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Abstract

This research aims to analyses the actual problems and challenges arising after online
platform training and to explore sustainable development approaches for long-term income
generation for the Chang Pi pottery handicraft community. This study is a qualitative research
project, collecting data through in-depth interviews and focusing group discussions with
three key stakeholder groups (N=39): policymakers and academics, practitioners and
beneficiaries, and customers. The data was analyses using content analysis. The research
found that although participants acquired skills from the training, they still face a "Post-
Training Gap," which is a significant barrier to generating actual income. This gap stems from
three main factors: 1) a lack of confidence and continuity in using the technology, particularly
among the elderly; 2) limitations in content creation and identity-based marketing skills; and
3) the absence of a mentorship system or continuous local support mechanisms. This finding
suggests that promoting a sustainable digital economy within the community cannot rely
solely on single training. Instead, it necessitates the creation of a "hybrid support ecosystem"
that integrates skill development, continuous consultation, and partnership networking to

bridge the post-training gap and lead to genuine long-term income generation.
Keywords: Online Platform, Community Economy, Post-Training Challenges, Digital Marketing, Strategy

Sustainable Income Generation
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A3l (New Knowledge)
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3. N5v818N15UsEENA LN BE TAM waz DOI

U aﬁlﬁﬁmqwﬁ Technology Acceptance Model (TAM) wag Diffusion of Innovations
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NEW KNOWLEDGE
CONTRIBUTION

This study offers three key contributions to
new knowledge in the field of community-
based digital economy research:

, Introducing the
@ “Post-Training Gap”
Highlights the practical

challenges faced by community
members after training.

Developing a Five-
Component Framework

Serves as a transferable-model
for future research and practice.

Extending TAM and DOI
e Theories

Applies these theories to a
rural handicraft community.
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