighting, while employing various lighting
ratios: 1:1, 2:1, 4:1, and 8:1. An experimental group of 30 individuals residing in
Pathum Thani Province was presented with the images to assess the suitability
of the lighting ratios. The evaluation results were utilized to create clean food
advertisements, which were afterwards assessed by experts for image quality and

by a sample group of 102 individuals for their satisfaction with the advertisements.

The research results showed that the suitable lighting ratio using hard
lisht was 2:1 and the suitable lighting ratio for photographing clean food with
soft light is 1:1. Also, the production process of advertisements comprises three
stages: Pre-Production, Production, and Post-Production. Following the experts'
quality assessment, clean food images can be used in advertising if the props
are chosen carefully and communicate clean food according to nutritional
principles. The sample group were satisfied with clean food images illuminated
with hard lighting at a 2:1 lighting ratio and those illuminated with soft lighting
at a 1:1 lighting ratio at high level. The sample group expressed the opinion that
clean food images illuminated with both hard and soft lighting were perceived

as having the most vivid colors and appearing to be the most appetizing.

Keywords: Healthy Food, Clean Food, Advertisement Photography,
Light Ratio, Satisfaction
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Al 1 ndegnuads
3 : http://www.ulightstudio.com
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AN 2 PINFIBENIKATY
31 : http://www.ulightstudio.com
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wan1sIeuLazanUsena
WNan15398
1. HARNWIANANUMNITHUVDIDATIEIULEIIUNITANEN TN AWUNIDINTATY

ansUsEiuAIINEaLT s A uLaINgUvaaesduduy AraTioanidineuagiduin
Tudsndaunusnil $1uu 30 au wui nguiedwau e dumene S 20 au Geeaz 67) 01g 21-30 U
U 22 AU (Fevay 73) N15AnwITEAUUSYYIn3 91U 21 au (Fesaz 70) a1FndnSeu/unAny
$1uau 17 au (Bovaz 57) s19ldadsseou 10,001 - 20,000 UM $1u2U 12 AU (38ar 40) way
fwgAnssumeSuusenuemsAau 31U 27 au (Fevar 90) wazdlngSuusenueomsaauduaniiay
1-2 Ju 9wu 18 au (Seway 60)

mMINT 1 AnnderuANLTRNEIMAADWRS AT IEAR (LA dmSunsanenmisvanemnsndu

ARaY (Mean) dnT1dULAS (WeEdUY)

Usziaudnnu

1:1 2:1 4:1 8:1

nMwomsAaudianuinsuUsenmu 4.53 4.25 4.13 4.01
nMwoseduiianuanlui 3.97 2.89 3.11 2.46
AMBMNIARURETeIA 4.96 2.97 2.45 2.49
MWD MNIAFURAUN NG 4.44 2.78 3.63 2.98
AMBIMNTARUYANTH 3.99 265 233 2.48
NMWOMNIAFUAINR 3.98 4.15 3.33 4.38
mMwamsAdugigal 3.54 1.22 2.28 2.47
AmemnsAiugdduanla 4.09 4.11 3.12 4.28
374 4.19 3.13 3.05 3.19

uwlapnuvwyne  uIn Urunans drunans  Urunans

NN 1 WU DRSIEIULEITNIMLNZFLAMSTUNISENEN N 2B D1 SRR UNI AL lae TTwa
] a & U 1 a [ ' a A & [y} | a &) I A a
YNLINNgR Fie dnsauwas 1:1 Andudnaden 4.19 o Ae 8n1duuas 8:1 AnduAnadei 3.19
Fns1dunad 2:1 AnduAaden 3.13 wazdnsiaiunad 4:1 AnduaAade 3.05 Audisu
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MINT 2 AnnderuAAiLTeINGIIRADI BRI EAN (Lawdy) dmiunsanenmiavanemsaay
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Abstract

The purposes of this quantitative study were (1) to explore how pet
influencers are perceived and (2) to analyze how audiences perceive
marketing communication conveyed by pet influencers on online platforms.
Data was collected through an online survey of 300 people between the

ages of 20 and 65 who had followed a pet influencer in the year 2025.

The results showed that most respondents perceived the identity of
pet influencers as a significant factor influencing their decision to follow
them. Credibility received the highest average score, followed by cuteness.
The perceptions of marketing communication were separated into two
dimensions: perceived usefulness and content perception. Respondents’
perceptions in terms of usefulness rated at the highest level. Respondents
pointed out that marketing messages conveyed by pet influencers greatly
enhanced the appeal of the products and services and had a greater
influence on their purchasing decisions compared to messages from human
influencers. In the content dimension, respondents also rated their perceptions
at the highest level. Respondents indicated that they were able to recall
clearly the products advertised by their favorite pet influencers. Moreover,
they had purchased products they had never intended to previously buy,

based on recommendations from pet influencers.

Keywords: Identity, Marketing Communication Perception, Pet Influencer
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Abstract

This article aims to review the literature related to the concept of
online crisis management, a new type of crisis emerging in the digital era.
The widespread communication through online has led organizations to face
an increasing number of crises. Accordingly, this article explores key aspects
of general online crises, including their origins, causes, characteristics, and
impacts, as well as the phenomenon known as “online shaming” (or Tour-
Long), which reflects the evolving nature of digital-age crises. In addition, the
article presents approaches to managing online crises, comprising the
adaptation of traditional crisis management methods, the use of social
media as a crisis management tool, and the enhancement of crisis
management effectiveness through big data analytics. The offered insights
aim to contribute to the development of crisis response strategies that align
with the evolving media landscape and enable organizations to respond to

crises more effectively.

Keywords: Crisis Management, Online Crisis, Social Media, Big Data, Digital Era
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Abstract

M-Flow is Thailand's first barrier-free automatic toll collection system
(Multi-Lane Free Flow), which is considered a significant technological change
for the transportation sector in Thailand. Therefore, the organization needs
to publicize to educate users and create understanding of the new technology.
However, the situation is quite the opposite, as the public has submitted
numerous complaints regarding public relations. This is due to the fact that
a significant number of road users are unaware of the information, which has

led to problems of fines that are ten times the toll fee and consumer complaints.

This research article aims to analyze the communication strategies
employed in managing the crisis situation related to M-Flow membership
and fines, focusing on their peculiarities. Effective communication and
problem resolution rely on several key strategies. Is it appropriate for public

relations purposes, and can it foster positive relationships with drivers?

Keywords: Crisis Communication, Integrated Marketing Communication,

Motorway, M-Flow
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++ Purpose — To test RFID detection on high speed vehicle for both
windshield and headlamp tag

RFID communication is successfully completed
at vehicle speed of 110kph or more with 2W ERP Antenna power.

AWN 2 MIVPRBINNINTIVTUFYY 1 RFID Tussuu MLFF vesUseimadgdu
31 : Kazuyoshi Kitajima
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