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Abstract
The objectives of this research were (1) to study the perception of the policy on plastic waste
management of Generation Y consumers and (2) to study Generation Y consumers behavior on plastic
waste management beverage purchases. Data were collected through questionnaires, sample group
of beverage consumers in the Generation Y (23- 42 aged in 2022) in Pathum-Wan District, Bangkok, 400
sample. Data were analyzed using frequency distribution statistics, percentage, mean and presented
in the form of tables and descriptions
The results shown that the majority of the sampled were females, 22-26 aged, average
income 10,001 - 20,000 baht/month, bachelor degree, buying beverage 3-4 times/week, 4-6 drinks
/week. Beverage garbage management after consumption, most of them were thrown into the trash
without sorting. The channel for perception of plastic waste management policy, the most from
Social media (67.50%), TV (53.75%) and point of purchase (46%) respectively. Policy acknowledgement
on plastic bag reducing (86%) more than plastic straw reducing (79%), Styrofoam food box (69%) and
plastic mug (63.25%), respectively. 57.25% of samples were affected by policy. and 65.75% want to
learn more about plastic waste management policy through social media, TV and radio. Plastic waste
management behavior of sample in overall were moderate level. Reuse behavior was the most
average, reject and reduce behavior, respectively. Behavior of reusing plastic bags more than
plastic mugs and plastic straws, respectively. Behavior of reducing plastic straws more than plastic
bags and plastic straws, respectively. Behavior of rejecting plastic bags more than plastic straws,
respectively. The suggestion is that relevant organization should publicized the policy in order
to understand plastic waste management through social media. and study about factors in

influencing perceptions of policy.

Keywords: perception, plastic waste management policy, Plastic waste management behavior, Generation Y
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ihluanaaeuaunmitovndviinuaenadesvestomaiuiuinguszasd (100) wuiwndediay
#39A1 10C 2 0.5 Fuly Aot ldlddulunmunst 352 naatad (2558)

< v
4.3 N13LNUIIVITIUVDYA

'
a =

Anfiunisiiusivrindeyanfond erduulouienisdnnisvesnataingau Roadmap

Y
N133ANITVELNANERN WA, 2561- 2573 WIAANGUANGANTTUULYE LUIAALILLDLSTY WUIANNE Y
N353 warauddeiinglatesannunastayasie o 1wy nilsde 61351 UNANUNIEIYINTT WITEN
Aeades WistunivuansauuuiAnn1s3de wasiusiusdeyalsugll Inslduuuaeuaiuwuy

1 Y 1

google form LilodnBALATAINLaTANTINIdmIUneuL VAUl Tnsavduiiog1auuy
191233 (Purposive Sampling) A ﬂuﬁagﬂmmwl,ualﬁﬁi?umﬂ (AnTEINU W.A.2524-2543) Lazlagas
fufluaunutu ngunmaniuas Jaduiunuresyuruiies gudnaiwesdsdiuisainuaznn
S Suemnsuariuedosiu Taaifurunsugugilaglduuuasuaaludousanam
4.4 M3AAszvidaya
TeyadsUinamnuuuasunudui 1-2 aztuniieseiAuanainiud Afesas

WUUEBUNEIUT 4 98 uMIlAsEiiien wuudeuaud@iuil 3 asiuminsginigananaaslasaiuy

N o 1 [ a [ U '3 a a a ¢ o &
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AadgaNIzAUNsUR URkazudeszvawndeioutsziunginssus seniu 5 sziu

[

MINNUNVDINTET LNAF (2538) Fiail

AAzuuULRAE ALY

4.21 - 5.00 53éfuwqaﬂﬁﬂuﬂ’ﬁ%’mmwazwmaaﬂmﬂﬁqm
3.41 - 4.20 szAuNgANIINlUNITINNITVEZNAERNLIN
2.61 - 3.40 seAungAnssulumsiansveenatainuuna
1.81 - 2.60 seaungAnssulunisdanisvesnataindey
1.00 - 1.80 seiungAnsnlumsiansvegnanaintesian

5. NAN13Y
5.1 Yoyaiiluvasnguiaogne
nausegdlngunands Sosaz 56.75 91gsening 22-26 U Sovaz 54.75 913w
Uan/tnAnw) Seway 43.75 iﬂﬂlé’t,aﬁlwialﬁauagjﬁ 10,001 - 20,000 UM 5888 38.25 NNSAN®N
szauUTeIns Sowaz 70.75 mmﬁiumi%am%ﬁmagjﬁ 3 -4 aSy/dUnvi Sevay 40.00 SruaULY
Tun1steirdesiu 4 - 6 uiv/dUaw Sevay 44.00 naraRniiinannsgeinIesuanvainanudy
WaERn 098917 Av NaeAnataRnuLazIATEUNAERAn (Faraz 90.50 , 83.00 tag 79.00 ANAIRUY)

mMsInmsveznaIMsuslnarsesuadulugAdegllafnuenusenn Andudosas 55.50 Awmsen 1

a v % 1w '
M99 1 ?]9%@“'31U°1]9@ﬂ@]3~]ﬂ?38"|\1

n =400
Hoyaily 1 (AY) Sovaz
1. Wl
Y18 100 25.00
NI 227 56.75
LGBT+ 70 17.50
Lalszuine 3 0.75
2. 91
23-26 1 219 54.75
27-31 1 85 21.25
32-36 U 56 14.00
37-42 ¢ 40 10.00
3. 91N
Wads/tnAnw 175 43.75
USELeNYU 122 30.50
FusIwNT 17 4.25
g3nadIui/Ang 71 17.75
u 9 (e Anetds sumiieansd gnina Wnthiigsmssuing 15 3.75
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M131991 1 Yayanaluvasngudleeng (sa)

foyaily 1w (Aw) Souay
4. selfiadediaiiou
N3 10,000 UM 115 28.75
10,001 — 20,000 U 153 38.25
20,001 - 30,000 um 74 18.50
30,001 - 40,000 UM 31 7.75
111171 40,001 UM 27 6.75
5. 58AUN1TAN®geER
fnIUSeae3 53 13.25
USeyes 283 70.75
Usyaylnuazasnin 61 15.25
3 9 (W, e, dseudnwimeuvans) 3 0.75
6. Srununiidunsdoriashusadunv
1-2 pde/danvi 87 21.75
3.4 pSo/dunni 160 40.00
56 ASy/dUa 97 24.25
1 6 Ay 56 14.00

7. 3uwialun1sYeansasnunadUani

1-2 ui/dUan 167 41.75
4-6 uN/dUa% 176 44.00
7-11 ui/dUan 43 10.75
11NN 11 wn/duan 14 3.50

8. WANEANAINNISVBLATDINULAAZATI

(maulsu1nnii 1 99)

LAINANERN 362 90.50
NIATRUNATARN 316 79.00
BaoANANERN 332 83.00
qumaamg‘ﬁ’; 224 56.00
U q (nanadnvieriumasn) 8 2.00
9. MIsansveznataRnunaInUslnaAIany
Hasdozndontulllduondsyian) 222 55.50
feastarniouusnUsvinvves 117 29.25
Futhndusnldean 52 13.00
wluvihanulseivg DIY 8 2.00
B 9 (nvepnniuiildinasusasdwesuazaio) 1 0.25

UR 1 alun 1 uns1AU-DNWEU 2566 (Vol.1 No.1 January-June 2023)



IsaAsuRDNEadINEAaGNA (LUUEEhAGSIA:A0GUEHARS)
Journal of Vongchavalitkul University (Humanities and Social Sciences)

5.2 1M13503UleUNEn15IANTTVEENAERN VR UTINALATAIANNFUALUBLT UMY

NMIANIMITUIUlEUINsTaNsveEnataany wuil nguieg1ssuinsenidannisly

¥

gananadntudadiuinnintedu o (Sewaz 86.00) luvnziuiniseniinmisldvaeananain naedluy

U3390M1TwazuMuInaadin egisesas 79.00, 69.00, 63.25 Aua1AU Laglasunansenuan

Y

wleue Segay 57.25 wardiulvgdensieenismiudeyanediuuleuig 91w 263 au Sevay

65.75 laganizitudeluidua 1y IG Twitter Facebook Unelawaun dalnsviail doneuazdud

AIP15199 2

M13199 2 MsfudulsuenisianisvesnanainveesuslnalATasnunguLaluaLITUINY
n=400

v o v [

darauaunsiviuleuny 31U (AY) Joway

1. ulsunean/idn qawmaﬁnygﬁmwma
NI 344 86.00
Tainsu 56 14.00
2. ulgunwan/lan vasanaann
NI 316 79.00
Tlainsu 84 21.00
3. Wlgunean/idn ufnanaanuuuuny/dasaientis
NI 253 63.25
Tlainsu 147 36.75
4. ulsuwan/idn naadlvausIeIMIg
NI 276 69.00
Tainsu 124 31.00
6. ulsungan/ian wanaan 4 via dewansznuAans
AnduIInUs2INIU
lasunanszny 229 57.25
lailasunansenu 171 42.75
7. AUAB9TUNNTIUNT VLTI UIBVDINITIANTS
Ygznanannvasusemalng
Fosnsnsu iudedolediva wu IG Twitter 263 65.75
Facebook thelawan delnsvimi Foinguasdid

laifmanisnsu 137 34.25

wazaINNsANwIdmuInYesmeiinguiiegrsiuiulovienisinnisvesnatainy lusesves
n1sendnnIstdnanain 4 via lawn ganatafinuuuune uinanadnuuuldasafen vasanaian
waznaedlng wuin ngudiegnsuiuloues Wndeluduanniian wu Auled e wialn viawes w87

somuNAeMITUINUEeINiFluaznteduAn sudau (Faeay 67.50, 53.75, 46.00) FawNTT 3
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A151971 3 Faemsmsiuiuleuienisiansveswanainvasffuslnaiaesaunguaiueisdug
n=400
ns3udrude A1 (AW) Soway fduil
1. Helnsvim 215 53.75 2
2. doingy 21 5.25
3. deodsiiuni wu ilsdedinmt wiuitu Tuuas thelavanlvames 163 40.75
4. 9poAudn 1wy $1uén Suazaintorsasandudn e 184 46.00 3
5. A3 919138 84 21.00
6. Witou/ Ausn Afteusinnu /aundnlugey 71 17.75
7. UAAAATBUATY BN 42 10.50
8. MLIUIIVNNT 41 10.25
9. delanToa wu 3uled 1w wiade vinined 270 67.50 1
10. 31 9 (TikTok, fivihau) 2 0.50

5.3 waAnssuvasfuilnanguauaistunelunsianisvezwarafinannisdaindasiiu
NNTAN WU NEANTIUNITIANTVEENAERNVBINaNiIegslunmTeg sy

Urunans (Aadeiiy 3.19) Teenginssunisldidinanain (Reuse) agluseduann flduadeunniian

(Winfu 3.44) se9asu1fangfinssuufiasnisidnaiasin (Reject) wazngAnssuannistdnaiadn

(Reduce) aagluszAuUunany TA1ademiiu 3.15 wag 2.97 mMudiy fapn3199 4

M19197 4 WeRnTINYRUTINALRLUBLITUETUNTIANITVIENANERNIINNTYDLATRIAY

n=400
nwaRnssnvasuslan X SD. FTAUNGANTIU a9u
AIUNITARNVYZNAARNIINNTYBLATDINY 2.97 1.25 U1unana 3
AUNT LGV NAERNINNITTOLATOIAN 3.44 1.14 1N 1
aun1suasnislinanainainnisderniesdu 3.15 1.16 Urunans 2

a5y 3.19 1.8 Yrunang

waznnfinnsanginssulusiuannislonaiainainnisderniesiy (Reduce) Wui
nausegainginssuy lngsimegluseiuliunais danade (X =297, S.D.=1.25) lagngAnssunis

Tdudaundrulunisdeineshutiieanvezainuiinaiadin aglussdvuin Aade (X =3.44,
S.0.=1.04) sesmunfenginssulunisldgelduiininiesau) Avihaind/Inunsw/dnanu w84 e
¥ a Qy a d‘ S Val a £ 96’ 1 £y 1
annsldganatainuin daade (X=2.77, S.0.=1.43) uazngdnssulunisldnaenindiuda 1y
NaONALAULAE anbil “1av teannishkavasanatadin daedy (X =2.71, S.D.=1.43) AUaNU

AR5 5
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NOANTTUANUNITANVYZNANERAN 5EAUULUR X SD. S2AU
Uszan 1Oy T4 uug e NOANTIU
vgnﬂ%y’q Uszdr  vede e

1. msldufaidnlunside 74 106 155 50 15 344  1.04 17N

\n3oshuiioanvezan (1850) (26.50) (38.75) (12.50) (3.75)

WAINaNEAN

2. Mnaemirdius Wy 39 76 111 78 96 271 1.28 Uunan

aonauaULed nasald “as (9.75) (19)  (27.75 (195  (24)

eannsldvasnnanaiin

3. Tndldufanin (edostu) fivin 62 72 94 56 116 277 143 Uunans

i/ lrnsu/anau vas (15.50) (18) (23.50) (14) (29)

doannsldgemanafingin
NAINTAW 297 1.25 Yrunang

WagyINTIATUINGANSTUNSIEE NATERANAINNTTOLATRIAY (Reuse) WUTN NENMIDENY

fingAnssuy nesimegluseauinn (X=3.44, S.0.=1.14) Inenganssulunsdiganaiainainnisee

wiseanulUlden wu Tdves Tduey a1 IAnadeinniign (X=4.11, S.D.=1.04) 89891ABNGANTIUNNT

PudmatainainnistewnseanulUlddn wu Tdunau Tdves wigdunan =a= (X=3.62, S.D.=1.11)

wazngAnssuUIMasanaainaINnIsterrIasnulUlde Wy vineudsehvg DIY 61 9 (X=2.59,

5.D.21.26) AUEITU M54 6

] a v g a Y al 1%
N340 6 Wi]@lﬂiiﬂﬂ']il‘lj‘ll'lwa'lﬂﬂﬂ (Reuse) %aaquﬂnmmumwu'sw

waAnssudunslidrues 32AUUHUR .
wanamn dszdn  du U4 wiwq  liwe X SD. ifmj
‘v!nﬂ%a Uz vede e rannasH
1. Yhuftmanafineinnisie 95 138 105 42 20 36 111 1A
wdaarululde wu Tddi (23.75)  (34.50) (26.25) (10.5)  (5) 2
Tdves tzdunan “a=
2. thwaeawanafnannmsde 35 65 101 98 101 25 126 ey
w3y Tlden wu (8.75)  (16.25) (25.25) (24.50) (25.5) 9

uUsEAYg DIY 619 9
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M13199 6 waAnssuN1sIdEwanadn (Reuse) vaeUslnALALLBLIYUINY (so)

waRnssudunslen 32AUUHUR X  sD. STAU
YTNANERN Usean 1Ju g1 wwug  ldee NOANTS
vgnﬂ%y’q Uz ueeds  ads U
3. thganaAnildainnste 187 113 69 19 12 411 1.04 1N

indosin Wlde wuldues  (46.75) (2825) (17.75) (4.75)  (3)
Tdvey 2182
ATNTU 3.44 1.14 41N

LaENINTIN TN ANTSUUGasn1TIdnanafinaInn15ueLATesRY (Reject) Wuin gy
Aaeg1alingAnssus laesinegluseauliunais (X=3.15, S.D.=1.16) lngngAnssuufiasnissu
gunanain dAnadeuiniian (X=3.45, S.0.=1.10) 09a911A WOANTIUUGLATN1TTUNADANATERN

(X=2.85, 5.D.=1.22) §19n519%1 7

A13197 7 wadnssuufiasnislinanaiin (Reject) vasgfuslaalaiuaisdune

WaAnssuAILNISURES 52UUHUR X  sD. sEAU

A5 kNaNERn U5z Ju U149 uug  luee WYRNTIY

AT Uszdn ueest A

1. Ufjesnssuaen 40 81 131 76 72 285 122 Uwnan
Slodoindosiu (10) (2125 (3275) (19  (18)
2. Ufiasnisiugananadin 74 124 135 42 25 345 110 Yunang
Slodoindosiu (1850)  (31)  (33.75) (10.50)  (6.25)
AT 315 116  Urunang

6. 8AUTIHHANTIRY
6.1 mssusulenenisdanisvezsnanadnvasfiuilnaaiashunguiatusisiuae
Nnmsnwezdiuldindesmeiingusiegisiuulsvisnsenidnnsldmanain 4 vin
un gewanafinuuuuns wimanafnuuuldadadion vaeawarafinuazndedinly dudelsduaun

fgn wu AUled e wade ninmes 18 sesasnfenisuiiudelnsvialuasyntedudd

LY a

ANEIAU donnResiuuITeunfen glu wazAe (2563) NMin1sAnvIn1sFuiasuasinuad

o

ndanarangAnssunsldganarainvesuseunsludminasral wuit ngusegrediulngSuideya
IasiuFeludvadessulatuinian wazannsfinndmuiingudiegiaiuiisesmseniannislyd
gananainludadiuninninisuiiseanisenidnmislidvasananain naednuuIIgomITasLAIULl

WaNERn Nale1aleanNIHIUIIMNMLIBNUAIASTIAUNTENTINTNHYINTTITUNALALEILINR DY

a

Iadnissussadsenduiusiiudeing Insviel Feledoa a9 lunisendnnisuanganalaineiy

=

U 2563 warleniuni199eg19ioLiiomas 9599998197 mALau

v
v v 1

PIATINAUA AL S IUALAINTD WUAILAAL
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Wugusssu vliaudulnglasunsivsagladdusiulunisujiianuuloviedenann wazain
nsfnwaziiuldinnguieeldiunansenuanuleue usdinsdesnmsudeyaifsafuuleune
nsan/dnnislinanadin Inglanesiudeledoa Insvied uazdeing aenadosfuauiseves
fnsunel (FosA3 (2563) AldinsAnwiFesdedeiinasonisusuasunginssuesiusznauns
FuniazlduInsiununseuleutganezna1ainm1l Roadmap NSIANSVEENAERN ..
2561-2573 waznuifusznaunmsiunmuniazguslaadinsieansmsudoyaifefuulouiens
an/dnnsliwanadin Inslavnzinudeludoa Insvmi wazdedng
6.2 waAnssulunisinnisvezwanadinnisdnnisveznanainuesfusinaialesiunga

EIGIEL TRt

nmsanwaziuldimgAnssulunisiansvesnatafinvesnquétegdluninsvey
Tuszdiutunans lnenginssunisldemataiin (Reuse) aglusduunn drungdnssuuiasnsly
waain (Reject) wavannislimanadin (Reduce) agluszAuliunais aenndeaiuiuidevesivgy A
133 (2561) fildvhmsfinudes Hadefifinadenginssunisannisligaanainyiinvesusessy
Tunsammamues : Anwinsadlwaiiering wui naumegedinginssulunisannisldgenanadn og
Tusgduunans Aduduiionadumamgnslédudoyainainilsuisvesipisafunisannisld
QunaaRnyiin wu snesmafunmBnierssndeumsldgmanainyiin unsnisvialdnemanadin
it sy

mnfinnsuiwgAnssuannislénaiadinainnisdaiaiosiian (Reduce) nuin nau
MmegraiingAnssuannsidummanainiinnIganaainuagrasanaadin lngdnuaeueInITanLm
wanafnidunsiufthdusnlddmiuldedosuununissuuimanaiin aonadesivamifoues
Styaws Ausn uavanssen ssueAna (2562) inuth nausegrsdinmstiuimindusanldlunsde
\n3eshuLieanySunnvezgnarainanuiaiaiesiy TnefiussgalasnannuunAnnisdaaiunisng
promotion veameiufn fidauansanasesiumniuidufes

a a 14 ¥ g a ‘39‘/ o = !
mmNmiiqumnﬁumumﬂ%mwmaﬂnmnmwamsamu (Reuse) Wu1 Ny

q
[%

MegraiingAnssunisiddrganarainuinniumnalainuaznasanaladin lagdnvaenislde
a & vy o ! \ < v ~ P4 o <
ganarainidunisidglasnisunluldues lavey Wudu ewinganaradnduindniun wlawsaaamny
ansathildlsvanvaneingussasalomisuiumsldgumnaiainiasvasanaladin dennaediu
a o = a a dl U 1 X 1 = a o a U SJ,OJ 1"
UITeves \ieshina ala (2558) Ainudn nqudiedaiinginssunisiigaatadinnduunldgiegly
szavNIn wazordunsiznisludevesaindtuas aindeusennsassnaumiaewdssulunisie

ganaraRnyilvinisldangenatafine19AuANgn
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MagelingAinssunsuasnissuganatainuinnimasanatain Inednuaevain1suasnisy
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[ a
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U UEUULazilsanas

7. Ualauauug
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Abstract

This research aims: (1) to study the behaviors of buyers wishing to purchase
condominiums , (2) to study the relationship between various generations of buyers and their
decisions relating to the purchase of condominiums, and (3) to compare the effects of
marketing mix factors on the various generations of buyers’ decisions relating to the purchase
of condominiums. A questionnaire was administered to gather information from a sample of
384 people during March to May 2022 . The statistics used for data analysis include descriptive
statistics, such as frequency, percentage, mean, and standard deviation. Inferential statistics
used in the analysis include the Chi-Square test, one-way ANOVA, and the Scheffe post hoc
test for pairwise comparisons.

A result found that 1) generation was related to a behavior in buying condominium
significantly at the statistical level of 0.05 which classified in objective, influencer, room space,
budget, paying method, number of visiting, and decision making period 2) sample data in each
generation which measured by marketing mix factor and impact on decision making of buying

a condominium were significantly different at the statistical level of 0.01

Keyword: Generation, Marketing Mix, Behavior, Purchase Decision, Condominium

1,3 919756 AMEUINITGING UMM TIANA
(Lecturer, Faculty of Business Administration: Vongchavalitkul University)
1. E-mail: angkavipa_nae@vu.ac.th, 3. E-mail: amornrat_san@vu.ac.th
2. Un3vegueiniosiloinermansuazmalulad shedmenmansquam uminerdamaluladqsui?
(Researcher The Center for Scientific and Technological Equipment, Suranaree University of Technology)

E-mail: ratchanee.n@sut.ac.th

UR 1 alun 1 uns1AU-DNWEU 2566 (Vol.1 No.1 January-June 2023)


mailto:angkavipa_nae@vu.ac.th

IsaAsuRDNEadINEAaGNA (LUUEEhAGSIA:A0GUEHARS)
Journal of Vongchavalitkul University (Humanities and Social Sciences)

< o

1. anutusuazaudrAgyvastym

v

A ! o (% ! L3

Hegofudulady 4 Nddreuywd mIzusnanazduninedawaldulssuiaiiounnas

Y v 9

' [%
a

AT ALSUAUYDIAUNINTIANANIAIUAULBaZHIAY (NTUN15UNATEY, 2560; 81989310 TiveN

wiygula uaz deen dwsnd (2563) Megendedaluladeiiugrudrdglunisis@invessyyvu

'
[ a

Tnevaly Fsllagiuiegerdedidnuiuindunulsnausesnsuysd (@17 1Wess 1w uas 353550
NINATeY, 2556; 9190910 Ave WIeyaala wag daw Fuend (2563) leglutagtudunudseing

ludsewmalngdIurunudunnd leeiidasinsiulaiudulagnd glssanatag Sovaznilives

[
=

Usgynsvande dan15nussrinsiindunnliudmaliainudesnisiegorfuifinduniulunie

1
wldunsidvlafena vilbvlidngsianaieauiiunfniazseneugsiaedwnsunsudiiesassu
AURBINITiuog o e NN YL kAzITENBUANBIAIINABINISAIUANNAEAINAUIY ANUaandy
Twngusinalueuian (nNTUN15UNATEY, 2560; 9190930 Hven WIngela uag dnen @ws1d (2563)

v v

giivedmFunindidugsAanidninadennadnivlamansvgialulsemalnedududy
dunardsnaludauindenaasugialunanevatediu Wy amvsausanuriliAnnsdanuanndy
amvesantumsiuwhliAsUSinamedudeiielasinisuazdudeiiegendodmivynna uaznm
yosgsRaTiieuilosiulasans Ssldun gsRafumnneatns ssfadTangunsaineadns gsfafiusnw

o aa L4

AenglAan1s wargsnanUsnunsaaUnenssy (eaiinn Usananie, 553dl yaelanay, iwa 33390

= A L [

waz Tven Baila, 2555; Snsdisnn felsndl asaszysy (2564) Tsdeduniamsugiathiiddymesedu
fatldouanaiosilefidedenandnuarnisamuresssina (afgns ASanse, 2555; $1eflaan
fiven wingula wag degn dwsnl (2563)

nndgdutiudnass maflesniethudeaiinaigs Usssnsidneldtos liannsode
Sudnass vfleuviethuifedld fdulszrnsiafunieudensulafifouvienasyadifisan
ANt Wrardnd iulesdmd wae Sszdant dufin, 2560; §198991n Jel5a1d avaseysy (2564) uaz
wianalunsidenagasulaiiiiloy lunsneulandladaladaugalvdll 5 wana As iani siEunig
dzaInauiy Anuvasniy Usendadrgenuey vinanuarenladie uwagiaiglanarauiies (Land
and Houses, 2566) faiiu ffusznaugsianoulafiien Sshnagnsnismanmdunidudiuniidunis
Jsznaugsna laedesfinnsmnainngfinssunisdefiogendonarainudesnisvestszavud
Wasuwlasly dnvaziemizvesnoulafifoufiaenadeiusiuvunsliTiawuulmifiduaseuain
yuandn fudinemmiziuanudonnis nsgualigienmiioutuiisamiontiend wasiias

S1ULANUALAINATUATY (WSIUNS gnasal wae vy Ty Jeyriaudnen, 2560; 91989970 Fal591l

avaTEyey (2564)

UR 1 alun 1 uns1AU-DNWEU 2566 (Vol.1 No.1 January-June 2023)



IsaAsuRDNEadINEAaGNA (LUUEEhAGSIA:A0GUEHARS)
Journal of Vongchavalitkul University (Humanities and Social Sciences)

nswusdunaIndaneinistady Ae Yadesudssrinsaans lawn 9a90gnIendy

v a

LLUBLITY lagasnudn 9a9e1gvIalaluaLstunuand1eiu ilugusiaaluldaziaiuelsdul

Uszaun1sal sULUUMIAniugIn anuaiands audduuanauanaeiy daxasdenisdndulagedn
wAnANafY Faty TnN15RaIAReId lEUR LUINIEIUNSUSINSTANSAsAaa T ML TaL LAY
ﬂaﬂﬂﬁa\‘lﬁquaﬂﬁmLLa$ﬂm5ﬂHm3LQW13ﬂaﬂLLG]IaBLﬁ]L‘LJE]LS%IJU (Williams & Page, 2011)

i mﬁ%’aﬁﬁmﬂaﬁﬂquaﬂﬁmmi&’mﬁﬂa}%@LLaz@w%waﬂa%’amuﬂizammsmmm’7i
dwasenmsdinaulatonoulafiden Tuguemesiuilnaaiueisdy B X ¥ Sminuassedu el
HUsENaUNIIUIoUNaIU anunsotnanisisedluldlunisanaaunisnain Lﬁaﬂ’mmgmmums
Adiugsna duen $2URINIFUINNS MadL o UALDIAINRDINISAIUEIUUTEANNITNAIN VD
ﬂfjmﬁmmmt,azLﬁdﬁaamﬂé’aqﬁquﬁmiumisﬁaﬁuaqﬁu‘%‘[mﬁwmﬂwm81ULLGiazLa]LuaLisi'i’u 5994
nelvilinesdnd1uilva laen15110uIAn MYl AUEINUTEANNITAAIALALAUNGANTTUATS
éf@“uﬁlaé??ammszqﬂmﬂlsﬁﬁ’uqiﬁaaé’mﬁw%’wET
2. InQUsEaIANTIY

2.1 iiiefnwmninssunisindulatonsulafifiouvesuslag

2.2 Lﬁaﬁﬂmvﬂmué’uﬁuﬁizmmaLuaLi%’uLLaswqﬁmimmsﬁmﬁu’tﬁaﬂau‘lﬁ@ﬁLﬁa:u

2.3 Wleiouisusefudninaduiadudiudszauniinisnainidinasenisindulade

ABULANLHEL FLUNAIULILUBLTTU

3. uuIAANQuRvIeUITeiNE T
3.1 AUNAFIUNTIY
Ha: fuilnelunseziaiuaisdulienuduiudiungfnssunisindulatoroulafifen
Ha2: fuslaeiifialuelstunanneiu Ussidudvdwasuedvdinuszaumanisnain
yosnouladiflon Tusesuilunnseiu
3.2 LUIRANHYY

3.2.1 wRangaiunginssuguslnag

a

WaANITURUSIAA vuneda 35015 nsrUIunis wsenginssunsdadula n1sld

(%
[ 1 =1

n13%0 wazn1susedlunamsldduaviauinisvesyana dansdnaulanenanianudidgydeniste

<

duAuazuinisnsludagdunazewian n1sAnwingdnssunisanaulagevesiuilanagiiansaun

&

7 Usgvau laun 1) sanadhvanefielas wensuisdnvugveanguidmaneiiidnvagednsls ngudn

a v & 1

linsefuwiluuiaeldnaninmnianvuredals 2) nainteesls LilensuiMUABINITVRIGNAT

1 \
a (% ¢ IS o a

Auafundndua 3) viludsderSeannnide awvn1sHITUT@NAN TIUNANAHANWTIRTIUNS

q

o—

1% 1% 1%
v a a a

d v vy P - a ' P - o ] o
andulaevegnen 4) gilansnalunisvevselasidiuiulunisde 1ew1nyananina118139

PNTINEIN5TD e bl lTRAnA Ty ¥Ie1anuvivunsgnaulalun1stensstiu 5) failiola

UR 1 alun 1 uns1AU-DNWEU 2566 (Vol.1 No.1 January-June 2023)



IsaAsuRDNEadINEAaGNA (LUUEEhAGSIA:A0GUEHARS)
Journal of Vongchavalitkul University (Humanities and Social Sciences)

Wumsfiansaniiensividenialunisdondadue 6) Feiiluu iensiuiaaaiun suuuunisde

[
= Y a A

wasignAmaaInlun1stenseuragnAlende wag 7) ¥eedidls Aasanlulsesenssuiunis

Y

v a

finanlatovagnd Usenaudae n1sudilaym nmsdumndeya nisvssdiumaden dndulate way
woRnTsundan1ste (@nemns auele, 2550)
3.2.2 uwIRnREIRUdYsTEINIINTAATA

Kotler & Keller (2016) nan331 daudszaunienisnan Usenauaieg 4 au laun

a 2 L3

1) WARNUN

a [

v Audmiouinisiigsiaausdenataidmune J95auds gauam 5ULUY
Ussafoudt Ussiamedndost vunedud asdvie msuinig wagnmsiuuseiu udu 2) sian vanels
yarignAaneiiioliliundandn el Uszneufe srernainistiseiu sUuuuitnnsdiseiu
nsmnuAsIA duan 1Wusu 3) M1sdndmviine vanefis nseuIun1s JULUU ANssusng 9 1eegIna
filindnfamlugnaugnéniveneg Usznouse nmsuuds msdnnisdudaseds anuidadmine
Husfu 4) msdaaiumsmann mneds sUkuuMsAeasuazAanssuiiloduaiunandnsignain Tl
wodlonldlunsdadiunanana len mslawan msvelneyana Msdaadunsne mavssnduiug

a '

MIPANNASE lagnsaaasumseanaudedaatosulay [Wudu lnef Kotler (1997) NANALWNLALIN

[

§3nAUTMTHUAREMKUTIRTUEN 3 MLUT LB INTINAUTMTHUARIN R IUS N SWAZETUUINS

1%
=

(gné) Taefimnudiiavesgsiauinisrenufismelavesdsuuinis (@nd) udsiindu dun
5) Auniina (Employee) w3ayana (People) e'?iﬂﬁu’%miﬁuqﬂﬁﬂmama HNaraNTa3 19AUNIND 1A
TfugnAnldumnsamileguisdu Jsiesedunisassm msdaden msiineusy 6) fMudswanden
N1EAN (Physical Evidence) fia Msasnauaztauaanuaen1anign1mliiignan Tneneeudiaz
a¥ununmlasTusiansiunisnmuarsukuulunsliuins wag 7) nsuaums (Process) Ly
AanssuiiAsadestunszuiuns sedsuitnsuarauiufialudunisuinisidnaueliiu
flduinng sediitenunslifuins egnagnies 1ani5a gnam uasiileruuseiulalunisadiamiu
foamsvesnszuaumstu sauansainnufiselalfiietuiugnénlvinsounquuasiiis
3.2.3 NguALUBLTTY

utlad Aduuil (2561) Tdutsnguiaiuoisdu fil

1) mjmmuaLisiibuﬁm%amﬁgmm% (baby boomer generation) %39 "Gen-B" (1/in
5213190 .. 2489-2507) \Hunguaugeenglutlagiu punguilduauiandsasesiulanaded 2 luud
avUssmAioIn T mAnUssnanduiliiesianUssme Wunguauiifinnueanugs didlsdanns
Uszauarudnialudin 1433nseuie \Wuauivesuuinninld Tianuddyiuase uass gius

ADUTILIUAY

UR 1 alun 1 uns1AU-DNWEU 2566 (Vol.1 No.1 January-June 2023)



IsaAsuRDNEadINEAaGNA (LUUEEhAGSIA:A0GUEHARS)
Journal of Vongchavalitkul University (Humanities and Social Sciences)

2) NGuLALUBLITULONTG (Generation X) %30 "Gen-X" (1insen319Y W.A. 2508-

2522) Wunguauderinulugatiagtu aunquiliialugafivaluladisuivaiouazunsvasdu was

IS a

Sufiddenuindu Snluanududase Sanufnadieassalrnnudifyiunuies deenisussau
o & = aa
ANudSIluOTINLALTIN

3) NguIaLUBLSTUINY (Generation Y) 138 "Gen-Y" (Fnt WA, 2523-2540) ALNGH

(
ad o o A
g

Wuady MianldludindseirTunndu wazisduuuns

¥
a a ¥

UinumsauiunsAngeamalula
Aiuiinnvsueniendnualianizauy
8 VY1 v o ' U Ao o a aa v =~
ziuladn Juslaaluusaziaiestulidnuasmsaniiudin mwdeants dan

aulalundndue sudngAnssulunisdeniuandieiu Feegiludadenvavenfamginssuaiu

1 o ¥

Aoan1sldduAmIausnig wavauaulaludiusie q Aldnvazianiziazuand19iy dayasin

v a [ 3 A

UnIgnskagnan1sIdsiuein wui engianuduiusseaiunlunisuilnandndue nsitengns

a 2 L3 aa

HANSUY N1TFENATINANS M N1TFENTIUAT TEEIaNUSLNANEA U yananiiansnalunsie

NANNDUI SINDITDINNNNITININNUNY NISEDENT WATNISABUAUDIRDIIATWLANANGIY FIAIULANAT

a o

Tunsaziaiuaistutuiivszaunisal faude daugeu daudeints auawasdiruafidu

Y

o)

Miulvkanteanfienuuangefang (Chan, Touzani & Slimane, 2017; L@ndassA 358 ua

ee

5NAM BRATUTELESY, 2557) karndvnis Wina1idn egfuandeiuagdanadenusens n1s
Andulalunisdendedumuazusnisineiu (§aun Juugtizna, 2553; Solomon, 2007) AILAAIAIY
ATOULLIAAMIUAING 1

3.3 NSOULUIAANITINY

H1 wqﬁnssumsﬁﬂaﬂa%a
\ALaLs T (Generation) Aouladitdoy
Gen-B dmens weuela (2550)
Gen-X
Gen-Y dauuszaun1an1snana
Wa ASuuY (2561) Product Price
Place Promotion
H2 People Process
Physical Evidence
Kotler & Keller (2016)

JUT 1 nsaULUIAR

UR 1 alun 1 uns1AU-DNWEU 2566 (Vol.1 No.1 January-June 2023)



IsaAsuRDNEadINEAaGNA (LUUEEhAGSIA:A0GUEHARS)
Journal of Vongchavalitkul University (Humanities and Social Sciences)

4. 35aniun153

nsfnwAteadsiliunsidodasina nedidesiiunsinummuduneu @il

4.1 Uszwng lud fidnaulatenoulafidlen Sminuasrdun felinsudwnulssensi
Wdueu

4.2 ngudtesnsitldlunisideaded 1dud didaauladenoulniion Smiauassvdun
31u7u 384 AW A1IALAAINgRTliNTIVININAIRE1989 W.G. Cochran TagfnunseAuAIAIY
ety Sosay 95 wazsriumAMuRaIRADuSoEay 5 (Taen MdvdTyw, 2557) MTieaseld
nsdusegrswuulildainuuiezidu (Non-probability Sampling) faen1suanuuuasuaiuesulall
Tnan1suugiiine (Snowball sampling) Medsnisdsdsinuuasunudiwmadugnlaniuauiinuasds
solufsynnadumudouazdaamasaulatiing 9 wWu Facebook, Messenger, Pantip, Line

4.3 wesdlefldlun1side Ao uuuasuny Usnaude 3 du fil

dauil 1 dnwazynaszainsmans loun e 92se1g (ALuelsTu B X uag Y) aniunw

91%n sedunis@nen uwazseldiadesdeiou Muinstauiudyd® (Nominal Scale) wasu1nsin
\3896161U (Ordinal Scale)

[

dudl 2 wgAnssunisdandulade laud nguszasdlunisdnduladge dudvnsnalunis

q
1% (%

fndulado vwniiuilldany suussanadidedulade 35n1sdrseiu SunundeiiluiBousu uas
sveznaniilidnaulate MumsTauudaya® (Nominal Scale) waranasTnsasadu (Ordinal Scale)
dudl 3 adedndsvaunsnisnandidnatenisinaulatensulafifon Usznoudae
AUNEASIN ATUTIA AIUYDINWNTIATINUIE AIUNITARATUNITOAIN AIUUAAR AUNTEUIUNTT
wazAUaNwMEN1IN1EAIN TTN1nTInUsEIEUAT (Rating Scale) 1 = S ”Ummﬁwé’agﬁaaﬁq@, 5=
seuaNdAIINTian
4.4 nsiiusIusIndaya serirafeuiiunny - Wounguniau 2565
4.5 MIANATNYBALATED
mMs¥nnufissnss (Validity) gideiuvuasuaulsigions S1uiu 3 viu sihnis
Ussilluiilodndviinnuaenadedszninesenisdednmuiuinguseasd (Index of Item-Objective
Congruence: 10C) laif1ndn 0.5 (Rovinelli & Hambleton, 1997) IumimmmﬁmmqL%mfam
Wy uAdeilfiadriinnuannades (100) semine 0.60 - 1.00 maneaud fafnnumndely
LUUARUNNUIAINADAARDITENINTINSVRANNAUINgUITEaIAT09NITY
myiamnuideriu (Reliability) lilevnauaenadesvessonisdnaluusaziiuds lng
thuuvasualuneaaeufugdilalingudogne $1uru 30 ¥a udnilumanrudesiu (Reliability
coefficient) Tnemanduuszavsuoan (Alpha Coefficient) vesasouta (Cronbach) fisausuld e
0.70 Fulv Feagdoinensuldinadeadefinunin aunsadiluldlunisifvsavnudoyald

(Nunnally, 1978) VailnamsnageuAudesiu Wiy 0.964

UR 1 alun 1 uns1AU-DNWEU 2566 (Vol.1 No.1 January-June 2023)



IsaAsuRDNEadINEAaGNA (LUUEEhAGSIA:A0GUEHARS)
Journal of Vongchavalitkul University (Humanities and Social Sciences)

4.6 NM3ATIZYdaya

a.6.1 adfnssouun Tneldadfnnainud (Frequency) wasAndosay (Percentage) lunns
Ainsgitayaifstudnuaemaszginmant wagnginssunisdadvlate vonanildaada
Alady (Mean) uardruldesiuun1nsgu (Standard Deviation) lun13itasigidediuiads
dulszaumsnamanaiitnadensdnduladoneulafiden

4.6.2 adfeyuu lngnisldnismageunuulaaunis (Chi-Square test) tilenaaoy
annfigd 1 lunsmenuduiusseniaaeistusasmgfnssunsinaulatonsulafifloy wagld
afiANTIATIEEANILUTUTIUNARE) (One-way ANOVA) ilovaaeuatufigiuil 2 fina1ninguslaa
Aflaiuelstunandnsiy Useliudvinadutladudnussaunsmsnanvesrerlaiifion Tuszdud

o w

wansinariy egradifudfyneatAnsEau 0.05 LagVARUANLANA1NTIEARAIEIT Scheffe post hoc test

5. NAN13338

naudegdlvgidunds Sruau 255 au (66.40%) iunguiaiuelsdune (Gen-Y) $1uau
307 AU (79.90%) @n1unInlan 91U 185 A (48.20%) Us¥Naue1dngInaduii/oindase
$1u3 150 AU (29.90%) Tsefun1sAnunUSaaind $auau 221 au (57.60%) waziiseldindons
o 15,001-25,000 UM 971UIU 199 Au (51.80%)

1 Y 1 ]

nauseg i ingusrasdlunisiadulatoroulafiden Weanduagios 1w 307 Au
(79.90%) {ifiBvisnalunmsindulado fo faoa S1uaw 211 Au (50.90%) wunaiiuilldaesiidndulade
A9 51-60 ANS19UAT S1UIL 166 AL (43.20%) sUUszanadisnaulade Ao 517 1.1-2 §1uum S1uy
175 A (45.60%) $1523UTAENNTHEURUSLIANT $1UIL 365 AU (95.10%) S1uruadeitluidoumy
aoulefidlon Ao 1 A%t §9unu 219 AU (57.00%) wavilszoznandnduladereulniidouvdanidousy
1-3 19U 914U 268 AU (69.80%)

nauseg1eUseliuseaudninatadediudszaunianisaainniinadenisandulaie
Aoulailiiloy Aasunanduel (X = 4.39, SD.= 0.30) 1JUSUAULSN 998911 AD AUSNBUENIY
Aen1n (X = 4.35, SD.= 0.38) a1unszulIuns ( X = 4.34, SD.= 0.35) a1us1a1 ( X = 4.32,

SD.= 0.35) suyaaa (X = 4.30, SD.= 0.36) sutemnanisdndiming (X = 4.29, SD.= 0.39) uagsu

IS a ¥ 1

mMydasuNnaIn (X = 4.27, SD.= 0.37) UAIU LazilaNTULENANNIIEAIUEDE tnSe9a1nU

'
[ (%) o =

nuniudey wud Muxdadue nqudlegsliaudAyiuammkazInsgIuYesTanldlung
foasefinanin wu Wil fuwanu Auies WWudu ssuvinwieiuvasadeniglueinis wu dule
= U U A v v a & v a Nt
willn szvudesiudafdy ndeneasUn Wiy Aunmuazansgiuveules dresilylunisanuns
= v & v 6V « & < v = = £ = 1 o A
Wi wies e Meiaseuds yaldzenns udu Jeldesvegusznaunisiauiiiede
wavalna/n1seonwuuiariuiuuasulaiiideuNaisay Muadu d3ua1Us1A1 naudeeg1eli

o w LY d' = = v v e v 4 ! dy 4 LY O | I v
ﬂ’ﬂllﬁ?ﬂﬁyJﬂUﬂ’J’lllﬂllﬂ']LllE)L‘UﬁEJ‘UL‘Vl‘EJUiWﬂWEUW‘EJﬂU’JﬁGJVIEL‘Uﬂ@ﬁiN B WUV 'JE’IQNWNUQ d ‘Ui%(ﬂ Wunu

UR 1 alun 1 uns1AU-DNWEU 2566 (Vol.1 No.1 January-June 2023)



IsaAsuRDNEadINEAaGNA (LUUEEhAGSIA:A0GUEHARS)
Journal of Vongchavalitkul University (Humanities and Social Sciences)

ANSINMBULTDINNADIVUNTRUNNAINAANE WAL DNTINDNUELNUIZEN INUIURULALTZYLIANDOU

s . = = = o a PN = v
ANIUNAITULNRUIS N ﬂ')']iJﬂﬂJﬂ']LﬂJ@L‘UiEJUL‘VlEJ‘Ui'W"I'WJ']EJﬂ'ULW@?ULQ@?WQ‘L%VLUﬂWﬁWﬂLLWﬂ LYY R8N @

¥
=]

dorn Weesosuds galdzonms Wusy wazenunuadioiSeuiisusiauieivauiavesiouas

funldaes audiu daud1utemiinisdndmviig ngudiegslinnuddgyiurianadasinise

lugugudnsa/maia/gusu viuanadlasiniseglunuuaisndn @a1u15avn15984lATINITHIUNG
lassms/animinuld anunsausnvieaiiegnuwuy 3 IR akuuyngennuuEIUNAlATINIS/au15v

Wlule uwagvinanaalassniseglnaaniuinyinny mudwiu dudiunisduasunsnain nqudieg el

[y

arwdndyiudeiauefiay 1wy i 100% WA Tounssuans wimlddwaiunans dlbhufudu 3
svgzalunmsiulseiununmauieaiefiingan Wy msfulseiulassaiisenans ansiie
niamsiiegende wu dwasmslduimsharwazennedesuivennia duaslunsidiuussnu
onsluiuds guosduanlunistedud Wuiu fnmsiafanssuaiaatuduiusnislundudends
oglaue uazfimsdalusluduvesuan 1wy in3esUsueinia nes nsdwisledie louna wazilesiiaes
Built in tJudu mudiu dausuyana nufegdlianuddyfuntnauiiufiiniidanmen
Taldlunisbiusnisguagndduegned dusnishidmdsnw ansafaseninauldazann wu usnis
013-A9 UL LINE Official Account §1urumiinnuiiufiiviiiuszsuiisamedmiuglduinng i

Uinsanuiinuazdamunsiiduuginisdeduiasnisanusaiiiesms wagnidnaudaug Ay

Wnle anunsaliteyasieaziden Auuzi muinwladuegsd auddiu daudunszuiunis ngu
feg1slianudiAyiuidnsuszsdnlassnisan saudsgenuazinn1suAleeg199ua 199 Juinenng
nstlasfiumsunsszuinvestsalasalalsun 2019 (COVID-19) suidpuuazFoulunisidregends
winzau dnsvuiunisdansesyaranisuenfeudiuTluuinuneula Wy nsuantnsussavu N3

339 3gauMIseNTe waznszuIuMsnulduninsgu wu Insdivuviesiiedns wasliteya

967199NADY MUAIAU UaTAIUANBUENIIN18AIN NGUFIagNlrAUdAyiuToIiiegie din1s
AnuAanazliiangnaenseiunesnse dasduisanuaznInAsuATy Wy asednell Hawa funld
uduwmein Wifi W§ Siufivensaiivsne Jvuinvesiuiidrunatsdinnuiisaneuayniouldeu

LaeNelulATINITHNITANLAY USTEINIAEISNNN SUSU AUAIFU

UR 1 alun 1 uns1AU-DNWEU 2566 (Vol.1 No.1 January-June 2023)



IsaAsuRDNEadINEAaGNA (LUUEEhAGSIA:A0GUEHARS)
Journal of Vongchavalitkul University (Humanities and Social Sciences)
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Generation a1fuagias awuudesdn  diluuiesie Junswddu/usan ety
Gen-Y 261 31 6 9 307
Gen-X 39 14 3 4 60
Gen-B 7 10 0 0 17

33U 307 55 9 13 384

xz = 41.665, Sig = 0.000***

o w

* qeeutiydAgynIeans 0.05, ** seautludifgynieana 0.01
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Gen-Y 173 13 40 ar 1 20 8 4 1 0 307
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59 211 20 50 52 3 30 9 5 3 1 384

%? = 57.144, Sig = 0.000%**

* seAUtBdAYNI9EnA 0.05, ** syautiudAgyn1eais 0.01
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AN5199 3 WEAYNAAIUENNUSSEUINALUBLsTUNUTUIaNUN IYaeennnauladanauladiition

Generation fnd 31-40 41-50 51-60 4NN 594
30 A9.4. A4, AT, A7.4. 60 M3.4.

Gen-Y 13 54 81 145 14 307

Gen-X 6 16 18 18 2 60

Gen-B 5 4 a4 3 1 17

32U 24 74 103 166 17 384

X? = 26.963, Sig = 0.001*

* JeautiydAyNIeana 0.05, ** seautudRgyneana 0.01

91NM15199 3 WU ngudedslusdaziauaLsTulaMudTusivvI U e ndndula
wopouladilloy og1alitadAyneada ((2 = 26.963, Sig = 0.001) laungy Gen-Y Andulaiianas
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AN9197 4 WEAINARNUFUNUSTENINWAUBLITUNUIUUSTU AR auladanaulaliiioy

Generaton  #ndn 1.1-2 2.1-3 3.1-4 4.1-5 5.1-6 523
18uum  Auum AIUUVM AWV AWV &IUUM

Gen-Y 135 142 18 9 3 0 307

Gen-X 11 23 12 9 3 2 60

Gen-B 0 10 1 4 2 0 17

394 146 175 31 22 8 2 384

X =74.647, Sig = 0.000**

[ [ W o

LAUNUERYNIIEDA 0.05, ** seautudiAgyneans 0.01
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A197197 5 WAAINAAUFUNUSTZNI1BAUBLITUNUITNITT152RU

Generation Fr5zdudn NOUNUSUIANST 394
Gen-Y 7 300 307
Gen-X 6 54 60
Gen-B 6 11 17

39U 19 365 384

% = 41.189, Sig = 0.000%**

o o

* sEautyd@IRyNI9Ena 0.05, ** seautedifyneans 0.01
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Generation Lsiinedeouva 1 Asq 2 adq 3 adg 410N 39
3 ASs

Gen-Y 13 194 74 10 16 307

Gen-X 7 21 18 8 6 60

Gen-B 0 4 3 2 8 17

394 20 219 95 20 30 384

X? =65.605, Sig = 0.000%*

o o a o

* syautledfyn19ana 0.05, ** syauledAyn1eana 0.01
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Forudl 1-3 oy 4-6 fiou 6 outuly

Gen-Y 20 224 54 9 307

Gen-X 12 33 10 5 60

Gen-B 2 11 3 1 17

39U 34 268 67 15 384

X? = 16.817, Sig = 0.010**

* syAUtBAAYNI9Ena 0.05, ** syautiudAgyn1eaia 0.01
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GI']i’N‘I?i 8 u,amNa{]aﬁ'ad'auili:aumanﬁmam ﬁf]’ﬂLL‘lJﬂmﬁJL’\]L‘UE]Li%u
Gen-Y Gen-X Gen-B NaN1INAEU
FUNRFIY
NanAua X 4.38 4.37 4.51 Taiuananaiu
F 1.593
Sig 0.205
3181 X 4.36 4.30 4.44 Talumnenariu
F 1.446
Sig 0.237
489911915 INUY X 4.31 4.22 4.18 laiumnaaiu
F 2.529
Sig 0.081
ANFEAEIUNTITNANA % 4.25 4.25 4.15 Taiumngnaniu
F 1.211
Sig 0.299
yAna X 4.29 4.26 4.36 Ladumneinariu
F 0.518
Sig 0.596
ASTUIUNIT X 4.34 4.35 4.41 laiupnaneiu
F 0.287
Sig 0.750
ANWUININIYAIN % 4.33 4.34 4.65 UANESAU
F 5726
Sig. 0.004**

v o o o W

* seauUtBdAYNI9En@ 0.05, ** syautudAgyn1eaia 0.01

¥

NHANTIATIERVBYA WU JuStaalulsaziaiuelstu UssilluseaudnsnaniuJadediu

aa

Uszauman1snainiiinasenisinduladorsuladiflounnsnaiu egreifoddymeadfnisesu 0.01
Tu 1 drudade As AruanwuenIanIenIn (F = 5.726, Sig = 0.004**) Tudiununaniuy
(F = 1.593, Sig = 0.205) A1u51A" (F = 1.446, Sig = 0.237) ATULDINNNITININNUE (F = 2.529,
Sig = 0.081) PuNTARESUNIIAAIA (F = 1.211, Sig = 0.299) Aruyaaa (F = 0.518, Sig = 0.596)
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JeveuFUANLAFILA 2 UATIINNANITNARDUAINLUANANITIBARIETT Scheffe post hoc test 11U

Ny Gen-B Uselilusgaudninanuanuaien1an1enIn 11nndnngy Gen-Y uag Gen-X
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Abstract

This research aimed to evaluate Vongchavalitkul University's Bachelor of Commmunication Arts
Curriculum (2018) using the Stufflebeam CIPP Evaluation Model that comprises four curriculum
components: context evaluation, input evaluation, process evaluation, and product evaluation.

The population consisted of 22 individuals, including faculty members from the
Department of Communication Arts, alumni, current students, communication arts authorities,
and communication arts professionals. The research tools for this study included semi-
structured interviews, focus group discussions, and SWOT analysis conducted with all 22
population. Data collection took place between October 2021 and February 2022.

The study found that the demand for further education in the field of Communication Arts
has continuously decreased. This is partly due to disruptions caused by online media, which
have played a role in changing society and affecting the teaching and learning methods in the
field of Communication Arts. As a result, the pursuit of knowledge and skills in Communication
Arts has become widely accessible, and most people can access and learn through online
media. The majority of students in the Faculty of Communication Arts at Vongchavalitkul
University come from schools in the outskirts of Nakhon Ratchasima province, and they have
basic skills in Communication Arts. They want to enhance their knowledge and skills in
Communication Arts. Vongchavalitkul University's Bachelor's degree program in Commmunication
Arts focuses on producing graduates who have theoretical knowledge and practical skills, which

align with the demands of the job market.

Keywords: Program Evaluation , Communication Arts , CIPP model
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Abstract

The objective of this research was to examine the desirable characteristics of hotel
management interns based on the needs of hotel personnels in the Koh Chang area, Trat
province, Thailand. This research employed a quantitative method and utilized a specific
purposive sampling technique. The participants consisted of managers, personnels from each
department and the Human Resources Management Department of hotels in the Koh Chang
area, Trat province, with a total of 400 participants. Data were collected using a questionnaire
over a period of 2 months. Data analysis involved the use of percentages, means, and standard
deviations. The research findings indicated the following: 1) Regarding knowledge and creativity,
creativity in practical work had the highest mean value. 2) Regarding the ability to apply
knowledge about hotel work, understanding of hotel operations had the highest mean value.
3) Concerning rational and analytical thinking, the ability to exercise reasoning in various
matters had the highest mean value. 4) Concerning the ability to adapt to technological
advancements, the ability to keep up with changes in technology had the highest mean value.
5) Concerning behaving appropriately in society, the ability to forgive others based on
rationality had the highest mean value. 6) Concerning commitment to work success,
responsibility for assigned tasks had the highest mean value. 7) Concerning acceptance of
societal rules and regulations, the ability to follow instructions from trainers during work had
the highest mean value. 8) Concerning skills in using tools and equipment, the ability to utilize
them correctly had the highest mean value. 9) Concerning the qualities of a good service
provider, having positive attitudes towards service and willingly serving others had the highest
mean value. 10) Concerning ability to communicate effectively, the ability to clearly

understand others had the highest mean value.

Keywords: Desirable Characteristics, Intern Students in Relatio, Hotel, Koh Chang Area,

Trat Province
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Abstract

The Guidelines for Promoting Tourism in the Khanom Plaek Community, Chanthaburi
Province, Thailand

The objectives of this study were twofold: firstly, to examine the environmental
conditions through a SWOT analysis of tourism components, and secondly, to propose
guidelines for promoting tourism in the Khanom Plaek Community, located in Chanthaburi
Province, Thailand. Qualitative research methodology was employed, utilizing interviews with key
informants comprising government officials, entrepreneurs, merchants, and community members.
The data were analyzed using a content-based analytical approach. The research findings
revealed that the Khanom Plaek Community possesses several attractive features. It is a Thai
community that embodies local wisdom, cultural identity, and a simple way of life.
Additionally, the community has managed to preserve its fascinating old culture, particularly
its distinctive cuisine and unique desserts. In terms of accessibility, tourists can reach the
Khanom Plaek Community by private car or bus. The community has also established facilities
to cater to the needs of visitors, including toilets, road signs, telephone signals, pet facilities,
and local guides. Various accommodation options are available to tourists, ranging from hotels
and resorts to homestays. The community has also expanded the number of picturesque

locations for tourists to capture memorable photographs.

Keywords: The Guideline of Promoting Tourism, Tourism Components, Khanom Plaek Community

[~ o @
1. anulusuazaudrAgyvastdym
geaunssunsvienien unisusznevianssumenisihlladenisudnsiig o umdauinig
2819LARYNINTIAIUNITYIBNTYT NNBWLNAAIINALAINAUNY ANUNINDLY WaLINBUSNITAIUNNS

'y A

vioudenliungidoadou silvitagiugnamnssumsieaiiesianuddalunisaireseldliy
Uszinalng SudugnamnssuiineliAngsiodeidos 019 15ausu uagiifin snpiarsitue s
$rudimirgvesiisyBnuasAudiudios SsnelmAnnisamu medrenu wernenssneneldgiiesiu
(nuaiz s LRI, 2560) BeAldFumsatiuayuaniguialituleueiaunliussmalne Wuuvas
sioadinunmszdulaniifiondnuallanisiu vuiugiuvesiausssilne nssyinsnineInsssui
dawandey uagmsianisverveads ieliAnaudsBuvesszuuiing Asandey uagyuvuviesiu
sauﬁaﬁmmmiﬁaqL‘ﬁaaiu'gﬂLLuwmanszmm;mjwmalﬁmﬁ’u Syualianuddgyiuguvulunisii
w3 warnnennsluiiuiumanduauiueruims Weludnonmonasugivlianusnaineneld
nsgateeladyuon atuayuduaigusy wazenseauiamiaguouliiauduuds Tnoseiy

AN MNTaNiUSNYIRAIARY TaNiaiseuuaIiaanldlunisdeeasunisvieniien welitnviesdien

UR 1 alun 1 uns1AU-DNWEU 2566 (Vol.1 No.1 January-June 2023)



IsaAsuRDNEadINEAaGNA (LUUEEhAGSIA:A0GUEHARS)
Journal of Vongchavalitkul University (Humanities and Social Sciences)

gansalnfuwnaioue luiunag q vesUsemelaegiiuse@nsnn 01 anunviewivalnas

guyy nansarnduendnvalluiud Weasseurainuanevesdun wazasislenanisvenegu

&

NSHER wazn1snaalusEAuiinia lUauisseauaIna (Useens Junslewn, 2562)

Jriadunys Jmdanenmeseiueen lelutedn “Gdunziuveen Junyilavednduiiemany
Weaald” Wesnnflanuivesieiainvateiauls wasiivedes 919 uiasyuwuniiauiiwn

PUAY A0TUNVDUNEINI9sITURNTNYIa W ea s vNANenu ks Ty nea dien 910

win wazlidunalindudevesuszmalng lddnazilu g dena S w WWudu Snviedsliteus

Y

o
aaaa v a

WNgfuAauAINaUHaIY IDTINABANVBIAUTINIATUNYT INadRLUTIT 2562-2563 WUINTINin

aa v 1

%’quimummLﬁmu'uﬁawﬁauqq%u 1,502,389 A (@11n91un15vieafieauas v Janindunys,
2564) Funy3 lewieadivasesfifinnmiiun 38TIedisudievesyatn msnulidaendnuali
9993 wiawiondisnFeudiinauladuegnids susuruuwlan dieg suavuessh Sunaules guwy
iudengndt 200 U iuratulsenouondnvmessuasUssusiutin udidonisienaosiduey
wrntuliammelfiaiulneinmuduiernaintuuennaaanuastiaznduinndndn
afadreauaniiovesauluguyy MbEdedunsiiouy uazemsang 4 undnaueliiu

]
Y | =

Unvieaiien sunaneuguvusunwlan urawiosiewislnlvesdmindunys luvaeifenduendn

(%
[

a ' = ) N o < & A =t
WhnveInulugNYY WY a1nUseusnglannduanyusenauenlindnass ownmeiaan [udnuils

2\

wAtndminelusatn Sulvdmaliniuganiadniie anuvesiguyuvuuwlan fie 0113
fudusazvudluaTowlan 09 vunsinae vuNazla YLNAZEN YWY U Tr Y8 eddny
2 o v 3 v v o = Y a o= & a3 v N A
needsadldtimadesun q lunmsvivuaudedtuluedn deluyuyutduiuvadwdniniagey vien
gtuseniuii lssiiudes Jalulssiiudesinun waziluuwna swaadesiiogaiuyuyuunagg
gunukagdnuilsdinunaulavesguruauunlan fe trulilusaniiunenandt 100 U Adududu
] 1% v - = ¢ o Y ¥ a gy
YevediuazlaTiunuinvesaasedidluein ulutsgunsallunsiuuienly suianssunlasu
Auaule fis N198eUSeTNSTIUNIR LasgranBeawasnusnwiundun danBeauastidudanie,
orfeadauUvegiay Fuinveserauisawizandesugungeiunslalngda (MsvieaiieIums
Uszmelng, 2560)
AMUAIAYYRIRAAINTTUNITaRNE LA N1sdnasu iy usudinssnw liFuendnualn
19 FedaudrAglunsAneies LUINNNNITENLESINITYI0UEIAILBIAUTZNDUAITVIDUNE?
guyusuuLUan J9rindunys alioiluuuinedmsugusulsznaun1sawn Wuwnsieien
1% QY o ¢ ! d‘ a & < b4 [ a v
donpdesmIidduniainsvieaiieilne 2579 Tnenswulauuiugiuanudulnglasunisiaundunn
WAZUINIANUNSeLNIeN wasuvawisuiedlvaenaneiudndnualuaginine wiuadeanudile
K% ! a 2 v o L4 < a £%4 a <
wndnviesieuazUssyvuiedndnual anululng uwasasuadssanuniagilaluaiudulveuas

IJ PR % Aa o [y [y | A 1 a
ﬂ’]’iLU‘L!LR]’TU’]UVI@ﬂ’MiUU'ﬁ%‘?ﬂ%UY]ﬂi%@U (ﬂm%ﬂ‘i’iﬂ\lﬂ'ﬁﬂﬂ,ﬁm?‘&] ANINBUNYILIAITIR, 2560)

UR 1 alun 1 uns1AU-DNWEU 2566 (Vol.1 No.1 January-June 2023)



IsaAsuRDNEadINEAaGNA (LUUEEhAGSIA:A0GUEHARS)
Journal of Vongchavalitkul University (Humanities and Social Sciences)

LY 3 a o
2. MQUILEIANIIIY
2.1 WipTgian nwInaeNsNeIRUsEneuN svisaieIgusuvuNiUan Jamindunys

2.2 WBIANBLUINIINTAUATUNS DN IMNaeAUTENOUN SRR NE YN BUYUILUAN

WIUN15I8

»

D
b
Do

mﬁ%’aﬂ%’jﬁlﬂumﬁ%’&Lf?immmw (Qualitative Research) Tneffisnssniuids fwiolud

3.1 Uszynsuaznguinegns fliideyandn Usznausme Wmihfianmienuniasy $1uiu
4 AU fusznauns $1uau 3 au ezt Swau 5 au saviau 12 au TagldiEnadenuuy
RN

va o

3.2 1A58919N15998 NIV TWUUAUNWAILUUNILATIES19 (Semi Structures Interview) 1ii®

Y

o/ L3

o 9 ¢ a = = o Y ¢ I3 ] cs'
Mn1sdunvalildedn lnsuuudunivaliiselaunisdunivaln1uedA Usenaun1svie e Ives
Dickman (1996) Usgnaumie ddfagala AuazaInlunsiiunig @981uiennugeninens 9 f9n
warnanIu
< v v ) ¢ a . . 1 v a

3.3 NISNUTIVTIUYBYA AIENITAUNIWALTIANITI8YAAA (In-depth interview) t31UUIN
MILNUNIATT HUTENOUNTS wasyituguvuruiwlan Jamindunys tngvihnisasiiuidunivali
guyuvuawlan Janindunys lugraseugainy Buseu naeRneu 2565 laguuainisdunivalinou
fa1ANYiIN1sEUA BallIIMIIIgNUN1AST dUsEnaunIshagiiioungAINg Ui sduA 1wl
YU

va v

3.4 msamszndeya AITeldIEn15iATevdeyaiiuiiont (Content Analysis) A38113

Y kY

nuunUsziiunsiesizideyanuwuamafidualileglddeyaiiliainnissiusiudeya wazas

HUN NDLEUBLLINIINTELETUN YD TIEINNIAUTENBUN TYIBLEIgNTUYL URUaN J9nTn

ﬁe

=
Y3

4. Nan1539Y

4.1 MFIATIEREaNINInaaN Usznaunie 9auds (Strengths) gnedau (Weaknesses) lania
(Opportunities) gUasA (Threats) AuasAUsTENoUNTBL B guYUrULLUaN FanTadunyd
Uszneushe Asiegela (Attraction) ArmazanlunsIAumNG (Accessibility) As81uaBAaEAING 9

(Amenities) 7i¥n (Accommodation) wazAanssu (Activities) MIeTIEAanINLINEBY (SWOT Analysis)

Usznoumig ﬁ;mvﬁq (Strength) 98U (Weaknesses) lan1a (Opportunities) kazguassa (Threats)

q
(%

nMsiuTIuTINdenausugl wagnRenll Feldnaniside dell

UR 1 alun 1 uns1AU-DNWEU 2566 (Vol.1 No.1 January-June 2023)



IsaAsuRDNEadINEAaGNA (LUUEEhAGSIA:A0GUEHARS)
Journal of Vongchavalitkul University (Humanities and Social Sciences)

4.1.1 #¥Rnnla (Attraction)
a o a o oA ) = a
ﬁm%u%uNLLﬂaﬂiﬂﬂaaﬂﬁuaﬂUq Vlag‘mﬂmﬂmLNBQQUVIQ?‘U%MN 10 ﬂIaLlJGﬁ

(%
Y

fvanuestn snneles Ymindunys meluguruluinuSeawnun Ndedaeiavasouu

AeoY
danfegauesyuruvunkUan Jawiadunys Ao3iddnlieuitevesvnitiu wazauluendnual

v a = A ! =

voegurudInAn Fsdednduguruiiniundniniweminiunys Avegsunass dulvgennves
v A & a = o oo ) & < Y] ¢

P UNUNUILL T U1 WU T2 LA TUNAN FIFUNDANUUNTUTZEZLIATUIU JUNAYLUULDNANWUUDS

al gj [ YR ~1 QAIQJ 1 1 2 49{ d" dll QAI [ Q‘ Qll
gy dnviadaduguyunanuenuiud W LT luFeeeImis wasvuuwlan q Msuusenu &
Taawuduwendnyalvosgusuruuuan 819 vings tiulingie lsue druwaed 38 lsudumeifien
ysalananwaitAut eIt Wudu lnganizednedduiuians-o1iind dnvieaiisrazilenials
A1aRID1SNUUULAL VUL USIUTAVIRLAUDTDE LaN VULRAAD Y1 NREINEDT VULD W LH8IT?

o |

flawsis Tsandee Urududivingas vislssnuiides Wudu a1u1303insziyauds gaseu lana

[

wazaUassalasiail

9aud9 (Strength) 9n99U (Weaknesses)

1) dnwasgnnagimans Juiusud wasiiyuw 1) YunveguIUIUNLUANUI9Yiln HAUAUGY

afvagnegluusnuina milasuanuaula wnsdadeneu vlvingaumenunniu wae

Nnvieaiid gty Jwihlienalinisanuuiuas
< A a v ] v ¢
2) ugnsuyanenigidygy vty fendnual

o] o

2) $Swluguyudaladlasunisiauiunnne vilv

adda o

IS eUe wazdindlATaTausssuSUAILA WnALLEDN NS

Mhaula 3) ANUATYNIINYANNNTY LRRAIERD UMY

=

3) fifanssunsviesiiemeTausssuiiluendnuel vasruRafslunIsEENenisess1Eng | Net

VOIYUYY Iyidlusyansam
4) aataulusuaivmisiuuie vunlusiadondan

a2 o ¢
MUULDNANYU

Ton1d (Opportunities)
1A%y wagnlguliieIves TIududinaiiie

Jandadunys dnnugnruruuwdan Sunasmuesdn

v '
= =

Fuiiedunisdaasunisiiuniwioaienvesiniunig

“Bowiieninine wilnalnddnads” 1ATIN159111150U

a o

nrasiumilny

gUd33a (Threats)

1) Lﬁmmﬂé’ﬂwmzmaﬁuﬁmawmuasﬁjﬁm%mam
SeviliAnd Wi uazanmzniEeUssads
Sohlrinvieadisliannsaumanvioniionls

2) anumsalunsseuiavadsalisalalsun 2019
Tutaqtiu ilidnvieadieninag wagminni

v lrdnvisanelantesas

UR 1 alun 1 uns1AU-DNWEU 2566 (Vol.1 No.1 January-June 2023)



IsaAsuRDNEadINEAaGNA (LUUEEhAGSIA:A0GUEHARS) 70
Journal of Vongchavalitkul University (Humanities and Social Sciences)

4.1.2 AndagmnlunIsung (Accessibility)

N1TFUNIRINATHNNLTIUAT Yagyusuruuwlan druanueals dnnoiilas

'
1 a

Jadindunys dnvieuiieiaansadunislalaesasudaiudiuassalagansusedmislunsiuniad

€

soeud WUNlUNTminasanst faihdivausaudtwmindunys mndadies

LY

FJunys Tdouunaneia 3348 danthludunauraudst wadivanuesll senirmieasiteuenly

q

(%
aa + a Y

YUTUIUDITI IINUUALIVINN5I AU DEURINATIUANT12D7 Uniou (Wotan) TRdeiu wansebl

9 Y
FAINDUUNANILLIDYANUNY 8T NI IaUNRNLaSHY

salaga1susedmne Fusauva.ananvudelavansuszdnfamininednns
a d‘ L ] 1 % ) o IS % ) g.JI =) ! dll
wumaieludeaniivudalagansduny’ Tludwnawissdunys annduaiunsavansavisedisaiiie
Whlugmuyuruuwdan Samdaduyus andauflesludwuguduszaznia 8.9 Alawns Wusseziian

(%

16 Wil @1303LATIAYALTe gaeau Tona wazalassalanad

9aud9 (Strength) 9n99U (Weaknesses)
1) Fnaiunslussdmiadumsduiivainrans 1) iflesngursurusudaniiiufizunans Aoudauay
Wuvng ansnsaiiunielamuanuagain grunmuglunsAunsitaunsadludsgusuld
2) \uundsieaiinrilnadoutrannan Fafludsooudt sodhud sovviesoirvihiiu
NTANNUMIUAT UAAILNTDAUNNSLAFEAIN 2) MalAunIeIdmanIEULATinYieueuELi
W dunemsinasnnIsiumg Foansiiunalivieniisn o1aaziinanuiaale
Tunsvieaiien
Ton1d (Opportunities) guds3A (Threats)

msitaulassadeiugudunsaunag onsdma 1) iesnguruusuaniituiidoud e uavaein
Tfinsuihdesuruusndanldinniu 3umaes neliAndgmmaihdmadenisiaun
1A39a319MaudUN AL AL
2) dnwaiglaseaiie fuanmouniiidnvusuaulas

ABUYNINNA FILAMUAUNIAIUIN

UR 1 alun 1 uns1AU-DNWEU 2566 (Vol.1 No.1 January-June 2023)



IsaAsuRDNEadINEAaGNA (LUUEEhAGSIA:A0GUEHARS)
Journal of Vongchavalitkul University (Humanities and Social Sciences)

71

4.1.3 ?iqé’wmammazmmhm (Amenities)
aelugmrurunlanduldiidssiusanuazninraieedns Wilesesfudmiy
tinvieaiieafiAunmanifelugueu 017 $1uevns Huvusvulusa dygralnsdmd daamean
Fashu Theuenyng fifndniides () fleensn fesaw seuusndnusy nsfausnuey wazanui

grenndmsutinvieuiiedfifieansanenIn aunsadnseigauds eseu lana uwarguassalaesll

3aK39 (Strength) AU (Weaknesses)

1% 14

guyudinsfaundulugunssifeiuilunisdeusu 1) wuh anuftensadwiutnvieadioasslidiiug
dnvioniler Mnuddeueuluguruiudilddesdouiu  winwe dwiunissesiutinvieadieasiuiuuin
aunUanuih Wetnvieafivnasuamduinliluan  dnvieaflendamiidmiuaeasareudnen
fudseauvesyuey ludagduynauluguyuaunse  2) hefiaensauazvennistudsliinnedmiy
Foufu wugih uazyasivazideaduinveadiedld  dnvieadivaiidesnisiiuniandsaanuiiviondien
widsnadnuendnualvosurulibiveslind ey 3) yusuddfideinlinnmed miusesfutinvieadion
wwihgsfianeluguvy fiiunanvioniisafiundedud uazermsun
Fudsenu uagilmudesmstaauiainannsidu
wazdinnudpanmstsiuussmuewnsiitelutu
snfudssymiluiuilusgoy
Tena (Opportunities) gUd33a (Threats)
yndinaiauniuiivesiiensoifivensanunsosesiu  Auillupmuliufiogiunaesdiuiiroudssiia
dneufisaldifumnduuasiiinthsvennslify  wmndeanisazadrvdevsisiuiiluniseens

PnvipaigINazadsdaunyviaien Wiesassudmsutnvisadientiy WuSereutneen

4.1.4 isin (Accommodation)

' '
1 v v v IS

Yuyuvunklantunteg NTanindunys NilvesdueusnainuuuLlania 81aw
v 2 ~ 5 Y] o W N & P a )
wenINUsELIuAINABNYRsNITY Tanunaliununelumindunyidalunildluodnndnvesauly
guyuvuuwlan aelugueutuszludminlminveadeladiin uiasuenguvulilnanasdninly
Tnvisaiigaunsadenaeaninls awuulsasy Saesv viiewuy lavawd Faunsazlulnaangusuy
o | v € Y] & Aov & a 7 v & aou o 1 ) a I 'Y}
Wnn Wi Jun ne U1 1uiinign o Jegviavua 4 vies lWuiinfieglnayuvuannitandudnuae
wuulauamduuiadnfnaiuisnn Andiinuinidain 4 auaganauaz 375 UM 3 AUANAUAY 400
UM 2 AUANALAE 500 UINTINA0WMSET Tanseruanansaduiennegluyuvuld darusensalns

iwsesUsueINIALardyIMBuNesln @1u150TATIeRYauls Ineeu lena uarguassalanail

UR 1 alun 1 uns1AU-DNWEU 2566 (Vol.1 No.1 January-June 2023)



IsaAsuRDNEadINEAaGNA (LUUEEhAGSIA:A0GUEHARS)

Journal of Vongchavalitkul University (Humanities and Social Sciences)

9auds (Strength)

9n99U (Weaknesses)

meluguautuaylafifinlitneadiealdidnsin
wineuenyuvulsilnadifinlinvieafiesausaiden
vesitiinls dauwuulsaws Jaosn vieuuulouand
Tena (Opportunities)
mndimahitinegadulsmanddu (Suloniadivils
aulumuruilnelfifiufnuenanendnmdnvesauly

YUy e YLwUlan By

a al

Unviesetulidanunsasuiiatinvesyusulaegis

aiile

guassn (Threats)
mndimsvhiiinegnislumeuiuonailiiddines
aulugusuduidsuld fesand auluguauauy
wandudsdesnsinmanuduendnualvesiddin

yasulugury Wi duluvadenou

4.1.5 AanT5U (Activities)

guuvuuwlan Jmindunyiuu luguudiadifaonssuliisanelvinyie e,

= = = =t ' A = ' o A
nunngIntgluguon widnuilegaiunngluguyunae daminadie 4 vuiunesiaunsal
tnvisaiieriu ansaundiegulanimedy q ndutiu uenanazlavy wasBuvuuudan Bnneded

Munaviseyuaeguanuneliuntnvieaiies awnsadmszigauds aseu lona wazauassalanadl

Ly

[

v

"

qmlﬁﬂ (Strength)

2089U (Weaknesses)

9

uennaunlugatuiingedinvieadienlin i,
yuvudsiinsivdufinaniuiidmivaiegulisy
tvieaiisranansamnaeguladnie

Ton1d (Opportunities)

neluguyudausaiiufianssusig q wWaunldiie

melugurudadfanssuliunnnenagsdiinvoniieniu

agneluyuyulauuiy

gUd33a (Threats)

AUlugU UGN DlinISMSEUAIASENNTT Ao9inIg

windsfagalalviunguyy iWeaunsasinveniienl  eusulunisiazaeuliinviesedtuviuuy uagnis
aglauuiu 1wy nsasulinvieuiedlviaewih a5U38N19Ae q Widedeni1sidle wavnisasile

wudlusadluguyu UfUA

N153LATIBRAN NN UAINRIAYTENBUNITHB LN IYUBUIULRUAN TanTn

€

=

wuny3 Tnerhusiazesdussnauvesnisviendien amnsadngeaudsluiuniseysndanuduuniiun

(%
Y (R = aadaa

fansatoans luinazidu 38990 99715 YUl N15UTENRUNTN MSatuSauwilauatiunay weully

[

Wausegenbi ludiuddglunisuimsdanisnisvediien waziuigusuvuuwlan ielinis

<
[

Fan1snsvieaneliNINglu wazaulaniaazidudiutieduasunIsIANISATUN1Ta LT

4.2 WWINNNITALASUNToNNEININBIAUTENBUNI TV YuvuvuNLlan Jandn

LY

FUNUT @1U150UINANTANETUIUABUT 1 LNDLEUBDLUINIINITALASUNITVIBNYIMUDIAUSENBU

9

Nsvieaiied yuvwruNwlan Jamindunys lael

UR 1 alun 1 uns1AU-DNWEU 2566 (Vol.1 No.1 January-June 2023)



IsaAsuRDNEadINEAaGNA (LUUEEhAGSIA:A0GUEHARS)
Journal of Vongchavalitkul University (Humanities and Social Sciences)

421 ?iﬂﬁﬂ@@flﬁ] (Attraction)

¥
a =

1) iosnntmgAvlunisvivuauanmennanngu shldAnduyunissdndigdy
FaausuundlunmsanUinaingiv widasmnuduendnvalvesyunu uazingiuiiadnendaiy
Tusadunusias arldlunsvhmus iy denalausfiianldlumsvheun lulisgtuesesibidessin
anoudliiunliaados viedmanseluilagtuuny

¥ o =

2) fihguvuiinisdneusulinuinieinuiadin Yssind emnsiiduinusssy

Y 9

[

vossiufidunontusndeudluna Tudaulugumy Welwannsadenanmuiudauiunds uag
fhvisadfiaidumadinandnulunmsieaiivyuuuldesafiszuy Wewawunlvildagmaivdediivu
vasvinadiuannty

3) fihyuvuiauednvesudssnaliinsdaaiunsussnduiusnisvioaiion
Aanssumsvieaiisndeiamsssy Mnapdgriemhenuiifistesesuniliiiaumainvans uas
soidlosvasyuvuruuuan Smindunys lussduiesdu wazdmin ilefagaiinvieaiivafaulaiinun
Wouldluianing

1) imsieuedmiuneudgyianssummieaiismnedmusss Mduendnuaivesyumy
Nnaedwiiieades wedunsnseduliinvieadioafiussgslalumaiiumanyieaiion Ayuwuvus
wlan Famdinduny3

4.2.2 AnNazmInlunIsung (Accessibility)

1) fihysruaussionadniiistes Iinsiaundunisanneasiidndagmey
yuuklanundu esnndnvuriuiimaniman fvesururouituay uasdegiini Jehlien
wazaIuInFeNIsdnde usegslsinuenafinisdrsianudniiuvesguu Usznounisiiansanlu
NFALIEUNANUNAY

2) Wandumsneluuvasioniion Iansasesdutinvieadienldeg1sazain
WU MIinveedun19991as Welrilsnlasansusdmedmiuinvieadioailifsadaud

3) findoniadrunieniisay telinisuinisqualudesainudasadsves
tvieafelunsidumaviesieluuvasvy

4.2.3 AIBIUILANNAZAINGN 9 (Accessibility)

1) gurnenafesfindE mearuazmnduiinvieadiorlunistedud Tnsriuey
su1As vide dfnaunelurusuiunnuazanauisuntnvioudien

2) yuwupafiideindeuliuntnvieniealiliisay Tainannsiu wazds
%’UU3wwummaﬁ%ﬂmmuﬁwm%mw%’uﬂismuiuﬁuﬁim;mu niounawirtanmneluguyy

4.2.4 7N (Accommodation)

1) mnlasuanusiudenngiyuey wasyituluguy auluyuyunnednuily

v & v | v o w & A w v A P P
Urunseviesindlutnuensanunsavihinuduninuuulasawdls iWeiiuselaviunauluguoy

UR 1 alun 1 uns1AU-DNWEU 2566 (Vol.1 No.1 January-June 2023)



IsaAsuRDNEadINEAaGNA (LUUEEhAGSIA:A0GUEHARS)
Journal of Vongchavalitkul University (Humanities and Social Sciences)

2) mnguyuiinnuseanisavaseniniduiaesnliuntdnrieaiieanduniin awnse

Tgnuinangluguvunseaiunalililnaainyuyy dhunasisiinlalasuigusuiuveninusiuiie

v 1 [ { o

Auauluguay o1awaussvUszauiuiuniisauaIasgiiieates uasriinndugaiga

<9

D.

@ aadd

tvioadigalidruminaeluguvu Wiiiitineuluguu wesdamsussnduiusTyiyumuginauls
11N
4.2.5 Nanssu (Activities)

1) melugurududsifansaulsinnme feeddiinvioadienaganelugamuldumndy
ynifiunstudnseuiisasevyruenalunisdugasuvssumidiinveuiisrala Wesannely
yurutuiieo Tnvhlseas uasnunsnsiiaualdiiintendiealfuiatinunfvesaulugun

2) uruswandufigaufuruundan q flsiuieuiidu enafimsdaianssy
aowhvunnuuie 9 TurdnvienfienldFeus uasldasdievindunsigilfinvioniisneySous
gurulfunntuvieminuuuyienuios e1avhnisisianssuiianuiidunislususy ufiaeuls
Fupoulunsiliudtinvionde iesmnaueurusandafionans-oniing enafinsuszenduius
adlumaidunsitiazaewhunesls uardavireluvnisdsusianiosUuuuresuus iled

Unvisafigannauindnassaglaivudlng o wazasranuaulaliiuineniiendnaiey

5. 8AUTEHANTIRY

NANTIATIZRANTNIINEDL (SWOT Analysis) AuasdUszneunsvisafisigusuvusLdan
Faninduny3 viegauds ynsou Tena guasse uagnaiausuwImInIsanasunsieadisaniy
93AUTENBUNMTYIDNTYY Yuvuvusulan Smiadunys wuin fudsdegala (Atraction) yaruus
WUaNTUAADINUBITA ﬁﬁqﬁﬁmﬂmﬂﬁunﬁm endnual warlatinfidoudne Fnsliatmusssusy
wAnaule fnnulansiuiidinsdnulidsendnvaifenay widsmeailoandousminaula
w¥oufvAanssuiifivanuaun uazanuivossadiulugusy Ssaandeananisinyives
Yomad lwadednd (2564) nansAnwinudl Uszaunisaimsveafisdnudsisgalaiinginaiig
ihawlavesanuiivieadion msliduiatusssundetndlnddn mslsveaiisrmugiunslasuaimg
Funwns Snfenisanusisaniuiifiensnuviunanssssuratugdiuusing 4 dliRsgatnveadelid
MaAuIienieannBetu fuaruazaanmaiiun (Accessibility) nsidunisviesiieluyme
ifipmaiusardnseny Womnduiuifdeutiesia uwiddanumhauladmsuimieadlen Fana
duiifendeseafimafaunidumaesneslidnfddine WeliiAsmmagmnlunsifiuvmatids uagd
fufinniissednfunisieusuiniondien Ssaonedomanisfinuues wavavndnaing qial
(FugUsedns) (2564) nansAnwinudn mMsviuussuasiaunauuazidunisnmsauuauduiiade
ddyiawilinenisndrunfeluviesiulfedieazan dudunsufuussauunisluguwuuay
aonuiivieafiondsinusssuliivangaufuiausssuvissdulaziinanuazmnlunsiiunives

Unvieaiien aseenuimnudilaiuissrwulundnnsiuuisasiidusiulunisuaninnudniiuly

UR 1 alun 1 uns1AU-DNWEU 2566 (Vol.1 No.1 January-June 2023)



IsaAsuRDNEadINEAaGNA (LUUEEhAGSIA:A0GUEHARS)
Journal of Vongchavalitkul University (Humanities and Social Sciences)

NIRMUNFUNANUIAN ATUFIBIUITAIUFZAINGAT 9 (Amenities) YUBUDIIANTIRNAT N
A A o @ Ao 1A 4 K% ] = £ O o a o W
aegluanunvioiiluninsusulivadnvesislaundsindewanmsiduiasiaiuuseniuems
nfigenelugurunioutasiallanmnglugusy BeaenndeIHan1sAnwIvesiyng auveu (2561)
HANSANYINUIN AUEIBNYesdwInaeu (Auldl Ndsiniew) n1sanuddlian uiivioane
AINAINUANTY Y AsUsEAUTREaURdAMUaIsNRNNINTY waga1Ruanngan1un
1 a = | a & (% (% 4 A a 14 a o . a
vieugadiyadrgnin Mludydnualvesaniunivieniiey Aunnn (Accommodation) vnyuuil
AuFeINIFIzasinnduiaesniy fihgusuaunsaveanusiuiionnauluguyulidiaius ulu
nsaseaminagluguyy ieiaugusudansusenduiusiinlunsigainvieaien dwaenndes
SaRen wsuiad wazame (2561) nan1sfnwinudl Jadeaunisldiusin iudnussnvunazdl
druladelidrusuindudasylnoniuadasle wWeidilugnszuiunisnunuiaznisindula
Usenausig N13518v TIuTunauselen S9N WagsIuAn AuAanTsd (Activities) mnauly
guruinisdn wazWaulliifnfanssuidniasietaiuisaddiusiulaniniu 919 dnslu
o A Y o = a v o Yoy A o F o &
tnvieaginaulalududinn Wiz viensey laiseudisnisugnuavasievi uenanllfeaunsade
sunugnnaulanienselidnviesiedldinisassivuunng 9 tludu Aawsadudsdgald
Unviesigraulawasnduuied NTaURLIANTUNITINMNUNTIMUINSBL N laeguyy Weltn
YuyasaUEduTINluNTE LIS daRRdRINUAINANYBIBIANITUTIISNISHAILIINLA
fpwiensvioniietog g8y (eadnsumu) (2565) na1331 NMsviediiealaeyuvy Wunsveuien
madenusmsianisieeyuuiielilssleviannnisviesneinneg fuaulugusy Asiunisvieuies
Tngguyudatedugusssundaaulunisuimsinnisnineinsvesgusu waziiioguaulaoud Vads
Juagnudenszninuauiuinvieaieilunisuanasuseudiadiadilomnusirmneimusssy

afeanunagilavesauluviesdu nelviinaiuguegiedstuluign

6. UalduBLUY
6.1 YlAUBLULIINNITIY

6.1.1 MnMsAnuiTeresyuruuuulan Saindunyd nuhgueuwdiiinnssude
suilavesaulugurulunisiigusuruuuvaniduanuivieuisnie vseldaiu Tnglddunis
Ussanduustiemdeainnsensemndyd uaznsviesilswisuszmealne uisuvususudan Samdn
Funyd Hnsmaludoswesiivn uasfanssuiiiianla dwnnluewasguruusisdldinisiaunludes
yesiiin 017 Msairslauandliinvenisaunindeu wagldndudaidtinvesnuluyuyy quwy
yuswanuiiiaranunsaaidsinagelitnieaiisnunileatusniy ussiledaamudssiulafivi

Teennduuiesd dusaadliiuinfinsimuwfwenulaneu waziadlalidnvieanelinnseus

UR 1 alun 1 uns1AU-DNWEU 2566 (Vol.1 No.1 January-June 2023)



IsaAsuRDNEadINEAaGNA (LUUEEhAGSIA:A0GUEHARS)
Journal of Vongchavalitkul University (Humanities and Social Sciences)

faluddmunidunfenanssufiuiaulaiianansalidnviesiienlifidusin aynauiu Wuanug aude

anuayn Ysevivle duasduddansefgaliinvesfiestunduandmusuvuuulan uwazrerawiy

= A

Sruuiinreadien Vel enafimsuinwduauluguey feansieifiinlugusuniol daanis
simunguululusnle uasiisnssulleduinveniieoensls [Wusdu

6.1.2 1INMsAnwINUIT quususkaniufinsdnaiunnaniady wasmsauluns
dnadunas gy stenafimsduaiulimusulifanssuasunmshauunelugumy ieflay
annsafsgelinvieniion ianwaulafideanisazFousasen tnglvaulugavurisaeu dam
fmpduuargunsaflunmsviausluudazads Wiinvieadlenlfindamauaunlufuianssy wavaulafis
Tnmegluguyumnni

6.2 torauauuzannsidensdialy

6.2.1 nmsdnwmui euluguruiilerusuieodussnailunstetuiam wae
guaguvuniendeusulinveuiivniundensunelugey auluguruenavensalivayuainaiaiy
mhguiitieades Alvnsaduayunseruluguruiidosnisifiuseld lumsidindulesamdun
fnveaiisandifindnsonundudssruisanuazmnliuddneuieafidwinuaziduianssud
tnvieaisrannsadudnseusuyury Soud wazAnwiivinve sauluyusu lassinsusnwauly
yuudienuAniuegsls desmsfiazyiiiinlunissesiuimvienilswidelsl amnrwasinslavesny
Tugmruindenufoamanielsl mnazaavdevhiiinifisagisnssullefuinendienetils fatdes
1#35maiedmunmiemsdunmeaiidamiedosiunmmeaiisnisnial maentu nmavssesy
Laza1AIvng welvanunsatwanisdnwilulduszneunisnnuny Waundunisvisaiedves
Yuyusialy

6.2.2 3INNTANYINUT YUBUVUNLUAN FInTIATUNYT mmzlé’%’umiﬂuuw”uazﬁ@um

=3

Y aa X A 2 oa DX A o~ v | = &
NiNgINTNNETINNANLTY eludanagalalidnvieaiieaiiusegslanaenisvisaieslugusuniniy
suldmsusulssdnvaeiuimagimanslunmsiaunadiduvasieuied lnensveanusiuile
PnMeduligIteselilinvisaigausaaumadiflaisuasiinuniemedmiunisaeusu
o ' Q{' =g Yao av a o - < ° a < & o 1

Unvisaneyd NeleRlditn1539u18ed199 alunsdsiaanudAniiunsiuyuasiaumineans
NNEIINA AaenIun1sUFuUTEnvas iU imansiunsdumaditiunasvion fied wieidu

Toyauszneunisindulannauau Wauaunsvisainegivesyuvusiall

7. AnAnssuUsEN@

U 1%

Tunuideatuildnsgarliegrsauysaimeninuniueg198anglndeyandn 19wl

Y

MENUNIAST JUTEnoUns uasyuvurudiUan Samindunys

UR 1 alun 1 uns1AU-DNWEU 2566 (Vol.1 No.1 January-June 2023)



IsaAsuRDNEadINEAaGNA (LUUEEhAGSIA:A0GUEHARS)
Journal of Vongchavalitkul University (Humanities and Social Sciences)

71

8. LONE1591999

neuazAUs LRSI, (2560). 9RFIMNFTINISYIBuTA. BUfU 21 UnTAY 2565,
https://sites.google.com/site/pmtechtravel/bth-thi-2.

msvieadiauialszmalng. (2560). TUnYsldedses. AU 21 UnSIAL 2565,
https://tatreviewmagazine.com/article/chanthaburi-12-hidden-gems/.

AQENTTUNTUTEUNE NSVRTIEIWTR. (2560) UNUAITHILINITONUTIE M ITIF
QU7 2. nsanne: aznssunsuleus nMsvionieauviand.

(3

und auveu. (2561). MawandamiusIaILioda I e NI TnusTI g9y

VOINNINQUATIVEVE. WY WEmIanSUALaIAUManT 4N71IN1AE
9194098719571, 9(2), 79-91.

Usegmns Junslew. (2562). ‘iJZEJUW?Z:@Umﬁ’)‘Uﬁ?SW'Q\N1/7’87. #UAU 21 UNSIAN 2565,
7N https://www.parliament.go.th

sz Anasing gladlas (fuen Usead). (2564). wumamsimumsvioniisndaimusssuny
LUINTENNSAAUITRTIN NN Uruviandl snnewesniy Jmdaae lauedns Unases
druvieshiu. ues. 1ag USYAY, 2(2), 189.

SoRen wsudad neswmU3sRWE wavilaw dindde. (2561). Yadediidviswasensdnnis
‘viaqLﬁmimasqmw,%aa%ﬁaassﬁ. IFITUYWIAIFITUDZAIANAIANT, 21(1), 13-28.

Yawad lwnlesmi. (2564). Uszaumsainisvieadiedfidsmanennufisnelavesinvedien
glvelunmsumeniisasuaws ludwiauassudun. 295575075U5975015UnATOMAY
uianssuiadu, 52), 61-76.

dthaunsvieadieasfivn Smindunys. (2564). asudeyaideaannisliuinist 6.
duAu 21 1uNI1AN 2565. nhttps://chanthaburi.mots.go.th/ewtadmin/ewt/
chanthaburi/more_news.php?cid=119

IR NNTUSNI NN silonsvieiienegadtu (esdnsumnaw), (2565).
msvisaiiealngyuaidlneg iilnoesdedy. dufu 21 unsiau 2565.
91N https://webcache.googleusercontent.com

Dickman, C.R. (1996). Overview of the Impacts of Feral Cats on Australian Native Fauna.

Australian Nature Conservation Agency, Canberra.

UR 1 alun 1 uns1AU-DNWEU 2566 (Vol.1 No.1 January-June 2023)


https://www.parliament.go.th/
https://webcache.googleusercontent.com/

IsaAsuRDNEadINEAaGNA (LUUEEhAGSIA:A0GUEHARS)
Journal of Vongchavalitkul University (Humanities and Social Sciences)

Factors Influencing Customer’s Purchasing Intentions of

Fashion Bags in Offline Stores in China

1. Chen Siyu, Master of Business Administration
2. Patarada Rungrueng, Ph.D. (Organization Development)
3. Patima Rungruang, Ph.D. (Business Administration)

4. Rapeepat So-in, Ph.D. (English)

Received : April 18, 2023 Revised : May 15, 2023 Accepted : May 22, 2023

Abstract

This research aims to (1) to understand the changing attitudes and behaviors of
customers that may impact seller strategies in China and (2) to identify potential factors
influencing customers' intention to purchase fashion bags in offline stores. The population of
interest comprises individuals residing in China, and the sample consists of internet-enabled
Chinese residents who voluntarily participated in the study. The study used convenience sampling
to recruit 366 participants, and an online survey was conducted to collect data. The statistical
analyses involved descriptive statistics, correlation analysis, and regression analysis. The findings
indicated that the store's location, shop atmosphere, social identity, price, and product
availability all positively affected customer purchase intentions. Based on these results, this study
suggests implementing marketing strategies, particularly pricing, social identity, and location, to

effectively penetrate the fashion bag market in China.
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1. Introduction

With the rise of the Internet and the Internet economy, online shopping has become
a ubiquitous part of our daily lives. In 2021, China's retail e-commerce sales value amounted
to around 2.64 trillion U.S. dollars, representing a 14 percent year-on-year growth (Ma, 2022).
Although online shopping has gained popularity in recent years, many individuals still favor
offline shopping. In China, the offline retail industry continues to flourish, resulting in the
closure of some brick-and-mortar stores due to intense market competition and the need to
satisfy customer preferences. Meyvis and Janiszewski (2002) found that the advantages of
offline shopping include the ability to try on, taste, and guarantee product quality, as well as
the opportunity to socialize and relax. Flavia et al., (2017) noted that offline shopping provides
a three-dimensional experience that cannot be replicated by mobile phones and computers.
They argue that the offline economy cannot simply be limited to welcoming customers
through open doors, but rather should actively engage with them. Consumers seek not only
products, but also human connection when they shop offline. This entails having shopping
guides who understand their needs and can provide personalized recommmendations, as well
as stores that enhance their service models and minimize the stress of waiting in line.
Successful offline retail requires a focus on customer needs, such as personalized service and
reducing wait times (Gogoi, 2013).

Despite the growth of e-commerce, physical retail remains popular in China, with 84%
of sales occurring in brick-and-mortar stores (Marian, 2021). This is due to the desire for live
experiences and immediacy, which are lacking in online shopping (Raydiant, 2021). Additionally,
physical stores in China have adapted to meet consumer demands for contactless payment
and maintain product quality, delivery, and brand values ( Daxue Consulting, 2021); Wang et
al., 2022). This has led to a recovery and revitalization of traditional retail, offering an authentic
and enjoyable customer experience. Wang et al. (2022) found that consumers in China prefer
to shop in physical stores for the personalized shopping experience and expert advice from
sales associates.

Given the competitiveness of the offline retail market, it is important for store owners
to understand consumer needs and tailor their strategies accordingly. This study aims to
provide insights into consumer behavior and purchasing intentions in order to help physical
store owners improve their business strategies. By understanding the factors that affect
consumer behavior, store owners can make effective strategies to attract customers and

improve their business.
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2. Objective

This study has two main objectives:

1) to understand their changing attitudes and behaviors that may influence seller
strategies.

2) to identify potential factors that influence consumers' intention to purchase bags

in offline stores.

3. Related concepts or tasks
1) Literature review

a. Fashion luggage products

In this monograph, fashion luggage products are defined as bags that are used by
people, can hold items, facilitate travel, and allow users to express their own aesthetics.
Going to work, shopping, going to banquets, traveling, outings, mountain climbing, and other
activities all require bags of different nature and styles. Luggage is one of the items that
people carry with them. It reflects a person's taste, identity and status. In 2020, the luggage
market was valued at approximately 16 billion U.S. dollars worldwide decreasing from 22 billion
dollars in the previous year as a result of the COVID-19 pandemic (P, 2022). Gogoi (2013) believe
that a good luggage can show a unique charm. Fashion luggage products can be classified as
follows:

(1) Classified by function: can be divided into wallets, cosmetic bags, evening
makeup bags, hand bags, shoulder bags, backpacks, messenger bags, travel bags, etc.

(2) Classified by material: leather bags, PUbags, PVCbags, canvas oxford bags, hand-
woven bags, etc.

(3) Classified by style: street fashion, European and American fashion, business
commuting, retro, leisure, simple, versatile, etc.

(4) Classified by style: can be divided into small square bag, small round bag, shell
bag, glue bag, saddle bag, pillow bag, platinum bag, armpit bag, bucket bag, Tote bag etc.

(5) Classification by category: can be divided into key bags, wallets, waist bags,
chest bags, envelope bags, handbags, wrist bags, shoulder bags, backpacks, messenger bags,

travel bag etc.
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b. Location

Store location is strategically important in retail operations and attracts customers.
Previous research has shown that store location has a significant impact on consumers' choice
decisions (Solgaard & Hansen, 2003) For store locations, convenience is considered an
important factor, and consumers tend to buy at the store closest to them.

The location of a retail store is now as important to the target customer as it is to

the business itself. Because it involves a large amount of capital investment of the enterprise,
once the wrong location is chosen, it can hardly be corrected in the short term. Unlike other
defects, such as commodity pricing, product inventory, etc., can be easily remedied and
changed. Therefore, it becomes an important link in the store's development strategy.
If chosen well, it can bring a long-term competitive advantage to the store. If you don't choose
well, you'll put a heavy burden on the store. For example, if there is a supermarket or a
convenience store downstairs, people in this location will buy products of supermarket and
convenience store online less. Of course, it's possible that you still shop online because the
brand or category you want isn't available offline. But in any case, online shopping is much
less than it would have been without supermarkets and convenience stores.

c. Store Atmosphere

In terms of specific environmental factors, Kunkel & Berry (1968) pointed out that
all the factors perceived by customers in the store, such as color, sound, smell, temperature,
and the behavior and interaction of on-site personnel, can be defined as store atmosphere.
Milliman & Fugate (1993) believe that atmosphere refers to the controllable set of items
related to internal and external environment in a service facility that exerts emotional and
physiological influences on customers. Robson (1999) found that certain elements in restaurant
design, such as lighting, color and smell, enhance guests' satisfaction with dining experience.
Berman & Evans (1995) divided atmospheric stimuli into four categories: Store appearance
variable, comprehensive interior variable, display and design variable, POP and decoration
variable. Turley & Milliman (2000) reviewed and analyzed 60 published empirical literatures on
store atmosphere so far, and found that the influence of atmosphere is often different in
different research perspectives. This showed that the study of store atmosphere still needed
to be further developed. A good store atmosphere is an important factor in the success of a

store. A good store atmosphere can also lead to greater competitiveness.
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d. Social Identity

The concept of social identity originates from psychology ( Abrams & Hogg,
1990). This theory indicates that individuals identify with certain groups or groups they belong
to through social classification, and thus generate in-group preference and out-group
prejudice. Tajfel (1978) proposed the definition of social identity, that is, an individual
perceives that he belongs to a certain social group, as well as the feelings and value
realization brought to him by being a member of this group.

Social identity enables consumers to make behaviors that are more likely to be
recognized by the group. That is, consumers' judgment on the value of the commodity after
purchasing the commodity will be based on the group's recognition of the value of the
commodity, and then affect consumers' satisfaction with the commodity. The social identity
of consumers comes from their psychological cognition of society, and the psychological
cognition presented by consumers with different personalities is also different. The brand of
consumer goods, the characteristics of the social relationship between consumers and groups,
and the specific situational clues in the environment where consumers live also change the
degree of consumers' feeling of social identity to a certain extent. After purchasing a
commodity, consumers will judge the value of the commodity based on the recognition
degree of the group to which they belong (Molnar, & Lamont, 2002). Consumers will conduct
behaviors in line with the norms of reference groups or seek consistency with reference
groups to obtain social identity, which will lead to the influence of consumers' post-purchase
behaviors on the groups they belong to.

e. Price

Price is one of the most important variables influencing consumer consumption
(Maria Rosa-Diaz, 2004) and can shape consumer attitudes during the decision-making
process (Aboah & Lees, 2020), which will affect willingness to buy and willingness to pay. It
is considered an indicator of product cost (Erdil, 2015) and is defined as the consumer's
sacrifice worth of the product or service they see (Zeithaml, 1988).

Referring to Kotler and Keller (2016), product prices are divided into three
dimensions: fair price, fixed price and relative price. A fair price is a reasonable price that
comes with a quality product or appropriate service. A fixed price is a set of prices that is
non-negotiable to all buyers. Relative prices are a set of prices that match the quality or

service offered by the seller.
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Since price affects consumers' decisions and purchase intentions (Munnukka, 2008),
it is often used as a marketing strategy to attract more people, especially consumers with
low purchasing power who are more price-sensitive. However, perceptions of price, whether
reasonable, cheap or expensive, are subjective. It depends on the purchasing power of
consumers and the value they place on that product or service. Although most consumers
were price sensitive, they also considered other factors such as brand image, quality, location,
and value when making decisions (Ferrell, Hartline & Hochstein, 2021). Furthermore,
customers are often willing to pay a premium for products that meet their needs (Broekhuizen
& Alsem, 2002).

f. Product Availability

Product availability is one type of supply chain performance, usually determined
by customer demand. The description is the ability of the company to maintain the product.
When the demand for a product increases, it is important to keep the product available in
the business, as poor usability can lead to dissatisfied customers, which can lead to bad
opinions in the long run. On the one hand, product unavailability means loss of opportunities
and sales; on the other hand, product availability is considered to be an important factor in
increasing sales (Hausman & Siekpe, 2009). Availability of a product doesn't mean that the
store needs to keep ample stock at all times, but that the item is available when the
customer wants to buy it. Therefore, it depends on the accuracy of demand forecasting and
planning. That's why many marketers spend time and energy maintaining adequate inventory.

According to research of Bian (2011), product availability can enhance consumers'
willingness to purchase. Steinhart, Mazursky & Kamins (2013) studied the impact of two types
of purchase intention on product availability and found that under normal circumstances,
purchase intention decreases when the product was not available for purchase. However, in
this case, the product was rare and the unavailability of the product increased the willingness
to purchase.

g. Purchase Intention.

Purchase intention is defined as a customer's willingness to purchase a commodity,
a product or a specific service under specific conditions (Abas, Azis., & Yusuf, 2021). It has to
do with consumers' perceptions, attitudes and behaviors when making purchasing decisions.
Research by Kotler and Armstrong (2010) pointed out that consumers go through six stages

to make a decision to purchase a product, and these stages are awareness, knowledge,
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interest, preference, persuasion, and purchase. In addition, purchase intentions are also based
on individual attitudes and beliefs, which may be influenced by external factors, such as
advertising (Beli¢ & Jonsson, 2012).
2) Conceptual framework
The framework focused on identifying the factors that influenced the purchase
intention of fashion luggage products in offline stores. From this framework, there were 5
independent variables, which were location, store atmosphere, social identity, price, and

product availability. All 5 variables were expected to influence customers' purchase intention:

Independence Variables Dependence Variables

Location

Store Atmosphere

Social Identity Purchase Intention

b

Price

Product
Availahility

Figure 1 Research framework
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4. Research Methodology

In this study, consumers in China who were interested in buying fashion bags from
offline platforms were the target group. To sample these consumers, a convenience sampling
approach was adopted. A closed-ended questionnaire format was employed in the survey to
collect demographic data and information about the variables, utilizing Likert five-point scales.
The questionnaire comprised of 31 questions, of which 5 were general questions, and 26
questions were related to the variables of Location (place), shop atmosphere, social identity,
price, product availability, and customer purchase intention.

The Index of Item-Objective Congruence (IOC) and Cronbach's Alpha Coefficient were
utilized to examine content validity and reliability, respectively. The IOC value of each item
was higher than 0.5.

The data was collected by an online survey conducted through the questionnaire star
(wjx.cn) online survey form. The survey link was distributed across social media platforms such
as WeChat, Facebook, Twitter, and Instagram. Survey respondents who did not pass the
screening questions were automatically disqualified. The analysis was carried out using data
from only 366 valid respondents who completed all questions in the questionnaire.

The study employed a quantitative survey as the major research approach, and
computerized software was used for data analysis, including descriptive statistics and linear

regression.

5. Analysis and Findings
This section investigates the correlation between the independent variables, namely
location (place), shop atmosphere, social identity, price, and product availability, and the
dependent variable of customer purchase intention. To analyze these relationships, multiple

linear regression was employed. The findings of the analysis are presented below:

Table 1: Model Summary

Model R R square Adjust R square

one 0.860 0.859 0.85

a. Predictors: (Constant), Location (place), shop atmosphere, social identity, price,
product availability

b. Dependent Variable: Customer Purchase Intention
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Table 1 shows that R square value is 0.859, this indicates that 85.9% of variation of
dependent variable can be given an explanation by all three independent variables.

The result of the ANNOVA test, F=441.425 and significant amount is 0.000 which means
that (P<0.05). Meanwhile, it shows that the independent variables and dependent variable

are statistically associated.

Table 2 The Construct Correlations and Fit Indices

Location Store Social In terms Product Customer's

atmosphere  identity of price  Availability purchase

intention

Location Pearson 1 879** .918** .914%* .909** .891**

correlation

Sig. .000 .000 .000 .000 .000
Store Pearson 879 1 .904%* .903** .890%* 874%*
atmosphere  correlation

Sig. .000 .000 .000 .000 .000
Social Pearson .918%* .904%* 1 937 .918** .904%*
identity correlation

Sig. .000 .000 .000 .000 .000
In terms of Pearson 914 .903** 937 1 .925%* .910%*
price correlation

Sig. .000 .000 .000 .000 .000
Product Pearson .909%** .890%* .918** .925%* 1 .888%*
Availability correlation

Sig. .000 .000 .000 .000 .000
Customer's Pearson .891** 874** .904** .910** .888** 1
purchase correlation
intention Sig. .000 .000 .000 .000 .000

** Correlation is significant at the 0.05 level.
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From table 2, the correlation coefficient between purchase intention and price is
0.910, social identity is 0.904, location (place) is 0.891, product availability is 0.888 and shop
atmosphere is 0.874 respectively and shows that they are in the positive moderate relationship

with purchase intention. All factors are also significant at 0.000 less than 0.05.

Table 3: Model’s Coefficients

Model Unstandardized B Coefficient Standardized t Sig
Std Error Coefficients
Beta
(Constant) 0.215 0.078 - 2.753 0.00
Location (Place) 0.193 0.020 0.186 9.843 0.00
Store atmosphere 0.156 0.019 0.160 8.198 0.00
Social identity 0.199 0.018 0.195 11.002 0.00
Price 0.222 0.018 0.216 12.275 0.00
Product availability 0.165 0.019 0.165 9.843 0.00

Table 3 shows the relationship between dependent variable and independent
variables, where the standardized coefficients beta of location (Place) is 0.186, Store
atmosphere is 0.160, Social identity is 0.195, Price is 0.216 and Product availability is 0.165.

Based on the above coefficient result, it can make a regression equation as follows:

x1 = Location (Place)
x2 = Store atmosphere
x3 = Social identity

x4 = Price

x5 = Product Availability

Purchase intention = 0.215 + .193 location (place) + .156 shop atmosphere+ 0.199
social identity + 0.222 price + 0.165 product availability
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The analysis of the model shows that location (place), shop atmosphere, social identity,
price, and product availability all positively affect customer purchase intention. The correlation
coefficient reveals that price has the strongest influence on customer purchase intention,
followed by social identity and location. Product availability and store atmosphere also have
some impact on customer purchase intention. Therefore, businesses should strive to

continuously enhance these factors and offer more value for money products and services.

6. Conclusion and Discussion

This study investigated the impact of location, shop atmosphere, social identity, price,
and product availability on purchase intention for fashion bags on offline platforms. The data
was collected from 366 respondents in China, and after analysis, the results indicated that
female customers aged between 19-29 years old with a monthly income between 3000-6000
yuan were significantly more sensitive to the price factor. This suggests that this customer
segment places more importance on affordable pricing. Moreover, customers with higher
education backgrounds and monthly income were found to care more about product
availability than customers with lower education levels.

Furthermore, the analysis of the model shows that location (place), shop atmosphere,
social identity, price, and product availability all positively affect customer purchase intention.
According to statistical analysis, the correlation coefficient between purchase intention and
price is 0.910, indicating that reasonable price has a positive impact on purchase intention,
which is similar to Munnukka's (2008) conclusion that price affects consumers' decision making
and purchase intention, and Guan et al. (2020) study found that the factor that influence most
of customer intend to purchase is price of the product.

Additionally, statistical analysis shows that the correlation coefficient between
purchase intention and social identity is 0.904, indicating that ¢ood social identity has a positive
impact on purchase intention. This finding is consistent with Escalas and Bettman's (2003)
research that consumers were willing to pay more for a product when it was marketed as
being associated with their social identity. Moreover, social identity predicts cognition-based
attitude (i.e. attitude toward celebrity endorsement) were found to be antecedents that
enhanced brand attractiveness, which in turn positively affected purchase intention. (Lau et

al., 2023)
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Furthermore, the correlation coefficient between purchase intention and location is
0.891, indicating that good location has a positive impact on purchase intention, which is
consistent with Solgaard and Hansen (2003) study that store location is of strategic importance
in retail business and attracts customers. Consumers tend to buy products in the store nearest
to them due to the convenience of buying products. A finding consistent with Brata et al.
(2017) study is that the correlation between location variables and purchase decisions is
strongest. The rate of the relationship between the environment dimension and the purchase
decision dimension is also indicated.

In addition, statistical analysis shows that the correlation coefficient between purchase
intention and product availability is 0.888, indicating that sufficient inventory has a positive
impact on purchase intention, Weissmann and Hock (2022) concluded that product availability
has a positive impact on consumer purchase intention, which aligns with Bian's (2011) finding
that consumers are more likely to intend to purchase products that are readily available and
in good stock, rather than waiting for their arrival.

Lastly, the correlation coefficient between purchase intention and store atmosphere is
0.874, indicating that a good store atmosphere has a positive impact on purchase intention.
The findings are in line with Hussain and Ali's (2015) study, which suggests that atmospheric
factors such as cleanliness, scent, lighting, and display/layout positively affect consumers'
purchase intention. Moreover, Siddhibphongsa and Kim's (2016) study revealed that factors
such as color, lighting, traffic flow, product display, and window display have a significant
impact on purchase intention, whereas music and space allocation do not exhibit a statistical

influence.

7. Suggestion

1) Recommendations for Offline Sellers
To enhance customer purchase intention, offline sellers can implement the
following suggestions:
Firstly, sellers can leverage pricing strategies as it is the most significant factor
influencing customer purchase intention. They can offer discounts, special promotions, or free

shipping on select items to attract new and repeat customers. However, promotions should not
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be offered too frequently, as customers may become accustomed to them, leading to reduced
effectiveness. Occasional and targeted promotions should be used, such as quarterly
discounts, or holiday sales lasting for a few days to a week.

Secondly, inventory management is crucial to ensure the availability of products
at all times. In a competitive offline market, customers may move on to another store if they
are unable to find the product they want. To mitigate this risk, sellers should monitor inventory
levels regularly and order or produce new products to keep stock levels high. Additionally,
sellers should forecast demand to ensure they are adequately prepared for seasonal changes
and holidays.

Thirdly, sellers can encourage customers to provide positive feedback through
incentivization. Stores can offer special promotions or gifts to customers who provide positive
reviews. Positive reviews help new customers gain trust in the store's products and services,
leading to higher customer purchase intention. Moreover, positive reviews can help stores
build social proof, leading to increased sales and better prices.

By implementing these strategies, offline sellers can increase their customers'
purchase intention and ultimately, their profitability.

2) To start a business, individuals should consider the following recommendations.

Firstly, it is crucial to select strategies that cater to the target customers. Through
analyzing customer demographics, such as gender, age, education level, and income, one can
identify the factors that influence their purchase intentions. Therefore, appropriate strategies
should be adopted based on the target customers' preferences. For instance, women are
inclined towards lower delivery fees. Hence, if the business targets women, offering special
delivery discounts can be an effective strategy. On the other hand, customers with higher
education and income are more concerned with product availability rather than price. Thus,
for this customer group, the business should ensure that their inventory is always stocked,
albeit at a higher price.

Secondly, branding and marketing are essential to establish a business's reputation
and reliability. Content marketing, shared through official pages to customers' social media,
can generate interest and attract more customers. Influencer marketing is also an effective way

to create social proof and build trust, as people tend to trust influencers' opinions.
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Thirdly, it is recommended to estimate all business expenses, including storage
costs, marketing costs, and operating costs. Failing to accurately estimate these costs can lead
to problems later, which can ultimately affect customers' willingness to buy. For example,
marketing costs associated with creating social proof and storage costs related to inventory

can impact product availability, and ultimately, sales.
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Abstract

Groups of football fans who are prone to using violence are often involved in incidents
that occur either intentionally or after the end of a game. In some cases, these incidents even
spread beyond the stadium. These fans, commonly referred to as hooligans, can significantly
impact the decline of the football league in Thailand. Nowadays, Thai football fans primarily
use social media as a platform for communication, unfortunately resorting to hate speech to
generate animosity and insults towards opposing teams. This hate speech in social media has
escalated into real-life violent behavior outside of the games, representing the third level of
hate speech violence, which incites violence against specific target groups. It is crucial to raise
awareness among football fans of the importance of accepting game outcomes and
understanding that football is an activity meant for entertainment and relaxation, providing a
release from the emotional tensions of everyday life. By doing so, we can reduce violence and
foster a sense of friendship and unity, ensuring the continuous positive impact of football on
Thai society. All stakeholders involved should proactively consider strategies to prevent
hooligan fans from spreading their negative behavior on social media, as it could have long-

term detrimental effects on the sport as a whole.
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