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Abstract

Received: The objective of this research was to study integrated marketing

september 5, 2024 o munication of Thai filmmaking that generated 100 million baht in a short

time after COVID-19 by analyzing the Thai film industry after the COVID-19

Revised:
November 27, 2024  Situation from 2020 to 2023. The data were collected by analyzing three

Thai films through purposive sampling of three Thai films: 1. The Undertaker
Accepted:

December 2, 2024

(Sup-Pa-Rer), 2. Death Whisperer (Tee Yod), and 3. 4Kings 2.

The research results found that the Thai film production company

Available Online: . . S . .
variabie Bntine employs an integrated marketing communication tactics for Thai films. These

December 25, 2024
tactics involve: (1) identifying the target audience; (2) determining the
allocation of marketing communication tools; and (3) application of
filmmaking principles, through film’s concept creating, marketing analysis,
movie titles naming, talented actors and actresses who serve as the film's

main selling points.

Keywords: Marketing Communication, Integrated Marketing Communication,
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