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Abstract

This academic article aims to present an analytical framework for examining consumer
behavior in buffet restaurants, particularly those offering shabu-style dining. The study was
conducted through secondary data collection by reviewing literature from documents, research
studies, and academic articles, followed by content analysis.

The findings found that the primary target consumers of this type of restaurant are
predominantly female. Their main purposes for dining include seeking high-quality food, enjoying
delicious flavors, and accessing a wide variety of menu options. The decision-making process is
influenced by factors such as the quality and standards of raw materials, menu diversity, sufficient
portion sizes, and taste. Moreover, close acquaintances play a significant role in shaping consumer
purchasing decisions. The study also reveals that consumers prefer visiting on weekdays, especially
during dinner time, and show a strong preference for self-service dining formats. The results of
this study can serve as a guideline for developing marketing strategies for shabu buffet restaurants
to better address consumer behavior patterns and demands. Furthermore, restaurant
entrepreneurs may apply these findings to adapt their strategies in alignment with the ever-

changing context of the food service industry.
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