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Abstract

The objective of this research is to study the personal behavior of individuals who use
self-service laundry facilities and their decision-making processes related to marketing mix
factors that influence laundromat services in Mueang District, Nakhon Ratchasima Province.
A questionnaire was used to collect data during December 2022 to January 2023, with a
sample size of 385 respondents. The sample data were analyzed using descriptive statistics,
including frequency, percentage, mean, and standard deviation. In addition, inferential statistics
analysis, specifically Multiple Regression with the Enter method, was conducted in this study.

The study revealed that marketing mix factors, particularly those related to product
and promotion, significantly influence the decision-making process for choosing laundromat
services in Mueang District, Nakhon Ratchasima Province, accounting for 61% of the variation.
This relationship can be represented by the equation:

Y =0.096 + 0.182 product (X;) + 0.148 promotion (X,)
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