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Abstract

The objectives of this research were to : 1) Motivation factor 2) Trust factor
(Reliability) Factors in the influence of social media influencers include : 1) Inspiration
(Inspiration) 2) Reference (Referent) that affects the perception of financial products
and life insurance of the Generation Y group of Money Diaries is a research method
of descriptive statistics (Descriptive statistics) and inferential statistics (Inferential
Statistics). The population and sample group is Generation Y. The research tool is a
questionnaire and tested using statistics, Multiple Regression Analysis, and the
statistical package SPSS (Statistical Package for Social Sciences foe Windows) by The
research results found that Motivational factors Trust factor Inspirational factors
Referral factors As for the dependent variable, it has a predictive power value ()
=0.569, calculated as 56.9% when setting a P-Value not exceeding 0.05 and predicting
the primary variable's effect on the dependent variable by analyzing the regression
coefficient (B). It was found that the variables that can be used or Influence the
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perception of financial products Money Diaries' Generation Y insurance is ranked first
by trust factor (B = 0.531, P = 0.000). Next is Motivational factors (B = 0.367 ,P =
0.000), respectively, and variables that cannot be predicted or do not influence the
perception of financial products. Money Diaries' Generation Y guarantees are the
inspiration factor (B =-0.031 , P = -0.514) and the referral factor (B =0.088 , P = 1.624).

Keywords : Perception of Financial and Life Insurance Products, Motivation Factors, Satisfaction

Factors, Influencer, Blogger
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wuvasuauinsaiuideadidne $1uau 3 v wudn demauusiazdeiAninuaenndes
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Baszirulusunsudniaguuuunneaia SPSS (Statistical Package for Social Sciences

for Windows)

Nan135938 (Research Results)
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Hadefudsinelusuusagila (Motivation) naufidaeeslsinudifganniae
fioamstoUsziuiiedunsominduazavauning (X = 4.433 ,5D.=0.746) drfusinun
Ao nsyuseiuazyinlvlesunauseloviasmnuazsiasilunisandudin (X = 4.148 |
$.D.=0.810) wazdesn1sdeUsziunsznanauunugenitan ugnien1sdy (X = 4.128
S.D.=0.801)

Hadesnuanindede ( Reliability ) nquiidhegslyinnuddqannide Aaduna
Money Diaries Tidayannuiiiedfunansdasimansitunsussfulideyaiindede (X
= 4.210, 5.D0.=0.795) @1AUSANT AD j’ﬁm%ﬁamﬁ] Money Diaries 5la & nwainIs
wansoaniia (X = 4.203,5.0.20.776) waz Ja1d89vas Money Diaries 111508314
muiBesiuldifueened (X = 4.173, 5.0.=0.865)

Jadufudninaves Influence Tuduusstiuanala ( Inspiration Member ) ngudl
Hrogralvianudfgunnd fe And1yanaiiideidesddiutieliidninlésuuszaunisal
UsegeiinelAnusstiunnale (X =4.410, 5.0.20.753) Sudaun fie Aninnsgdesiiu
1WA Money Diaries wdvibivinuldsuusstunnalalunsudndudeslugidimne (X
=4.370 , 5.D.=0.695) Lag ﬁmmé’ﬂmﬂmsgﬁammm!\/\oney Diaries ka3lAsuLsaduna
Talunsnaunundndueinnansiunisdssiu (X = 4.313, 5.0.=0.813)

tadusnunguénsds ( Referent Group ) nguiidhegndlyimudfunnide aunsn

(Y 6

unanduainiansiiusasnsuseiulaainyaraiddeides (X =4.365, 5.0.=0.673)

(% A

° Aad o vy & U Y a o & a ° o o 9
ddudnun Ao yarandveldedladnimmnfsusnandaginiansiulasnisvinuseiurili
vinulddndulafiosinaziSousaiu( X =4.273 , S.D.=0.771) war Andyaraiiideides
A5k uziINAnS ugin19n1sukasnsUseiulmidusgefnaziianud LY afe (X

=4.220, 5.D.=0.934)
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N3TUsHART TN TRULAEN15UTEAUYDINGY Generation Y Y84 Money Diaries

a |

Uadgiiievsnarien1siusnandueinanisiukanisuseiuves

ﬂEjiJ Generation Y 984 Money Diaries

A3 B t P-Value
ATl 0.070 0.376 0.707
Uaduauseqdla 0.367 5.798 0.000
Padedupnuindede 0.531 10.184 0.000
Jadeaunsstuniala -0.031 -0.514 0.608
Yaduaun1991989 0.088 1.624 0.105

r= 0754, R%-0569 , AdjustR?=0.564 , F = 130.118 , P= .000

ANV UALLAFILT 1 BvEnadudninet Fhuussgsle , fumanindodie)
daHanan13TUI NANAMIIN19N1TI3UkaEN15UTEUYDINA N Generation Y 4834 Money
Diaries fudsiuildlunisnensal fe Yedosuusegslauaztadosumiuiniedo Tu
dauvesrdruanensal (RA2) =0.569 ey 56.9% lermuaen P-Value laitiu 0.05
waznensaifuUsiudmaiuUsanulnelinsesimdulseansannee (B) wui dadudnu
wsegala (B = 0367, P = 0.000) waz Yadesnuanuindedie (B = 0.531, P = 0.000) i
MENARBN1ITUIHANAUNNINITRUNTHAEN15UTEAUVDINGYN Generation Y Y83 Money
Diaries

wamsmmaauauuﬁgmﬁ 2 3n5navas Influence (AUKTIRELY |, AIUN1591989)
daHanan13TUI NANAMIIN19N193URaEN15UTEUYDINA N Generation Y 484 Money
Diaries sudsiuiildlunisnennsal fie Yedosuusegslauazdadosumnuiniedo Tu
dauvesAgnanengal (RA2) = 0.569 Ay 56.9% illefvuaen P-Value laitfiu 0.05

I

Y v o a ¢ a £ ] v v
wagnensaliuUsiudsadusaulaedinsgiadulseansanaes (B) nuindadudu
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wsstuaala (B =-0.031, P = -0.514) wazdladaarunisensds (B =0.088 , P = 1.624) lai

Y a Y I3

aunsanensallavseldidnsnasensuinandnenninsiunskazn1sUseiuTangy

Y

Generation Y 983 Money Diaries

anUs1eNan15998 (Research Discussion)

Y a % L3

AINNTANYINUINDNTNANUININGNEINARDNITSUSHAND NN ULAE NS

Y

=2

UseiuveIngy Generation Y 989 Money Diaries an#igafifio @laun usegdlas wuin
maufinguiiegaiiumeinniigaausudunsnde duseanisteusziuiiodunseming
v e =i oA A o Y 1 < v
wATAEANNING 4.433 (UINN1EA) Wag ANUITR DeNUIIAANTINquAI0E 1 AURIEUIN
N14n 3 SUAULINAD ¥ITUAATUNA Money Diaries TvidoyanusiAeIfundns e s
nsRunsUseiulvdeyanuwietie 4.210 (nfige) lngannisnaiundiedy danani
anansaaiamsSuinandarinianisiukasnsuseiuls wenanlianuuddetie §awnain
nslianusludndndaminianisiunisuseiu luiiania Jediundanissusnandoe
N19NTRULAEN1TUTEAUYBINAN Generation Y kagdndadenilsnanaduayu auuigiu
= ' . = I3 ! A a I3 ] aa
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