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Abstract

The objectives of this research are as follows: (1) opinions on the marketing mix, disruptive
innovation and watching movies on streaming; (2) the relationships between the marketing mix and
disruptive innovation with watching movies on streaming. The 400 samples were undergraduate students
from higher education institutes in Bangkok and selected by convenient sampling. The results showed
that most of the samples were female 20 years old, studying in second, a monthly income of 5001-8000
Baht, and studying in Public University. The findings showed a high level of agreement on the marketing
mix, disruptive innovation, and watching movies on streaming. The opinions on marketing mix and on
disruptive innovation between male and female students were not different at a statistically significant
level of 0.05, but the opinions on watching movies on streaming between those two groups were
different at a statistically significant level of 0.05. The marketing mix and disruptive innovation had
positive relationship with watching movies on streaming at a statistically significant level 0.01. With
multiple regression analysis, the results showed that the combination between the marketing mix and

disruptive innovation could account for 26.7% of the variance (R%) of watching movies on streaming.
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uni (Introduction)
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N39UN15338 (Conceptual Framework)
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1) Uszansuaznguaqagns (Population and Sample)
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NAN13798 (Research Results)
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3. nausegnaiwheiunsnandunainnssuidnegsnanimeunslussduinn (X = 3.75, SD. = 0.588)

M15197 3 sERuaUAnuAgIiUNMINANRuMLInnsIuRegRan e Uns

NISWANNUNIIUINNTTY X S.D. Asudana
Sustaining Innovation 3.60 0.763 WAUA83N
Disruptive Technology 3.90 0.695 Winen
ANFILNILA 3.75 0.588 WiuAe3In
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WudeNdenvududisunsn waznisidudenldlugianaling

A151971 4 AMUAATILLALIAUNITSUTLN NEURSART LTI

(n = 400)
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. . . . . uwlawa
MUY | MWW | MWW | 1w | 31U
(3owas) | Gooaz) | (Sowas) | Bewaz) | (Sowas)
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1| ameuasansuils (3.5) (5.0) (21.3) (36.3) | (34.0) 110
Wudusuusn
drdudeniuy 26 38 84 140 112 | 3.69 | 1.166 | Litusy
2| MweunsanIuils 65 | 05 | (10 | (350 | (280) wn
2819108 3 ASY/AUAN
5 | dnliandsiu 23 27 83 142 125 | 3.80 | 1.127 | wfiude
ANYURSARSUTS (5.8) (6.8) (20.8) (35.5) | (31.3) 170
drwduinldinanFue 37 62 99 136 66 | 3.33| 1.191 | \usie
4 | nmeunianTuil (9.3) | (155) | (24.8) | (34.0) | (16.5) dunang
fgfuiUiNau
ddldanegiv 53 72 92 112 71 3.19 | 1.291 | wiuse
s ﬂsaum"'sé"mmj%’mm (13.3) (18.0) (23.0) (28.0) (17.8) Jaunans
ANPUASARSUT
fefu
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5. HANTNAFBUANNAFIY
5.1 wAvIsLaznAngdinuAniufelfudulssaunainasnneunsansudsliunnsneiu

a o

pgNTyEAYNNadANTEAU 0.05

A157199 5 WisuisuauAniungfudLUTE AR IN NEUASERSLTITE NI 1ANAY B LASLNAE]S

Ll 31U (AU) X S.D. t
oty 121 3.99 0.676 0.089
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a o [

1 o Qﬁlﬂ' L
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el 319U (AU) X S.D. t
oy 121 3.72 0.642 0.201
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o > 0.05

a o Y
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aad Y
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5.0 @UUSEANAAIATDININYURSARS LTI ANUFURUENIUINAUNITSUTUN NG URSANS LT 908 193]
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aa

ydRYIsERANTEau 0.01

M197197 8 ANANAUNUSTENINNEIUUSLAUAAINNUNTTUTUANE U SAMINTI

fiauls X S.D. Pearson Correlation Sig (2-tailed)
dulszaunann 4.05 0.596 0.512%* 0.00
MssurnneuRsanIul 3.59 0.855

o> 001

a o

5.5 NMINANNUNNLIRATINEAMNFURLSNIIUINAUNTSUTNANEUR SanTuilseg 19l T d Agynig

aa @

annnseau 0.01

A157197 9 ANENAUNUSTEMININISNANEUNWIANTTUAUNITTUTUANYURSARMIUT

fiauus X S.D. Pearson Correlation Sig (2-tailed)
ASWENRUNNUIANTTU 3.75 0.588 0.405** 0.00
MsSurnneuRsanIui 3.59 0.855

o> 001

5.6 @3UUSEANAAIATBININEUAT AR SUTILATNISNANNUNIUIANSTUAINITOTINAUNYINT NS
o ¢ A a vy A Y calaa
Susunmeunsassuiislasesas 26.7 lnediulssaunaiaduimensaliifign

y' = 0.478 + (0.642 x d@ulszaunain) + (0.135 x NMISWANNUNINUIANTTN)

M15799 10 NNFIATIEINITOANDELNDNEINTAUNITSUTUATNYUATARIUTIG

fauls X SE, B t p-value
drulszaunann 0.642 0.086 0.448 7.459 0.00%*
ANSNANAUNNUINNTTH 0.135 0.087 0.093 1.549 0.122

AAST 0.478 : SE__ + 0.73

est —

R=0517, R’ = 0.267, F = 72.329, p-value = 0.00

o> 001
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d5Uuazanusnena (Conclusion and Discussion)
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o w

dnlundazsuasuiglain eundadue WunanAIuaINangvaInINeuns SuTINIaNISINIMLNe

£

)

\unanuinsnmeussassuile annsaldldfunarnmatsgunsal fusen WunangunmvesamLaE
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Aufuazuinmsfinevaussnmieanmsvesiuilnald fsmimngay Svomnanmsdndmineuaznisnszae
guinlianmnsadndeusinadmuneldegipsounqu 530157 uazwiug) nsduasuNIRaInsesasairuaR
firderndnsinst 1938015 9 Tunsgdde adeenudiemels wazaudosmsnandas duduazuinislungy
Austaaldmiing (Kotler, 2001, 8n9@islu Dangpathio, 2016; Barwise, 2021; Kotler et al., 2021)

2) madulavesgsianmeundaniuds Tuansgnudonslivinminimeunsluremisdu Tasane
pg9Banivrunweunslulseinimeund uigsialsnmeundaziinsiauiunegdeiies wiefiFonin
Sustaining Innovation ustlaguuldidsduutinismaialifugsianmeunianiuis vieduusngnisal
Disruptive Technology fansanauANARLALUBINaNI8eNsluiY Sustaining Innovation wazs Disruptive
Technology flagluszausnn Bnviadaranunsdelfuansdliiufamudnaurossadu wu dednaly
$u Sustaining Innovation ngufegsdmNARIuIIMsTIAmeuRslulsaweuR TsaziialdeTigandn
Aweunsansuils LwiﬁLLaﬂmﬁUﬂmmwmmazLﬁmﬁa‘luﬁzéﬁ’wm druaanulusu Disruptive Technology
ngufegaiuInmeunsanduiisfidiuiunmeunslidennanvatsuinninlssnmeunslusgduun

Wiy danyazdeyadinaiimenndeiungunmmanduneuinnssu (Disruptive Innovation Theory) ¥84
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Clayton M. Christensen 2813%aLau (Christensen, 1997) T,maqsﬁﬂiﬁqmwaum%ﬁuﬁmiﬁmmLLUU Sustaining
Innovation & stmuiAmn s meunsliABsdy udnundeelddeiigndfessisnntuiieliuing
wAuaNuFesnsvesuslnauanguiionaiiswoumn aduresinamagsin muindumaluladidnng
fmuuuimnsslalutiogtu dwalifssiansusuameunssuuuulmiiniu fo nmeunsariuds Tneidu
mMsurumeEuRsdirulassBumefidn uaziiaueuAiuanene o19lildtinanmnnsuTsfn
Tssmmewns udfissnesensdindulaliving nseiadmunsnludesinamsgsialsanmoundifnuannsa
asemanlaluiian

a a

3) NMIUTNNINBUATERINTVRLNATIB LAz AR dlinuLAna iU Tnonandadanufnidiu

£
v '

a ) ) a a o 1 = I o a | a yaa A )
WertunsTurnansuiianunndtneyg deenadumsieiis 2 allisusuukazandeunisiddinnenaiu
1% 1) o a va ¢ a, a ' A a a v
goandasiunisdrnianginssuglidumesidaludsemelned wa. 2565 Anuinnangsinginssunisld
Suwasiintionanssudunuiniskazn1sidumasiinluninsiuunniwwasie (Electronic Transactions
Development Agency, 2022) uaza1nn1s@n®Iues Riewpungul (2019) 1594 Yadeniidnswasenisinaula
Tdusn1s Netflix voeguslaalulwansinnayuas wuiwwenganisandulalduinig Netflix unnndnnesie

= <, a A o s Al ¢ ada a .
901NV UNTIZINANQPITUTOUNTTUTNNMNEUNS T3d IHUTN5U Netflix

4) AUTEINUSTANAANALATNISNANRUNIIUIANTTY ANNISDAIANISIVSDNYINTUNITTUTUNNEUNS
ansuflslaiissunsduingu nenuiwlinguiegsazdmuaniuieiudlszaunaln SaMInIsnaniu
maudanssuluszdvunn wiidlouhumageunisanasenniuauAaiuieItunIsTuINA NEURS RSN
naunuImaNdiuseglusEiuUunans Inens 2 Jaduanunsalinensainssurunmeunsansuiesiuiu
Ifieefosay 26.7 el WulUlaniwifuilanasdamnuiudisunlunisiiausduduasusnisvesln
a A a = v P a a a a X 1ay v |
Usnsansuile saudadnlatensidsuwlaswasnaluladiasininuasninauieNuinIu Wil lauungaanuln
aeldusnisiauely nasiensdnduladeonlivinisvesuilanrenaunantdededuild wu (1) Yadesunmdnual
Y9INTIAUAT AIWITeVee Udomthanavong (2019) wuin awanwalnsdudn n1suinnudelumsldam

o Ve faa a 1 =1 a 1 a QIJ 1 a v o w v Y
waznsTusieUseleviiisvnadenufisnelavinisvedlswsuruneundintuegelitud Ay (2) Jadednu
ANULANANYDYIIBYTENEGNYITTY (Generation) AIUITeVee Euajarusphan (2018) Wud1 NEURUILBLTTY
Wnduazae Tvenanlunisuilandeasan uwastemsiveulunsuilardeuiniigasieiu wenaini &l
Wemdenvureuuasauietie Wiaedeyat1iasannunawing  wu Insvied widediun viseing lussu

$99RIUNFNULUN Y
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