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This study investigates the factors influencing the expenditure of 

Chinese tourists in Mueang District, Chiang Mai Province. Data were collected 

through questionnaires from 150 Chinese tourists. The findings reveal that income 

is the most significant factor affecting tourism expenditure. Specifically, for every 

1,000-yuan increase in income, daily tourism spending rises by 346 yuan. To attract 

more Chinese tourists to Chiang Mai, the government should target specific groups 

by disseminating tailored tourism information. As most respondents in the study 

were self-employed, promotional efforts should focus on private business owners, 

offering special privileges to encourage their visits. Additionally, the development 

and promotion of natural attractions should be prioritized, as these were identified 

as the most preferred destinations among tourists. 
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The tourism industry is an industry that plays an important role in 

the overall economic development of the country by using tourism spending 

patterns, reducing unemployment and helping to distribute income across 

different regions. Reduce the overlap caused by differences in people's income 

to less because the expenditure of tourists able to buy tourism products 

distributed in different regions, so tourism income is the same as income from 

export but in this case, the buyer has traveled to buy in Thailand. Therefore, 

tourism is as important to the Thai economy as in producing goods for export 

and the economic impact that tourism can have is Tourism helps to increase 

the value of domestic products (Atchara, 2012).  

The growth of tourism worldwide, including Thailand, is 

continuously expanding. The main reason is that the population is educated 

and the income is increasing. Accessing tourist destinations is easier than ever. 

The population needs quality of life. In addition, the transportation is 

convenient, fast, and the cost is reduced. There is a liberalization of 

international travel. There is more open airspace (Ferrer-Rosell et. al, 2014).  

The tourism industry in Thailand has grown over the years. Tourism 

is an important economic driver of the country. Looking back over the past 6 

years, there will be a change of movement in the number of tourists coming 

to Thailand, which in 2013 there were only 26,546,725 tourists, the growth rate 

decreased by 6.54 percent (Table 1), Compared to the year 2018, the number 

of tourists is 38,178,194 (Table 1), the number is noticeably increased compared 

to 2013 and the growth rate has increased by 7.91 percent (Table 1) Revenues 

from tourism in Thailand is better in comparison with other countries, because 

when you look at revenue from tourists in 2018. The tourism income is ranked 

1. Introduction 
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4th in the world, which is 1,876,136.90 million baht and has a growth rate of 

2.46 percent (Table 2). 

 

Table 1. International Tourist Arrivals to Thailand by Country of Nationality 

 
Note: The number in parentheses is Rate of change in percentage units (2013 = base 

year) Source: Division of Economy, Tourism and Sports, 2019
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Table 2. Tourism receipts from International Tourist Arrivals 

 
Note: Year 2013 Exchange rate 1 US$ = 30.73 Baht, Year 2016 Exchange rate 1 US$ = 35.30 

Baht, Year 2014 Exchange rate 1 US$ = 32.48 Baht, Year 2017 Exchange rate 1 US$ = 33.94 

Baht, Year 2015 Exchange rate 1 US$ = 34.25 Baht, Year 2018 Exchange rate 1 US$ = 32.31 

Baht, The number in parentheses is Rate of change in percentage units (2013 = base year)  

Source: Division of Economy, Tourism and Sports, 2019.
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Source: Division of Economy, Tourism and Sports, 2019 

 

Figure 1 Tourism receipts from Chinese tourists 2018 

 

However, in 2018 The overall situation of international tourists in 

Thailand is in a slowdown, with the number of tourists arriving in Thailand 

increasing by only 7.91 percent (Table 1) and tourist revenue increasing by only 

2.46 percent (Table 2) due to The Thai tourism industry has faced many 

challenges. Both the competition from many countries that give more 

importance to the tourism market. And the "boat crashes" in Phuket affecting 

the tourism industry in the second half. Causing tourists, especially the Chinese 

market, to cancel a lot of travel and have a significant impact on tourism 

revenue at the end of this year (China Xinhua News, 2018) from August to End 

of 2018 (Figure 1).  

researchers are interested to study the factors that affect the 

expenditure of Chinese tourists in Mueang District, Chiang Mai Province. And 
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researchers will add factors of education level and purpose of tourism to be 

considered by using Multiple Regression Analysis. 

 

 
2.1  To examine the factors that affect the expenditure of Chinese 

tourists in Mueang District, Chiang Mai Province 
 

 
3.1 Data  

The data I used in the research was primary data. Collecting data 

from questionnaires by inquiring from Chinese tourists traveling to the Muang 

district Chiangmai Province.  

3.1.1 Population and sample  

The population used in this study is Chinese tourists visiting the 

Muang district Chiang Mai Province, amount 10,534,340 people (Division of 

Economy, Tourism and Sports, 2019). The sample group used in this study was 

Chinese tourists visiting Muang district Chiangmai Province. And calculate the 

sample by using the finished table of Yamane (Yamane, 1967) by specifying the 

95% confidence level and 5% error value (Kalaya, 2006). Therefore, from the 

calculation, the sample group will be equal to 400 people. 

2. Research Objectives 

3. Research Methodology 
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The sample size is 400 people. In this research, the researcher will 

determine the size of the sample group of 400 people. With the sampling 

method purposive random sampling. 

3.1.2 Location for data collection and Data collection period  

This study will study factors that affect tourism expenditure of 

Chinese tourists in Mueang District Chiangmai Province. During January - 

February 2020. 

3.1.3 Data analysis  

Questionnaire in Chinese to ask Chinese tourists about travel 

expenditure in Mueang District, Chiang Mai Province. Which is divided into 2 

parts. The first part shows the general structure details such as gender, age, 

status, occupation, education level and income. The second part studies the 

behavior and expenditure of tourism of Chinese tourists. And the expenditure 

will be divided into 3 parts which are accommodation, food and souvenirs 
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3.2 Methods  

3.2.1 Theoretical Model  

Multiple linear regression is used to explain the relationship 

between one continuous dependent variable and two or more independent 

variables. The independent variables can be continuous or categorical (dummy 

coded as appropriate) (Barry et al., 1972). By writing the equation as follows: 

 
3.2.2 Empirical model  

Regression analysis is a set of statistical processes for estimating the 

relationships between a dependent variable and one or more independent 

variables. The most common form of regression analysis is linear regression, in 

which a researcher finds the line (or a more complex linear function) that most 

closely fits the data according to a specific mathematical criterion (Gray, 1966). 

From the Equation 5, the equation used in this research can be written as 

follows: 
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Table 3 Hypothesis 

 
 

From Table 3, average incomes of tourists (𝐼𝑁𝐶𝑖 ) and the average 

daily expenditure of tourism per day (𝐸𝑋𝑃𝑖) have the same direction. If average 
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income of tourists increases, it will also increase the average expenditure of 

travel per day. And on the contrary If the average income of tourists is reduced, 

the average daily expenditure will be reduced as well (Jang et al., 2004). In part 

of age of tourists (𝐴𝐺𝐸𝑖) People of different ages will have different travel 

expenditure, such as teenagers with low incomes and no savings. Making 

people in this age making less decisions about tourism which may be different 

from middle aged people with more incomes. As a result, middle aged people 

are more able to travel than teenagers, so age can influence both positive and 

negative expenditure (Perez et al., 2000). Duration of stay of tourists per visit 

(𝐷𝑈𝑅𝐴𝑇𝐼𝑂𝑁𝑖) and the average expenditure of travel per day (𝐸𝑋𝑃𝑖) will have a 

relationship in the opposite direction if tourists have a long stay, the average 

daily travel expenditure will be reduced. In the opposite direction if tourists 

have a short average stay, the average daily travel expenditure will increase 

(Saranya, 1991). And Education (𝐸𝐷𝑈𝐶𝐴𝑇𝐼𝑂𝑁𝑖) is a factor that makes people 

more knowledgeable, get to know more stories or news of other society and 

saw the importance of tourism and recreation. Therefore, it is expected that 

education levels will have positive influence on direct tourism expenditure 

(Natthakan, 1999). Career (𝐶𝐴𝑅𝐸𝐸𝑅𝑖) differences will affect travel decisions. The 

effect of tourism expenditure can be both positive and negative. Because 

different occupations of tourists will result in the ability to travel differently, 

may be due to different incomes and free time (Ruchira, 2007). And the last 

part is purpose of traveling (𝑃𝑈𝑅𝑃𝑂𝑆𝐸𝑖) If the purpose of the visit is different, 

it will affect the expenditure of tourist attraction differently and may have both 

positive and negative effects, for example, if the tourists come to relax, it will 

affect the average expenditure and duration of stay. Different from the tourists 

that come to the meeting (Perez et al., 2000). 
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4.1. Results  

In the study of factors that affect tourism expenditure of Chinese 

tourists in Mueang District Chiangmai Province, the data were collected from 

150 tourists by using sampling method purposive random sampling. The study 

results can be divided into 4 parts which are 

4.1.1. General structure details about Chinese tourists  

From the questionnaire, shows the sample group between the ages 

of 18 - 45 years and the average monthly income is between 700 - 45,000 yuan, 

found that 80 Chinese tourists are male (53.3%) and were 70 females (46.7%), 

most of them are single status 91 people (60.7%) and marital status 59 people 

(39.3%). In term of career, found that most Chinese tourists have an own 

business of 59 people (39.3%), followed by 51 students (34%) and employed 

by 28 people (18.7%), Civil service / state enterprise (7.3%). And finally, 1 other 

occupation (0.7%). In the last part, found that most of the samples have a 

bachelor's degree education of 143 people (95.3%), followed by the secondary 

level of 3 people (2%), while tourists with a higher education level than 

bachelor's degree and others have the same amount of 2 people (1.3%) 

4.1.2. Tourism behavior of Chinese tourists  

From the questionnaire, shows that tourists have a daily cost 

between 300 - 7,500 yuan and have a stay between 2 - 10 days, found that 

most of the tourists come to rest, 84 people (56%), followed by traveling to 

Shopping 39 people (26%), while visitors arriving for other purposes are 14 

(9.3%), which is close to business contact with 9 people (6%) and finally, 

tourists visiting relatives / 4 friends (2.7%), most of them traveled with friends 

111 people (74%), followed by with families 15 people (10%), which is the 

4. Research Findings Summary 
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closest proportion to traveling together as a couple 14 people (9.3%) as for 

alone travelers, there are 8 people (5.3%) and finally, traveling with the 

company, 2 persons (1.3%). In term of Channels, found that most tourists 

received information from friends 79 people (52.7%), followed by Weibo 35 

people (23.3%), which is the closest proportion to receiving information from 

China tourism 34 people (22.7%). And lastly, from other sources, 2 people 

(1.3%). In the last part, found that the 3 most popular tourist attractions are 

the first place is Wat Phra That Doi Suthep at 38.7%, the second is Chiang Mai 

Zoo at 29.3% and the third is Nimmanhaemin Road at 12.7%. 

4.1.3. Tourists' expenditure  

From the questionnaire, found that most of the tourists choose to 

stay at the guest house, 76 people (50.7%), followed by hotels with 62 people 

(41.3%) and finally, tourists choose to stay at the resort, Airbnb and others, the 

same number is 4 people (2.7%), most Chinese tourists will stay in the price of 

1,000 -1,500 baht per day for 98 people (65.3%), followed by staying at the 

price of 1,501-2,000 baht per day for 24 people (16%) while staying under the 

price of 1,000 baht per day 22 people (14.7%) and tourists who choose 

accommodation at the rate of more than 2,000 baht per day 6 people (4%). 

In term of Food type, it was found that the types of food that 

Chinese tourists like the most are the top 3 as follows: the first is Chinese food 

of 77 people (35.8%), the second is Thai food of 66 people (30.7%) and the 

third is Chiang Mai local food 53 People (24.7%), most tourists have food 

expenditure between 1,000 - 1,500 baht per day for 77 people (51.3%) and 

expenditure between 1,501 - 2,000 baht per day for 32 people (21.3%). For less 

than 1,000 baht per day, there are 26 people (17.3%) and finally, tourists have 

food expenditure of more than 2,000 baht per day, of 15 people (10%). 
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In the last part of the expenditure, found the souvenirs that most 

Chinese tourists like in the top 3 are as follows. The first is software, 62 people 

(34.8%). The second is ChaTraMue, number of 48 people (27%) and third is Miss 

Teen Lipstick, 33 people (18.5%), most tourists have souvenirs expenditure 

between 1,000 - 1,500 baht per day for 76 people (50.7%) and expenditure 

between Less than 1,000 baht per day for 33 people (22%) which is in 

proportion to the expenditure of 1,501 - 2,000 baht and finally, tourists have 

souvenirs expenditure of more than 2,000 baht per day, of 8 people. (5.3%) 

In terms of product and service quality development. In the 

questionnaire, most of the tourists gave reasons for choosing accommodation, 

which is the price of accommodation suitable for the quality they received, 

67.3%. Therefore, the owners should set the accommodation price as 

appropriate, not too expensive. In the part of the top three reasons for choosing 

food are restaurants near the accommodation (46%), restaurants with unique 

local characteristics (30%), and finally, tasting local food (19.3%). Therefore, 

restaurants should adjust the decor of the restaurant to be local and add more 

menus to local food. And the last part, reasons for buying souvenirs of Chinese 

tourists. The first is inexpensive products (58%), the second is the products 

have the symbol that shows Thai identity (31.3%) and in the end, the products 

are of good quality (26%). Therefore, the owner of the souvenir business should 

adjust the product price to be suitable for quality. The product should be 

durable and should show the Thai identity in the product.  

4.1.4 Study about the relationship between expenditure and other 

factors of Chinese tourists in Mueang District, Chiang Mai Province. 

 

 



 

   48 I   Journal of Economics Maejo University   Vol. 5 No. 1 (July – December 2025) 

Table 4 The final results by multiple linear regression method 

 
 

The results from Table 4, show a 95% confidence interval with only 

1 variable have significant to the tourism expenditure of Chinese tourists in 

Mueang District Chiangmai Province. It is income. However, the most not 

significant variables are age, purpose of tourism, Education, Career, and the last 

one is Duration of stay.  

From above information, researcher found that the most effective 

factors that affect tourism expenditure of Chinese tourists is income. That’s 

mean, Chinese tourists have an average expenditure of travel per day without 

any other factors involved, equal to 545.0797 yuan. As for the monthly income 

of tourists, it is a positive assumption which means that if the tourist's income 

increases by 1,000 yuan, the expenditure of tourism will increase by 346 yuan 

per day. 
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Most variables have not significant to the tourism expenditure of 

Chinese tourists because the researchers collected not enough questionnaires. 

Which results in a low relationship between independent variables and 

dependent variables. And can be explained as follows: R squared is equal 

0.0727 means can explain 7.27% and another 92.73% is can’t explain, Adjusted 

R squared is 3.38%, Durbin Watson is 1.643 and F statistic is 1.8693  

4.2. Discussions  

Average incomes of tourists and the average daily expenditure of 

tourism per day have the same direction. That’s mean, if average income of 

tourists increases, it will also increase the average expenditure of travel per 

day. And on the contrary If the average income of tourists is reduced, the 

average daily expenditure will be reduced as well. Consistent with Jang et al. 

(2004), they study about understanding travel expenditure patterns and the 

result of income level and investigated the determinants of travel expenditure 

in the US. Is the same direction.  

The age of tourists and the average daily expenditure of tourism 

per day have not the same direction. That’s mean, people of different ages 

will have different travel expenditure. Consistent with Perez et al. (2000), they 

study about Tourism expenditure for mass tourism markets and the result of 

age and Tourism expenditure is not the same direction.  

Duration of stay of tourists per visit and the average daily 

expenditure of tourism have not the same direction. That’s mean, if tourists 

have a long stay, the average daily travel expenditure will be reduced. In the 

opposite direction if tourists have a short average stay, the average daily travel 

expenditure will increase. Consistent with Saranya (1991), she studies about 

factors determining spending behavior and duration of stay of foreign tourists. 
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and the result of duration of stay of tourists per visit and the average daily 

expenditure of tourism have not the same direction.  

Education and the average daily expenditure of tourism have the 

same direction. That’s mean, tourist has more knowledge, get to know more 

stories or news of other society and saw the importance of tourism.  

Career and the average daily expenditure of tourism have the same 

direction. That’s mean, career differences will affect travel decisions. Consistent 

with Ruchira (2007), she studies about factors determining tourism costs of 

foreign tourists within Chiang Mai Province. and the result of career and the 

average daily expenditure have the same direction.  

Purpose of traveling and the average daily expenditure of tourism 

have the same direction. That’s mean, the purpose of the visit is different, it 

will affect the expenditure of tourist attraction differently. Consistent with 

Perez et al. (2000), they study about Tourism expenditure for mass tourism 

markets and the result of Purpose of traveling and the average daily 

expenditure of tourism have the same direction. 

 

 
This research studies about Factors that affect tourism expenditure 

of Chinese tourists in Mueang District Chiangmai Province by focus on income, 

age, duration of stay, education, career and purpose of traveling from 150 

people of sample. From the result, income is the most effective factors that 

affect tourism expenditure of Chinese tourists. That’s mean, if the tourist's 

income increases by 1,000 yuan, the expenditure of tourism will increase by 

346 yuan per day.  

5. Discussion of Research Findings 
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To persuade Chinese tourists to come to Chiang Mai government 

should disseminate tourism information to target groups. In this research, most 

of the tourists are own business. Therefore, should be promoted by focusing 

on private business people. There may be special privileges given to these 

people if they are traveling to Chiang Mai. And should focus on the 

development of natural attractions because results from the questionnaire, the 

two most favorite tourist attractions in Chiang Mai are natural attractions.  

For future research Should study other provinces that have tourism 

potential similar to Chiang Mai such as Chon Buri and Phuket to compare with 

this study. Because Chon Buri and Phuket are the top three destinations for 

foreign tourists. 
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