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ABSTRACT

This study investigates fresh coffee consumption behavior and the relationship between
personal factors and coffee consumption behaviors. The classification in the study was conducted
according to the personal factors while the data collection was carried out by the use of
questionnaires, the tools that had surveyed 400 samples, selected from all fresh coffee consumers

in Sansai District, Chiang Mai Province. Additionally, the data analysis was performed by the use
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of a ready-made statistical program IBM SPSS Statistics 25 in order to calculate the frequency,
percentage including the following statistical values: Chi-square.

Results of the study found that: The most popular type of coffee is Espresso. The major
purposes of fresh coffee consumption are; to stay awake. The factors that influence the decision
to buy fresh coffee are coffee taste (good) and prices (low). Most of the fresh coffee are purchased
and consumed on the average of 1 time per day, spread out in the morning and noon to the
afternoon with the prices between 41 - 60 baht per cup. Most of the fresh coffee are purchased
from local branded coffee shops. The marketing mix that consumers value the most is the
marketing promotion factor. As for the relationship between personal factors and fresh coffee
consuming behaviors, it is found that coffee consumption behaviors are related to the aspects of
personal factor namely age, status, education, occupation and income per month. Product factor,
price factor, distribution factors and promotion factors were statistically significant correlation

with fresh coffee consumption behavior.

Keywords: Organization Engagement, Hostels, Small Hotels, Hotel Staff, Chiang Mai
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Chi-Square Tests Value df Asymp. Sig. (2-sided)

LA

Pearson Chi-Square 10.458 12 0.576

Likelihood Ratio 9.448 12 0.664

Linear-by-Linear Association 0.000 1 0.993
214

Pearson Chi-Square 66.406 30 0.000

Likelihood Ratio 62.450 30 0.000

Linear-by-Linear Association 4.708 1 0.030
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Likelihood Ratio 27.670 12 0.006

Linear-by-Linear Association 4.408 1 0.036
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Likelihood Ratio 60.804 36 0.006

Linear-by-Linear Association 7.900 1 0.005
1IN

Pearson Chi-Square 66.007 30 0.000

Likelihood Ratio 64.503 30 0.000

Linear-by-Linear Association 29.430 1 0.000
sela

Pearson Chi-Square 124.126 36 0.000

Likelihood Ratio 107.176 36 0.000

Linear-by-Linear Association 56.330 1 0.000
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Chi-Square Tests Value df Asymp. Sig. (2-sided)
Uadedrunannnei
Pearson Chi-Square 101.403 12 0.000
Likelihood Ratio 46.414 12 0.000
Linear-by-Linear Association 11.849 1 0.001
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Pearson Chi-Square 37.520 12 0.000
Likelihood Ratio 25.320 12 0.013
Linear-by-Linear Association 20.528 1 0.000

J298A1UYBININI5INIIMUNY

Pearson Chi-Square 50.657 18 0.000
Likelihood Ratio 38.664 18 0.003
Linear-by-Linear Association 1.012 1 0.314

Jadeaunisdaasunisnane

Pearson Chi-Square 77.183 18 0.000
Likelihood Ratio 64.571 18 0.000
Linear-by-Linear Association 11.956 1 0.001
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