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Marketing Mix Strategy that affect the decision to purchase Salted Egg

Dinsopong of consumers in Mueang Mueang District, Lopburi Province
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Abstract

The objective of this study was to: 1) investigate the personal factors affecting
consumers' purchasing decisions of salt-cured eggs made with soapstone in the Mueang
District, Lopburi Province; and 2) examine the marketing mix strategies that influence
consumers' purchasing decisions of salt-cured eggs made with soapstone in the Mueang
District, Lopburi Province. The sample group for this study consisted of 400 residents in the
Mueang District, Lopburi Province. The research instrument used was a questionnaire, and
the data were analyzed using descriptive statistics, including mean, standard deviation,
frequency, and percentage.

The findings revealed that the majority of respondents were fernale, aged between
41-50 years, employed in government service, had a bachelor's degree, and earned a
monthly income of 10,001-20,000 Baht. Regarding the marketing mix strategies affecting
consumers' purchasing decisions of salt-cured eggs made with soapstone in Mueang District,
Lopburi Province, it was found that the overall marketing strategies had a significant impact
on purchasing decisions, at a high level. When considering the specific strategies, the most
influential factor was the price, which was rated the highest. The price of the salt-cured eggs
was considered appropriate for purchasing as gifts or souvenirs, which strongly influenced
consumers' purchasing decisions. The second most influential factor was the product itself,
with packaging being suitable for different purchase purposes (such as personal consumption
or as gifts), which also had a strong influence on purchasing decisions. The third factor was
the place and distribution channels, with the products being sold through suitable outlets,
such as bakeries or restaurants, which strongly influenced purchasing decisions. The least
influential factor was promotion, with marketing communications via various media (such as
online platforms or annual events in Lopburi Province) influencing consumers' purchasing

decisions at a moderate level.
Keywords : Marketing Mix Strategy, Purchasing Decision, Salted Egg Dinsopong
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