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Abstract

Received: This article aims to study academic papers and review literature in

April 26, 2023 order to gather knowledge about the concept of Creating Shared Value (CSV)

and the application of holistic economic development policies, including bio-

Revised:
May 10, 2023 economy, circular economy, and green economy, or the “Bio-Circular-Green
Economy Model” (BCG model), announced by the government as a national
Accepted: . . . . .
agenda in 2022, focusing on advancing the economy while protecting the
June 8, 2023
environment and disseminating knowledge regarding the implementation of a
Available Online: model community enterprise that can be used in a wide range of contexts.

June 29, 2023 According to the study, it was found that the concept of CSV shares similarities

with the BCG policy, which emphasizes environmentally responsible business
practices from production through distribution. However, the implementation
of the CSV concept and concrete BCG in Thailand to achieve long-term
success may need to be modified to accommodate the nation's ethnic
minorities, meet their basic needs, and decentralize the system to be
managed in the area to maximize the benefits of that locality. This will result

in the creation of jobs, careers, and income for the people of the nation.

Keywords: Creating Shared Value, Corporate Social Responsibility,

Bio Economy, Circular Economy, Green Economy
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