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Abstract

This article aims to analyze customer behavior at 7-Eleven. The study applies customer
behavior concepts to propose marketing promotion strategies for the business. Data was
collected through secondary sources by reviewing literature from electronic documents,
research studies, and academic articles, followed by content analysis. The study found that
customer often make immediate purchase decisions at 7-Eleven stores. Such purchases are
typically driven by immediate needs. Factors that influence customer decision-making include
convenience of access to the store, speed of service, affordable price, and attractive
promotions. These insights reflect 7-Eleven’s capability to effectively implement the 7Ps

marketing strategy in alignment with customer behavior.

Keywords: Customer behavior, CP All Public Company Limited, 7-Eleven
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2019P 2020E 2021E 2022E 2023-25F
DEPARTMENT STORES 35 -14.0 -11.5 35 4.0-5.0
DISCOUNT STORES/ 2.7 -11.0 -9.0 3.0 3.0-4.0
HYPERMARKETS/SUPERCENTERS
SUPERMARKETS 4.0 -11.0 -8.0 6.0 6.0-7.0
CONVENIENCE STORES 2.9 -6.5 -4.5 4.5 4.5-55
MODERN RETAIL SALES GROWTH 2.8 -12.0 -9.0 3.0-4.0 4.0-5.0
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Group Key property Store format Number

Central Group

Tops Daily Convenience store 100
Family Mart Convenience store 805
CP Group
7-Eleven Convenience store 13,134
CP Freshmart Convenience store 331
Lotus’s go fresh Convenience store 1,433

Thai Charoen Corporation (TCC) Group

Mini Big C Convenience store 1,171
Saha Pathanapibul
Lawson 108 Convenience store 150
Other Groups
CJ Express Convenience store 600
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