MNsasuinnssudenarnsdeans, uninendemalulagvusnasyys

7 4 avuil 2 ifaunsngin - §uatAN 2568, ISSN: 2822-0501 (Print), 2522-0498 (Online)

a

a

bAIEYT

v

22

A3

“Indn

FUNSUUNANY :
2 fugney 2568

o
Judindlounaay :
2 fanAu 2568

FuUNnUSUUNAY :
20 AAnAY 2568

Sufiweuns (Online) :
25 §u2AN 2568

919138 AnvinaAluladFeansuiavuy uninerdemalulagvinasyy
§

DNSNAVDIDATIAIULAINUNARDNITANIBAIN]LALUIDTINITARY

o

a' firyeyral YeuliAng

2 ¥ o

AInswed W91919? wazdsng AnARnsenRe’

3
w1 pnnAluladdeansuiavy aninendemalulagsvunasyys

<

*Q"dizﬁuﬁ‘Ui‘smﬁ% : jarunee_j@rmutt.ac.th
UNANED

AsAnwIEed Bvdnavessndunasiiiinasenisananwlavane1ng
AR ﬁ%fmqﬂszmﬁl,ﬁa (1) ANWIAIAUMANNTENVBINTIE@IULETLUNTENEAIN
l29u1919113AAY (2) ANYINTEUIUNSHANN NI IMTARU ey (3) Useliluy
anufinelavesnguiogisiifisenimlavanosadu 3nsfnw Ae n1swan
AWeNIAaN 11U 8 A Jnunadlasltiasnds Swau 4 an uazdnuadlagld
wasyy S1au 4 am dvuedamadiuuasiatu Tiun 11 211 41 ua 8:1 9 ni
thamldlingumaass liun Uszansiiendeagludaminunusiil $1uau 30 au
UsELUAINUNUNEENTBI9RSIEIULES Lagtinan1sUsEliuuInann nlawen
ownsadu nefiiderngusaiiugunmveanin wdnhluldngusiogns $1uu
102 au Uszduarufisnelafifisoninlavanomnsady

NaNANY) WU SaTdnvesuasivanzatlunsitenwemsndy
Tnglduaauda fie Snsrdauuas 2:1 wazdnmaduveauasiivnzaulunisaioam
pmsndulagliuadyy Ao dnsndunas 1:1 nan1sfnwinisnanninaielawun
91MM3AFL WU TumBuNIIRIBAMDIMIARY § 3 duneu THud Tunou
MawdeunsnounIanan tuseuniakan uardunoundinianan nansUsudu
AN YRaEideargy wud1 nwemnsaduaansathlulflunslawanls udnos
\dengunsalusznevanliimunzaunardefisemisaduegisgnieaniuman
Tnvu1n1s wanisuseifiuauiianelafiddeninlavuiemisadu nuin
nauiegnafiaufianeladeninemnsaduiidauadnelduasudslusnsndiuuas
2:1 wagnmemsnduiidauaddaslduanialudnsdiunas 1:1 egluszduun
Wufuited ngudiegrsdinnuifiuiinmenmsaduiifonasdaslfuasudoas
nasugelnmaneiidduaesnuiiiudseusnndige

ANENATY : eINTEAUAN, 81NIATY, Anlsma, SR1duuas, Auanela

21



Journal of Innovative Media and Communication, Rajamangala University of Technology Thanyaburi

Vol. 4 No. 2 July - December 2025, ISSN: 2822-0501 (Print), 2522-0498 (Online)

The Impact of Lighting Ratio on the Advertisement Photography of

Clean Food

Jarunee Jarernros!” Kanyanee Bunmeesak? Jakkapong Morarat? and

Received:
September 2, 2025

Revised:
October 2, 2025

Accepted:
October 20, 2025

Available Online:
December 25, 2025

Jirayu Sakdamrongkit?

' Lecturer, Faculty of Mass Communication Technology,
Rajamangala University of Technology Thanyaburi
2 Student, Faculty of Mass Communication Technology,

Rajamangala University of Technology Thanyaburi
*Corresponding Author: jarunee_j@rmutt.ac.th
Abstract

The objectives of this research were to (1) study the suitability of light
ratio in clean food advertisement photography, (2) study the production
process of clean food advertisements, and (3) to assess the satisfaction of the
sample group regarding clean food advertisements. The research methodology
involved generating 8 images of clean food, comprising 4 images taken with
hard lighting and 4 images with soft lighting, while employing various lighting
ratios: 1:1, 2:1, 4:1, and 8:1. An experimental group of 30 individuals residing in
Pathum Thani Province was presented with the images to assess the suitability
of the lighting ratios. The evaluation results were utilized to create clean food
advertisements, which were afterwards assessed by experts for image quality and

by a sample group of 102 individuals for their satisfaction with the advertisements.

The research results showed that the suitable lighting ratio using hard
lisht was 2:1 and the suitable lighting ratio for photographing clean food with
soft light is 1:1. Also, the production process of advertisements comprises three
stages: Pre-Production, Production, and Post-Production. Following the experts'
quality assessment, clean food images can be used in advertising if the props
are chosen carefully and communicate clean food according to nutritional
principles. The sample group were satisfied with clean food images illuminated
with hard lighting at a 2:1 lighting ratio and those illuminated with soft lighting
at a 1:1 lighting ratio at high level. The sample group expressed the opinion that
clean food images illuminated with both hard and soft lighting were perceived

as having the most vivid colors and appearing to be the most appetizing.

Keywords: Healthy Food, Clean Food, Advertisement Photography, Light

Ratio, Satisfaction
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