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Abstract

This research aimed to examine: (1) Thai tourists' attitudes toward the service marketing mix
factors (9Ps) of creative tourism in Surin Province and (2) the differences in attitudes toward
the service marketing mix factors (9Ps) based on the demographic characteristics of Thai tourists
in Surin Province. This quantitative study collected data from 400 Thai tourists in Mueang District,
Tha Tum District, Samrong Thap District, and Khwao Sinarin District in Surin Province. Data were
analyzed using frequency, percentage, mean, and standard deviation. Hypotheses were tested
using t-tests and one-way analysis of variance (One-way ANOVA or F-test) at a statistical
significance level of 0.05.

The results showed that 1) tourists rated personnel as the most important aspect of
the service marketing mix factors, and 2) hypothesis testing revealed no significant differences
in attitudes toward the service marketing mix factors (9Ps) based on demographic
characteristics such as gender, age, occupation, average monthly income, highest education,

and marital status.
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