Nsasuinnssudeuaznisdeans uierdomeluladsunasyys
7 4 a2 iounsngIns - SuaAy 2568, ISSN: 2822-0501 (Print), 2822-0498 (Online)

S19FDLINSLANUICUWIISTUIUNAIIY

J1saisudanssuaoiia:N1sanans

Uil 4 atfudl 2 (nsngrau - SuA 2568)
FRINANTIANTE AT.AUAY AU AENTANIMAnsLAT DA sInATY
WNINYIRYTITUAERNS
389ANANT19158 79.A135 NQUEENIA AnENTENsMAnsLaTAoansInATY
W INY1FYSTIUMEARS
FRINANTIANTE AT.AVIAN WIARRFIYAE ANzIYBEManSLardIRNmanT
U INGIRYYTH
HYemans1a15e as.alganed qulan gy Indaenans
WINeaugluTiessINIEIY
ftomansansd asiivs) Bevdans avila auzmeluladnisinens
anfumalulagnszaeuindninummsaiansy e
HYILAIEANI13158 05.95908 Naw1dnsna AYINYINTTIANTS
UIINIREINVAUATEAITIA
HYemans19158 A5.8yual Anfudavuy ANEINYINTIANTS
WIS g Tedln
HYeAans19138 05.0308 033AgAN AglnArans
UNNINGFUNTUNN
FHerans191sd #5409 Wasugs Azlmamans
unIngdenen1sinlng
HYIeA1anI1a158 03 Bwesad Aslud anznaluladdoasinany
wingaemalulagsvumanszuns
HYIEAaNI1915E A5.ATTY YATUM anzmAluladdeasuiamy
wmIngaumalulagsvaienasyys
HYILAIanI1ANsEona0y A3gls anznAluladdoasinany
wnInendemaluladvinasyys
819138 as.Uozney Belsas ANENsAeANTHIATY

UINeaedeslrl

93



Journal of Innovative Media and Communication, Rajamangala University of Technology Thanyaburi

Vol. 4 No. 2 July — December 2025, ISSN: 2822-0501 (Print), 2822-0498 (Online)

NISAVUNAIIWDAWUWIUIISAISUIONSSUADIAzNISFDANS
Msarsuinnssudenarnisdeans Wursarsivinisdulinamanswazinalulad
domsavuvesnnizimaluladdeasinavy uingdomeluladsvnasyy? Waduumanide
(Research article) uazunA3m1N3 (Academic article) Tanmwilnenienwdengy i
weounsUag 2 atu atiufl 1 unsau-figuisuazatiud 2 nsngiau-Sunay
fleudeunanuatiuiia (Full paper) riuszuveeulativensasuianssudeuaznisdeans

AzmAlulagdeasuiary uninerdumalulagsivasnasyys Bwa: jimc_mctermuttac.th

ulguIgIa:9SaSSSUNISAWUWUNAIIY
1. ‘u‘wmmé’aﬂé’mm@mmuﬁﬁmuﬂimaﬂawﬁw%ﬂ'ﬁmﬁmiui’mﬁu?ﬁ"aLLazmﬁﬁlami

2. UNAMNABINILNTEUIUNIINGUNTOMAz UsEliulngEnsanadilua1 Mgt to@easnann

Y

wanvatgan iy lddesndn 3 viwde 1 unadu laegussiiiuunanuldladduladudsiugideu
waztdululuanwazunla (Double-blind peer review)

3. unadudesliiaglafunsAiuiine NS UINoUNI eI NIN19N1TRINTUIVOY

'
A

NBIVUTIANTAITITANTIVINIGDY 9

Ada & o | o v

4. o luunanundiuriiduriaugduiivesdlloudlinininssgeuilenluunainy
winusngauianaiate 9 fedunifivesdideuunanuudazyinuiiarfeduingeuunaiuves
PIULDY

a '

Weuvseddeusiulasveugeliifurimewnstoyalunsasuinnssudenasnisdoans

e

5.
6.

=~ -

WeuunAUNAnaenNaugau (Plagiarism) avilindvd@nsvesddu siuisdieAnasn

E>X

HAUAWLEY (Self-plagiarism) uanusuiinveuresfilouunanulaense sl MNNBIUTINIENS

ATIRADUNUNINIEYIFINENIRe seiUNsATikazuIwudinvesideusely

sUlnuuniIsidauunAI Y
Hieunlranguiuy (Template) MsRBUUNANLITBWALUNANNIYINITVOINTANT 10N

https://s010.tci-thaijo.org/index.php/jimc

UNAIUIVEIA:UNADINIEINTS
1. MNFI88nET TH Sarabun New au1a 16 waeslulusinsu Microsoft Word (.doc)
2. ANETT 15-25 RUINTEAY Ad
3. 988EUNTENINUTIIA 1 W1 (Single paragraph spacing)

4. dnmuszneu (jpe) Aesdimnuavidenlitiosni 300 dpi/inch

94



Nsasuinnssudeuaznisdeans uierdomeluladsunasyys
7 4 a2 iounsngIns - SuaAy 2568, ISSN: 2822-0501 (Print), 2822-0498 (Online)

Kodonns

—_

O W N o L AW

12.
13.
14.
15.
16.
17.
18.
19.

IaguuUNAIIUIVY

' '
A oA

. Fo3es (Melnsuaznwdingy)

Forlouunanu (nMwineuarn1widsngy) Wissydedileununsn (First author) wag

Y Y

HUsEIUSUTIUAT (Corresponding author) wiasBlua MuULUUNNTANSHMILA

o

- undnge (nMwlvewaznwisange L 300 @)

AmdAYy (Melnenaznedingy v 5 @A)

9111

[t

€

o)

nOUIEaIAn1TIY

. Deonudng

. VBULUANTITY

. AUNRFIUNITIVY (G13)
10.
11.

Uselgwiifinninaylasy

ASNUNIUITTUNTTY

NTDULLIAR

528Uy

NanN1SIBUALRAUITITNG
aynansidenasderauanurlunisldusslonl
Forauauuziily
JolausuuzdmsumTiveluauan
Anfnssuusene (E13)

1801591999 (APA 71

UNnAIIUIBINIS

1.

co ~N o U A~ W

'
N

Fo1309 (M lneuazn1wdingy)

Forllouunainy (Mwilneuazn1wdengy) Wiseyvedlleuauusn (First author) Lag

U

HUsEIUSUTIUAT (Corresponding author) w3awBla MuFULUUNNTANSHMIUA

- undnge (Mwlvewazn1wdingy liiiu 300 @)
- Addny (Mwivewaznwdingy seyliiiv 5 A1)
- unin

o

- unasu

. 5189015919849 (APA 7™

95



Journal of Innovative Media and Communication, Rajamangala University of Technology Thanyaburi

Vol. 4 No. 2 July — December 2025, ISSN: 2822-0501 (Print), 2822-0498 (Online)

NISIZEUIRNAISDIVDLANEUNAIY

n1981989918UnAY (References) Anualvideuldsuuuun181489v8s American
Psychology Association: APA 7™ edition
1. KULdD

1.1 gudis 1 Au

mwlne Fo/ana./UNRUN)."/Faisoe/ (uiasan) /drdniam./URL (613)
ATWBINGY ana,/enwiteds./ANNUN)./Fai59/(RunATaN)./d1infium./URL (Ed)
fi19819

a153n1 Augssas. (2564). n1539euen slavauay Usyyiaanius. dinfiuigmamnsaluninede.
Jensen, K. B. (2020). A handbook of media and communication research: qualitative

and quantitative methodologies. Routledge.

1.2 guds 2 A

mwlne Yo/anawazte/ana./QNNUN)./Fai59/(Ruiasan)./dninfiun./URL ((nd)

' v
@ = ' o o

ATWBINGY ana,/enwsvege. /&/ana,/enyitete./ANNUN)./ Foi 509/ (uninsai)./drinium./
URL (91dl)

f19819

N1QYIWT WAIMNLATANEY TN, (2560). a18575UvdnAnguiATegmIanInisidesivioars

A7 (RUNASIN 3). Bunia.

'
=)

alivg yayyRnuarselsa 3UAAU. (2560). NagnsnIas NaTSAIIEN153081517159879. U3,

U

Lune, H., & Berg, B. (2017). Qualitative research methods for the social sciences. Pearson.

1.3 Fusie 3-20 AW’

Mwlng Yo/ana'/Ve/ana’/Ae/ana’ Ae/ana’ /Ae/ana’/ve/ana’/Ae/ana’ Ae/ana’/

v
¢ o

)/Fo1509/Rurindad)./dinfiunt./URL

aaa 6

/11111188 /a0’ /wagTe/ana. /@i

(GREY)

! nsallaising Ui Tild (.U.4) ve (nd)
2 aa ¢ YA 'y Y da ¢

nstifiuingad 1 lidesszyasafinum
* naslglusie 3-20 Ay Wild¥euarumanavesnau nsdlguss 21 Autuly Tulddeuazunuanavegusanui 1-19 A
MIBATOINIE ... NOUTDAUFAYINY

96




Nsasuinnssudeuaznisdeans uierdomeluladsunasyys
7 4 a2 iounsngIns - SuaAy 2568, ISSN: 2822-0501 (Print), 2822-0498 (Online)

MwIBINgY ana,/Snwsdede’. /ana/Snvstede’. /ana,/Snusiete’. /ana,/Snvstede’. /ana,/
111111/8nwstoee’. /ana,/Snusidete’. /ana,/Snwstede’. /ana,/Snusiete® /ana,/
111111/ 8nwsiese’. /ana,/Snvitere™® /(D). Faisoa/ Furindedd) /driinfiani /
/11////URL (i)

819

a o o s a

WU AARNEY, 99 AANIST, IUAAT Uraneded o agsel, 955WYn AITUNS, RANT Uy

U a o

layna,

U5 A3ITI00, BANe YRUeyeuns, o3bavie 135001733, Apfung wnwauledy, Asniyal
laduun, suwa waundyd, waznuasni fagelnaia. (2565). DnamansnsyuIuiayd
NNFen ka5 IeIN15398. dninfiuipinasnsalunning de.

Morrison, M. A, Haley, E. E., Sheehan, K. B., & Taylor, R. E. (2012). Using qualitative

research in advertising: strategies, techniques, and applications. Sage.

2. unfukUuvdd

N a 2

Mwlny Fo/ana./URun).Aounvisedounaiu./lu/Teussaninig (Ussausnig)/

111111/ Fowdsde/(W./vaaniin)./aniu.
AYIBINYY aqa,/é’ﬂm%asia./(?Jﬁ‘ﬁuﬁ)./%auwﬁa%awmm./In/s?i'a‘uﬁmw%ms (Ed. %58
///////Eds.)/Foumdade/(pp./@untin)./dinfium.

fn9819

oAt s3IuLELn. (2560). uniFsunslivstlevianaddensdimsiamunanuansamanisioans
VoA NYUNFUYIANLS TavinaSasiny. Tu angy #dunu (Ussansnis), nsldselowianm
nuaTeRenTeslionisdeats - nrsiauInguau (u. 17-91). drfnsunesyualivayy
IV

gaunlay Junsseding. (2562). mied 4 nisuande luienansnisaeusnindedny) e 1-8
(4. 4-1-4-48). drinfiuiunine1degluiesssunsee.

Smithson, J. (2008). Focus group. In P. Alasuutari, L. Bickman, & J. Brannen (Eds.), The SAGE

handbook of social research methods (pp. 357-370). SAGE.

3. unAdfudsals

3.1 unAlusasuuugUd/Bidnnselinddilifivas DO

N a 2

Mwing Ha/ana./ANNun)./Aeunaiu./79375875,/iavveUiauvesadui),tauntii.
MdNgy  ana/snvitede./ANRuN)./Aounaiu./19915975,/iavvesi(avesadui),/
///////\@uniin.

97




Journal of Innovative Media and Communication, Rajamangala University of Technology Thanyaburi

Vol. 4 No. 2 July — December 2025, ISSN: 2822-0501 (Print), 2822-0498 (Online)

fna819

s udiug. (2565). MsauunUmMIIABIn NI IUILNAMANTTallaA inedised ludeddle
nuasesiRmudu (Detention). 275375@7a95 W IneIdesTsumans, 15(3), 148-184.

i53m Augssamazn3vn anndauui. (2564). MstuuzUssiuihudefiondnduulousaiuny
nsdmieiniesiuusanesedlndaniudinu. 115a1sdimamans gwiansalunIne s,
39(1), 39-60.

&1

Ua1Tud ndlud3eses, atiud 535UMAY, wasiiady 91330ANUS. (2565). WWINNNTRAIWIANTTOUE
guszniaiaalinsimdssuuidvialudseinealng. 991557581895 491INe1885551FIT03,
15(3), 46-84.

Chang, C. (2017). Methodological issues in advertising research: current status, shifts, and trends.
Journal of Advertising, 36(1), 2-20.

Eighmey, J., & Sar, S. (2007). Harlow Gale and the origins of the psychology of advertising.

Journal of Advertising, 36(4), 147-158.

3.2 unarilunnsansuuuzlidn/Bdnnseiinddifiay DOI

mwlne %'a/aqa./(?Jﬁﬁuﬁ)./%aummm./?7"57375575,/4@%@@?/77/(Lamaaaﬁuﬁ)/mwﬁw./
//11///0ttp://doi.org/ta DO

AW1DINYY ana,/Snustode /(DN Aeunau /99215575, tavyeediiavvesatud),/
///1///vawnin./http://doi.org/vaa DOI

GRfNA 193030, 500 19303y, Avidde Fupaad, uasgdng Fugasd. (2565). MeNTEUY
ansaumansgiimansiiteshlugnsduindeumsinunssnedeya. Journal of Applied
Research on Science and Technology (JARST), 21(2), 50-65. https://doi.org/10.14456/
jarst.2022.17

Yang, Y. (2017). Computational advertising: a paradigm shift for advertising and marketing ?.
IEEE Intelligent Systems, 32(3), 3-6. https://doi.org/10.1109/mis.2017.58.

Perdue, B. C., & Summers, J. O. (1986). Checking the success of manipulations in marketing
experiments. Journal of Marketing Research, 23(4), 317-326. https://doi.org/10.2307/
3151807.

Kerrebroeck, H. V., Brengman, M., & Willems, K. (2017). When brands come to life:
experimental research on the vividness effect of Virtual Reality in transformational
marketing communications. Virtual Reality, 21, 177-191.

https://doi.org/10.1007/5s10055-017-0306

98




Nsasuinnssudeuaznisdeans uierdomeluladsunasyys
7 4 a2 iounsngIns - SuaAy 2568, ISSN: 2822-0501 (Print), 2822-0498 (Online)

4. 3ngndwus aisiwus KSpsiaviunisivy

ll |VL yal a L4

4.1 WendnusUiyrquilindinuazingrinusUsygruinudanlulaanam

nwlng Fo/ana./(UNNun)./ o Tne1dwus/nerinusUsyanuiiada Wlaanu vise

q

5.

11717/ AnendinusUsgaunadie Tulaanun] /Aeuninede.

o

aNaa 6

AYIBINYY aqa,/é’ﬂm%'aEJ'a./(ﬂwwuw)./#a?wmﬁwuﬁ/[unpublished doctoral dissertation

///////%3® Unpublished master’s thesis]./%auwﬁwmé’a.

o 1

MDY

fiqua Tne¥nil. (2502). wginssuveantsarlumstiostuninialsaindedeunaussuumelalugin
mgfm"‘mﬁ 5 T ounouusy 3aniadealny AnerinususygumUade, Tdlaanui).
U INedee .

Jung, M. S. (2014). A structural equation model on core competence of nursing students

[Unpublished doctoral dissertation]. Choong-Ang University.

4.2 InendnusUiyyrauf TudiauasinefinusUSyaraumtudnaniuled (eglugiudeyas
WBanalvd)
mMwlvey Fo/ana. /D) /FoImendns/ BmednusUiygguitadn Wi vieo
/11111 AneniinusUSayanuvndaudinl, Aeurnivende. Aeviules /URL
AWSINgY aqa,/é’ﬂm‘?iaEJ'EJ./(?Jﬁﬂmﬁ)./?fa?mnﬁwui/[DoctoraL dissertation %5®
///////Master’s thesis]./Souvinende./doiiulad./URL

fn9819

a

aitvg dssnuwi. (2559). nagysnisdeasvesguenimmIsuiisea (3ad ailse vliian
msdausiuseningudnisauasr gy [AnerinusuSoyanumdnge, aarduduniniam
USMSANEn3]. http://gscm.nida.ac.th/uploads/files/1598581410.pdf

s

B5ung Iseduriug. (2562). uwamnisiwuiuiimssarnelueinisgudnisdrlinoususy
ngdnssuvesléesn: nsdiny guinisdrssdunsueas lwansammunIunssuly
Anendnususggrumiudin, un1ine1ausssuaans). http://ethesisarchive.library.
tu.ac.th/thesis/2019/TU_2019 6116033116 12320 13096.pdf

udtl miaursuarlnssml agviend. (2562). nsAnwmansENURaYIILA AW InABTRlATINIT
JUwvuRaLnIElAnwlATINIT loneuaetu Tavnes Ju-le-Tu usvarueudnsninl
AinenfinusUSyrumUngia, Punainsaluminends]. http://cuir.car.chula.ac.th/

bitstream/123456789/69908/1/6173561525.pdf

99




Journal of Innovative Media and Communication, Rajamangala University of Technology Thanyaburi

Vol. 4 No. 2 July — December 2025, ISSN: 2822-0501 (Print), 2822-0498 (Online)

5. s1gvu

o el

5.1 S989UNINNN IAENUIBIUSTFUID09ANTIU

49

Mwing ‘UE]/ﬁﬂa /(Umwuw) /%91599./URL Gty
mwdingy  ana,/Snwstode /(AR Fa1599./URL (fnil)
fna819

dinauimuInemansuazmaluladuianf. (2565). 59881152910 2564.
https://waa.inter.nstda.or.th/stks/pub/2022/20220526-NSTDA-Annual-Report-2021.pdf

World Health Organization. (2022). World health statistics 2022: monitoring health for the
SDGs, sustainable development goals. https://www.who.int/publications/i/item/

9789240051157

5.2 seundavinleedilisusneynnadeinniieusguiensinsau

Mwing ﬂua/aﬂa SRR, /Foi5oe/dtinfust./URL (i)
AWSINg Y aqa,/aﬂm‘naaa./(“ VAR /For50e./dninfiu /URL (80i)
f19819

oansal USydineduasines nqusewad. (2564). :1e91untivauysallasinsswiusnmsnigudeya
UaE LN IMNTIUTT NATIATIYININEUAS. AUSUTMTININTLMINaINTAINNTINE .

Palanker, D., Volk, J., Lucia, K., & Thomas, K. (2018). Mental health parity at risk: Deregulating
the individual market and the impact on mental health coverage. National Alliance
on Mental Illness. https://www. nami. org/ About- NAMI/ Publications- Reports/ Public-
Policy-Reports/Parity-at-Risk/ParityatRisk.pdf

[ —

6. PNaSAIUIAAWUW 18U IDNaTsUs:NdUNISADUKSDIDNA1SDNA U

4

BNESNIUIARRUN LU LNE1TUTTNBUNITHOUNIBLBNENTONFILUN

mwlne Fo/ana. /D). Forenars/lonansilleafanl/ A /uminede.

AYIBINGY ana,/onuysd lage./(UARUN). /?fatanmw[UnpubLushed manuscript]/ A,/
UMINGAe.

CPLERN

a

91596l La3eysa. (2562). nsarenImeIsiinentslava Lonansilllés

q

A

W], amznalulad
aamimaﬁuu, wnedemalulagsrunadys.
Blackwell, E., & Conrod, P. J. (2003). A five-dimensional measure of drinking motives

[Unpublished manuscript]. Department of Psychology, University of British Columbia.

100




Nsasuinnssudeuaznisdeans uierdomeluladsunasyys
7 4 a2 iounsngIns - SuaAy 2568, ISSN: 2822-0501 (Print), 2822-0498 (Online)

7. doyapdulaukSvaisauinFinvduindsidn

7.1 vivlwdnsdivsing Tuweunidoya

Mwlng Yo/anafilew’ /@S deuiiwewns)./Founaau./Beviuled /URL
nmwdingy  ana/Snvstededideu/(T,/fwideuimeuns)./ Jouna . /Jeviuled./URL
fin9819

a18n Mens. (2563, 22 WAINELY). 990 CSR § CSV uvsuazuuath Araluoenadadu. https://www.
bangkokbiznews.com/blogs/columnist/126448

Inesgeeulall. (2565, 25 flunaw). 30 vuulyey §9e91175UYsENINT 108N IINATINIINEIAUL.
https://www.thairath.co.th/\ifestyle/food/1967504

Toner, K. (2020, September 24). When Covid-19 hit, he turned his newspaper route into a
lifeline for senior citizens. CNN. https://www.cnn.com/2020/06/04/us/coronavirus-
newspaper-deliveryman-groceries-senior-citizens-cnnheroes-trnd/index.html

National Institute of Mental Health. (2018, July). Anxiety disorders. U.S. Department of Health
and Human Services, National Institutes of Health. https://www.nimh.nih.gov/health/

topics/anxiety-disorders/index.shtml

7.2 Vivlwdnsdiliusng Sumeunsdoya

mMwlvey Yo/anar\Feu./(1.U.1.)./Feunau./auRudle @/Tuiseuniuau),/an/ae
111717/l URL
AWSINgY ana/dnvsveerleu./(n.d.)./FeunAau./Retrieved (U,/3u/doundudu),/from

//111//4esiulas /JURL

fa819

U.S. Census Bureau. (n.d.). U.S. and world population clock. U.S. Department of Commerce.

Retrieved January 9, 2020, from https://www.census.gov/popclock/

¢ nsdifieulunhsnuliladomiionu

101




Journal of Innovative Media and Communication, Rajamangala University of Technology Thanyaburi

Vol. 4 No. 2 July — December 2025, ISSN: 2822-0501 (Print), 2822-0498 (Online)

NIsiIdausvdvIuItiDKIWNAY
n1358198¢luunAI1Y (In-text citation) Mvualvgideuldszuuuiu-Uves American

Psychology Association: APA 7th edition ﬁﬂmgﬂl,l,uumié'ﬂﬁﬂéjmﬂ https://apastyle.apa.org

nasiINsNOYsIvIIa:NIWUS:NDU

1. NSNS AT A151990 RuUNSIEFenNES TH Sarabun New UU19 14 Wags 1N

a

FanuuuTedelagliogiuuuuesm1sng 1wy m15197 1 a15199 2 0131991 3 A19199 4 (Dusiu

[

2. auszneu Tdnmadauauda 300 dpi 14131 Anil Ausidaesienys TH Sarabun

]
a

New 31 14 woest favun Santhuuudednelaglfegiuanswesnin 1y amwil 1 awil 2 il 3
Al 4 Judiu
3. mnasaazamUsEneUiuaiuesteua W1 alaeldmin i : fuvidessnys
TH Sarabun New U191 14 wegd fnun Inntuuindy
3.1 nsdeneBanmlszneuiinnanuvasieyady

AT 1 HaNTENUABYNTULALALINDNYBILATINTIURUUNAL NTHANWILlATINAS
lonouagniiadnoy Tu-le-Tu waranuguiingymiil

w1 : uatl aFavisuazlasing angiied (2562)

a va o

3.2 ﬂimN’Jﬁ]EJLﬂu@:@E]ﬂLLUUﬂ’]W

Y

=

MR 2 @3URINIINSUIMISIANIsANduTUS AuuTwesrugnsAlonauaeny

11 - 2 nlagrIde a13nn gITsa

dVUNAIUKSDADUNIWSILAIDUNIWNIAN
NDVUSSIUNENISNSasUINssuFona:n1s¥oans
anzwaluladfomsunary wninerdemaluladnnnasyyi

1Al 39 Myl 1 auussdn - uasunen FuarABIn S1LnemaBIMAl SandaunusE 12110
Inséndi 02 549 4513 Twisans 02 549 4500 A jimc_mct@rmutt.ac.th

102



